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1 on the market because of various types of discounting 

2 that go on in the market. So it would be somewhere on 

3 average about a dollar or a 1.8(77 pack, 1-78, 1.90. 

4 Depends on what market you’re in and what type of 

5 discounting activity goes on. 

6 Q. Okay. And how about the Doral discount 

7 brand, what does that sell for? 

8 A. That will be again depending on what goes 

9 on in the marketplace, somewhere around 1.40, 1.45, 

10 1.35, 1.39 it varies. 

11 Q. Do you have a background in marketing? 

12 A. I’m - if you’d explain the meaning in 

13 terms of my career, in terms of being - prior to 

M getting into this job, being in the marketing — 

15 Q. No. In terms either of this job with 

16 Reynolds or any previous job have you -- 

17 A. Well, I was in the sales organization in 

18 the mid-70s. 

19 Q. Of Reynolds? 

20 A. Of Reynolds. 

21 And then my direct marketing line 

22 accountability is what I have done since I’ve been in 

23 this job as president. 

24 Q. How would you define marketing? 

25 A. Marketing is the organization within the 
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1 Go ahead. 

2 _ A. Well, Marlboro’s been the industry leader 

3 for about 18 years or so. 

4 You know, historically I don’t know the 

5 lime frames, but there have been various brands 

6 historically tn the industry, Lucky Strike was the 

7 number one brand for some period of time and I don’ 

8 remember the exact number of years, Camel was the 

9 leading brand for awhile. 

10 Q. But isn’t it your understanding — 

11 MR. WEBER: Were you done? 

12 Q. Yes. 

13 Were you done? 

14 A. Yes. 

15 Q. Okay. Isn’t it your understanding, 

16 though, that Camel or Lucky Strike while they were 

17 number one for a period of time was a lot less than 

18 18 years? 

19 A. I really don’t know the time frame. 

20 Q. Okay. What do you attribute the success 

21 of Marlboro to for these jjast 18 years, their 

22 marketing, their advertising or what? 

23 A. I would attribute it to two things. I 

24 think they had a good marketing campaign with Marlboro 

25 Country and I think they had an excellent product. 
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1 company who's accountable for understanding consumer 

2 needs and is responsible for, you know, the 

3 advertising, promotion of the brands to our smokers 

4 and trying to convince competitive smokers to smoke 

5 our products. They’re accountable for the 

6 advertising, the positioning of the brand, its image, 

7 product difference, communicating that to smokers, and 

8 to advertising through promotion, discounting, pricing 

9 and so forth. 

10 Q. In terms of the way the concept of 

11 marketing is usually used, if for example, if Winston 

12' or Doral were to overtake Marlboro, that would be a 

13 marketing triumph for R J. Reynolds, wouldn’t it? 

14 MR. WEBER: Let me object to the form. 

15 Q. That means you can answer. 

16 MR. WEBER.: You can go ahead. I’m 

3 17 objecting to the way the question was framed 

18 with the introduction to it. 

19 A. Could you repeat the question? 

20 Q. Yes. 

21 I’m saying if one of your brands Winston 

22 or Doral, which is obviously today very far behind 

23 Marlboro, if one of those brands were to overtake 

24 Marlboro in terms of the industry and in terms of the 

25 way it would be perceived, that would be a tremendous 
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1 Q. That’s what I was getting at. 

2 Now, you referred to Marlboro Country, 

3 which we -1 certainly assume you’re referring to the 

4 cowboy motif? 

5 A. Yes. The whole western. 

6 Q. Right. 

7 The advertising that one sees on 

8 billboards with horses and cowboys and nature and that 

9 kind of thing, and that’s - that would come under the 

10 heading of marketing? 

11 MR. WEBER: Let me object. 

12 Q. Is that correct? 

13 MR. WEBER: Let me object to the form. 

14 Go ahead. 

15 A. Well, to me the comprehensive sense of 

16 marketing I think it’s whatever your advertising is as 

17 well as your product itself. So I would attribute any 

18 brand’s success to both of those components. 

19 Q. Well, I mean, if we were to forget 

20 totally - put aside totally the advertising, the 

21 marketing, media, and we just took a Winston and a 

22 Marlboro, are you satisfied the Marlboro tobacco is 

23 somehow inherently better than Winston or Doral? 

24 A. I believe over the years that Marlboro 

25 has a product that has tasted different than Winston 
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1 marketing triumph, wouldn’t it? 

2 MR. wEbER: Same objection. 

3 Go ahead. 

4 A. If one of those brands happened somewhere 

5 to get a higher share of market than Marlboro, it 

6 would be certainly a success for that brand, which 

7 everyone did that. 

8 Q. No. 

9 Would it be a marketing success? 

10 A. It would be a business success and to 

11 what degree it would be a marketing success I would 

12 assume that would have something to do with it, but it 

13 would be a success to gain market share and to somehow 

14 surpass Marlboro, which I think is a highly 

15 theoretical sort of achievement or opportunity. 

16 Q. How long has Marlboro been number one? 

17 A. As near as I can remember, I believe that 

18 Marlboro became the number one brand in the late ’70s, 

19 somewhere in the 1978 or 1979. 

20 Q. In terms of the history of the tobacco 

21 industry, is it fair to say it’s very unusual for one 

22 brand to be the leader for that long? 

23 I mean, in Marlboro’s case we’re talking 

24 what, 27, 28 years? 

25 MR. WEBER: Object to form. 
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1 and it is obviously by its share of market preferred 

2 by the majority - you know, a large majority or a lot 

3 of the people in tne marketplace. 

4 So it’s hard for me to separate those two 

5 things, because I believe that it’s both - that the 

6 marketing of a product has to do with the product 

7 itself as well as, you know, whatever the advertising 

8 is with it. So I think they’re both part of whatever 

9 makes a brand successful. 

10 Q. Since you’ve been with Reynolds have you 

11 ever conducted blindfold tests? 

12 You know what I mean by that? 

13 A. On what? 

14 Q. Okay. Where you would test whether or 

15 not smokers blindfolded, without seeing the package, 

16 could distinguish, okay, now I'm smoking a Winston, 20 

17 minutes later I'm smoking a Marlboro, are you familiar 

18 with that kind of test? 

19 A. You’re talking about blind product 

20 testing? 

21 Q. Exactly. 

22 A. Where they don’t know what the brand is. 

23 there’s no brand identifier, they’re just smoking 

24 cigarettes and you’re asking for their opinion? 

25 Q. Exactly. 
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1 A. Yes. we have done blind product testing. 

2 Q. And what have you found in that kind of 

3 testing? — fe— _ 

4 A. What we have found in blind product 

5 testing, that if you take Winston, for example, that 

6 typically Marlboro, say like Marlboro Lights, for 

7 example, would be preferred over Winston Lights by the 

8 smokers that you've on a blind basis test against. 

9 Q. Okay. What I’m trying to understand is, 

10 does the average smoker know blindfolded that he's now 

11 smoking a Marlboro as opposed to a Winston? 

12 Do you have research on that? 

13 A. The research that we do doesn’t ask - on 

14 a blind basis you're not asking somebody if they can 

15 identify is this a Marlboro or is this a Winston. 

16 You’re asking them to evaluate which of 

17 these cigarettes they prefer or how - well, actually, 

18 most ofdie time it s one group will get Marlboros, 

19 another group will get, let’s say, Winston, and then 

20 they’ll be some attributes that they rate it against 

21 in terms of smoothness and harshness and things of 

22 that nature and overall preference. 

23 You’re not asking them can you identify 

24 the brand, you're asking them to make a judgment about 

25 how they view the taste of that product and then how 
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1 real bad cold that went on for a period of time and I 

2 just stopped smoking because of the irritation and 

3 that sort of thing with the cold. I didn’t smoke- 

4 after that. I still had, as I recall, another six 

5 months in Viet Nam at that point. 

6 Q. So for how long a period of time did you 

7 stop smoking? 3 

8 A. As near as I can remember, I believe the 

9 next time I started smoking -1 think it was about 

10 seven years. It was somewhere after I joined the 

11 company. I joined the company in ’74 and I believe I 

12 started smoking again somewhere in ’76 or something 

13 like that, as near - as best as I can remember. 

14 Q. So you- 

15 A. So that was seven years. 

16 Q. So you smoked from age 18 until what age; 

17 A. '69 is 25. 

18 Q. Okay. And at-- 

19 A. Twenty-four, 25. 

20 Q. Okay. Give or take. 

21 And at that point in time you stopped 

22 smoking for seven years? 

23 A. Yes, as near as I remember. 

24 Q. Okay. During the period of time you 

25 smoked from 18 to 25, give or take, how heavy a smoker 
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1 the other smokers view the taste of Winstons and that 

2 gives you a sense on a blind basis of just the taste 

3 of the product. 

4 And out of that process you get numbers, 

5 you get quantitative scores on those judgments. 

6 And typically our experience has been 

7 that Marlboro will be preferred as a product, it will 

8 get higher scores in that kind of testing than will 

9 Winston. 

10 Q. All right. Are you aware of any research 

11 either conducted by Reynolds or any other tobacco 

12 company which pinpoints whether a smoker can identify 

13 the difference between cigarettes blindfolded, not 

14 which he prefers, but simply knowing blindfolded, hey, 

15 now I’m smoking a Marlboro, now I’m smoking a Camel? 

16 MR. WEBER: Object to the form. 

17 Go ahead. 

18 A. I don’t know of any research that we have 

19 ever done on a blind basis you’re asking somebody — 

20 Q. What kind of cigarette he’s smoking? 

21 A. — is this a Marlboro? Is this a 

22 Winston? 

23 I don’t know of any research like that. 

24 Q. Okay. Are you a smoker? 

25 A. Yes, I am. 
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1 were you? 

2 A. I was probably a pack or pack and a half 

3 a day, except when I was in Viet Nam. I was smoking 

4 more when I was in Viet Nam. 

5 Q. Well, as you look back, was it 

6 essentially the cold that you could not get rid of 

7 that caused you to stop smoking? 

8 A. No. 

9 Look, we’re back almost 30 years. I 

10 remember.that I had a cold and it was irritating so I 

11 didn’t smoke while I had that cold. And after the 

12 cold went away, I just didn’t smoke again. 

13 Q. Okay. Do you remember the circumstances 

14 of -- 

15 Now you go seven years you’re a nonsraokei 

16 and then one day you start smoking again. 

17 Was there a social circumstance or 

18 another kind of circumstance where one day after seven 

19 years you said to yourself well, I’m going to start 

20 smoking again? 

21 A. As I recall, at that time I was working - 

22 I was working in the sales organization at Reynolds 

23 and somewhere in the process I, you know, started 

24 smoking again. 

25 Q. From that time until today have you been 
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1 Q. And how old were you when you started 

2 smoking? 

3 A. I think I was probably about 18 or so. 

4 It was somewhere -1 got out of high school in 1962. 

5 It was somewhere after I got out of high school. 

6 Q. Do you remember the circumstances what 

7 attracted you, what started you smoking? 

8 A. No. I mean the - the specifics, no. I 

9 just know that I was smoking. Friends smoked, my 

10 lather smoked. It was, you know, friends and 

11 relatives. Must became a smoker. 

12 Q. Okay. Have you smoked continuously from 

13 the time you’re 18 up until today or was there ever a 

14 period of time where you decided to quit and did quit? 

15 A. I quit - the first time I quit smoking 

16 was in - when I was in Viet Nam in 1969. I quit 

17 smoking at that point. 

18 Q. I would have thought that’s when a lot of 

19 people started smoking when they were in Viet Nam. 

20 A. Well, it was certainly a stressful 

21 environment. I was an infantry officer, actually up 

22 with the First Air Calvary Division up along the 

23 Cambodian border. I had a staff job at that point, a 

24 fire base. 

25 And I don’t know, as I recall, I had a 
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1 a constant smoker or has there been another segment of 

2 time whereyou stopped? 

3 A. There was one other time that I stopped 

4 smoking, and I was a plant manager for the company in 

5 - and I started that job in October of ’ 8 1, and I 

6 stopped smoking as a plant manager, and I think it wa 

7 somewhere in 1985 or so, as I recall. 

8 Q. It was sometime in '85 when you stopped 

9 smoking? 

10 A Yes. 

11 Q. Okay. And did you have another cold or 

12 what caused you to stop smoking in ’85? 

13 A. No. I just decided I didn’t want to 

14 smoke and I just stopped smoking. 

15 Q. And how long did you stop smoking? 

16 Because you’re telling me now you’re a 

17 smoker. 

18 A. Yes. 

19 Q. Okay. So in '85 you stopped smoking for 

20 how long? 

21 A. It was three of four years, as I recall, 

22 as best as I can remember that. 

23 Q. Do you remember if there was any pressure 

24 from family, wife, kids, who wanted you to stop 

25 smoking in 85, or was it totally unrelated? 
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1 A. No. It was unrelated. I don’t recall 

_ 2 any pressure from family whatsoever. 

3 Q. "Do you remember the HTtumstances in 1988 

4 or 1989 when you would have started smoking again, or 

5 was it just you just picked up a cigarette? 

6 A. WeH, I just started smoking again. 

7 Q. And nothing stands out in your mind as to 

8 the circumstance, as to why you started smoking again? 

9 A. No, nothing in particular. 

10 O. Okay. Ana once you started smoking again 

11 in the late ’80s, have you been a continuous smoker 

12 from then until today? 

13 A. Yes. 

14 Q. Okay. How heavy a smoker are you today? 

15 A. Pack, pack and a half a day. 

16 Q. What brand? 

17 A. Well -- 

18 Q. Not Marlboro? 

19 A. No, 1 don’t smoke Marlboros. 

20 It’s - I’ll smoke all of the Reynolds 

21 products at some point or another. Smoke a cigar once 

22 m a while. 

23 And as a regular brand, I smoke Eclipse, 

24 I mean is the most normal - constant brand in that. 

25 Basically, I’ll smoke Camels. I’ll smoke Winstons, 
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1 Surgeon General's warning, smoking causes lung cancer, 

2 _heart disease, emphysema and may complicate pregnancy. 

3 And my question to you is, is that true? 

4 A. I think it s true that the Surgeon 

5 General says, who I believe created the warning label 

6 that we. you know, put on our packs, the Surgeon 

7 General says that cigarettes cause those diseases. 

8 Q. Isn’t it Congress who did that? 

9 A. Well, Congress working I guess through 

10 the Surgeon General, public health people and Congress 

11 said this is the law, this is the warning label to go 

12 on the packs, which says that the Surgeon General says 

13 that cigarettes cause these diseases. 

14 Q. Mr. Schindler, obviously I’m not asking 

15 you is it true if the Surgeon General says that and 

16 I’m not asking you is it true that that warning 

17 appears on your cigarettes. 

18 I’m asking you whether the statement is 

19 true? 

20 A. My - 

21 MR. WEBER: Wait. Wait. Let me object 

22 to that for the whole introduction, Stanley, 

23 because it wasn't obvious to me — 

24 If that's your new question, go ahead. 

25 A. My view is that cigarettes are a risk 
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1 Salems, a variety of our products, but no competitive 

2 products. 

3 Q. From approximately age 18 to about age 25 

4 what brand did you smoke? 

5 A. 1 smolced Winstons and I smoked -1 

6 remember smoking Larks for awhile. Those are the only 

7 two that I can remember. 

8 Q. So basically in your career as a smoker 

9 there have been basically two stretches where you’ve 

10 stopped smoking completely, one for approximately 

11 seven years andone for approximately three or four 

12 years? 

13 A. Yes. 

14 Q. When you stopped smoking on those 

15 occasions, did you - were you able to stop smoking 

16 without any difficulty? 

4 17 A. Yes. . 

18 1 describe dthe situation in Viet Nam 

19 when I stopped smoking. I just stopped. 

20 Q. And never startea again until seven years 

21 later? 

22 A. Yes. 

23 Q. And you had know problems? You didn’t 

24 miss the cigarettes? 

25 A. Well, I think - well, I don’t - it’s hard 
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1 factor for those diseases, that they may cause those 

2 diseases. I do not know if they do cause those 

3 diseases. 

4 The warning label that was given to the 

5 industry by Congress and the Surgeon General says that 

6 the Surgeon General says that it causes those 

7 diseases. 

8 My view is, that cigarette smoking is a 

9 risk factor for those diseases and it may cause those 

10 diseases. I do not know if it does or doesn’t in that 

11 sense. I believe that maybe it’s a risk factor. 

12 So in that context, I don’t know if that 

13 statement of it causes is true or not. 

14 It’s what people believe that provided 

15 the label to us or the warning label. 

16 Q. Now, as I’ve heard your answer, and have 

17 understood your answer, it is your view that the 

18 statement that smoking causes lung cancer, heart 

19 disease, emphysema, is inaccurate, because you believe 

20 that the accurate statement should say that smoking is 

21 a risk factor for those diseases as opposed to saying 

22 it causes those diseases? 

23 MR. WEBER: Let me object for 

24 mischaracteriziiig what he just said. 

25 You can answer. 
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1 to remember the ’69 thing in detail. All I remember 

2 is that I stopped smoking and didn’t start again, 

3 didn’t become a smoker again for seven years. 

4 Q. Okay. And I’m certainly not asking you 

5 for detail, but as you remember the experience of 

6 stopping smoking when you were about 25 years of age, 

, 7 you were able to quit smoking without any difficulty? 

8 A. Yes. 

9 Q. And that was also your experience in the 

10 late '80s when you stopped smoking for three of four 

11 years, you were able to do so without any difficulty? 

12 A. Yes. 

13 Q. Are the warning labels on your cigarettes 

14 that you sell to the American public, are they true? 

15 A. I’m - what do you mean are they true? 

16 Q. Are they true? 

17 One of tne warnings on packages of 

18 cigarettes which you sell in the billions to the 

19 American public says smoking causes lung cancer, heart 

;i; 20 disease, emphysema and may complicate pregnancy. 

21 AH I m simply asking you, is that true? 

22 MR. WEBER: Let me object to that for 

23 misstating what the warning says. 

24 Q. (By Mr. Rosenblatt) Well, it says - 

25 before that it says we always Have someone technical, 
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1 A. I believe that cigarett&.smoking is a 

2 risk factor for those those diseases, which to me 

3 means that it may cause those diseases. That’s my 

4 point of view. 

5 Q. I understand that. 

6 But therefore, having said that, 

7 obviously then from your point of view a statement 

8 which says cigarette smoking causes lung cancer is not 

9 accurate; correct? 

10 A. Well, like I said, Mr. Rosenblatt, I 

11 believe that cigarettes are a risk factor for these 

12 diseases and I believe that therefore that means to me 

13 that they may cause those diseases. That’s, you know 

14 that’s my point of view. 

15 Q. what is another risk factor for lung 

16 cancer? 

17 Smoking is one of them, according to you. 

18 What’s another one? 

19 A. Well, I would think that there are things 

20 related to geneUcs, perhaps the diet, exercise or 

21 look thereof, and a variety of things that may also be 

22 risk factors related to smoking. Family history, I 

23 guess, which relates to genetics, and a number of 

24 things, environmental factors, where you live and so 

25 forth. 7 
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1 Q. Tell me how you you think exercise or the 

2 look thereof is related to lung cancer? 

3 You mean if someone J5gs a lot they may 

4 get lung cancer? 

5 A. It is my understanding of - that - I’m 

6 not a scientist, obviously, but it s my understanding 

7 of epidemiology that cigarette smoking is identifiea 

8 as a risk factor and that there may be in things I 

9 have heard or read over time that there are other 

10 factors that may relate to - as risk factors for 

11 certain diseases, talking about lung cancer here, 

12 which could involve genetic makeup, could involve 

13 environmental, where you live, perhaps diet, perhaps 

14 not having enough exercise in combination in some 

15 factor are the risk factors related to these certain 

16 diseases. 

17 Q. So on the issue of causation, your view 

18 is maybe smoking causes lung cancer and maybe it 

19 doesn’t? 

20 A. It is my view that cigarette smoking has 

21 been shown through all of the epidemiology research 

22 and studies over the years that it is a risk factor 

23 for lung cancer and other diseases and therefore may 

24 be a cause of those diseases, but that from the 

25 standpoint of scientific proof in terms of mechanism 
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1 of tar in cigarettes, with work we’ve done in recent 

2 _years on products like Eclipse. 

3 That the fact that 1 believe that it may * 

4 cause these diseases, to me what is relevant is what 

5 does the company and the industry - what has it done 

6 relative to acting upon the fact that it is a risk 

7 factor. And I believe that we have done a lot over 

8 the years to address these issues with lowering of tar 

9 and that - trying to create products that address the 

10 risk related to smoking. 

11 Q. (By Mr. Rosenblatt) How many billions of 

12 cigarettes does R.J. Reynolds Tobacco Company sell in 

13 a year? 

14 A. About 120 billion is our volume. 

15 Q. 120 billion with a B, with a B? 

16 A. It’s 120 billion cigarettes a year. 

17 Q. Okay. I just wanted to make sure people 

18 are not confusing that with million. 

19 A. No. 

20 Q. Okay. Now, don’t you think as the 

21 president and CEO of a company that sells that many 

22 billions of cigarettes to the American consumer, ana 

23 you admit that it may cause lung cancer and heart 

24 disease, that you have a responsibility to read some 

25 of the independent literature so that you would know 
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1 and exactly how it might be the cause, that has not 

2 been formally determined in the scientific process. 

3 So 1 view cigarette smoking as a risk 

4 factor that may cause these diseases and that, you 

5 know, that’s my view. 

6 Q. This is your personal view or is this the 

7 company’s view? 

8 A. Well, it’s my view, it’s the view of 

9 scientists that I’ve talked to with the company that 

10 have studied this issue, that are up on the research 

11 and literature, and people I've talked to over time 

12 about the whole issue of smoking and health. 

13 Q. Mr. Schindler, would you agree or not 

14 agree that there is a worldwide consensus in the 

15 medical community and in the scientific community that 

16 cigarette smoking causes lung cancer or do you think 

17 there is a controversy within the medical community 

18 and scientific community on that subject? 

19 A. I would agree that the majority - clearly 

20 the majority of people in the public nealfli field have ' 

21 stated that cigarettes cause these diseases. 

22 It is my view that it is a risk factor 

23 for those diseases and may cause the diseases that 

24 we’re talking about. 

25 Q. Have you ever read an article in the New 
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1 what the scientists and the medical doctors are 

2 saying? 

3 A. Well, I am aware of what medical science 

4 and the doctors are saying. I spent time with our own 

5 people in the organization that I manage discussing 

6 these issues and! - they are competent, ethical 

7 people. We’ve spent a fair amount of time discussing 

8 the whole smoking and health issues. 

9 And I am very comfortable with my own 

10 personal belief that cigarettes are a risk factor for 

11 these diseases and am comfortable with what we have 

12 done as a company to address the risks that are 

13 associated with smoking, in terms of trying to improve 

14 the product over time, with the lowering of tar and 

15 other work that we have done over the years. 

16 Q. So the lowering of tar makes cigarette 

17 smoking less of a risk factor? 

18 A. I don’t know if it makes it less of a 

19 risk factor, but for a number of years up until as 

20 near as I understand this until the late ’70s there 

21 was a sort of cooperative effort between the public 

22 health community and the industry to address tar as an 

23 issue with regard to potential of risk in cigarettes 

24 and a very concerted effort over a 20 or so year 

25 period to systematically work to deliver or design and 
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1 England Journal of Medicine or any prestigious peer 

2 reviewed medical journal in this country where a 

3 physician, an M.D., unconnected to the tobacco 

4 industry has taken the position that smoking is merely 

5 a risk factor for lung disease and there’s no 

6 scientific evidence that it causes lung cancer? 

7 MR. WEBER: Let me object. 

8 If you’re trying to state what he said, 

9 you mischaracterized it with that material that 

10 you said in the end. 

11 If it’s entirely different question, then 

12 I’ll just object to the form. 

13 Go ahead. 

14 A. Could you ask the question again, please? 

15 (Thereupon, the requested portion or the 

16 record was read back as above recorded.) 

17 A. I have never read an article that you’ve 

18 described like this. I have never read an article in 

19 the New England Journal of Medicine like you’ve 

20 described. 

21 I believe that cigarettes are a risk 

22 factor and that - I believe that very strongly. 

23 And as a company we have acted upon that 

24 belief by trying to improve products and as an 

25 industry over a 30, 40 year period, with the lowering 
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1 manufacture cigarettes that havejubstantial reduction 

2 in tar, which is the history of the industry and 

3 working with public healfh people up until I 

4 understand around the late ’70s. 

5 So there has been an effort over the 

6 years to reduce tar in cigarettes as the area that 

7 tended to be a consensus of where the risk may lie 

8 with regard to cigarettes. 

9 Q. Which of the Reynolds products has the 

10 highest degree of tar? 

11 A. 1 believe the highest tar would be More 

12 120s, it's a 120 millimeter small circumference 

13 cigarette. 

14 Q. Do you know the percentage of tar 

15 expressed in milligrams? 

16 A. I believe it would be around 21 or so 

17 milligrams of tar. 

18 MR. WEBER: Just for the record, I think 

19 you misstated. It’s not a percentage of tar, I 

20 think you — 

21 A. It’s actual 21 milligrams. 

22 Q. Okay. 2l milligrams? 

23 A. (Witness nods). 

24 Q. What is the lowest Reynolds product in 

25 terms of tar? 
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1 A. It would be a Now product, which would be 

2 about one milligram of tar. 

3 Q. _ WellT are you telling •a? that Now in your 

4 judgment is much less of a risk factor than More? 

5 A. No, I’m not saying that. 

6 I’m saying it has substantially less tar. 

7 I’m saying that over the years the 

8 industry working for a good period of time with public 

9 health people said that reduction in tar was the right 

10 thing to do with the design of cigarettes, that we as 

11 an industry and we as a company worked hard on 

12 providing products that reduce tar so that all 

13 cigarettes today are substantially less tar today than 

14 they were 30 or 40 years ago. 

15 As to whether or not that product is less 

16 risky than a higher tar product, I don’t know. I know 

17 that it has less tar, which is an area of focus that 

18 the public health people have had for years. 

19 Q. But so what? 

20 In other words, if less tar is not safer 

21 than more tar, than for me as a consumer, so what? 

22 More has 21 milligrams, Now has one 

23 milligram. Okay. One has 20 more milligrams than the 

24 other, but so what? 

25 Why should that be significant to me as a 
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1 maybe they don’t, but the consensus was from the 

2 _public health people that the right thing to do was to 

3 reduce the tar levels. 

4 Q. Follow this hypothetical question. A 

5 friend of yours says to you as follows. I’m a smoker 

6 and I’m - you know. I’m getting a little worried by 

7 virtue of the Surgeon General’s warning and I’ve aont 

8 some reading ana I’m really worried about whether 

9 smoking is gonna give me lung cancer or any other 

10 disease, but! really -you know, I really enjoy 

11 smoking. I don’t really care what brand I smoke, all 

12 I really need is that jolt of nicotine. I’m happy 

13 with any brand. Now. I noticed that your product Now 

14 has one milligram of tar and I’ve been smoking More 

15 with 21 milligrams of tar. Don’t you recommend mat I 

16 smoke Now? 

17 MR. WEBER: Let me object to the form of 

18 the question. 

19 Q. What would your answer be? 

20 MR. WEBER: Same objection. 

21 Q. What would your answer be to that 

22 question? 

23 You’re the president of R.J. Reynolds. I 

24 can smoke More or I can Now, and I’m asking you for 

25 your recommendation since Now contains one milligram 
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1 consumer? 

2 A. I’m not sure I understand your question. 

3 Q. You’re telling me it doesn t have any 

4 health consequences. 

5 So I’m saying to you, other than saying 

6 More has 21 and Now has one, I’m asking you as a 

7 consumer well, so what? 

8 What s the significance of that 20 

9 difference? 

10 MR. WEBER: Let me object to the form of 

11 that. I’m not even sure what the question is 

12 myself. 

13 Go ahead and answer. 

14 A. I’m not sure I understand the question. 

15 I’m not trying to be obstinate here. I’m just not 

16 sure - 

% 17 Could you repeat it? 

18 Q. I’ll ask it a different way. 

19 Aren’t you suggesting in your 

20 advertisements or less tar that less far is less of a 

21 health risk to smokers? 

22 A. I don’t believe we’re suggesting that in 

23 the advertising. 

24 I think what we’re saying in ads, which 

25 is a regulation that we operate under, that if we run 
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1 of tars, I’m smoking More with 21 milligrams of tar 

2 and I askvou, Mr. Schindler, aren't I better off 

3 smoking Now. What’s your answer? 

4 MR. WEBER: Same objection. 

5 A. Well, in in hypothetical question you’ve 

6 put on the table I would tell my friend the same thing 

7 I told you what I know about the whole issue related 

8 to tar levels, that public health people felt years 

9 ago that it was - it was the right thing to do for 

10 these products to be designed in such a way that the 

11 tar level would be brought down. 

12 If that person said to me do you think 

13 this product is safer, which I think is whatyou’re 

14 implying in your hypothetical question, I’d tell them 

15 I have no idea. 

It , ,, I’d just tell you what I know that public 

17 health people have said and you make up your own 

18 choice. 

19 I don’t really know if it reduces risk or 

20 if you’re implying safer in this question, which I 

21 sense you are. I would tell them essentially the same 

22 thing I’ve told you and they would be free to make up 

23 their mind. 

24 Q. In this hypothetical the friend - he’s a 

25 friend of^cmrs^ is^rirn^ sayingkm} w^ And^ I’m 
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1 an advertisement or a piece of point of sale, that 

2 we’re required to indicate what the tar and nicotine 

3 is by the PTC, that we’re reporting what it is for 

4 that particular product that the ad is running for. 

5 So I -1 don’t believe there’s any 

6 suggestion in the advertising that it is, I believe as 

7 ^ou said, a less risky product. It just-it has 

9 Q. Which signifies what? 

10 A. That there’s less tar in the product. 

1 1 There’s no - there’s nothing about us 

12 following the government regulation to indicate what 

13 the tar and nicotine levels are in a product. It’s 

14 saying that we’re suggesting or saying it’s less tar. 

1 5 There’s been or had been over the years a 

1 6 joint effort between public health people ana the 

1 7 companies to create products that nave less tar 

18 because the consensus was that whatever the risk is in 

19 cigarettes, that a general reduction in tar would be 

& 20 the right thing to do. So the industry working in the 

21 earlier days in a collaborative mode with public 

22 health people reduced the tar. 

23 Whether or not those products have less 

24 risk in them is something that would have to be 

25 determined over a long period of time. Maybe they do, 

KLEIN, BURY & ASSOCIATES, INC. 

, , • 36 

1 not interested in the history, I’msiraply asking you, 

2 I want a direct answer Now or More, I want your 

3 recommendation, should I smoke Now or More, don't give 

4 me history. I just want a one word answer Now or 

5 More. 

6 Are you able to give me a one word 

7 answer? 

8 MR. WEBER: Objection on form and asked 

9 and answered. He just answered that question. 

10 A. Well, I would answer the question the way 

11 I just answered it to you. 

12 Q. Okay. 

13 A. That's what I would tell my friend. 

14 I’m not in control of my friend’s 

15 decision-making process. They re asking me for 

16 information and 1 would provide them what I know and 

17 they would make their decision. 

18 Q. In my hypothetical your friend is not 

19 asking you for information and he’s not asking you fot 

20 a discourse, he's asking you should I smoke More or 

21 Now in your opinion? I may not follow your advice. 

22 I’m simply asking you do you recommend that 1 smoke 

23 Now because ithas less milligrams of tar or you're 

24 not giving me an answer? 

25 MR. WEBER: Same objection. 
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I’m not even sure that was a question at 
the end, Stanley. 

Q. "Question mark. 

MR. WEBER: Can you read that back for me 
please? 

(Thereupon, the requested portion of the 
record was read back as above recorded.) 

Q. The question is, do you tell your friend 
obviously you’re going to do what you want but I 
recommencf that you smoke Now or do you not answer the 
question directly? 

MR. WEBER: Let me object both on form 
and asked and answered. But go ahead. 

A. I think I’ve already answered this -- 
Q. Okay. 

A. --to you. 

I would share my information with them, 
what I understand about tar levels. 

If my friend asked me do you believe that 
a cigarette with less tar is less risky. I’d say I 
don t know. It may be, it may not be. 

I would only -1 would share with them 
what I understand. I wouldn’t want to mislead a 
friend. 

And the guidance from public health 
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that the public health community believes that may 
_relate to the risks associated with smoking. That's 
what we have done. 

Q. I am not asking you for your point of 
view. 

I am asking you as the president and CEO 
of a company that sells billions of cigarettes to the 
American consumer what evidence you nave to say that 
smoking doesn’t cause disease but it’s merely a risk 
factor? 

And you’re telling me, as I’ve understood 
it, that you’re telling us this and it’s your point of 
view based on discussions with technical people you've 
had at Reynolds: is that essentially correct? 

MR. WEBER: Let me object to the form. 

A. Well, I - 

Q. He said yes. 

A. I’m assuming you asked me a question. 

Q. Yes. 

A. I didn’t say that cigarette smoking 
doesn’t cause diseases, which I believe is the way you 
characterized it. 

I said that it may, that it's a risk 
factor, that it may cause, but that science in the 
sense of laboratory studies with mice, where all the 
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people over the years had been to reduce tar levels, I 
believe on the theory that that would be a better 
product, so we have worked as an industry to do that. 

This hypothetical question as to whether 
or not it is or isn t safer, I don’t know. 

But I would share with them what I 
understand and that it may be, but it may not be. And 
it would -1 just don’t have the data to make that 
kind of definitive answer to someone. 

Q. You wouldn’t want to mislead a friend. 

But aren’t you in fact misleading the 
American public when you state under oath m 1997 that 
it is your view that the Surgeon General's warning on 
your packs of cigarettes which say smoking causes lung 
cancer, you’re saying that’s not accurate, it’s only a 
risk factor. 


public? 


Isn’t that misleading the American 


MR. WEBER: Let me object to the form and 
also object to asked and answered. We went 
through his position on the Surgeon General 
warnings a half hour ago. 

A. I don’t— 

MR. ROSENBLATT: Now in Florida we don't 
have speaking objections, you know, because it 
KLEIN, BURY & ASSOCIATES, INC. 


jy 

disrupts the train of thought. It interrupts 
the dialog. There’s no necessity for that. 

Now obviously he’s forgot the question. 

Q. (By Mr. Rosenblatt) Or, do you have it 
in mind? 

A. I’d prefer that you repeat it after this 
back and forth. 

(Thereupon, the requested portion of the 
record was read back as above recorded.) 

A. I don’t believe I’m misleading the 
American public. I’m not sitting here in that 
context. You’re asking me my point of view. 

And mv point of view is that cigarette 
smoking is risk factor for these diseases, which to me 
means that it may cause these diseases. 

And I recognize that that point of view 
is different than what is - the Surgeon General has on 
the warning label. 

But to me the issue is, if I believe that 
cigarettes may cause these diseases, to me the real 
question is what have we done as company to respond to 
that? Do we ignore it or do we work to address how to 
improve products over time? 

We’ve done through this earlier in this 
deposition that we have worked to address those issues 
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variables are controlled, that at the end of that, 
those types of studies, lab studies, that the • 
there's no more higher incidence, is my understanding, 
of lung cancer through those studies in mice that were 
exposed to smoking and mice that weren't exposed to 
smoking. 

Because of that, as I understand this 
scientific discipline, there's an absence of that kind 
of confirmative proof or the mechanism and what have 
>u ' ' 




factor, which means it may cause these diseases. But 
it wasn’t as you characterized that I said it doesn't. 

I said that it may . 

Q. It’s fair to say, Mr. Schindler, that the 
technical people at Reynolds and you disagree with the 
Surgeon General warning that smoking causes lung 
cancer; correct? 

A. We believe that it may. 

. Q. Okay. Isn’t that the equivalent of 
saying I don’t know whether it causes lung cancer? 

It may, maybe it does, and maybe it 
doesn’t, so therefore, your answer is, you don’t know 
whether it causes lung cancer, smoking; correct? 

A. As I’ve testified up until now, I believe 
it’s a risk factor and therefore that it may. The 
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mechanism is exactly how it may. work to confirm 
whether or not it does hasn’t been established and 
therefore it may. 

Q. And - but I asked you a new question. 

I’ve heard you say repeatedly that cigarette smoking 
may cause cancer. 

My new question to you is, isn’t that the 
equivalent of saying you don’t know if cigarette 
smoking causes lung cancer when you say it may?. 

A. I think - when I say it may, I tnink 
it’s - what that means is that it may cause it, it may 
not, but - it’s both of those. 

Q. What is your company doing to determine 
whether less tar is safer than more tar in cigarettes 
from a health standpoint? 

A. What do you mean? In terms of research 

or -- 

Q. Anything. Anything. 

I mean, isn't that the question that the 
consumer has, in your judgment, if I smoke Now I’m 
getting less tar, ifl smoke More I’m getting more tar 
and I want it know if less tar is safer For my health. 

And I’m simply asking you what, if 
anything, is Reynolds doing to answer that question? 

MR. wEBER: Object to the form. 
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1 Go ahead. 

2 ,A. You’re asking me is Reynolds doing any 

3 research 1o differentiatelevels fefnsk between low 

4 tar cigarettes and higher tar cigarettes, is that what 

5 you’re asking me? 

6 Q. I’m asking you what Reynolds is doing to 

7 help consumers answer the question as to whether less 

8 tar is safer than more tar? 

9 A. I do not know -1 mean, I don’t know how 

10 to answer that exactly in the sense of your question. 

11 What do you mean by what are we doing? 

12 Q. In terms of answering - are you doing any 

• 13 research or anything to help answer that question, 

14 whether less tar is safer than more tar? 

15 A, I don’t know of any research that 

16 Reynolds is doing relative to that question. 

17 I believe that there are people in the 

18 public health community or medical researchers that 

19 are, I imagine, are looking at that and are people 

20 continually involved in reviewing the literature and 

21 to what degree there’s research going on around that, 

22 that they would be knowledgeable of that. 

23 I do not know of any specific research 

24 that we have going on relative to that. I mean, that 

25 type of research, not being a scientific, but that 
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1 statement or ad or document that was back in the ’50s 

2 as I recall, that I’ve seen for a few minutes a couple 

3 tunes in the past. 

4 With that in mind, I will give you my 

5 point of view as to what I remember, I think it meant. 

6 And my take on it when I saw it was, that 

7 the industry was committing research dollars to study 

8 the whole issue of smoking and health. 

9 (Whereupon, the above referred to document 

10 was marked as Plaintiffs Exhibit No. One for 

11 Identification.) 

12 

13 MR. ROSENBLATT: Let’s take a break. 

14 

15 (Whereupon, a short break was taken.) 

17 Q. (By Mr. Rosenblatt) Okay. 

18 Mr. Schindler, at the time of the break I was asking 

19 you some general questions about A Frank Statement To 

20 Cigarette Smokers. A couple of minutes ago I handec 

21 you - did you mark it as Plaintiffs Exhibit A or One 

22 - Plaintiffs Exhibit One. 

23 And have you had time to go through that? 

24 A. I really need a couple minutes because I 

25 just kind of glanced at it. 
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1 would seem to me to be long-term epidemiological types 

2 of research. 

3 So our scientists would study literature, 

4 things that are published, if anybody's doing work on 

5 that. 

6 I do not know of any research that we are 

7 doing relative to that question. 

8 MR. WEBER: Stanley, we’ve been going I 

9 think just an hour now. Ifyou want to find a 

10 breakpoint. 

11 MR. ROSENBLATT: Within five minutes. 

12 MR. WEBER: Thank you very much. 

13 Q. (By Mr. Rosenblatt) As the president and 

14 CEO of R.J. Reynolds Tobacco Company, is your 

15 paramount responsibility to your stockholders, to your 

16 employees, to who? 

2 17 A. No. 

■' 18 I think we have responsibility to our 

19 shareholders, responsibility to our employees, 

20 responsibility to our smokers, our consumers, to 

21 deliver products that meet their needs, responsibility 

22 to the communities that we work in, be good corporate 

23 citizens. I think a public corporation has a number 

24 of responsibilities. 

25 Q. What is a document called A Frank 
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1 Q. Sure. Go ahead. Take a couple minutes 

2 and do that. 

3 MR. WEBER: Stanley, can I ask, is this 

4 some kind of re-typed print or version? 

5 Because it's got some misspellings on it that 

6 I’ve never seen in any of the originals I’ve 

7 seen over on the years. 

8 Is this something - like the one Susan is 

9 looking at there is the one I recognize. 

10 Is this like a re-typed version? 

11 MS. ROSENBLATT: Yes. 

12 MR. WEBER: Because there are some— 

13 MR. ROSENBLATT: Other than the 

14 misspellings, each and every word — 

15 MR. WEBER: You will represent then for 

16 the record that what you intend this to be is 

17 an identical copy of the actual frank 

18 statement, but this is not that. 

19 MR. ROSENBLATT: Correct. 

20 MS. ROSENBLATT: And we can substitutt 

21 and enlarge this one later on if there’s a 

22 problem with this. 

23 MR. WEBER: Okay. 

24 A. Okay. 

25 Q. (By Mr. Rosenblatt) Okay. You’ve read 
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1 Statement To Cigarette Smokers? 

2 Have you seen that document? 

3 A. I’ve seen it one or two times before. 

4 Q. And what does it mean to you? 

5 MR. WEBER: Letmeobjrct. 

6 What does the document as a whole mean? 

7 Q. The significance of it? 

8 You’ve read it. 

9 A. Well, I’ve only seen it briefly a couple 

10 times before so if you’re going to ask me to comment 

11 on the meaning of something fve only seen for a few 

12 minutes weeks or months ago, 1 would prefer to see the 

13 document. 

14 Q. Yes. I will - I’ll be happy to hand it 

15 to you, you know, after the break. 

16 All I’m asking you now is from a general 

17 or generic standpoint when - in the tobacco industry 

18 when this - as you know, it was a full page ad in many 

19 newspapers, a - called A Frank Statement To Cigarette 

20 Smokers generally, eenerically, what was the import or 

21 the significance ofA Frank Statement To Cigarette 

22 Smokers? 

23 MR. WEBER: Same Objection. 

24 Go ahead. 

25 A. I - you're asking me to comment on a 
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1 it. 

2 Is it fair to say, Mr. Schindler, that on 

3 the couple of other occasions you’ve looked at this 

4 document, A Frank Statement To Cigarette Smokers, 

5 you’ve never in the past read it as carefully as you 

6 have just now? 

7 A. No, it’s not fair to say that. 

8 Q. So, in other words, on the other 

9 occasions you’ve read it just as carefully? 

10 A. Well, I’ve read it, yes. 

11 Q. Okay. How did this come about? 

12 What is A Frank Statement To Cigarette 

13 Smokers, in terms of the public? 

14 A. How did it come about? 

15 Q. Yes. 

16 A. Well - 

17 Q. Well, how or why did it come about? 

18 A. Can you give me - I don’t think it’s on 

19 here - the date it was back in the '50s, I believe? 

20 Q. Correct. I can give you the date and the 

21 - 1 believe that it was published in newspapers in 

22 January January, 1954. 

23 A ’54. 

24 It’s difficult for me to say how this 

25 came about. I was not there. I was ten years old at 
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1 the time. So I wasn’t with the company or obviously a 

2 part of the company when this Wok place, so I’m not 

3 sure 1 can say to you how this raffle about— 

4 Q. Okay. 

5 A. --in any definitive way. 

6 Q. No. 

7 My understanding is, and I’m going to 

8 certainly say this to the juiy in this case, that I 

9 consider A Frank Statement To Cigarette Smokers to be 

10 one of the seminal documents in the whole smoking and 

11 health controversy over the years. 

12 Do you consider it to be an important, 

13 seminal, significant, fundamental document? 

14 A. I m in no position to make that judgment. 

15 Q. Okay. 

16 A. There’s so many documents it’s hard for 

17 me to — 

18 Q. I think it’s fair to say that this Frank 

19 Statement To Cigarette Smokers came about as the 

20 result of certain research, scientific research that 

21 was published. 

22 Do you know what scientific research this 

23 was intended to address? 

24 A. I do not know. 

25 O. Okay. Do you know - I’m not asking you 
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1 your sentiments as president and CEO of R.J. Reynolds 

2 Tobacco Company? 

3 MR. WEBER: Before we go ahead, let me 

4 object because I’m not sure that s a direct 

5 quote from the frank statement. 

6 We may want to check that as part of that 

7 point I made earlier, Stanley. 

8 Q. Regardless of the record of the past, the 

9 fact that cigarette smoking today should even be 

10 suspected as a cause of a serious disease is a matter 

11 of deep concern to us. 

12 MR. WEBER: So it is. 

13 MR. ROSENBLATT: It is. It’s exact. 

14 MR. WEBER: Okay. Sorry. I know this i> 

15 testimony you're concerned with given what you 

16 said a moment ago in terms of something you 

17 believe is important. I just wanted to make 

18 sure we’ve got it accurately and we’re working 

19 off a proxy document. 

20 Q. (By Mr. Rosenblatt) Now, my question to 

21 you is, that statement I just.read reflects accurately 

22 today yourposition as president and CEO of R.J. • 

23 Reynolds Tobacco Company, doesn't it? 

24 A. No. 

25 My position today, as I’ve stated several 
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1 the names of newspapers or other publications where 

2 A Frank Statement To Cigarette Smokers appeared in 

3 January, 1954, but do you have any sense of how widely 

4 advertised it was at the time? 

5 A. No, I don’t. 

6 Q. Okay. Now, we’ve - I’ve told you this 

7 was published m January of 1954. 

8 As you have read this document, is it 

9 fair to say that the sentiments expressed in A Frank 

10 Statement To Cigarette Smokers are essentially the 

11 same today of, for example, your company? 

12 And if you want me to go get specific, 

13 I’ll be happy to do so. 

14 A. Well, I’d like you to get a little more 

15 specific with the word sentiment. 

16 Q. Okay. In this first column toward the 

17 bottom there’s a statement, quote, we believe the 

18 products we make are not injurious to health. 

19 A. Yes. 

20 Q. You stand by that statement today, don’t 

21 you? 

22 A. Well, this is a statement that was made 

23 in 1954. Again, I was nowhere near being involved in 

24 this company, so my — 

25 Q. When you - 
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1 times in this deposition, is that cigarette smoking is 

2 a risk factor for a number of diseases and therefore, 

3 that means that it may be a cause of these disease and 

4 that there’s work needed to - into the whole issue. 

5 So I — That’s my point of view. 

6 Q. Okay. As you read the document. A Frank 

7 Statement To Cigarette Smokers, and this is being 

8 published in newspapers to the American people and 

9 obviously it’s addressed to cigarette smokers; 

10 correct? . 

11 That’s your understanding of this 

12 document? 

13 A. It was published in, I guess, newspapers 

14 and magazines, I m assuming that, that it’s a 

15 statement to the American public. 

16 Q. Okay. 

17 A. Which would include smokers. 

18 Q. And you would agree - well, the - not to 

19 get picky, but the statement is not addressed to 

20 nonsomkers, it’s addressed to cigarette smokers, the 

21 title of it? 

22 A. Yes. 

23 Q. Okay. Now, you would agree that as you 

24 read the document in its entirety, one of the 

25 fundamental promises that the signators to the 
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1 A. When you say do I stand by that 

2 statement; I believe earner in testimony I said that 

3 cigarettes are a risk factor and they may cause the 

4 diseases that - or some of the diseases that are 

5 associated with smoking. So that’s my view of how I 

6 feel today. 

7 Q. But I’d really appreciate a direct 

8 question - a direct answer to a direct question and 

9 then, you know, elaborate all you want. 

10 And my question to you, Mr. Schindler, 

11 is, do you believe the products made by R.J. Reynolds 

12 Tobacco Company today are not injurious to health? 

13 A. Well, as I’ve said before, I believe they 

14 maybe. They may be - they are a risk factor ana they 

15 may cause the diseases that are associated, but it’s 

16 not clear or determined scientifically that they do. 

17 Q. Now, in the second column-- 

18 A. Up here? 

19 Q. I think right about there. 

20 A. All right. 

21 Q. The second paragraph, quote, regardless 

22 of the record of the past, the fact that cigarette 

23 smoking today should even be suspected as a cause of a 

24 serious disease is a matter of deep concern to us. 

25 Does that sentence accurately reflect 
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1 document are making to the American smoker is, we’re 

2 going to spend a lot of money researching the questioi 

3 of whether cigarette smoking causes disease; correct? 

4 MR. WEBER: Let me object for misstating 

5 what it says. 

6 Go ahead. 

7 Q. That's not word for word, but the 

8 document taken as whole, you would agree, would you 

9 not, Mr. Schindler, that the promise being made tp the 

10 American smoker is, we’re going to spend a whole lot 

11 of money through the Tobacco Industry Research 

12 Committee to explore the question of whether our 

13 products, cigarettes, cause disease; is that correct? 

14 MR. WEBER: Same objection. 

15 Go ahead. 

16 A. It - to me what it says is, is that 

17 resources are being pledged to do research into areas 

18 that are scientifically related to the health risks 

19 associated with smoking. 

20 Q. And that’s wnat the tobacco industry is 

21 still doing today, isn't it, through the Council for 

22 Tobacco Research? 

23 A. We give money to the Council for Tobacco 

24 Research, the industry does, to do basic research into 

25 those diseases that are associated with smoking. 
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Q. Basic research, meaning, it’s your 
understanding that the Council for Tobacco Research is 
funding scientific studies into what are the- 
underlying causes of lung cancer and other diseases; 
correct? 

A. Basic -1 am not a scientist, as you well 
know. Basic research to me means that - this is 
totally up to the scientific advisory board that is 
set up to fund projects - is that basic research is 
into, for example, the causes of cancer, which 
ultimately could lead to cancers related to smoking, 
but basic research into cancer, for example. 

Q. What is your understanding today in April 
of 1997 what conclusions have been reached on that 


subject? 

A. 


*7 what conclusions have been reached on that 
t? 

i. I’m - 

MR. WEBER: Let me object, 
i. I don’t understand your question. 

). The basic causes of cancer. 

MR. WEBER: Conclusion ~ 

Do you want to clarify by whom, Stanley? 

). Yes. By all this research that’s being 

i. I'm not a scientist. I don’t feel 
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MR. WEBER: Let me object. Asked and 
_ answered. 

Q. You’re going to tell me we’ve discussed 

that. 

It’s a very direct simple question, 

Mr. Schindler. 

Is cigarette smoking a possible cause of 
lung cancer? 

MR. WEBER: Same objection. Asked and 

answered. 

Q. Go ahead. 

Never asked and never answered. 

A. As we have discussed before, I believe 
that cigarette smoking is a risk factor for lung 
cancer and other diseases associated with smoking. 

And as I have said before, to me that 
means that it may be a cause. 

Q. So it’s a possible cause? 

A. I’m saying it’s a risk factor for these 
diseases, and it may, it may not be. 

Q. Is cigarette smoking a probable cause for 
lung cancer? 

A. I believe that it’s a risk factor. 

Q. Is there any more significant risk factor 
for lung cancer than cigarette smoking? 
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capable for stating the basic causes of cancer. 

Q. Yes. rm certainly not asking it to you 
from a technical standpoint. 

Is it your understanding as a very well 
informed layman that the causes of cancer in 1997 are 
they still a mystery or do we know something? 

A. I don’t - Mr. Rosenblatt, I’m not a 
scientist. Things that I hear and read in the broad 
category of cancer, people write about genetic 
predisposition, they write about environmental 
factors, they write about lifestyle factors related to 
diet and all sorts of things, but - so I don’t - you 
know, beyond that. I don’t know how else to answer 
your question, not being a scientist. 

Q. Is it your understanding that those 
questions are still being researched today? 

A. The causes of cancer? 

Q. The causes of cancer? 

A. It is my understanding that the 
scientific community is still doing a tremendous 
amount of research into the causes of cancer. 

Q. Well, more specifically, is it your 
understanding that the Council for Tobacco Research as 
well as your own company is researching the basic 
causes of cancer? 
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A. 

smoker? 

A. Yes. 

Q. Is he living? 

A. No, he’s not. 

Q. Okay. How heavy of a smoker was he? 

A. He smoked when he was a smoker, as near 
as I recall, probably two and a half, three packs a 
day. 

. Q. And there came a time in his life when he 
quit smoking? 

A. Yes. 

Q. And why did he quit smoking? 

A. He went to a doctor - he was naving 
circulation problems, the doctor diagnosed, and he 
went to the doctor and the doctor told him - he said, 
Dick, I happen to be with him when this happened, this 
is somewhere in the early, mid ’60s, he said, you can 
either stop smoking or I can cut off your hands and 
feet some day. And my father stopped smoking. At the 
time he was 47 or 48 years old. 

Q. Do you know whether or not the doctor 
diagnosed his condition as something called Buerger's 
disease? 
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I don’t know. 

You mentioned that your father was a 


A. The Council for Tobacco Research that we 
give money to has a scientific advisory board made up 
of some eminent medical researchers and scientists 
around the country that take project requests from 
researchers and scientists and decide among themselves 
as to which research to fund and that research is 
dealing with in addition to other things, I’m sure, 
the causes of cancer. 

Q. Pretty much the same situation as was 
expressed in A Frank Statement To Cigarette Smokers, 
they wanted to do research then back in 1954 and we’re 
still doing research today; right? 

MR. WEBER: Objection as to form. 

Go ahead. 

A. I can talk to today that the research and 
how the Council for Tobacco Research works with 
eminent scientists on the scientific advisory board 
that has control - total control over how this money 
is distributed for research grants that are proposed 
to them into the causes of disease, cancer obviously 
being one of them, in terms of how they allocate those 
resources and make their judgments about projects. 

Q. Is cigarette smoking a possible cause of 
lung cancer? 

A. We have -- 
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A. I don’t know if that wgs the term. 

I just remember that that encounter in 
the doctor s office. 

S Okay. And other than your knowing it was 
em with circulation, do you know any more 
detail than that? 

A. No, I don’t. 

Q. And your father passed away at what age? 
A. He was 69. 

Q. Did he ever smoke again - 
A. No, he didn’t. 

Q. — after that encounter with the doctor? 

A. No, he didn’t. 

MR. WEBER: Andy, just be careful. Make 
sure he’s finished with the question. That 
time you started to answer and he was in the 
middle of it. 

THE WITNESS: Okay. 

Q. Did you have an understanding then or did 
the doctor explain what it was about smoking that if 
your father continued was going to cause amputations? 

A. No, I don’t. I don’t remember any other 
- anything else other than what I’ve told you. 

Q. Are you married? 

A. Yes, I am. 

KLEIN, BURY & ASSOCIATES, INC. 




ANDREW SCHINDLER 


61 

1 Q. Does your wife smoke? 

2 A. Yes, she does. 

3 Q. -How heavy a smokeHs she? - 

4 A. Oh, my wife smokes a pack a day. 

5 Q. What did your father die from, what 

6 condition? 

7 A. He had a stroke and within a year, year 

8 and a half after the stroke he died of a variety of 

9 complications. I’m not exactly sure the precise thing 

10 at the point he died, but he had a stroke and a year, 

11 year and a half later he died. 

12 Q. When your lather had that encounter that 

13 you’ve described with the doctor, that was a pretty 

14 shocking, unusual kind of episode, wasn’t it? 

15 It had an impact on him? 

16 A. He stopped smoking. 

17 Q. He had been a heavy smoker for years and 

18 after hearing the doctor say that he stopped? 

19 A. As I mentioned earlier, he had - he was 

20 smoking as I recall two and a half to three packs a 

21 day, heTiad that encounter with the doctor at age 47, 

22 ana he never smoked again, that I know of. 

23 Q. Did he have any difficulty quiting? 

24 A. 1 don’t recall. We’re back 30 some years 

25 ago. 
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1 You’re Mr. Hands Off? 

2 MR. WEBER: Let me object to the form o 

3 the question. — 

4 L .A. With regard to my wife, who is an adult 

5 that is fully knowledgeable, informed as to the risks 

6 associated with smoking, I think she’s perfecdy 

7 capable of making a decision. 

8 Q. How can should be fully knowledgeable, 

9 Mr. Schindler, if she listens to you who says smoking 

10 may cause lung cancer and it may not cause lung 

11 cancer? 

12 After hearing that, how am I 

13 knowledgeable? 

14 because I don’t know whether it causes 

15 lung cancer or doesn’t cause lung cancer, after 

16 listening to you. 

17 MR. WEBER: Let me object to the form. 

18 Again, I m confused. 

19 A. Me, too. 

20 Could you ask these questions again? 

21 Q. Be happy to. 5 

22 You’re saying your wife is fully 

23 knowledgeable. 

24 And I’m saying if your wife were to ask 

25 you ^your 
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1 All I remember is, that he stopped 

2 smoking and never smoked again. 

3 Q. And you don’t remember any problems that 

4 he had? 

5 A. I don’t recall any. It’s a long time 

6 ago. 

7 I know he never smoked again. 

8 Q. Did your wife ever quit? 

9 A. She quit once, that I can recall. 

10 Q. For how long? 

11 A. I think it was for like three years or 

12 so. I’m not totally sure of the time time frame that 

13 she quit. It was about for three years, as I recall. 

14 Q. But, I mean, this was during the 

15 marriage? 

16 A. Yes. Yes, as we’ve been together a long 

17 time. 

18 Q. Do you remember why she quit? 

19 A. She decided she didn’t want to smoke any 

20 more. She quit. 

21 Q. But why? 

22 I mean, did she have a cough or a cold 

23 or — 

24 A. I don’t recall. 

25 I mean, you’re asking me has my wife ever 
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1 answer is, well, Sweetheart, it’s a risk factor, maybe 

2 it does and then again maybe it doesn’t. 

3 So hearing that answer, how is she fully 

4 informed as to whether it does or whether it doesn’t? 

5 MR. WEBER: Same Objection. 

6 Go ahead. 

7 A. My wife is an intelligent adult that 

8 lives in our society, is aware of Surgeon General’s 

9 reports, is aware of warning labels on packs and ads, 

10 is aware of everything that is written continually 

11 about cigarettes. I think she is aware of as almost 

12 anybody in our society of the risks associated with 

13 smoking. She’s a fully informed adult, capable of 

14 making ner own decisions. 

if v, You would agree, would you not, 

16 Mr. Schindler, that if someone accepts your view that 

17 maybe cigarette smoking causes lung cancer and maybe 

18 it doesn’t, that as a fully informed individual 

19 obviously it’s a gamble, if they smoke, maybe they 

20 will get Tung cancer as a result of smoking and maybe 

21 they won’t? 6 1 

22 ... And what you’re saying, as I understand 

23 it is, that s the adult choice, whether you choose to 

24 take that gamble; isn’t that correct? 

25 A. As I've said before, I believe that 
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1 quit smoking and I said yes, she did. As I recall, it 

2 was for a period of three years. 

3 Q. Well, didn’t you say to her something 

4 like, you know, Honey, you’ve been smoking X number of 

5 years and I notice you re not smoking any more, how 

6 come? 

7 A. It was her decision. She stopped 

8 smoking. 

9 Q. I understand that. 

10 But I assume you’re a normally curious 

11 guy and your wife smokes a pack a day for X number of 

12 years ana one day she stops smoking and you don't say 

13 to her how come you’re not smoking any more? 

14 A. I don’t recall saying to her how come 

15 you’re not smoking any more. 

16 Q. And I’m sure when she started smoking 

17 three years later you didn’t ask her how come you’re 

18 starting again? 

19 A No. 

20 She’s an adult and I assume she was 

21 making her own decisions. 

22 Q. And, Mr. Schindler, whether it’s children 

23 or wives or siblings, you take a totally hands off 

24 policy as long as someone’s an adult: if they want to 

25 smoke, fine, they don’t want to smoke, fine? 
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1 cigarettes are a risk factor for tljese diseases. I 

2 believe therefore that they may cause them or they may 

4 I believe the public health people in 

5 this country, the scientists and doctors, have 

6 published vast amounts of data, information, the medi 

7 has certainly covered this whole issue. 

8 It is inconceivable to me that someone, 

9 including my wife., that would not be informed on the 

10 risks associated with smoking. And that when she or 

11 anyone makes a choice to smoke or when I make a choice 

12 to smoke that 1 am doing it fully aware of what the 

13 risks are associated with the product. 

14 Q. When your father had the episode with the 

15 doctor that you’ve described, you were how old then? 

16 A. This was - l9 or so, 19, 20, as I recall. 

17 Q. You were a smoker by then? 

18 A. Yes. 7 

19 Q. After that episode did your father tell 

20 you don’t smoke or did he tell you, Andrew it’s an 

21 adult decision, if you want to smoke, smoke? 

22 A. I can’t remember my dad telling me not to 

23 smoke after that. We’re talking 30 some years ago. I 

24 just don’t remember that encounter. 

25 Q. Did either of your parents ever express 
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1 an opinion to you when you started smoking and when 

2 they realized that you were in fact a smoker that this 

3 is something you should not do,*-TJT that it displeased 

4 them in some way, the fact that you had become a 

5 smoker? 

6 A. I can't remember specific - we’re going 

7 back 30 some years. I can’t remember a specific 

8 encounter when my parents said don’t smoke. 

9 I imagine they probably made some 

10 comments, butl don’t specifically remember them. 

11 Q. Do you have children? 

12 A. Yes, I do. 

13 Q. Do they smoke? 

14 A. One daughter does. 

15 Q. How many kids do you have? 

16 A. Two girls, two daughters. 

17 Q. Ages? 

18 A. Twenty-three and 20. 

19 Q. One smokes and one doesn’t? 

20 A. Twenty-three year old smokes. 

21 Q. Was there ever a discussion as to why one 

22 made that choice and one made the no smoking choice? 

23 A. Well, at one point they both smoked. Now 

24 only one of them smokes. The oldest, the 23 year old 

25 smokes. 
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1 MR. WEBER: Let me object to the form. 

2 _ Again, you can answer. 

3 A. If somebody’s 21 years old or 45 years 

4 old or 35 years old and they ask me my point of view 

5 about smoking and risks associated with smoking, I 

6 would talk freely to them about it, like we’re talking 

7 here today. 

8 If I encounter, as I did with my 

9 daughters, somebody who is underage, 1 will certainly 

10 assert myself into my daughter’s life if they’re doing 

11 something that I believe is inappropriate. 

12 And I would be the same way about 

13 alcohol. If a daughter under age is drinking, I would 

14 have the same point of view. 

15 So your characterization that I would 

16 never talk to anybody as long as they’re of legal age 

17 is simply not correct. But ir somebody’s 25 years old 

18 or 40, for me to inject myself into their life I think 

19 is inappropriate. IT they ask me my point of view I 

20 would certainly share that with them, as I have with 

21 you here today. 

22 Q. Does involuntary smoke cause lung cancer 

23 or any other disease? 

24 A. You’re talking about ETS, environmental 

25 tobacco smoke, secondary smoke? 
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1 Q. The 20 year old smoked for awhile and now 

2 she’s become a nonsmoker? 

3 A. Right. 

4 Q. Did she ever discuss the reasons why she 

5 became a nonsmoker? 

6 A. No. She stopped smoking. 

7 Q. What age did your daughter start smoking? 

8 A. Well, when they were I guess in that l6 

9 year old range they started sneaking cigarettes and my 

10 wife and I sat them down and told mem that they 

11 shouldn’t be smoking, that they weren’t old enough to 

12- make that decision, that there are health risks 

13 associated with smoker and that they better knock it 

14 off until they become legal age to smoke or to buy the 

15 product. The same discussion we’d have about underage 

16 drinking. 

17 So in terms of when did they actually 

18 become smokers, as far as I know, it was probably at 

19 around 18 or so. 

20 I know they snuck cigarettes and things 

21 of that nature, and we sat them down and talked to 

22 them about it. 

23 Q. So the only time that you ever really 

24 took a position on smoking is as it relates to age; in 

25 other words, if someone is 18 or over your point of 
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1 Q. Well, I call it - I’ll tell you — 

2 My definition of involuntary smoke - if I 

3 as a nonsmoker am sitting in this room and two or 

4 three people are smoking, I’m being forced 

5 involuntarily to take in some of that smoke. So I’m 

6 talking about a nonsmoker who’s in a situation where 

7 there’s other people with cigarettes and some of that 

8 smoke comes into the nonsmoker. 

9 So ray question is, does involuntary 

10 smoke, secondhand smoke, passive smoke, whatever you 

11 wish to call it, does that kind of smoke cause lung 

12 cancer or any other disease? 

13 MR. WEBER: Let me object to the speech 

14 prefacing the question, but go ahead and 

15 answer. 

16 A. You’re asking me do I believe that 

17 secondhand smoke causes lung cancer, is that the 

18 question? 

19 Q. Correct. 

20 A. I don’t believe it does. I don't believe 

21 that the epidemiology, as I understand it, and talking 

22 to pur scientists points in that direction. I don’t 

23 believe there’s any - been any epidemiology that 

24 points to secondhand smoke being a cause of lung 

25 cancer. And based on that scientific data that has 
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1 view is, that’s an adult decision whether they choose 

2 to smoke or not smoke is that decision, but if 

3 someone’s under the age of 18 and you have any control 

4 or input in the situation, you will try to influence 

5 them not to smoke? 

6 MR. WEBER: Let me object to the form. 

7 You can answer. 

8 A. Could you ask this question again, 

9 please? 

10 Q. No. 

11 MR. WEBER: He couldn’t if he tried. 

12 (Thereupon, the requested portion of the 

13 record was read back as above recorded.) 

14 A. There’s a lot in that question. 

15 Could you -- 

16 Q. Yes. 

17 As I’ve understood your testimony, you 

18 know, so far today, I asked you a hypotheUcal about a 

19 friend and other things have come up, my understanding 

20 is, that your point of view is, if you’re an adult 

21 whether you smoke or don’t smoke is entirely your 

22 adult decision and I, Mr. Schindler, am not going to 

23 interfere or on attempt to have input. The only time 

24 you will try to have input is if someone is under what 

25 you consider to be the age to make an adult choice? 
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1 been done up to this point, I dorTt believe it does. 

2 Q. So your position on involuntary smoke is 

3 different than your position on active smoking, 

4 correct, as I’ve just neard your answer? 

5 A. My position on active smoking is that the 
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7 for certain diseases. 

8 And my position on ETS or secondhand 

9 smoke is that the epidemiology, as I understand it t 

10 and talk with our scientists, does not establish that 

11 as a risk factor. 

12 Q. Have you read the Surgeon General’s 

13 report of 1986 or any part of that report? 

14 A. No, I haven t. 

15 Q. Have you read the EPA report of 1993? 

16 A. I have not read the report. I have had 

17 breifings and discussion on it and read things, you 

18 know, that were reported in newspapers ana so forth. 

19 Q. Well, the - according to the EPA, 

20 secondhand smoke is a Class A carcinogen. 

21 On what basis do you say it’s not? 

22 A. On the basis.that the epidemiology that 

23 has been done to this point collectively on secondhand 

24 smoke, the summary of the studies, those included in 

25 the EPA and the research done since then has - if 
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there’s essentially - if one no risk, its cumulative 
risk is_ 1.04. 

When the EPA issued ttieir judgment that 
ETS or secondhand smoke was a Class A carcinogen, they 
had excluded one study, as I understand it, and they 
had a 1.19 in their methodology. 

The research has continued and it’s now 
down to 1.04. 

I believe there are studies of males in 
the work place or something like that has a 
statistical risk of .97, which means in that case that 
it's even less. 

And in my understanding and in talking to 
our scientists as epidemiology develops over time and 
the number keeps coming down, that it points in the 
direction of it not being a risk factor. 

I also understand in terms of other 
epidemiology studies, things related to diesel fumes, 
studies related to high tension wires that had risk of 
three times, for example, the EPA would say no, that’s 
not enough data. 

f>o on very low statistical data, data 
that has gotten even smaller and smaller relative to 
risks percentages, the EPA made a judgment on 
cigarette smoke that was counter to other things they 
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What is your basis for disagreeing with 
_that assessment? 

, MR. WEBER: Let me object to the form. 

You can answer. 

A. My understanding of the epidemiology that 
has been done before, during and after the EPA 
judgment is, that it does not demonstrate cigarette 
smoking is a risk factor for lung cancer. 

Q. What caused Norma Brain’s lung cancer? 
A. I have no idea. 

MR. WHITING: Excuse me. Mr. Schindler, 

I believe you just said that the evidence 
doesn’t say that cigarette smoking is a risk 
factor. 

Did you mean exposure to cigarette smoke? 
A. Exposure to secondhand smoke or ETS is a 
risk factor. 

Q. Your company sued the United States 
Environmental Protection Agency; isn’t that correct? 

A. Several companies in this industry filed 
a suit against the EPA and their judgment or 
secondhand smoke as a Class A carcinogen. 

Q. Be that as it may, Reynolds sued them; 
right? 

A. Yes. 
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had done in the past, including studies that I 
understand that there was risk relative to 1.65 on 
caffeine and heart disease and they declared it was 
not relevant enough to make any judgment - or make any 
judgments there. 

So it seems to me and what I’ve discussed 
with our scientists in trying to understand this that 
the statistical data moves away and has continued to 
move away from this judgment that the EPA made. 

One of the scientific advisory board 
members that was I believe at the press conference 
made the statement that the people in the room - this 
is from the EPA scientific advisory panel, that the 
people that came to that press conference were at 
greater risk in driving through the overall 
environment of Washington than they were from 
secondhand smoke. 

Stanley Glantz, in San Francisco, made 
the statement you’re at greater risk of not using your 
seat belt. 

The Congressional Research Service, that 
studied this independently, concluded that there was 
not data here to justify the judgment that the EPA 
made. 

So in looking at all of that and talking 
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Q. Okay. What’s the status of that lawsuit? 

A. It’s - all I know is that it’s still in 
the court. I don’t know the status beyond that. 

Q. And the reason you sued them with your 
Fellow tobacco companies was, because their report 
hurt your business; correct? 

A. No. 

Q. Then why did you sue them? 

A. Because we believe they were wrong in the 
judgment that they made. 

Q. Where did you sue them? 

A. I believe that’s in a court in 
Greensboro, North Carolina. 

Q. One of the reasons you sued them, the 
United States Environmental Protection Agency, was 
because a tremendous number of buildings ana 
government facilities banned smoking; correct? 

A. That's not ray understanding. 

I believe we sued them because we felt 
that the judgment that they had rendered with regard 
to secondhand smoke was incorrect and wrong. 

Q. You would agree, would you not, fiat you 
have learned that since the EPA report came out 
thousands of buildings in this country, hundreds of 
municipalities have banned smoking m their 
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on our scientists, it is my feeling that saying that 
secondhand smoke causes lung cancer, there’s 
absolutely no proof for it. 

Q. Are you familiar with the Hieriama 
(phonetic) study? 

A. No, I’m not. 

Q. Have you ever in your life read any 
epidemiology study? 

A. No, I haven’t. 

Q. What is epidemiology? 

A. It's a medical science that studies 
statistical relationships around certain diseases by 
interviewing people and tracking groups of people over 
time. 

Q. I want you to assume that Norma Brain, 
who is a lead flight attendant in the Broin class 
action, was brought up in Utah, never smoked, was 
never around smoke until she became a flight 
attendant, and she worked as flight attendant for a 
number of years and developed lung cancer. And I want 
you to assume that her doctors, as well as one of the 
most knowledgeable pulmonologists in the world, who 
have reviewedner records, say fiat her lung cancer 
was caused by her exposure to secondhand smoke in 
airline cabins. 
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facilities, such as the United States Defense 
Department? ”~ 

I mean, you’re aware of that, aren’t you? 

A. And prior to the EPA report thousands of 
buildings and communities and so forth had put 
restrictions in with regard to smoking. 

Q. Were doing it. Okay. 

And more - after the EPA report, more 
followed; correct? 

A. I suppose that’s true. 

Q. How come they don’t get it? 

How come the only people who aren't 
satisfied that the findings of the Environmental 
Protection Agency and the Surgeon General and the 
medical and scientific communities on the issue of 
passive smoke, the only industry that questions that 
repeatedly and over and over again is fie tobacco 
industry/ 

MR. WEBER: Let me object to fie form. 

You can answer. 

A. I’m not sure what you’re asking me. 

Q. Yes. 

I’m asking you, obviously fie people who 
banned - had the power to ban smoking in buildings, in 
the defense department, in airlines, in governmental 
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1 agencies, have concluded that environmental tobacco 

2 smoke is a danger to nonsmokers. 

3 And my question is, hdwcorae the only — 

4 A. I have no -- 

5 MR. WEBER: Wait. Let him finish his 

6 question, because he hadn’t finished it yet. 

7 Q. How come the only group in this society 

8 who hasn’t accepted that, that environmental tobacco 

9 smoke poses a danger to nonsmokers, is the tobacco 

10 industry? 

11 MR. WEBER: Object to the form. iGo 

12 ahead and answer. 

13 A. I have no idea if that’s why any given 

14 company or governmental agency eliminated smoking in 

15 their work areas, because they’ve concluded that it’s 

16 dangerous. 

17 I don’t know what - if that was - what 

18 degree that was part of their decision, pressure from 

19 employees. There are a variety of reasons. And it’s 

20 impossible for me to discern all the judgments that 

21 people have made. 

22 And in the same time frame people have 

23 accommodated smokers and nonsmokers in their work 

24 areas. Other people have made judgments to eliminate 

25 smoking. 
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1 what the social policy of this society would be. 

2 What we’re created were the warnings that 

3 are on the packs, we comply with that, it’s there, 

4 it’s been in our society for 30 years. 

5 The whole issue of cigarette smoking has 

6 been dealt with in various forms and social policy for 

7 years and years in this country. 

8 And the theoretical world that says what 

9 would you do if nobody was doing any research into 

10 cigarettes just doesn’t exist. It’s been an issue in 

11 our society for many, many years, and this is the 

12 socialpohcy it’s created and we comply with that. 

13 Q. This is not a tough question, 

14 Mr. Schindler. And if yoif re - hear me out. If your 

15 ultimate answer is I can t answer it, that’s your 

16 answer. 

17 I’m simply asking you, I want you to 

18 assume that there are no government mandated warnings. 

19 As far as the government is concerned, you can put on 

20 your packs of cigarettes whatever you like. 

21 And my question to you as the president 

22 and CEO of R.J. Reynolds Tobacco Company is, isn’t it 

23 true. Mr. Schindler, that if you were not required to 

24 put health warnings on your packages of cigarettes, 

25 you would have no health warnings? 
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1 And I have no idea if all these different 

2 people have made this judgment on this notion of 

3 danger that you’ve put out here in this manner. 

4 Q. You don t think it’s clear that generally 

5 speaking the reason why the United States Defense 

6 Department, many governmental agencies and entities, 

7 many private employers and buildings have banned 

8 smoking in their facilities is because they are 

9 satisfied that secondhand smoke poses a health danger 

10 to nonsmokers; you don’t accept that as a general 

11 proposition that's accurate? 

12 A. I don’t. I mean, I don’t know. I’ve not 

13 talked to these people. 

14 I know organizations that have 

15 accommodated smokers in their work environment. 

16 Q. You would agree, would you not, that 

17 there are no warnings on your cigarette packs that 

18 secondhand smoke causes any disease? 

19 A. That’s right. 

20 The warnings on our packs are the ones 

21 that exist today by direction of the - our government, 

22 legislature, working with the Surgeon General, FTC and 

23 so forth. 

24 Q. And obviously if that direction was not 

25 there, there would be no warnings on any ofyour 
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1 MR. WEBER: Let me object and move to 

2 strike the statement at the beginning. 

3 Go ahead and answer. 

4 A. I don’t think that’s necessarily true. 

5 I think in the world that you’re trying 

6 to create is a world where you end up with government 

7 officials, public health officials, people m the 

8 industry resolving this issue for society, and that it 

9 would work in this theoretical world if that began 

10 today or as, it did 30 or 40 years ago. So I - it s 

11 inconceivable to me that cigarette smoking issues 

12 would be dealt with in a singular, somewhat narrowed 

13 discreet way that you described it. 

14 I think society, of which which are part, 

15 would work and decide what to do with regard to health 

16 warnings. 

17 Q. If in this hypothetical situation you 

18 could put on the packages of your cigarettes any 

19 warning you wanted, would your warning say that Camels 

20 may cause lung cancer and maybe not; is that what your 

21 warning would say? 

22 Because that’s what I’ve heard you say 

23 repeatedly all day today. May be it does, maybe it 

24 doesn’t. 

25 MR. WEBER: Same objection. That is 
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1 packs? 

2 A. It’s a theoretical, speculative question. 

3 Q. Well, let’s - let me ask you this 

4 hypothetical question. As president and CEO, you 

5 know, you’re a decision maker, you’re a decisive guy, 

6 that’s how you got the job, presumably, there’s no 

7 mandated warnings, as far as the government is 

8 concerned, as far as society is concerned, you have an 

9 absolute right to put on your packages anything you 

10 like. Would you have a health warning? 

11 MR. WEBER: Let me object. 

12 Do you mean now, Stanley, before? 

13 Q. Yes. Now. Today. 

14 Would you have a health warning on your 

15 Camels and Winston and all the other brands? 

16 A. I think this is - it’s really a 

17 theoretical question. 

18 We’ve had health warnings on packs of 

19 cigarettes, on cartons, on advertising placements for 

20 over what, 30 years now. 

21 O. Because you were required to. 

22 MR. WEBER: Wait. Let him finish his 

23 answer. Stanley. Let’s be fair here. 

24 A. Through a process of public health 

25 officials, the industry legislatures agreeing on on 
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1 object to the form. _ 

2 You can absence. 

3 A. I think in the hypothetical world you 

4 have created for this question, that the companies, 

5 public health people, Surgeon General, legislators, 

6 would work out what theliealth warnings are. 

7 And I don’t believe the hypothetical 

8 world you create, that somebody independent of that 

9 social structure, or social policy issue would ever . 

10 exist, and it would work out as to what the labeling 

11 would be. 

12 Q. You’re telling me ~ 

13 A. As it did in the past. 

14 Q. You’re telling us that if you were not 

15 required to deal with the Surgeon General and various 

16 agencies of government, you would voluntarily seek 

17 them out for their input? 

18 A. I’m saying that the process that existed 

19 in our society, given the issues surrounding smoking, 

20 would work its way through the total society in terms 

21 of social policy ana that that’s how you would end up 

22 with warning labels, which is what happened, you know, 

23 30 some years old. I think that process would happen 

24 again. 

25 Q. How many smokers quit smoking every year? 
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1 A. I’m not sure. Probably one and a half, 

2 two million, a couple million people a year, I 

3 suspect. - 

4 Q. And obviously I’m not asking you why each 

5 and every individual quit smoking. I’m asking you a 

6 more general question. 

7 Would you not agree that the great 

8 majority of smokers who quit smoking do so because 

9 they are worried about theliealth consequences of 

10 their continuing to smoke? 

11 A. I think people quit because of health 

12 consequences, I think people have quit because of the 

13 cost of the product, I think people quit for a whole 

14 variety of reasons. 

15 Q. My question to you is, would you not 

16 agree that the majority of quitters quit for health 

17 reasons? 

18 MR. WEBER: Objection, asked and 

19 answered. 

20 A. I don’t know. 

21 I know that people have - who smoke 

22 consider, are concerned about the health risks 

23 associated with smoking, and that when they decide to 

24 quit, people have that somewhere in their equation for 

25 quiting. But they have other issues as well. So I’m 
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1 think it’s going to kill me some day, I have sincerely 

2 tried to quit and I can’t quit because I’m hooked on 

3 the Camels and the Winstons. That’s what I mean by 

4 difficulty. 

5 A. Have they tried to stop? 

6 Q. Yes. And they can’t. 

7 A. Well, 40 some million people have quit 

8 smoking. In 1982 the industry sold over 600 billion 

9 cigarettes. Today the industry sells 480. Obviously 

10 a lot people have quit smoking. My own personal 

11 family experience people have quit. 

12 Q. Your daughter? 

13 A. My daughter, my wife, myself, my father, 

14 friends I know have quit. 

15 So when you describe difficulty, it's 

16 hard for me to exactly know. 

17 Are you talking about being edgy or 

18 nervous for a day or two after you quit smoking? 

19 Q. No. 

20 How many of the quitters start again? 

21 You’ve had a lot of experience with that, 

22 too. You quit and you go back. 

23 A. f really don’t know. 

24 Q. Now, these products that are on the 

25 market, nicotine gum, Nicoderm. you’ve seen all of 
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1 in no position to know what percent of people solely 

2 because of health risks concerns, I think that’s part 

3 of the judgment and to what degree that is total, I 

4 really don t know. 

5 Q. Well, don’t you think that - although 

6 your father’s experience may have been unusual in how 

7 direct and scary his doctor was, don't you think that 

8 it’s repeated over and over and over again in doctors 

9 offices throughout this country where a doctor tells 

10 his patient to quit smoking for health reasons or do 

11 you think that s an unusual occurrence? 

12 MR. WEBER: Let me object to the form. 

13 Go ahead and answer. 

14 A. Well, I think doctors tell people to quit 

15 all the time. 

16 Q. For health reasons; right? 

17 A. Yes. 

18 Q. Okay. You think there are many doctors 

19 that are telling patients you know, you look a little 

20 nervous today, Jack, why don’t you take up smoking? 

21 A. No, I don’t. 

22 Q. That doesn’t happen, does it? 

23 A. I doubt it. I don t think so. 

24 Q. You wouldn’t want that kind of doctor, 

25 would"you, if there’s such a doctor out there that 
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1 those, isn't it your understanding that those products 

2 are on the market and make a profit because they are 

3 directed to people who are unakle to quit smoking on 

4 their own? 

5 A. Yes. 

6 Q. Is it your view that cigarette smoking is 

7 addictive? 

8 A. What does that word mean? 

9 In our society today - 

10 When I grew up as a kid, addiction, you 

11 know, back in the '60s, before I was a kid, '50s, 

12 ’60s, ’70s, addiction meant hard drugs, heroin and 

13 cocaine, it meant intoxication, it meant unable to 

14 control the use of the drug, it meant losing your job, 

15 it meant desperate acts to get enough money to buy the 

16 product, robbery, burglary. That was - you know,your 

17 family could break up. If you wanted to get off of 

18 the addiction you had to be committed to some medica 

19 institution for some period of time, you went through 

20 massive withdrawal. 

21 Today we talk about addiction in 

22 everything from, you know caffeine. I saw a British 

23 researcher talking about addiction to carrots, in the 

24 Wall Street Journal - 

25 Q. Carrot addiction? 
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1 would suggest to nonsmokers that they take up smoking? 

2 You wouldn’t want that kind of doctor, would you? 

3 A. I - that's why -1 don’t know what to say 

4 about that, Mr. Rosenblatt. 

5 Q. Sure you know what to say about that. 

6 A. I don t even know how to begin to answer 

7 that. 

8 Q. Sure you know what to say about that. 

9 You wouldn’t want to know from such a 

10 doctor because he would have very poor judgment in 

11 your opinion; correct? 

12 MR. WEBER: Let me object to the form of 

13 the question. 

14 A. You asked me if doctors tell patients to 

15 quit smoking, and I said yes, they do. 

16 Q. Now, how many - what percentage of 

17 smokers who quit smoking have difficulty quiting? 

18 A. I have no idea. Some do, some don’t. I 

19 have no idea what percentage of smokers who quit 

20 smoking have what you call difficulty. 

21 I don't even know what you mean by 

22 difficulty. 

23 Q. I’ll tell you my definition of difficulty 

24 is a guy or a woman that say to themselves I smoke a 

25 pack and a half a day, this is a terrible addiction, I 
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1 A. Yes. There was British research that did 

2 research on carrots. 

3 And the Wall Street Journal within the 

4 last year an article written on the new frontiers of 

5 addiction as it relates to chocolate. People talk * 

6 frequently in every day language talking about 

7 addiction to television, talking about addiction to 

8 violent sports. 

9 And it seems to me when you ask me do. I 

10 believe cigarettes are addictive in that full array -- 

11 Q. 1 have a feeling you’re going to say no. 

12 MR. WEBER: Please let him answer without 

13 interrupting him. 

14 MR. ROSENBLATT: The tape is going down. 

15 MR. WEBER: It doesn’t matter. 

16 MR. ROSENBLATT: It’s a long, long and 

17 nonresponsive answer. 

18 A. I m very, very responsive. 

19 MR. WEBER: It’s perfectly responsive. 

20 You just don’t happen to like it. 

21 MR. ROSENBLATT: I love the answer 

22 because he’s tiptoeing around a very direct a 

23 question. 

24 His answer is no. it’s not addictive. 

25 And I’m hearing all this about heroin. 
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MR. WEBER: If you really did like the 
answer, you would have let him complete it. 

MR. ROSENBLATT: T"1ove the-answer. 

MR. WEBER: You would have let him • 
complete it. That’s the way a trail lawyer 
deals with an answer he likes. 

MR. ROSENBLATT: Finish the answer. 

MR. WEBER: Go ahead. 

A. So, when you have this broad range 
definition of addiction, and you say to me are 
cigarettes addictive. I say to you that cigarettes are 
like caffeine, not like heroin and cocaine. 

Q. (By Mr. Rosenblatt) So they’re not 
addictive. 

Bottom line is, cigarettes are not 
addictive; correct? 

A. I don’t think the word applies. 

Q. Okay. So it’s not addictive. 

Is it your view, Mr. Schindler, and I 
think the tape - maybe we can get this question and 
answer in - is it your view that any cigarette smoker 
who has sufficient willpower and determination and 
really makes up his or her mind can quit smoking if 
they really want to quit smoking? 

A. I believe if you want to quit smoking, 
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they thought I might be asking? 

_ A. Well, it was, you know, discussion of 

issues, questions, getting a sense of how depositions 
work, since I’ve never been involved in a deposition 
before, that type of thing. 

Q. Were any of the sessions what might be 
characterized as mock sessions, where you were asked 
to presume that this was a deposition setting and 
various lawyers would be asking you questions and you 
would actually give answers and then they would 
evaluate your answers? 

A. Well, there were sessions where I would 
be asked questions and I would answer them. 

Q. who played me? 

A. Ted Grossman. 

Q. How did he do? 

Less obnoxious than I am, or about equal? 

A. About the same. 

Q. About the same? 

A. Ted Grossman is a very competent guy. 

Q. Now, before the lunch break we were 
discussing - you talked about the enormous number of 
smokers who have quit smoking. 

What has been Reynolds’s strategy, 
marketing techniques as to how to replace those 
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you can quit smoking. It's proven by the huge number 
of people that have quit smoking. 

Q. And all the people that are using the 


character and they’re a bunch of weaklings, because 
they need help and they can’t do it on their own; 
right? 

MR. WEBER: Objection. 

A. No. 

I don’t - if they feel that they have the 
need for nicotine gum or Nicoderm to help them, I 
think that’s fine. 

But I believe at the end of the day, you 
know, giving up smoking is driven by your desire to 
give up smoking. 

MR. ROSENBLATT: That's it. 

(Whereupon, a lunch break was taken.) 

Q. (By Mr. Rosenblatt) Mr. Schindler, is 
Mr. Johnston still with the company? 

A. No, he’s not. 

Q. Okay. When did he leave? 

A. He reft - he retired in end of June of 
last year, of '96. 
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quitters? 

Because once someone has quit smoking and 
presumably if this is a lifelong decision, they’re 
never going to pick up another cigarette, you’ve 
obviously lost a customer. 

So ray question is, how do you go about 
replacing the quitters? 

A. We don’t have any strategy for replacing 

S uitters. The people that quit quit and the people 
lat are smoking are smoking and there's no strategy 
that we have to replace smokers. 

Q. Well, with or without a strategy, it’s 
obvious that the replacement smokers come from younger 
people, isn’t it? 

A. It’s - I’m not sure what you mean by 
replacement smokers. 

Q. Younger people -- 

A. What are you asking me here? 

Q. Why do you spend millions upon millions 
upon millions of dollars m advertising? 

Isn’t part of the reason at least to 
replace the smokers who quit and the smokers who die? 

A. We spend money on advertising to tiy and 


Q. He didn’t go into some other business or 
with some other company, he’s retired, as far as you 
know? 

A. He’s retired, yes. 

Q. Why do you think that Mr. Lebow admitted 
that his products cause cancer and are addictive? 

A. I think you have to ask Mr. Lebow. I 
have -1 don’t know why he did that. 

Q. You don’t have any idea on that? 

A. No. 

I - you have to ask Mr. Lebow. 

Q. Well, I’m entitled to ask other people 
for their opinion of that action. 

Do you have an opinion as to whether he 
sincerely believes that? 

A. Again, 1 think that’s for Mr. Lebow to 
answer. 

Q. How much time, if any, did you put in 
preparing for today’s deposition? 

A. Well, several different sessions. In 
terms of total time, I don’t know, maybe several days 
over a period of several weeks, couple months or so. 

S You mean these were sessions where 
lawyers would have been present with you 
questioning you or asking you the kinds of questions 
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to spend money to get what youj^all replacement 
smokers. 

It’s to try and persuade a Marlboro 
smoker to smoke a Camel or a Winston or what have you. 

Q. But wouldn’t you agree that that’s a very 
poor use of money, in that generally speaking the 
studies show that that ends up pretty much as a wash? 

A. I don't know what you mean by studies 
show it ends up as a wash. 

Our marking dollars are directed at 
trying to get competiuve smokers to switch to our 
brands or try our brands. 

Q. And how do you determine if that’s 
successful? 

Do you have studies or statistics on 

that? 

A. Ultimately we determine that by whether 
or not you’ve improved your market share and if 
whether or not in improving your market share you have 
gotten competitive smokers to consider your brands. 

Q. Are you able to give me even a rough 
estimate as, let s say, the last five years how many 
Marlboro smokers have switched to Reynolds’ products 
or vice versa, how many Reynolds smokers have switched 
to Marlboro? 
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1 A. I can’t give you a number as to number of 

2 Marlboro smokers that may have switched to our brands. 

~ 3 Q. -Have you read Mr. Johnston’s deposition 

4 that was taken a couple years ago? 

5 A. No, I haven’t. 

6 Q. I want you to assume that when he was 

7 discussing the issue of advertising to get smokers to 

8 switch brands, that he said it ends up pretty much as 

9 a wash, and I understood him to mean that be as many 

10 Marlboro smokers that will switch to Reynolds you’ll 

11 lose approximately the same amount of smokers going to 

12 other nrands made by other companies. 

13 Do you agree with that? 

14 MR. WEBER: Object to the 

15 characterization of testimony. 

16 If you have it, you ought to show him 

17 precisely. 

18 MR. ROSENBLATT: I don’t have it right 

19 here. 

20 A. I’m not familiar with Jim’s testimony. 

21 I would like to see it, if you had it, 

22 but I’m just not familiar with that. 

23 I’m telling you that from my point of 

24 view that are marketing dollars are devoted to try and 

25 get competitive smokers to switch to our brands. 
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1 says well,, that hypothetical question is just 

2 not - I’m just not going to answer it. 

3 He’s here to answer questions. But okay. 

4 Q. (By Mr. Rosenblatt) Do you take the 

5 position that -- Strike that. 

6 Do you think that any nonsraoker ever 

7 drove along a highway, saw one of your ads or saw a 

8 Marlboro ad ana was attracted to it, people look very 

9 happy, they look youthful, they look like they were 

10 having a good time, and bought a pack of cigarettes 

11 and became a smoker as the result of advertising or is 

12 that something you think has never occurred in the 

13 history of recorded mankind? 

14 A. I don’t believe somebody makes a decision 

15 to smoke by lpoking at a billboard on an interstate. 

16 I believe that smoking is something that 

17 is so intertwined in our culture that your decision to 

18 smoke or vour exposure to.the smoking behavior is a 

19 function of your social environment, parents, friends, 

20 relatives and so forth, and that it is just 

21 inconceivable to me that somebody who is not engaged 

22 in smoking behavior would be driving down a highway 

23 and see an ad and decide because of that ad that 

24 suddenly they decide that they’re going to smoke. I 

25 just find that not conceivable, not reasonable. 
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1 Q. (By Mr. Rosenblatt) Forget about Jim 

2 Johnston’s testimony. 

3 My question to you simply is, is it your 

4 impression over the years that generally speaking the 

5 amount of smokers that come from other lines to 

6 Reynolds pretty much equals the number of smokers, the 

7 Reynolds smokers that go to other brands, within a 

8 five or ten year period, or you just don’t know, you 

9 just don’t have any idea? 

10 A. We’ve been losing market share, so just 

11 broadly in that I would say that apparently it’s not 

12 ‘ even, we’ve lost market share. 

13 Q. If there were a strategy to replace 

14 quiting smokers with people who have never smoked, 

15 that would come under the broad general heading of 

16 marketing, wouldn’t it? 

t 17 A. There aren’t-- 

* 18 MR. WEBER: Objection. 

19 Q. I understand that. You’ve told me 

20 there’s no strategy. 

21 Now l m simply asking you, and I have the 

22 right to ask hypothetical questions. I’m simply asking 

23 you, if there was such a strategy, 1 know you ve told 

24 me there is no such strategy, if there was such a 

25 strategy, would that strategy come under the general 
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1 Q. So you're telling me that not — 

2 By the way, how much does Reynolds spend 

3 on tobacco advertising in a given year? 

4 A. We spend about one-point - on 

5 advertising? About $100 million. 

6 Q. Has that been the situation for the last 

7 five, ten years, about $100 million per year? 

8 A. It’s 70, 80, $100 million: 

9 Q. Okay. Now, is it your position that none 

10 of that $ 1Q0 million is directed toward the nonsmoker? 

11 A. Absolutely that’s my position. 

12 Q. So 100 percent of your advertising budget 

13 is directed toward people who are already smoking a 

14 brand, to get them to switch from that brand to one of 

15 your brands? 

16 A. It’s devoted to trying to get competitive 

17 smokers and also at your current smokers to, reinforce 

18 their brand of choice. So if somebody a Camel smoker, 

19 to reinforce their brand of choice and to appeal- 

20 attempt to appeal to competitive smokers. 

21 Q. How could someone prove to you that 

22 cigarette smoking causes cancer? 

23 What kind of experiment would satisfy you 

24 that for a particular individual the cause of that 

25 individual’s lung cancer was smoking, where you would 
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1 category of marketing? 

2 MR. WEBER: Same Objection. 

3 Go ahead. 

4 A. There is no strategy to use marketing 

5 dollars to try and get people to start smoking. It’s 

6 my view not even possible to do. You’re asking a 

7 hypothetical question that I just think is simply not 

8 feasible. 

9 Q. Let me explain something to you, 

10 Mr. Schindler, this may be difficult for you to grasp, 

11 the concept of a hypothetical question is that even as 

12 you hear the question you may think it’s absurd, it’s 

13 stupid, it calls upon you to assume the facts in the 

14 question are true ana do your best to answer it. 

15 Will you try to do that in the future? 

16 A. I’ll try -- 

17 MR. WEBER: Let me object to 

18 Mr. Rosenblatt giving you any instructions in 

19 how to answer. You answer to the best of your 

20 ability- 

21 Just ask him questions. 

22 MR. ROSENBLATT: Well, your instruction 

23 and obviously in all these hours of sessions 

24 he’s been instructed to take the position that 

25 any time he’s asked a hypothetical question he 
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1 say no, no, in this guy’s case it’s not merely a risk 

2 factor, I’m satisfiedi that the cause of his lung 

3 cancer is the fact that he smoked three packs a day 

4 for 30 years? 

5 A. You’re talking about a specific 

6 individual as opposed to the population? 

7 Q. Yes Right. 

8 A. I have no idea what anybody could do or 

9 what would need to be done relative to a specific 

10 individual. 

11 Q. The reason I’m asking the question is. is 

12 because it’s been obvious from your testimony that 

13 your position is cigarette smoking may cause lung 

14 cancer and it may not cause lung cancer, but it is 

15 definitely a risk factor for lung cancer. 

16 So I’m saying okay, that’s your position. 

17 What would I have to do, what would 

18 medical science have to do to prove to you that 

19 cigarette smoking caused an individual’s lung cancer? 

20 A. I’m not a scientist or a doctor and 1 

21 don’t know in the case of a specific individual what 

22 kind of scientific proof or evidence would have to 

23 come to bear on a particular individual for it to be 

24 proven. 

25 Q. Well, let me try to discuss with you 
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1 causation, not from a real technical standpoint but 

2 from a common sense standpoint. 

~ 3 If you were told an individual had 

4 cirrhosis of the liver and you were told that that 

5 individual had consumed a fifth of vodka every night 

6 for ten years, and, you know otherwise he led a 

7 pretty run-of-the-mill, normal life, wouldn’t you 

8 accept the fact that the cause of his cirrhosis of the 

9 liver was the vodka for the ten years or would you 

10 need to - would you need to know something about the 

11 furniture in his house? 

12 MR. WEBER: Let me object. 

13 Q. As a possible risk factorT 

14 MR. WEBER: Let me object to the form of 

15 the question. 

16 Q. You can answer it. 

17 A. Could you repeat the question, please? 

18 (Thereupon, the requested portion of the 

19 record was read back as above recorded.) 

20 A. I’m not a medical doctor and my knowledge 

21 of cirrhosis of the liver would be rather limited. 

22 In this situation that you’re portraying 

23 here, I - I might say that maybe or perhaps the 

24 alcohol consumption may have had something to do with 

25 it, but I don’t know. I mean. I -1 really have no 
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1 known and inherent nsks and it may be the cause of 

2 these diseases. That is what I have testified to and 

3 that is what I believe. 

4 Q. Well, don’t you recognize that the 

5 position you’ve given me which you say is your 

6 personal point of view is in fact the industry 

7 position? 

8 A. It is and may be, but I’m giving you my 

9 point of view. That’s what I am under oath to testify 

10 to. 1 

11 Q. Isn’t it a fact, Mr. Schindler, that the 

12 reason Bennett Lebow’s so-called admission became 

13 front page story around the country is because up 

14 until that time no CEO or owner of any tobacco company 

15 has ever admitted publicly that cigarette smoking 

16 causes cancer? 

17 A. Perhaps you’re right. 

18 Q, And certainly you re not telling us or 

19 are you that it is a coincidence that the CEOs of 

20 Reynolds and Philip Morris and brown and Williamson 

21 ana Lorillard all take essentially the same position 

22 that you’ve expressed here today? 

23 A. Well, I’m testifying to what I believe. 

24 Q. And you're testifying to what you believe 

25 as you told us earlier based on discussions that 
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1 knowledge of that. 

2 Q. Another hypothetical question. A kid 

3 starts smoking whenlie’s 15 years of age, smokes two 

4 packs a day until he's 41, at age 41 he develops lung 

5 cancer, his parents are nonsmokers, they’re perfectly 

6 healthy, in their 80s, his siblings are all 

7 nonsraokers, they’re perfectly healthy, this man has a 

8 wonderful diet and a stress-free job. 

9 Wouldn’t your common sense tell you that 

10 the cause of his lung cancer was the two packs of 

11 cigarettes for all those years or would you need more 

12 information? 

13 A. Mr. Rosenblatt, as I’ve testified 

14 throughout the day about risks associated with 

15 smoking, I woulclsay that it may have caused that, it 

16 may not have, that it would be a factor related to it, 

17 perhaps. But in terms of concluding that that 

:?1 18 individual’s lung cancer specifically came from 

19 cigarettes, I would have no way of knowing. It may, 

20 given the risks, the known inherent risks in smoking, 

21 but it may not have. I have no way of knowing in your 

22 theoretical example. 

23 Q. Isn’t it obvious to you, Mr. Schindler, 

24 that the reason that the tobacco industry takes the 

25 position that smoking doesn’t cause lung cancer but is 
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1 you’ve had with employees of your company in the 

2 research and science divisions: correct? 

3 A. It’s based on what I believe, it’s based 

4 on talking to - having discussions with scientists in 

5 research and development and my own belief system. 

6 It’s what I believe. 

7 Q. Who’s Jacob Sullum? 

8 A. I don’t know who Jacob Sullum is. 

9 Q. You mean in all those hours of 

10 preparation no one asked you a question about Jacob 

11 Sullum, S'-U-L-L-U-M? 

12 MR. WEBER: I’m going to object to the 

13 form of the question. 

14 You can answer. 

15 A. I do not recall who Jacob Sullum is. 

16 Q. Do you recall an article published in 

17 something, called Forbes Media Cntic? 

18 Does that ring a bell? 

19 A. No, not that I can think of. 

20 Q. When a governmental entity, let’s say, 

21 the Los Angeles City Council or the New York City City 

22 Council is discussing proposals related to banning 

23 cigarette smoking in various facilities, buildings and 

24 otherwise, what is - has the position of your companv 

25 been with respect to those bans? 
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1 merely a risk factor for lung cancer is you can 

2 continue with this line for the next lO(J years and 

3 keep selling cigarettes, because there is no way for 

4 anyone to ever prove to you that cigarette smoking 

5 causes lung cancer? 

6 MR. WEBER: Object to the form. 

7 O. You can’t even come up with a 

8 hypothetical situation where you would say okay in 

9 that case I’m satisfied the cause of this individual’s . 

10 lung cancer was 30 years of smoking three packs a day. 

11 even in that kind of situation you 11 say no, I don t 

12 accept the cause. 

13 MR. WEBER: Same objection. 

14 A. Could you ask your question again, 

15 please? 

16 Q. 1 don’t think I really have to. 

17 With the background I’ve given you, isn’t 

18 it obvious that causation by virtue of the structure 

19 which the tobacco industry has set up can never be 

; 20 proven here? 

21 You will never accept the fact that 

22 cigarette smoking caused a person’s lung cancer? 

23 A. Mr. Rosenblatt, i am giving you not an 

24 industry position, but I’m giving you my point of 

25 view. And I believe that cigarettes - smoking have 
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1 A. Our position would be to try and reach 

2 accommodation in a facility with both smokers and 

3 ncnsmokers. 

4 Q. And trying to reach accommodation proven 

5 impossible, is it fair to say that you fight the bans, 

6 you do everything within your powerlegally to oppos 

7 smoking being entirely banned in a given building or 

8 facility? 

9 A. Our.position is to try and influence the 

10 policy and decision makers so that both smokers aind 

11 nonsmokers could be accommodated in whatever the 

12 building is or public entity that’s involved. 

13 Q. When you walked into this building did 

14 you - this building where your deposition is being 

15 taken today at 599 Lexington in Manhattan, did you 

16 notice whether it’s a nonsmoking building? 

17 A. Well, yes. I’ve seen no smoking signs 

18 around. Yes. 

19 Q. What do you think the agenda of this 

20 building is? 

21 A. Nonsmoking. 

22 Q. Yeah. 

23 But why? 

24 Why does this building in vour judgment 

25 have a nonsmoking policy? 
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1 Wouldn't you assume it’s because they’ve 

2 been convinced that secondhand smoke is hazardous to 

3 the health of people? 

4 MR. WTEBER: Let me object to all these 

5 assumptions you’re building in. Object to the 

6 form of the question. 

7 If you can answer, go ahead. 

8 A. I don’t know if it’s that, if it’s 

9 because of all the publicity and lawsuits surrounding 

10 it, they’re trying to protect themselves from 

11 lawsuits. I aon t know if it’s because people in the 

12 building don’t want smoking. You know, there's a 

13 variety of reasons. 

14 Q. Is there anything that causes cancer? 

15 A. Is there -- 

16 Q. Anything.that causes cancer? 

17 Your position is cigarette smoking 

18 doesn’t, it may or it may not. 

19 But is there anything that you accept 

20 yes, exposure to this particular environmental agent I 

21 accept causes cancer/ 

22 A. I am not a medical expert. For me to sit 

23 here and recite those things that — 

24 Q. Just one. I’m not asking you to recite. 

25 Just one. 
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1 A. Okay. 

.2_Q. You’ve seen this ad before? 

3 A. I’ve seen it a couple times before, yesT 

4 Q. Okay. Isthere anything in this aa you 

5 disagree with? 

6 A. Could you be more specific? 

7 Q. No. It s one page. You’ve read it. 

8 My question is, is there anything in that 

9 ad you disagree with? 

10 A. It seems to be rather general to me. It 

11 says that there was controversy and we’ll be saying 

12 some things in the future about it. 

13 And on that basis I don’t know what to 

14 disagree with. 

15 It’s kind of vague. 

16 Q. Well, do you Know when this ad was 

17 published? 

18 A. I believe from - well, yes. If s up here 

19 at the top. It says 1984. 

20 Q. Now, starting in the third paragraph 

21 follow along with me, quote, over the years you’ve 

22 heard so many, negative reports about smoking and 

23 health and so little to challenge these reports that 

24 you may assume the case against smoking is closed, but 

25 this is far from the truth. Studies which conclude 
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1 Is there any one thing that you — 

2 MR. WEBER: Were you done with your 

3 answer when he interrupted? 

4 A. Uh-huh. 

5 Q. Is there any one thing that you would 

6 concede causes cancer? 

7 A. I’m not a medical expert to sit here and 

8 identify what causes a cancer. 

9 Q. Is Camel cigarettes today essentially the 

10 same as it was ten years ago? 

11 A. I would - in terms of ten years ago, I 

12 would say essentially the same. 

13 You’re talking about tar and so forth? 

14 Q. Taste from the standpoint-- 

15 A. It’s essentially the same. yes. 

16 Q. Okay. Is that true of all your brands 

17 that have been around for at least ten years? 

18 A. Yes, I would say that’s essentially the 

10 pocp 

20 Q. What is tar? 

21 A. When you bum the product, it’s the dark 

22 substance that, you know a variety of chemicals. 

23 It’s a function of the combustion of the cigarette. 

24 It’s called tar 

25 Q. The title of this is Can We Have An Open 
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1 that smoking causes disease have regularly ignored 

2 significant evidence to the contrary, end quote. 

3 Do you agree with what I ve just read? 

4 Is that still the position of R.J. 

5 Reynolds Tobacco Company? 

6 A. Well, my position is, that cigarette 

7 smoking is a health risk and may cause these certain 

8 diseases that we’ve been discussing throughout this 

9 deposition. 

10 I. don’t know if that agrees or disagrees 

11 with what’s stated here. 

12 That’s my position. 

13 Q. So if this is a 1984 ad, which it is, now 

14 we’re in 1997 - 

15 A. Right. 

16 Q. the situation, in spite of all the 

17 millions of dollars being spent on research, from 

18 Reynolds's point of view is still precisely the same? 

19 MR. WEBER: Object to the form of the 

20 question. 

21 Go ahead and answer. 

22 Q. It was a risk factor in ’84, it’s a risk 

23 factor today: correct? 

24 A. I believe it’s a risk factor. 

25 MR. ROSENBLATT: Okay. I’ll try to find 
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1 Debate About Smoking. It's obviously an R.J. Reynolds 

2 Tobacco Company ad. 

3 Have you seen that before? 

4 MR. MOSS: Is that marked with a number 

5 or something? 

6 A. Did you want it back? 

7 MR. ROSENBLATT: Why don’t you mark this. 

8 Plaintiff’s Exhibit Two. 

9 MR. WEBER: Do we have a - is that a 

10 clean one? 

11 MR. ROSENBLATT: Yes. 

12 MR. WEBER: Andy, hang onliust a second. 

13 Let Stanley take that back and see ifne can 

14 put in a better copy for the record. 

15 MR. ROSENBLATT: It’s the same. This is 

16 clean. Why don’t you mark that. 

17 (Whereupon, the above referred to document 

18 was marked as Plaintiffs Exhibit No. Two for 

19 Identification.) 

20 Q. (By Mr. Rosenblatt) This is an ad, 

21 Mr. Schindler — 

22 A. Can I finish? 

23 MR. WEBER: Wait just a minute. He got 

24 interrupted in his reading there. Let him 

25 finish up. 
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1 a clean copy of this before_Lhave it marked or 

2 we’ll replace it later. 

3 MR. WEBER: Do you want take two minutes 

4 and get some clean copies. 

5 MR. ROSENBLATT: No. I want to keep 

6 moving. 

7 MR. WEBER: Because I’d really prefer to 

8 get something that’s not marked up with your — 

9 MR. ROSENBLATT: There may be certain ads 

10 I don’t have a clean copy. Here I do, though. 

11 (Whereupon, the above referred to 

12 document was marked as Plaintiffs Exhibit No. 

13 Three for Identification.) 

14 Q. (By Mr. Rosenblatt) Now I’m going to 

15 show you an ad. Mr. Schindler, with some three 

16 policeman, a police car - two police cars and one of 

17 the police officers is pointing a gun at somebody’s 

18 house, and the Reynolds headline is. Come Out Slowly, 

19 Sir, With Your Cigarette Above Your Head. 

20 My quesUon to you is, was Reynolds 

21 engaging in some hyperbole with that ad? 

22 A. May I read the ad? 

23 Q. Sure. 

24 You’ve read it now? 

25 A. Yes. 
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1 Q. Now, can you answer my question as to 

2 whether or not when this picture is shown Come Out 

3 Slowly, SirrWith Your Cigarette /ftlOve Your-Head, is 

4 it not true that Reynolds was engaging in some 

5 hyperbole, some exaggeration in order to make a point 

6 with this ad? 

7 A. 1 don’t view this as hyperbole or 

8 exaggeration. 

9 I think all the things that are described 

10 in here, extremely high levels of taxation, the total 

11 banning of smoking, the correlations or attempting to 

12 correlate cigarette smoking with heroin, cocaine, to 

13 me broadly does represent the attempt or inclination 

14 towards a backdoor prohibition, sort of taking a 

15 product that in our society that has been legal, 

16 social policy said for all these years legitimate to 

17 sell and suddenly portraying it in all the way that it 

18 has been portrayed, to me it’s not hyperbole to 

19 suggest that the incentive of people that are opposed 

20 to the existence of this product in our society are 

21 directed toward some form of criminalization of the 

22 selling of the product. 

23 So I don’t view it as hyperbole. 

24 Q. In the recorded histoiy of mankind can 

25 you cite me to one instance where three police 
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1 . MR- WEBER: We’re not going to have that 

2 kind of name calling here. We re not going to 

3 ‘ have that kind of insult here. 

4 You have a right to ask this man 

5 questions. He has a right to give his answers. 

6 You may not like his answers. That doesn’t 

7 give you the right to insult him, period, end 

8 of sentence. 

9 MR. ROSENBLATT: He does not have the 

10 right to deliberately misunderstand a clear 

11 question. 

12 And I assume, Counselor, with all due 

13 respect, that was the purpose of the many, many 

14 hours. 

15 Now, I am entitled to ask, as you said, 

16 question and I said my question limits itself 

17 to me picture and me headline, forget the 

18 text. And men be will come back and talk 

19 about me text. 

20 So mat is me reason for my legitimate 

21 frustration. 

22 Q. (By Mr. Rosenblatt) And I say again, 

23 Mr. Schindler, in terms of mis question please just 

24 look at me photograph and me headline, and my 

25 question simply is. would you not agree mat taking 
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1 officers went to somebody’s bouse, a cop pulled a gun, 

2 with his gun drawn pointed toward the house and said 

3 come out slowly, sir, with your cigarette above your 

4 head? 

5 Isn't that hyperbole or is that meant to 

6 portray realism? 

7 A. I think there are two things in this ad, 

8 I think one is the visualization and tne statement at 

9 the top and the other is the content of the ad. 

10 Q. I’m limiting my question to the 

11 visualization and to what 1 asked you in the question. 

12 If you don’t concede it’s hyperbole, 

13 fine, but please answer my question. 

14 A. I'm responding to both what is in the 

15 picture and the statement and what is in the ad. 

16 Q. Mr. Schindler -- 

a 17 A. And in the total context I don’t view it 

18 as hyperbole. 

19 Q. Mr. Schindler, you’re deliberately 

20 misunderstanding ray question. 

21 I want you to limit yourself to the 

22 picture and the headline. I want you to limit - if 

23 you’re capable of doing that, it calls for making a 

24 distinction. For the purpose of this question leave 

25 out the text. Focus in on the photograph and the 
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1 me photograph and me headline alone, not me text, 

2 mat Reynolds is engaging in hyperbole? 

3 MR. WEBER: Let me move to strike me 

4 entirely of me preamble to mat including me 

5 statements in it. 

6 If you want to to go ahead and answer me 

7 question, go ahead. 

8 A. I don’t believe it’s hyperbole in me 

9 context of me attacks mat are continually going on 

10 in our society against mis product mat has been 

11 legal and part or our social policy for many, many 

12 years to be - as a legitimate product. I don't view 

13 it’s hyperbole given me attacks mat are taking 

14 place. 

15 Q. What social policy are you referring to? 

16 A. I would define mat our society through 

17 me legislative processes have evaluated me risks of 

18 cigarettes in terms of health risks and said it’s 

19 legal to sell mis product under conditions 

20 prescribed. 

21 And I don’t believe mat mis ad is 

22 hyperbole in me context of me attacks mat have 

23 taken place over recent years. 

24 Q. This is one of me Reynolds accommodation 

25 ads; is mat correct? 
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1 headline. 

2 Those taken alone, the photograph and the 

3 headline, would you not agree that Reynolds is 

4 engaging in hyperbole? 

5 A. I don’t -- 

6 MR. WEBER: Wait just a minute. We’re 

7 not going to engage in any name calling here, 

8 Stanley. You may may not like - 

9 MR. ROSENBLATT: I didn’t call any name. 

10 MR. WEBER: Wait just a moment. You let 

11 me finish my statement. I don’t interrupt you. 

12 My statement is this; you just said mat 

13 a witness under oath was deliberately 

14 misunderstanding a question. That’s a very 

15 serious thing to say. It’s not one I’m sure 

16 you meant. 

17 MR. ROSENBLATT: Totally true. 

18 I did mean it. I did mean it. 

19 MR. WEBER: You let me know when you're 

i 20 done so I can make my statement? 

21 MR. ROSENBLATT: I'm done. I’m done. 

22 Make your statement. 

23 MR. WEBER: Can I talk now without being 

24 interrupted? 

25 MR. ROSENBLATT: Sure. 
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1 Where me focus of me ad is let’s have 

2 dialog, let nonsmokers and smokers try to get along 

3 without government intervention and try to work out 

4 our problems, mat’s what I mean when I call it one of 

5 Reynolds’s accommodation ads. 

6 Do you mink mat’s a fair 

7 characterization of mis ad? 

8 A. It is one -1 believe-- 

9 Was mis ad in ’94 or somewhere in mat 

10 period? 

11 Q. Yes. This ad appeared in me New York 

12 Times August 23, 1994. 

13 A. There were a number of ads mat were run 

14 during mat period mat spoke to me various issues 

15 related to mis smoking in our society, and mis is 

16 one of those ads. 

17 O. And my question is, is it one of 

18 Reynolds’ accommodation ads? 

19 A. Well, I’m not familiar with what you’re 

20 talking about as accommodation ads. 

21 Q. Do you see me word accommodation in mis 

22 ad, last paragraph? 

23 A. Yes. Okay. Well, it’s in mis ad. 

24 Q. Yes. 

25 Isn’t it your understanding mat 
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1 accommodation is one of the key words that was used in 

2 that ad campaign by Reynolds touring 1994? 

4 Q. Okay. 

5 A. Okay. 

6 Q. Now. you would agree that this ad is 

7 essentially a political ad, wouldn’t you? 

8 A. I think it’s an ad to get our point of 

9 view out to the American public. 

10 Q. This is not an aa about smoking and 

11 health, is it? 

12 It’s an ad essentially about get the 

13 government off our backs, let’s try to work out these 

14 problems without government interference or 

15 intervention; is that not a fair characterization of 

16 this ad? 

17 MR. WEBER: Let me object to the form. 

18 Go ahead and answer. 

19 A. I think it’s an ad talking about our view 

20 that the - the company’s view that this issue has 

21 gotten to this point and it needs to be represented by 

22 us as our point of view and needs to be discussed in 

23 our society, the whole notion of coexistence, and do 

24 you really need the government to tell you you can’t 

25 smoke in public parks and places like that. 
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1 thrust of this ad is that we should avoid government 

2 _interference and intervention and we should try to 

3 work out problems between smokers and nonsmokers 

4 through accommodation? 

5 A. Yes. 

6 Q. Okay. Now, even though there are - 

7 actually, I don t even think full words are missing in 

8 this particular paragraph, a couple of letters, but - 

9 this is what I’m talking about. Quote, the time has 

10 come to say enough. The time has come to allow adults 

11 in this country to make their own decisions of their 

12 own free will, without government control and 

13 excessive intervention, end quote. 

J4 Would you agree that that statement I 

15 just read was the thrust of the advertising campaign 

17 A. Of this ad. 

18 Q. Okay. 

19 MR. ROSENBLATT: Why don't do you mark 

20 this as Plaintiff’s Exhibit Five. 

21 (Whereupon, the above referred to document 

22 was marked as Plaintiffs Exhibit No. Five for 

23 Identification.) 

24 MR. WEBER: Let me see that for a minute 

25 before we get started to make sure we’ve got 
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1 Q. Now - 

2 MR. ROSENBLATT: Was that marked? Please 

3 mark the • that ad entitled Come Out Slowly, 

4 Sir, With Your Cigarette Above Your Head, 

5 that’s going to be Number Three. 

6 A. Do you have another copy of this? 

7 There’s words sort of maybe missing on the end. 

8 Q. Mine - my copy is a poor copy, too. 

9 I don’t think it s important, 

10 Mr. Schindler, that you read every word of that unless 

11 you want to because my question is not going to be so 

12 detailed. 

13 You’ve seen that ad before -* 

14 A. Wait. 

15 Q. You have not? 

16 A. I don’t remember this one. 

17 Q. Okay. Then- 

18 A. When was this done? 

19 Q. Also - this one was October 25,’94. 

20 Appeared in the New York Times on that date. 

21 A. I don’t remember this one. 

22 Q. Okay. But glancing at it, would you 

23 agree that this ad is in the same general framework 

24 and category of theprevious ad which just discussed, 

25 Plaintiffs Exhibit Three? 
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1 the whole ad on here. 

2 Again, Stanley, it’s copied and cut off 

3 at the fop, so again it appears to be 

4 incomplete. 

5 MR. ROSENBLATT: But I think in this ad 

6 every word and every syllable is in it. 

7 MR. WEBER: You guys got the words this 

8 time. 

9 Q. (By Mr. Rosenblatt) Read me the 

10 headline. . 

11 A. Everywhere We Go Americans Are Telling Us 

12 They Want The Government Off Their Backs. 

13 Q. You’re familiar with this ad? 

14 A. Yes. 

15 Q. What was your position in September of 

16 94 with R.J. Reynolds? 

17 A. President. 

18 Q. You were president of the company? 

19 A. Chief operating officer. 

20 Q. I assume that me company didn’t spend 

21 the money for a full page ad in the New York Times and 

22 many other newspapers without your knowing about it, 

23 so you obviously approved this? 

24 A. The approval authority in this was Jim 

25 Johnston, who Treported to at that point. 
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1 MR. WEBER: Let me make an objection 

2 before you answer. Mr. Schindler. 

3 As Mr. Schindler noted when he was 

4 reading it, Stanley, there’s words cut off all 

5 down the left column. 

6 I glanced at that briefly. I can’t make 

7 out what it means. 

8 Also, it hasn't been marked as an 

9 exhibit. You may want to mark it. 

10 I’ 11 object to any questions being asked 

11 on an imperfect copy that doesn’t include all 

1 2 the text. 

13 I don’t know how anyone could answer off 

14 that. 

15 MR. ROSENBLATT: Please mark that as 

16 Plaintiff’s Exhibit Four. 

17 (Whereupon, the above referred to 

18 document was marked as Plaintiff’s Exhibit No. 

19 Four for Identification.) 

20 Q. (By Mr. Rosenblatt) Well, you do see -- 

21 You do recognize that this is an R.J. 

22 Reynolds Tobacco Company ad; correct? 

23 A. Yes. 

24 Q. Okay. And it’s obvious to you from the 

25 tone and the words used in the headline that again the 

KLEIN, BURY & ASSOCIATES, INC. 

-- m - 

1 I remember the ads. Uls been several 

2 years now. 

3 Q. Okay. And again, this is Plaintiffs 

4 Exhibit Five. Would you agree that generally speaking 

5 when you look at the whole ad this is - the thrust of 

6 the ad is, get the government off our backs? 

7 MR. WEBER: Let me object to the - to any 

8 question that says looking at the whole ad 

9 because you only provided him a portion of the 

10 ad. The top of fhe ad is cut off on your 

11 Xeroxing. 

12 Q. Looking at what is there, you would agree 

13 the thrust of the ad is get the government off our 

14 backs? 

15 A. Yes. 

16 Q. Okay. 

17 A. So people can reach accommodation on many 

18 of these issues. 

19 MR. ROSENBLATT: Plaintiffs Exhibit Six. 

20 (Whereupon, the above referred to 

21 document was marked as Plaintiffs Exhibit No. 

22 Six for Identification.) 

23 O. (By Mr. Rosenblatt) You’ve seen this ad 

24 before? 

25 A. Yes. 
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1 Q. The title of it is, The Smell Of 

2 Cigarette Smoke Annoys Me, But Not Nearly As Much As 

3 The Government Telling Me What To Do* 

4 A. Yes.. 

5 Q. This ad relates to secondhand smoke; is 

6 that correct? 

7 Take your time reading it, if you need 

8 to. 

9 A. I'd like to read it. 

10 Yes. It seems to be about secondhand 

11 smoke and accommodation. 

12 Q. Okay. So from that standpoint the 

13 Reynolds’ ads in 1994, whether they related to active 

14 smoking or secondhand smoke, the thrust was 

15 essentially the same; get the government off our backs 

16 and let’s try to work out these problems between 

17 smokers ana nonsmokers on a voluntary, common sense 

18 accommodation basis? 

19 A. The thrust of these ads is accommodation, 

20 people can work out their differences. 

21 MR. ROSENBLATT: This would be 

22 Plaintiffs Exhibit Seven. 

23 (Whereupon, the above referred to 

24 document was marked as Plaintiffs Exhibit No. 

25 Seven for Identification.) 
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1 MR. WEBER: Could you give him a secon< 

2 to read it. He didn’t have a chance to read 

3 it. 

4 A. Can I read the ad? 

5 MR. WEBER: Stanley, we’re just about at 

6 an hour. Maybe if you finish this series. 

7 MR. ROSENBLATT: Fine. I’ll just do ont 

8 more and we’ll make a break. 

9 A. Yes. Go ahead. 

10 MR. ROSENBLATT: Read him my question. 

J1 (Thereupon, the requested portion of the 

12 record was read back as above recorded.) 

13 A. No, I don’t agree that that’s necessarily 

14 how you interpret this aa. 

15 Q. (By Mr. Rosenblatt) What’s your 

16 interpretation of the ad? 

17 A. It’s just - the ad is essentially about 

18 accommodation. The ad’s just simply trying to, I 

19 suppose, put in some layman terms wbat may on average 

20 be exposure in different situations. It’s not clear 

21 to me that it's necessarily talking about risk and 

22 that type of thing. 

23 In fact, the ad says cigarette equivalent 

24 calculations are not necessarily relevant to the 

25 assessment of the potential risk from secondhand 
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1 Q. (By Mr. Rosenblatt) Mr. Schindler, 

2 again, looking at this ad, which appeared in the Wall 

3 Street Journal and many other publications in June of 

4 1994, the thrust of this ad, Plaintiff s Exhibit 

5 Seven, is similar to the previous ads, in the sense of 

6 the government is going to far, let's try to work this 

7 out through accommodation? 

8 MR. WEBER: Let me object to that 

9 question on a couple grounds. One is the form. 

10 Second, because Mr. Rosenblatt testified at the 

11 beginning of it regarding where it appeared, 

12 ana Mr. Rosenblatt's job is to ask questions, 

13 not to testify. And thirdly, to the vagueness. 

14 Q. Do you agree. Mr. Schindler, mat this ad 

15 is part of the campaign that we’ve been talking about 

16 that Reynolds published in 1994 and you’ve seen these 

17 ads before? 

18 A. This ad - yes. It seems to be directed 

19 at proposed OSHA regulations, as I recall, that the - 

20 expressing the opinion that those regulations were 

21 going too far ana that people could develop their own 

22 approaches among themselves as to how to accommodate 

23 smoking rather than having these types of proposed 

24 regulations being implemented. 

25 Q. Okay. 
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1 smoke. 

2 Q. But you would agree that it was the 

3 position of R..J. Reynolds Tobacco Company in 1994 and 

4 it is the position of R.J. Reynolds Tobacco Company 

5 today with respect to secondhand smoke that secondhand 

6 smoke does not cause disease and there's nothing to 

7 worry about? 

8 A. As I testified earlier before we bad our 

9 lunch break, that I believe the epidemiology does not 

10 point in the direction of secondhand smoke being a 

11 risk factor for these diseases. 

12 Q. That’s your position today and that was 

13 your position in'94? 

14 A. That’s the position I’ve testified here 

15 to today, yes. 

„ Q-, I’m handing you another ad, another R.J. 

17 Reynolds Tobacco Company ad, the title of this is 

18 Secondhand Smoke, The Myth And The Reality. Number 

19 Nine. 

20 (Whereupon, the above referred to 

21 document was marked as Plaintiffs Exhibit No. 

22 Nine for Identification.) 

23 A. This ad is from what time period? 

24 MR. WEBER: Just for the record, Andy, he 

25 can’t tell you what time period it’s from. He 

KLEIN, BURY & ASSOCIATES, INC. 

I29~ ~~ 

1 A. This one specifically speaks to trucks 

2 and possibly toyour own home. 

3 Q. Is it fair to say that the purpose of 

4 these ads was to persuade public opinion to adopt the 

5 Reynolds' view, which was. there's too much government 

6 interference and we should work these problems out 

7 through accommodation? 

8 A. I think the point of view that's being 

9 expressed in these ads is, that people can work out 

10 among themselves how to accommodate smoking in our 

1 1 society in many of the situations illustrated in these 

12 ads. 

13 MR. ROSENBLATT: Plaintiff s Exhibit 

14 Eight. 

15 (Whereupon, the above referred to 

16 document was marked as Plaintiffs Exhibit No. 

17 Eight for Identification.) 

18 Q. The title of which is Secondhand Smoke. 

19 How Much Are Nonsmokers Exposed To. 

20 You’ve seen this ad before? 

21 A. Yes, a long time ago. 

22 Q. Yes. 

23 And you would agree that the purpose of 

24 this ad is to persuade readers that the dangers of 

25 secondhand smoke have been greatly exaggerated? 
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1 can’t testify. So keep in njind he’ll ask you 

2 questions. But when it is, if you know, you 

3 know. If you don’t, you don’t. 

4 Q. But I do know when this ad appeared. The 

5 Wall Street Journal in May of '84. Anathe ad we're 

6 referring to the title of which is Secondhand Smoke, 

7 The Myth And The Reality. 

8 MR. MOSS: What was the date you said? 

9 MR. ROSENBLATT: May 17, 1984, the Wall 

10 Street Journal. 

11 Q. (By Mr. Rosenblatt) You would agree, 

12 woulcfyou not, Mr. Schindler, that the myth referred 

13 to in the headline is the myth that secondhand smoke 

14 causes disease, Reynolds in '84 considered that to be 

15 a myth and Reynolds in ’97 considered that to be a 

16 myth; correct? 

17 A. I believe that there's not scientific 

18 evidence that shows that secondhand smoke causes these 

19 disease. 

20 Q. Meaning it’s a myth; right? 

21 I mean, that’s your wortf I didn’t pick 

22 that word. 

23 A. It’s a word that’s in this ad. 

24 Q. It’s a Reynolds ad, that says it’s a 

25 myth. 
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1 Q. You thought it was a myth in '84, you 

2 think it’s a myth in Y7: correct? 

—— 3 A. -I didn’t put the wordfci* this ad in 

4 1984. 

5 I'm telling you that I don’t believe 

6 there’s scientific evidence. 

7 Q. You don’t like the word myth? 

8 A. It’s a word. I mean, I’m not 

9 quantitatively evaluating it. 

10 Q. You’re not disowning it, are you? 

11 A. The word is in the ad. 

12 Q. And you accept it? 

13 It’s a Reynolds ad and it contains the 

14 word myth? 

15 A. It does. 

16 Q. And you’re not repudiating this ad, are 

17 you? 

18 .A. I believe that there is not scientific 

19 evidence that points to secondhand smoke as a risk 

20 factor for the diseases that we’ve been talking about 

21 here. 

22 Q. Who is Diane Burrows? 

23 A. Diane Burrows was a lady that worked in 

24 our marketing research group a number of years ago. 

25 She's not with the company any more. I'm not exactly 
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1 brand company - 

2 MR. WEBER: Stanley, I’m confused. He 

' 3-gist turned one page to what you said was page 

4 three. Do we have - 

5 MR. ROSENBLATT: For some strnage reason 

6 the first page is page two. 

7 MR. WEBER: So we’re not missing a page, 

8 as far as you know? " ' 

9 MR. ROSENBLATT: Correct. 

10 MR. WEBER: Go ahead. Start your 

11 question again. I was confused. 

12 Q. (By Mr. Rosenblatt) On page three this 

13 statement appears, quote, younger adult smokers are 

14 shown to be critical to long-term brand company growth 

15 in the past, present and future, end quote. 

16 Is that a true statement? 

17 A. That’s the statement that’s in this- 

18 it’s in this report. 

19 Q. Do you agree - 

20 I’m sorry. 

21 A. That’s the judgment that the researcher 

22 here, Diane, who authored this, came to that 

23 conclusion. 

24 Q. Do you agree with it? 

25 A. It may be true. 
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1 sure when Diane left, it’s three or four years ago. 

2 Q. What was her title? 

3 A. I don’t remember Diane’s title. I just 

4 know she was a manager in our marketing research 

5 group. 

6 Q. In the same ad that we're talking about, 

7 Plaintiff’s Exhibit Nine, I’m quoting the Reynolds ad, 

8 but in fact there's little evidence and certainly 

9 nothing which proves scientifically that cigarette 

10 smoke causes disease in nonsmokers, end quote. 

11 My question to you, sir, is, that was the 

12 position of Reynolds in 1984, that’s the position of 

13 Reynolds in 1997; correct? 

14 A. Yes. 

J5 MR. ROSENBLATT: Okay. Let’s take a 

16 break, 

j 17 

* 18 (Whereupon, a short break was taken.) 

20 (Whereupon, the above referred to 

21 document was marked as Plaintiff’s Exhibit No. 

22 10 for Identification.) 

23 Q. (By Mr. Rosenblatt) Mr. Schindler, I’m 

24 going to hand you at this time a rather thick document 

25 called Strategic Research Report published by the 
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1 Q. Go to page five. In the middle of the 

2 page there’s a section the title of which is, the 

3 importance of younger adult smokers. Quote, younger 

4 adult smokers have been the critical factor in the 

5 growth and decline of every major brand and company 

6 over the last 50years. They will continue to be just 

7 as important to brands, companies in the future for 

8 two simple reasons,, the renewal of the market stems 

9 almost entirely from 18-year-old smokers. No more 

10 than five percent of smokers start after age 24. The 

11 brand loyalty of 18-year-old smokers far outweighs any 

12 tendency to switch with age. 

13 Have I read that correctly? 

14 A. Yes. 

15 Q. Do you agree with those statements? 

16 A. I don't know if I agree with that or not. 

17 I’d have to - this is a rather lengthy report. I’d 

18 have to have some time with Diane to understand how 

19 she drew those conclusions. 

20 I mean, I know in the history of the 

21 industry there have been switching of smokers 

22 substantially older than 18. In recent times there’s 

23 been switching during the late '80s, early 90’s, 

24 rejative to savings brands developing ana that type of 

25 thing. So it’s hard for me just looking at these two 
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1 marketing development department R.J. Reynolds Tobacco 

2 Company, Winston-Salem, North Carolina. It’s been 

3 marked as Plaintiff s Exhibit 10. I want to ask you 

4 some questions about that document. 

5 MR. WEBER: Do you have a copy for me, 

6 Stanley? 

7 MS. ROSENBLATT: These are the only two 

8 we’ve got. 

9 MR. WEBER: I’ve got to object. 

10 MS. ROSENBLATT: You want to to just run 

11 off a copy of that? 

J2 MR. WEBER: No. Because I want to get 

13 going. I may want to when we get into this. 

14 Let’s just go. 

15 Q. And it’s from Diane S. Burrows, who we 

16 discussed before the break. 

17 A. Uh-huh. 

J8 Okay. And the date of this is February 

20 Go to page three. 

21 Do you see where it says abstract in the 

22 middle? 

23 A. Yes. 

24 Q. The first sentence is quote, younger 

25 adult smokers are shown to be critical to long-term 
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1 bullet points to agree with this judgment that’s laid 

2 out here. 

3 Q. Look at the top of page seven. Quote, 

4 younger adult smokers are critical to RJR’s long-term 

5 performance and profitability. Therefore, RJR should 

6 make a substantial long-term commitment of manpower 

7 and money dedicated to younger adult smoker programs, 

8 end quote. 

9 Do you agree with that and did RJR give 

10 such a commitment? 

11 A. Again, this is a judgment that Diane has 

12 stated in this document. 

13 Without me having access to the total 

14 research or talking with Diane to understand her 

15 judgments, it’s hard for me to say I agree with that 

16 or disagree with that or partially agree with that. 

17 Again, there’s been switching in the 

18 industiy over time that is not related to younger 

19 adult snare of market and there’s share growth as a 

20 function of your strength and younger adult.market. 

21 But this • it’s hard for me to totally 

22 agree or disagree without access to the full research 

23 and talking to Diane. 

24 Q. well, to your knowledge, after this 

25 strategic research report came out in 1984, did anyone 
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1 ever higher up in the company repudiate it or take 

2 issue, with it? 

3 A. _ I don’t think it’s -1 don’t know; 

4 I mean, there’s a sense in the business 

5 that if you have a share, a stronger share among young 

6 adult smokers, that your potential for growth longer 

7 term is higher than if you don’t. I mean, that’s one 

8 of the models that is viewed as the industry. 

9 The other is, if you can create 

10 significant product change, that you can engage 

11 switching otherwise, which has also been part of the 

12 trend of the industry. 

13 There’s really two points of view, two 

14 different points of view as to how you can potentially 

15 grow your market share over time. 

16 Q. Look at page 11, please, under volume. 

17 A. I don’t have - page 11? 

18 Q. Yes. 

19 A. I’m sony. 

20 Q. Quote, younger adult smokers are the only 

21 source of replacement smokers. Repeated government 

22 studies, Appendix B, have shown that less than 

23 one-third of smokers start after age 18, only five 

24 percent of smokers start after age 24. 

25 And a little further down in the next 
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1 something - .source of center for continuing study of 

2 _the California economy. 

3 Q. Now, on page 44 under key points, the 

4 number one key point it says blacks slash Hispanics 

5 will comprise Z0 percent or all younger adult smokers 

6 by 1990. 

7 And my question to you is, did that turn 

8 out to be essentially correct, that projection? 

9 A. I don’t know. 

10 Q. Okay. 

U .,.0., Npw, the last key point says as follows: 

12 Philip Moms has placed much heavier emphasis on 

13 ethnic spendmg on recent years and evolved ongoing 

14 Hispanic campaigns for Marlboro and Benson and Hedges 

} | „ Do you accept that to be true, that 

16 Philip Moms did that? 

17 , A,. That’s what this report says. I don’t 

18 know if that s true. This is in 1984. 

19 Q. Okay. Did Reynolds attempt to emulate 

20 that Phihp Morris behavior in the sense of giving 

21 greater and heavier emphasis to ethnic spending? 

22 MR. WEBER: Let me object to the form. 

23 He just said he doesn’t know if he did that. 

24 MR. ROSENBLATT:. I thought he said be 

25 didn t know if Philip Moms did. 
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1 paragraph it says, quote, if younger adults turn away 

2 From smoking, the industry must decline, just as a 

3 population which does not give birth will eventually 

4 dwindle. 

5 Do you agree with that? 

6 A. No 

7 Q. What don’t you agree with? 

8 A. Well, this is a concept or theory that 

9 Diane Burrows in 1984 developed and, you know, I don't 

10 know that that’s true, the notion here that - that’s 

11 being proposed in this document. 

12 MR. WEBER: While they’re talking, can I 

13 look at those pages you’ve been through? 

14 Thank you. 

15 Q. Page 42. On this page 42 is at the 

16 bottom rather than at the top, as some of the earlier 

17 pages were. 

18 Okay. On page 42 Opportunity Analysis, 

19 black, Hispanic, younger adult smokers and it - 

20 obviously this page talks about blacks and Hispanics 

21 and has various statistics and percentages. 

22 So you would agree that at various times 

23 in terras of looking at your customer pool that R.J. 

24 Reynolds would sometimes look at different segments of 

25 the population such as black and Hispanic to figure 
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1 MR. WEBER: Now you’re asking him if hi 

2 copied what Philip Morris did. 

3 MR. ROSENBLATT: I don’t see any 

4 inconsistency. 

5 MR. WEBER: You can ask a better 

6 question. 

7 Q. (By Mr. Rosenblatt) Did Reynolds place a 

8 heavier emphasis on ethnic spending in the last ten 

9 years or so? 

10 A. .In the last ten years? 

11 Q. Yes. 

12 A. We don’t have any -1 mean, I can - 

13 Q. Or the last 20 years? 

14 A. In the last 20 years? 

15 There’s not a heavy emphasis on ethnic 

16 spending in the marketplace today from Reynolds. 

]7 Over a span of 20 years. I don’t know if 

18 there are periods in there where there were or were 

19 not. 

20 This report was in 1984. I was a plant 

21 manager in 1984. I’m not familiar with the content 

22 and marketing budgets over a 20 year horizon. I'm 

23 familiar with them today. 

24 Q. Yes. 

25 But certainly — 
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1 out what their preferences were in terras of cigarettes 

2 and how to appeal to a given market? 

3 A. Yes. That’s what's in this report. 

4 Q. Okay. And on page 43 it’s obvious that 

5 Hispanics were subdivided into Mexican, Puerto Rican, 

6 Cuban and other; correct? 

7 A Yes ** 

8 MR. WEBER: Give him a chance to look at 

9 it. 

10 A. It’s a lot of stuff here, Mr. Rosenblatt. 

11 Q. I’m soriy. Go ahead. 

12 A. Yes. Okay. What was your question? 

13 Q. And obviously-- 

14 MR. WEBER: He didn’t answer. He said 

15 yes, okay. 

16 A. What's the question? 

17 Q. My question was simply to confirm that in 

18 terms of this document Hispanics are subdivided into 

19 Mexican, Puerto Rican, Cuban and other? 

20 A. Yes. 

21 Q. And also looking at the bottom of page 43 

22 it tries to project the US population in Mexican, 

23 Puerto Rican, Cuban and other Hispanics between 1980 

24 projected to the year 2000? 

25 A. Yes. It’s apparently taken out of 
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1 A. You know, I can’t answer the question 

2 because of an absence of knowledge relative to a 20 

3 year time span. 

4 Q. Okay . But is it fair to say that upon 

5 beepming president and CEO that you made it your 

6 business not to necessarily read every word but 

7 certainly to familiarize yourself with the background 

8 and history of the company? 

9 A. i didn’t go back to 1984 and read any 

10 research reports since I’ve been in this job. 

jl , O. , Page 49, the title of which is Moving Up 

12 In The World, a little past the middle of the page 

13 beginning with the words one option successfully used. 

14 Are you with me? 

15 A. Yes. 

16 Q. Quote, one option successfully used by 

17 entrepreneurial minorities in the past is to seek fame 

18 by exercising special talents in the public eye. 

19 Women achieved visible success by the stage or screer 

20 or by marriage, blacks moved up through sports and 

21 music, Jews became famous on the comedy circuits, poor 

22 boys from Liverpool or Mississippi made it with rock 

23 ana roll, end quote. 

24 Where is that going? 

25 A. You got me. 
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said this. And this individual was reprimanded for 
putting this out. 

Q. -Was he fired? 

A. I don’t remember if he was fired or not. 

I believe he left the company and I don’t 
remember the exact circumstance. But be was 
reprimanded for doing this. 

Q. Do you have any explanation as to how a 
division manager of the sales company would not have 
known what tne company policy was on this subject? 

A. There are 2500 or so people in the field 
sales organization. This individual was aware of 
company policy. Obviously violated in this case. He 
was reprimanded and the remainder of the sales force 
was reminded of the company policy. 

So what this individual did was wrong and 
was in violation of what our company policy is. He 
was dealt with accordingly. So to me it's an example 
of company policy working. 

There’s thousands of people in this 
cpmpany, somebody's going to make a mistake. And when 
discovered, it's the responsibility of management to 
intervene on that mistake, which is what happened in 
this case 

MR. ROSENBLATT: Plaintiffs Exhibit 12. 
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(Whereupon, the above referred to 
document was marked as Plaintiffs Exhibit No. 

12 for Identification.) 

MR. WEBER: I guess we can stipulate that 
you don’t have a copy of this for me. 

Stanley, are you done with that Exhibit 
11, that subject matter? 

Would it - if so, would it be of interest 
to put in the record that document that Susan 
handed me a moment ago, the May letter, in 
which Mr. McMahon writes out to the sales force 
saying he made a mistake. 

MR. ROSENBLATT: Absolutely. The May 3rd 
1990 letter, which I call the mea culpa letter. 

Do you want that marked? 

MR. WEBER: I’m just asking. It’s 
deposition. I can’t force you to mark it. 

MR. ROSENBLATT: I agree. I’ll be happy 
to mark it. Let's make it 11 B. 

MR. WEBER: That’s fine. 

MR. ROSENBLATT: The witness is looking 
at a letter dated January 11, 1990. from Jo F. 
Spach, S-P-A-C-H, manager public information, 
public realations department, R J. Reynolds 
Tobacco Company to the principal of Willow 
KLEIN, BURY & ASSOCIATES, INC. 
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is that scientists do not know the cause or causes of 
the chronic disease - diseases reported to be 
—associated with smoking. 

Is that a true statement? 

A. As I’ve testified before, I believe that 
cigarette smoking is - may cause these diseases, but 
it hasn't been proven in the pure scientific sense. 

0. Yean, but this letter doesn’t say Andrew 
Schindler says that. This letter says scientists do 
not know the cause or causes of the chronic diseases 
reported to be associated with smoking. 

And I'm asking you, sir, whether in 
January, 1990, you believed that scientists did not 
know the cause or causes of the chronic diseases 
reported to be associated with smoking? 

A. I hate to do this, Mr. Rosenblatt, but 
could you repeat the question again? 

Q. Okay. I basically want to know if you 
consider this to be a true statement, the statement 
we’ve just gone over and specifically, that scientists 
in January of 1990 did not know the cause or causes of 
the chronic diseases reported to be associated with 
smoking? 

A. You know, I believe in 1990 the majority 
of scientists would have felt that cigarette smoking 
KLEIN, BURY & ASSOCIATES, INC. 
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Ridge school in Amherst, New York. 

A. Yes. 

Q. (By Mr. Rosneblatt) Do you know 
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1 caused these diseases. 

2 It is my view that it is a risk and may 

3 cause. 

4 Q. Okay. So in that sense the statement’s 

5 inaccurate? 

6 A. I’m giving you my point of view. 

7 Q. Which is, you recognize that certainly 

8 the majority of scientists and medical doctors did 

9 consider that there was a cause and effect 

10 relationship between smoking and lung cancer, for 

11 example? • 

12 A. The majority. 

13 Q. Okay. Now, Mrs. Spach says in this 

14 letter to the principal, presuming he's going to pass 

15 the letter onto his fifth graders, we believe that the 

16 answer to these questions can only be determined 

17 through more scientific research. 

18 A. Okay. 

19 Q. Okay. Now, you agree with that? 

20 A. I believe that more scientific research 

21 is needed. 

22 Q. Now, the Frank Statement that we talked 

23 about earlier today came out in 1954, and the Tobacco 

24 Industry Research Committee, which later became the 

25 Council for Tobacco Research, was established 
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Spach? 

A. Spach. 

Q. Spach? 

A. Yes, I knew Jo. She’s retired now from 
the company. 

Q. Okay. Were you aware of this letter at 
the time it went out? 

A. No, I wasn’t. 

Q. As manager of the public information, 
public relations department back in January of 1990, 
approximately how many employees would she have had 
under her? 

A. I have no idea. I really don't know. 

Q. Okay. Now, the letter to the principal 
begins, a number of your fifth grade students have 
written R.J. Reynolds Tobacco Company commenting that 
they do not feel our company should allow the use of 
our brand names on children’s toys and candy 
cigarettes. 

Now, going down to the last paragraph on 
page one of thisTetter Ms. Spach says, despite all 
the research going on. the simple and unfortunate fact 
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1 supposedly to fund a tremendous amount of research. 

2 In 1990 Mrs. Spach is*saying we still 

3 need more scientific research. 

4 And is it fair to say that in April, 

5 April 14, 1997, as we sit here today, you are saying 

6 that we still need more scientific research on - 

7 A. Yes. I think that there’s more 

8 , scientific research needed to try to confirm the 

9 causality relative to - and the mechanism relative to 

10 smoking and its related diseases, that the lab 

11 research on animals up to this point has proved 

12 inconclusive as it relates to causality ana mechanism. 

13 The epidemiology points at cigarettes as 

14 a risk factor that may cause these diseases, but lab 

15 studies have been inconclusive in that regard and 

16 therefore, I think more research is needed. And we 

17 continue to fund that research or a good bit of it 

18 through CTR. 

19 Q. Okay. 

20 A. Basic research. 

21 Q. It’s been 43 years since the Frank 

22 Statement. 

23 Are people going to be sitting around 43 

24 years from today on behalf of the tobacco companies 

25 saying that hey, still researching this, still neecf 
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1 some more research, and in the mean time people are 

2 smoking and the product is being sold and we still 

~ 3 need more research, do you thmirthat will-be the 

4 position of Reynolds 43 years from today? 

5 A. I think it's up to medical science and 

6 research to determine whether or not it can be shown 

7 what the mechanism is related to these diseases and 

8 smoking. 

9 Q. Precisely my point, Mr. Schindler. 

10 The medical and scientific communities do 

11 not believe that more research is needed. 

12 A. Well, I don’t know that that’s true. 

13 . Q: Because you just said the majority of the 

14 scientific and research and medical communities accept 

15 the fact that cigarette smoking causes lung cancer and 

16 other diseases. They don't think any more research is 

17 needed. 

18 A. I believe the medical community continues 

19 to do research so they must believe it’s needed or 

20 they wouldn’t do the research. 

21 Q. What is a trade association? 

22 A. A trade association would typically be 

23 people engaged in the same business coming together to 

24 - as an association to represent the interests of the 

25 particular business or industry group that they’re in. 
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I the question. This is a question my wife gave 

£ _ me. She has a tax background. I am lost in 

3 this. 

4 MR. WEBER: Nobody hits 1000. She’s 

5 given you some good ones today, Stanley. This 

o vvas a clinker J 

7 MR. ROSENBLATT: Babe Ruth struck out 

8 more times than he hit home runs. 

9 MR. WEBER: Did he really? 

10 MR. ROSENBLATT: Yes. A little known 

11 statistics. 

12 Q. (By Mr. Rosenblatt) Did you know that? 

13 A. Yes. 

14 Q. You look like a baseball fan. Okay. 

15 Forget it. 

16 A. Do you want this back? 

17 Q. But! will ask this question, 

18 hypothetically speaking, if the Council for Tobacco 

19 Research characterizes itself as a trade association 

20 on its Federal income tax returns, that would surprise 

21 you? 

22 Because when I asked you earlier is the - 

23 Tobacco Institute you a trade association you said 

24 yes. When I asked you is the Council for Tobacco 

25 research a trade association, I believe you said no. 
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1 Q. Is the Tobacco Institute a trade 

2 association? 

3 A. Yes. 

4 Q. Is the Council for Tobacco Research a 

5 trade association? 

6 A. No. 

7 Q. Are you aware that the Council for 

8 Tobacco Research characterizes itself as a trade 

9 association when it tiles its Federal income tax 

10 returns? 

11 MR. WEBER: Let me object to that because 

12' there have been a lot of lawyers in this 

13 litigation that have made that statement and I 

14 really don’t think you’re one of the ones who’s 

15 going to make that statement without having 

16 some proof. I think you're somebody who s 

17 shown, so far at least, some attention to the 

’ 18 documentary record. 

19 So if you can show us that vou that says 

20 trade association and ask him, rd appreciate 

21 it. 

22 Or ask him first of all if he knows what 

23 they've done and then if you want to show trade 

24 association, show him the piece of paper, if 

25 you would, please. 
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2 A. Right. 

3 Q. Okay. 

4 A, But you’ve implied something here that 

5 somethingwould surprise me. I mean,I'm -- 

6 Did you ask me a question or — 

7 Q. Yes. 

8 My question was, would it not - having 

9 given that answer, would it not surprise you if the 

10 Council for Tobacco Research characterizes itself as a 

11 trade association on its Federal income tax returns? 

12 A. Not being attacks lawyer, I could 

13 probably tell you nothing would surprise me when it 

14 comes to tax law and filling out income tax forms. 

15 So I don’t know or have any judgment 

16 relative to tax law, filing. But to me the Council 

17 for Tobacco Research is not what 1 would view as a 

18 trade association in the context of how it operates. 

19 How that relates to tax law, that’s 

20 somebody else’s. 

21 Q. Does R.J. Reynolds have an employee 

22 handbook? v J 

23 A. Yes. 

24 Q. How do you communicate, other than 

25 through an - the employee handbook, how do you 
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1 MR. ROSENBLATT: Exhibit 13. 

2 (Whereupon, the above referred to document 

3 was marked as Plaintiffs Exhibit No. 13 for 

4 Identification.) 

5 MR. WEBER: Is that your only one? 

6 Why don’t you show him - maybe he can 

7 find out what it is he’s referring to there. 

8 Q. (By Mr. Rosenblatt) Well, looking at 

9 Plaintiffs Exnibit 13, the Council for Tobacco 

10 Research U.S.A., Inc. characterizes itself as a 

11 501(c) 06 entity, and it's my understanding that that 

12 makes it a trade association. 

13 Do you have any other information on 

14 that? 

15 MR. WEBER: Well, let me object to that 

16 because • and it's an ironic issue that would 

17 come up today since we both have our taxes due 

18 tomorrow. 

19 MR. ROSENBLATT: Not me. I got an 

20 extension. 

21 MR. WEBER: Okay. Based on that question 

22 I would not ask you for tax advice, because 

23 501(c) 6 I don’t think squares with your 

24 understanding. 

25 MR. ROSENBLATT: I don’t even want to ask 
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1 communicate with your employees? 

2 A. We have a video system we call target 

3 vision that’s in different work areas throughout the 

4 company, we have an employee newsletter called 

5 Caravan, periodically there might be a letter from 

6 different executives to. their particular people and 

7 their part of the organization or once in awhile a 

8 letter from me. A variety of ways. Employee 

9 meetings, talking about business issues and so forth. 

10 Q. Has K.J. Reynolds Tobacco Company 

11 communicated to its employees in any manner whatsoever 

12 how to respond to questions commonly asked of the 

13 tobacco Industry or now to respond to attacks on the 

14 tobacco industry, such as, if someone says to you how 

15 can you work in this business, you make a product 

16 which causes cancer and which kills people; have you 

17 suggested to your employees, I don’t mean you 

18 personally, have you suggested to your employees how 

19 to respond to attacks or questions of that kind? 

20 A. I don’t recall any in terms of - it’s not 

21 something - you’re talking about something that’s 

22 distributed in some communication form to employees? 

23 Q. Or it could be oral? 

24 A. I don’t recall any such thing in the 

25 nature of the question that you’re characterizing it. 
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J Q. What clearance if any does an employee of 

2 yours need to get in order to participate in a public 

3 debate orappear on a radio taU^sbow or a_television 

4 program/ 

5 A. Well, they would get authorization if 

6 they’re representing the company in one of those 

7 forums that you're explaining here through public 

8 relations and perhaps the legal group, depending on 

9 the situation. 

10 Q. Does an employee have the freedom of 

11 choice to appear on such a public program without 

12 getting authorization? 

13 A. Well, in our society somebody can choose 

14 to do whatever they want. 

15 If somebody is representing the company 

16 in one of those types of programs, 1 would expect that 

17 they would seek out to get approval from the company 

18 toaoit. 

19 Q. And if they did not, there would be 

20 consequences, such as they might lose their job or be 

21 reprimanded? 

22 A. I don’t know that. 

23 Q. Well, who would if you don’t? 

24 A. Well, you’re posing a hypothetical 

25 question that if somebody was representing the company 
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1 without quote authorization they'd be fired, and I 

2 don't know that that’s true. 

3 I’m saying that the policy and practice 

4 would be, if you’re going to represent the company, it 

5 would be good to get authorization to do that. 

6 If somebody did it without that 

7 authorization, it is not at all clear to me in this 

8 hypothetical situation that they would be terminated, 

9 which is what you suggested would happen to them. 

10 Q. Here’s another hypothetical question and 

11 please try to accept the facts m the question which 

12 are: If it were ever established to your satisfaction 

13 through the greatest scientists in the world that 

14 cigarette smoking does in fact cause lung cancer, 

15 would you quit your job or would you keep selling 

16 billions of cigarettes which you are now convinced in 

17 my hypothetical kills people? 

18 A. I wouldn't quit my iob. 

19 Q. What would you do? 

20 A. Your hypothetical theoretical world that 

21 you’re creating here in this question, I would ensure 

22 with the resources this company bad that they would be 

23 knowledgeable and aware of this research, and I would 

24 assume they already would be, and that it in that 

25 process of theoretically coming to that conclusion, 
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4 be the case. _ __- 

5 improve the product in the future as we have in the 

6 past and as we are today. 

7 Q. You have done nothing in the past except 

8 reduce tar. And then when I say to you what is the 

9 significance of the reduction in tar in terms of 

10 peoples health, your answer is you don’t know. 

11 So what are you telling us R.J. Reynolds 

12 has done over the past 40 years to improve their 

13 customers’ healths 

14 A. I think we’ve responded to the guidance 

15 that the public health community gave, pointing to tar 

16 as something that should be reduced in cigarettes, we 

17 have done tnat in the company and in the industry and 

18 I’m proud of what we have done. 

19 I’m proud of what we have done since the 

20 early '80s with regard to the development of the 

21 product Premiere and Eclipse, which we have spent 

22 substantial amount of money on, being debated and 

23 argued with from anti-smolung establishment through 

24 that whole period, that we have sought to improve the 

25 product even when not having that cooperative effort 
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1 there would be some knowledge about what it is or what 

2 it is about cigarette smoking that would cause 

3 disease, and then we would be in a position to work to 

4 change the product and improve it in that direction, 

5 as we have generally worked to improve the product 

6 over the last 40, 50 years. 

7 Q. Let me cany my hypothetical a little 

8 further. You also find out that there’s nothing that 

9 can be done to the cigarette for it not to cause 

10 cancer and death, with all the best intentions in the 

11 world, you satisfy yourself that my cigarettes will 

12 always cause cancer and death. 

13 Hypothetically, if you ever became 

14 convinced of that, would you quit your job? 

15 MR. wfeBER: Object to the form. 

16 Go ahead and answer. 

17 A. I just think that is a -- 

18 Q. Ridiculous hypothetical? 

19 A. I think it’s outrageously hypothetical. 

20 My view is, society with the knowledge 

21 that you're laying out here, it would seem to me would 

22 - ana the medical community would come to some 

23 understanding about cigarettes and - that hadn’t 

24 existed before and that we would all work together to 

25 figure out how to improve the product. Andi believe 
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3 nothing has been accomplished when we°have been 

4 responding over the years to what public health people 

5 said should be done with the product and we have done 

6 that. I am proud of what this company has done. 

7 Q. Mr. Schindler, what the American Cancer 

8 Society and what the Surgeon General says is, get rid 

9 of cigarettes? 

10 A. Well, then they should petition Congress 

11 to ban tbe-product. 

12 Q. Now, Premier and Eclipse, are they on the 

13 market today? 

14 A. Eclipse is. 

15 Q. That’s a safer cigarette? 

16 That’s safer than Camels? 

17 ' 

18 

19 something. 

20 You’re telling me about all Reynolds has 

21 done and you mentioned Premier and Eclipse. And then 

22 I ask you is Eclipse any safer than Camels. And if 

23 your answer is you don't know, then what constructive 

24 good has Eclipse done if it’s no safer than Camels or 

25 Winston? 
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1 A. I don't know if the product is safer. 

2 Q. Okay. - 

3 A. It may have reduced risk, it may not. 

4 It has very low tar. it has veiy low 

5 nicotine, virtually no secondhand smoke, and it is a 

6 product that we nave developed and put into the 

7 marketplace and tested. 

8 Q. And it’s selling like hotcakes, isn’t it? 

9 A. No, it isn’t. 

10 Q. It's selling horrible? 

11 A. It's in test market in Chattanooga, in 

12 Germany, Sweden and Japan. 

13 Q. What percentage of the American market 

14 does it have? 

15 A. It’s only in a test market in 

16 Chattanooga, Tennessee, in the U.S. 

17 Q. Nowhere else? 

18 A. Not in the US. 

19 Q. So it’s never been on the market in US, 

20 other than a test marked? 

21 A. We’re in a test market in Chattanooga, 

22 Tennessee, test market in Augsburg, Germany, in Sweden 

23 and Japan. 

24 Q. And Premier was never put on a test 

25 market? 

KLEIN, BURY & ASSOCIATES. INC. 


Pages 163 - 1 


51601 8354 



ANDREW SCHINDLER 


169 

1 A. Yes, it was. 

2 Q. And how did it do? 

3 A. it did terrible. fc '~ 

4 Q. it bombed? 

5 A. Yes. 

6 Q. And vour prediction is Eclipse will bomb? 

7 A. No. 1 think Eclipse has an opportunity. 

8 Q. Okay. Now, a moment ago you were telling 

9 us how ridiculous my hypothetical was. 

10 Now, you know, don’t you, that the World 

11 Health Organization, the National Academy of Sciences, 

12 the US Public Health Service, the National Institute 

13 for Occupational Safety and Health, the Surgeon 

14 General, the United States Environmental Protection 

15 Agency, all have reviewed the scientific evidence and 

16 concluded that not only is active smoking a cause of 

17 lung cancer, but involuntaiy smoking is a cause of 

18 lung cancer. 

19 Then I ask you a question to assume that 

20 you, Mr. Schindler, become convinced that they’re 

21 right, and that to you is an absurd hypothetical. 

22 Why is that an absurd hypothetical? 

23 MR. WEBER: That’s a mischaracterization 

24 of what he said, and to the form. 

25 MR. MOSS: We object to the form. 
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1 Council for Tobacco Research administered through an 

2 eminent panel of scientists and medical researchers in 

3 “the company, 25 top medical schools, Nobel prize 

4 winners taking that research money, continuing to take 

5 that research money, to do basic research in diseases 

6 that are associated with smoking. I do not see the 

7 lie in that. 

8 Q. And the end result is that 43 years after 

9 the Frank Statement we are - from .your standpoint we 

10 are precisely back where we were m 1954 hey, it’s a 

11 risk factor, out does it cause lung cancer, it may and 

12 it may not. So that’s what 43 years and millions upon 

13 millions of dollars to the Council for Tobacco 

14 Research have accomplished in terms of the bottom line 

15 to the consumer; correct? 

16 MR. WEBER: Let me object to the form of 

17 the question. 

18 You can answer. 

19 A. That research money was given to the 

20 Council for Tobacco Research to provide resources to a 

21 scientific advisory board independent of anything to 

22 do with these businesses to grant - to provide 

23 research grants to eminent scientists and medical 

24 institutions and research institutions around this 

25 country and that has gone an for all these years and 
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1 Q. Didn’t you say my hypothetical was absurd 

2 because it presupposed that you could be convinced 

3 that your product causes cancer and death and that 

4 nothing could be done to make your product not cause 

5 cancer and death. You thought that was an absurd 

6 hypothetical. 

7 A. You have really, frankly, confused me 

8 with the series of questions you have here. 

9 If you would like to, I would like to go 

10 back to where this all started. 

11 Q. It all started back in 1954, didn’t it, 

12 with the Frank Statement to Cigarette Smokers, when 

13 the tobacco industry lied to the American people and 

14 said they were going to do research and get answers, 

15 and 43 years later we’re sitting here and you’re still 

16 trying to sell the American people the same bill of 

17 goods that more research is needed, cigarette smoking 

18 doesn’t cause lung cancer, it’s only a nsk factor, 

19 like cottage cheese: right? 

20 mR. WEBER: Let me move to strike that. • 

21 Save it - object to it. Save it for the jury, 

22 Stanley. 

23 MR. ROSENBLATT: It’s called 

24 cross-examination, which is what this is. 

25 MR. WEBER: No. That’s called a jury 
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1 they have been in control, as Nobel prize winners, 

2 there’s eminent scientists and the results that they 

3 derive out of that research are published. 

4 So I do not see where that’s a lie or a 

5 conspiracy that some of the most eminent medical 

6 researchers and scientists in this country and medical 

7 schools have used this money to research diseases 

8 related to smoking. I do not understand where the lie 

9 or the misleading or the conspiracy is in that. 

10 Q. But all the money spent in the 43 years 

11 leads you to tell us on April 14, 1997, 43 years after 

12 the Frank Statement does Camels cause lung cancer and 

13 your answer is maybe it does and maybe it doesn't; 

14 correct? 

15 A. Yes. 

16 But I don’t see the conspiracy of this 

17 institution -- 

18 Q. I know you don’t. 

19 A. - putting that money out for people to 

20 do this research. 

21 

22 (Whereupon, a short break was taken.) 

24 Q. (By Mr. Rosenblatt) Mr. Schindler. I’m 

25 going to show you Plaintiff’s Exhibit 14, which is 
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1 argument. 

2 MR. ROSENBLATT: Which is what this is. 

3 MR. WEBER: That was called a jury 

4 argument. 

5 MR. ROSENBLATT: That’s what I call good 

6 cross-examination.. 

7 Q. (By Mr. Rosenblatt) What’s your answer 

8 to that? 

9 Answer the question. 

10 A. I’m not sure there was a question. 

11 Q. Oh, there was. 

12 Aren’t we telling the same lie today 

13 American people today as we did in ’54, that was the 

14 question. 

15 MR. ROSENBLATT: Go ahead and read my 

16 question. 

17 (Thereupon, the requested portion of the 

18 record was read back as above recorded.) 

19 MR. MOSS: Object to the form. 

20 Q. Isn’t that true? 

21 A. Like cottage cheese, you’re referring to? 

22 Q. The lying I’m referring to. Don’t get 

23 sidetracked. 

24 A. I don’t believe there’s lying. 

25 There’s been a lot of money given to the 
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1 entitled Research Planning Memorandum on Some Thought 

2 About New Brands of Cigarettes for the Youth Market. 

3 MR. WEBER: Has that been marked? 

4 MR. ROSENBLATT: I just did it now. 

5 (Whereupon, the above referred to 

6 document was marked as Plaintiffs Exhibit No. 

7 14 for Identification.) 

8 Q. (By Mr. Rosenblatt) Look at the very 

9 first page of that document. 

10 A All right. 

11 Q. The first sentence in the second 

12 paragraph, quote, realistically if our company is to 

13 survive and brosper over the long-term, we must get 

14 our share of the youth market, end quote. 

15 That’s a true statement, isn t it? 

16 It was a true statement really throughout 

17 the history of R.J. Reynolds? 

18 MR. WEBER: Let me object to that 

19 question. 

20 I want to address an issue with you, 

21 Stanley, just briefly. 

22 This is in reference to Exhibit 14, and 

23 I'm not certain, but I would bet this isn’t 

24 your fault, but it's a series issue I just want 

25 to make sure we get it addressed. 
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1 The original of this document that’s been 

2 produced is a document on which the author had 

—- 3 marked draft. Indeed in written drafLat the 

4 top of page one. 

5 Now, there have been some bogus copies of 

6 this floating around that some less scrupulous 

7 lawyers have whited out the draft statement on 

8 the first sheet. This document doesn't exist 

9 other than as a draft. 

10 So what I'm saying is, what you’ve got 

11 here at the beginning we know is a bogus copy 

12 that somebody gave to you and I just want to 

13 make that clear. 

14 You can go ahead and ask questions about 

15 it. 

16 But I want -1 strongly object to this 

17 document being used, because what it is is a - 

18 it’s hard to figure out what the exact right 

19 term is, it’s at least a phonied-up document 

20 you got from somewhere. 

21 f don’t know that you know that. I want 

22 to make sure that you do know that, Stanley. 

23 And you can go ahead and ask questions. 

24 A. Who wrote this? 

25 Q. I was going to ask you that. 
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1 All of our focus groups, for example, 

2 today when you get some promotion idea, new ad that 

- 3-you think might be good in the marketplace and you go 

4 to focus groups and show it to smokers, we don't brine 

5 anybody into those focus groups under the age of21. 

6 We don't even talk to smokers under the age of 21, 

7 even though the legal age of purchase is 18. We don’t 

8 talk to 18 years olds, 19 year olds or 20 years olds. 

9 We don't even talk to smokers about any marking ideas 

10 unless they’re 21 years old. 

11 Q. When aid the Joe Camel campaign begin? 

12 A. It was either in ’87 or ’88, in that 

13 period. 

14 Q. What, if any, was your involvement with 

15 that? 

16 A. I wasn’t - in '87 I was working in the 

17 foods company and '88 for most of that year I was in 

18 the foods company. 

19 So the Joe Camel campaign, which is 

20 originally a promotional campaign on the 75th 

21 anniversary of the brand initiated in the marketplace 

22 while I was working in the foods business. 

23 Q. What were you doing in the foods 

24 business? 

25 A. I was a director of manufacturing. 
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1 Do you know? 

2 A. No. 

3 Q. Or who wrote the draft? 

4 A. Who wrote this draft document? No. 

5 This is in 1973. I wasn’t working for 

6 the company at that time. 

7 Q. Well, if you look at the last page, 

8 Claude E. Teague, Jr., and it’s dated February 2, 

9 1973. ' 

10 Do you know who he was? 

11 A. Yes. 

12 Q. Oris? 

13 A. Yes, I know who Claude Teague is. He 

14 worked in research and development. 

15 Q. What was the highest position he achieved 

16 at the company? 

„ 17 A. I believe - I’m not totally sure of this, 

* 18 but I believe his highest position was a director in 

19 research and development reporting to the head of 

20 R & D as an administrative planning person in his last 

21 years as a director. 

22 Q. If as your counsel said this is a draft, 

23 do you know whether it was ever finalized in 

24 publishable form? 

25 A. Well, I don’t know what’s in here. 
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1 Q. For what product line? 

2 A. A1 Steak Sause, Grey Poupon Mustard, 

3 Ortega, Chung-King, Shredded Wheat, Cream of Wheat, 

4 Royal Desserts, Mighty Fine Puddings, and that variety 

5 of products. 

6 Q. And the company, the specific name of the 

7 company when you were in the foods division? 

8 A. It was Nabisco. 

9 Q. Now, would you agree that the Joe Camel 

10 campaign, the ads that one sees on billboards and 

11 magazines', the cool Camel characters shooting pool, 

12 playing the guitar, the items that are available as 

13 freebies or for purchase, aren't they designed for the 

14 youth market, 18 and under? 

15 A. Absolutely not. 

16 Q. You think you can sit here with a 

17 straight face and say that you think the Camel 

18 advertising campaign is directed to what, 40 year 

19 olds? 

20 MR. WEBER: Let me object to the form of 

21 the question. It's argumentative. 

22 Q. It’s cartoon characters? 

23 A. Met Life uses Snoopy to sell insurance. 

24 I don’t believe they’ve targeted 15 year olds for life 

25 insurance by using Snoopy. 
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1 If it was a draft, I would -1 mean, I’d 

2 have to guess that it wasn't. 

3 I don’t -1 haven’t seen the document. 

4 It's a draft document, as you all have agreed here, 

5 from a research and development person wno bad some 

6 thoughts about new brands in 1973. 

7 tj. Well, new brands for the youth market? 

8 A. For the youth market. 

9 Q. But I mean on the - generically speaking, 

10 isn’t it a true statement to say that for any tobacco 

11 company to survive and prosper over the long-term 

12 you ve got to get your share of the youth market? 

13 A. What do you mean by the youth market? 

14 Q. Eighteen and under. 

15 A. No. 

16 We never have gone after people under the 

17 legal age of smoking. It is against company policy. 

18 We’ve never done that and we don’t intend to do that. 

19 And it’s against policy today. 

:. 20 Q. How about 18 tozl? 

■ l ■■■■ 21 A. Our share of legal smokers 18 to 21 or 18 

22 to 24 is, you know, something that we would like to 

23 improve our share on. 

24 But we don’t go after people who are 

25 under the legal age of smoking. 
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1 I don’t believe Owens-Illinois with the 

2 Pink Panther is trying to get 16*year olds to buy 

3 insulation for the homes they’re ouilding. 

4 So I can sit here totally confident with 

5 a straight face and tell you that there’s nothing 

6 we’re doing with our Camel advertising that targets 

7 people under the legal age of smoking. 

8 Q. You would agree, would you not, that the 

9 freebies associated with the Camel advertising 

10 campaign are freebies, products that would be 

11 attractive to the youth market rather than people in 

12 their 30s, 40 ana 50s? 

13 A. They are for people in their 20s, 30s and 

14 40s. They’re not targeted to people under the legal 

15 age of smoking. 

16 The Federal Trade Commisssion reviewed 

17 the enure Camel campaign for a period of serveral 

18 years and concluded that contrary to conventional 

19 wisdom or peoples’ common intuition, it was not 

20 targeted at people under age. It didn’t cause people 

21 to smoke. It wasn't targeted under age. That was the 

22 FTC’s ruling. 

23 The campaign every year that basically 

24 it’s been out there is rated among adults as one of 

25 the top ten print media campaigns. 
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1 There’s never been any attempt 

2 whatsoever, it’s against the policy to target anything 

3 we’re doing from the marketiniraiandpoint at people 

4 under the age of 18. 

5 I think it would be absolutely stupid 

6 with the scrutiny that this industry takes and this 

7 company to engage in developing marketing programs 

8 that would go at people under the legal age of the 

9 purchase ofthe product. 

10 As I pointed out to you earlier in the 

11 development of those things that you suggest are 

12 targeted at kids, we don’t even talk to smokers under 

13 the age of 21 in the development of our marketing 

14 programs. 

15 It’s pretty difficult to target something 

16 at someone that’s 15 if you’re not talking to anybody 

17 in that group, which we don’t do. 

18 Q. well, let’s get very practical about 

19 this. 

20 How many smokers under the age of 18 have 

21 started to smoke Camels since the Joe Camel campaign 

22 began in ’87 or ’88? 

23 A. Are you asking me what percent of 

24 underage smokers smoke Camels? 

25 Q. I’m asking you what I asked you. 
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1 anyone to smoke. You know, we’ve talked about that 

2 earlier in this deposition. 

3 The fact that somebody - someone may' 

4 recognize an ad doesn’t mean that they’re interested 

5 m the product. 

6 In fact, I think some of the research 

7 that has been done with regard to recognition of the 

8 Camel campaign also shows among underaged people wher 

9 there’s a high percentage of recognition, 97 percent 

10 of those same people believe that smoking is a bad 

11 thing. So it doesn t seem to me that just because you 

12 recognize it that it is something that is going to 

13 cause you to use that you product, if the very people 

14 that recognize it also say smoking is bad for you 

J5 .Q. Have you met a lot ofsmokers in your 

16 lifetime who told you they wished they could quit but 

17 they can’t? ^ 

J8 A. I have met smokers that are, you know, 

19 people that have smoked that said they would like to 

20 quit and I’m sure there are people that say they can’t 

21 quit. 11 

22 But I believe if you want to quit, as the 

23 head of our chairman of the British Medical Society I 

24 read a quote where this individual said from his point 

25 of SSts 

W. 

1 A. It is ray recollection, based on 

2 government statistics that are reported, I think they 

3 say somewhere between 10 and 12 or 13 percent of 

4 underage smokers smoke Camel. That is what the 

5 government reports, is my understanding. 

6 Q. Okay. What was that percentage before 

7 the Joe Camel campaign? 

8 A. I’m not sure. I think it might have been 

9 in the three precent range or something like that. 

10 Q. How much, u any, has Camel moved up in 

11 market share from ’87 until today? 

12 MR. WEBER: What market area are you 

13 talking about? 

14 A. Total market share. 

15 Q. Yes, total market share? 

16 A. You’re not talking about youth market, 

17 you’re talking about market share? 

18 Q. Correct. 

19 A. Since 1987, as of today, I would say 

20 probably in total about six or seven-tenths of a share 

21 point, somewhere - it probably moved from four to 4.2 

22 up to a little over five share points today. It’s 

23 six, seven-tenths. I’m not sure what the share was 

24 back in 1987. 

25 It has generally grown two to three share 
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1 the head - the chairman of the British Medical Society 

2 believes that smoking is a habit, and if people want 

3 to quit, they can quit today. ‘ 

4 Q. Well, I want you to assume that in the 

5 Engle class we represent people with Buerger's 

6 disease. 

7 , , And hopefully your father quit smoking 

8 before he ever developed that. 

9 And Buerger’s disease is a circulatory 

10 condition where people start to the lose fingers, toes 

11 and sometimes they lose arms, legs, and the doctors 

12 believe that this is caused by cigarette smoking, 

13 cause and effect clear to the doctors. 

14 And I want you to assume that a doctor 

15 tells the patient who has lost some fingers and toes 

6 you keep smoking, you’re going to lose your arm, 

!Z X ou , re 8 om 8 to ' ose your leg and the smoker believes 
jo the doctor, keeps on smoking, loses an arm, loses a 

19 leg, that guy s addicted, isn’t he, or is he just 

20 wc<ik? 

21 MR. WEBER: I object to the form of the 

22 question. 

23 A. I certainly have empathy for people that 

24 have those dlness or those kinds of diseases. 

25 But to me, as with my father, when he was 
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1 points, so we’re talking nine years, it’s in that - 

2 it’s somewhere six or seven-tenths to a share point. 

3 Q. So from a purely business standpoint is 

4 that money well spent, the money that’s been spent? 

5 A. The market share has mcreased on Camel. 

6 Q. But to a satisfactory level from a 

7 business standpoint considering the investment and 

8 advertising on Joe Camel? 

9 A. res. 

10 Q. Okay. So you’re satisfied? 

11 A. Yes 

12 Q. From a business standpoint? 

13 A. Yes. 

14 Q. Okay. Do you have any reason to dispute 

15 the findings that the average six year old recognizes 

16 Joe Camel just as quickly as he recognizes Mickey 

17 Mouse? 

18 A. I’m not sure that that’s true. 

19 I mean, I think you’re referring -- 

20 Q. And you’re not sure it’s untrue? 

21 A. Right. 

22 Q. Well, if it’s true, do you have any feel 

23 for how many of those six year olds when they become 

24 14 are going to start smoking Camels? 

25 A. I don’t believe that advertising causes 
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1 told that the implication of his continued smoking 

2 would be to lose his hands and fees, he quit. He had 

3 smoked for 20 some years and he quit. 

4 And so it is my view that if somebody 

5 wants to quit smoking, they will quit. 

6 The situation you portray here to me 

7 doesn’t sound substantially different than somebody 

8 that’s told by a doctor that you have very high 

9 cholesterol, you’re 50 pounds overweight, you need to 

10 reduce your fat consumption, you need to watch your 

11 diet, you need to exercise or you’ll have a heart 

12 attack, and they continue on in that same mode of 

13 eating too much fat and not reducing their weight and 

14 not exercising. 

}5 Are you suggesting that those people are 

16 are addictive - addicted to food? 

17 I mean, that’s the same parallel, where a 

18 doctor’s telling them you need to stop, change your 

19 behavior or you’re going to have health consequences, 

20 and they continue doing it, with regard to fooa. 

21 . Q. So the guy who’s losing fingers and 

22 losing toes and who believes the reason he’s losing 

23 fingers and toes is because he’s smoking cigarettes, 

24 wants to stop and can’t stop, you're telling us he 

25 just hasn't made a decision, a firm commitment to 
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J stop, because once be makes that firm commitment he 

2 can do it like your father did it? 

3 ~A. -1 believe that he can feiake that 

4 commitment or that person and they can stop. 

5 Just like the person who has a problem 

6 with cholesterol can stop if they want to. 

7 If they choose not to m spite of 

8 doctor’s advice, I don’t believe anyone’s portrayed 

9 those people as being addicted to food or to 

10 hamburgers. 

11 Q. I'd like to show you Plaintiffs Exhibit 

12 15. 

13 (Whereupon, the above referred to 

14 document was marked as Plaintiffs Exhibit No. 

15 15 for Identification.) 

16 Q. This is an RJR interoffice memorandum 

17 from D. H. Piehl, P-I-E-H-L, to Dr. A. H. Laurene, 

18 L-A-U-R-E-N-E. 

19 Who are these people? 

20 Do you know Piehl, do you know Laurene? 

21 A. I knew -it’s Andy Laurene. He was - 

22 when I was with the company - somewhere in the late 

23 '70s he became the head of research and development. 

24 I don’t know that he was in ’71, but he eventually 

25 became the vice-president of research and development. 
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1 they are intended to better inform our managers. 

2 And obviously this is a list of suggested 

3 answers to commonly asked questions. 

4 Now, look at the very first question, 

5 does smoking cause lung cancer emphysema, 

6 cardiovascular disease and bronchitis? 

7 And the suggested answer is, no one 

8 knows. Scientific research has not established that 

9 smoking causes illness. We all know some scientists 

10 have said smoking causes illness, but many respected 

11 scientists believe cause has not been shown. More 

12 research is needed. 

13 And as - I’ve read that correcdy? 

14 A. (Witness nods). 

15 Q. Okay. As I've understood your testimony, 

16 Reynolds does not have a similar format in terms of a 

17 employee handbook or in terms of communicating 

18 information to employees as to bow they should respond 

19 to perceived attacks on the company? 

20 MR. MOSS: Object to the form of the 

21 question and move to strike everything until 

22 the last sentence, which I think finally was a 

23 question. 

24 Q. You can answer? 

25 A. Could you do the last sentence for me 
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1 And Don Piehl, Don became a director of 

2 research and development. 

3 I’m not sure what their titles were. 

4 Q. Back then? 

5 A. Back in *71. 

6 Q. Is he still with the company? 

7 A. No. Neither of these individuals are. 

8 Q. Okay. Second paragraph where it says 

9 objective, quote, the ultimate objective is to develop 

10 new product concepts that fulfill needs for the 

11 nonsmoker, end quote. 

12 Doesn't that mean from a business 

13 standpoint we've got to figure out ways to get the 

1 4 nonsmoker to start smoking? 

15 If it doesn't mean that, what does it 

16 mean? 

17 A. I don't know what it means. 

18 I mean, I've never seen this document 

19 before. I've just now seen that sentence. 

20 I don't know what that means based on 

21 reading that sentence. 

22 Qi I’m handing you now a document consisting 

23 I believe of 27 pages, produced by RJR Tobacco Company 

24 in the Butler case. This came up on a deposition. 

25 Plaintiffs Exhibit 16. 
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1 again? 

2 (Thereupon, the requested portion of the 

3 record was read back as above recorded.! 

4 A. I don't know of any employee handbook. 

5 Well, let me - this is Brown & 

6 Williamson. I mean, I do work for R J. Reynolds. 

7 Q. Yes. But on a deposition it was produced 

8 by RJR Tobacco Company m the Butler case. 

9 Do you know how that happened? 

10 A. .1 have no idea. 

11 Q. Okay. You don't know how or if this ever 

12 came mto the possession of your company? 

13 A. No. 

14 I’ve never seen this before. 

15 Q.. Okay. 

16 A. This is a Brown & Williamson employee 

17 handbook. 

18 Is that what you’re referring to? 

19 Q. That’s what it says. Yes. 

20 A. I don’t know of any employee handbook 

21 that we have that’s similar to this. 

22 Q. Plaintiff’s Exhibit 17. 

23 (Whereupon, the above referred to document 

24 was marked as Plaintiff’s Exhibit No. 17 for 

25 Identification.) 

KLEIN, BURY & ASSOCIATES, INC. 

iS9 

1 MR. WEBER: Get an extra of that one? 

2 MS. ROSENBLATT: That one I think we do. 

3 (Whereupon, the above referred to 

4 document was marked as Plaitiffs Exhibit No. 

5 16 for Identification.) 

6 Q. Have you seen this before? 

7 A. No, I haven’t. 

8 MR. WEBER: Thank you, Susan. 

9 Q. I don't think that this has page numbers. 

10 A. My copy doesn't. It has fine numbers. 

11 Q. Yes. 

12 Let me find, so we’ll be on the same 

13 page - 

14 MR. WEBER: What are the last four digits 

15 on that page? 

16 THE WITNESS: 2625. 

17 MR. WEBER: Okay. Thank you. 

18 Q. Now, this apparently is a Brown & 

19 Williamson document. 

20 I’ve pointed you to the section on 

21 questions and answers. 

22 And if you look at the last sentence in 

23 the second paragraph on that page, the following 

24 questions and answers are not intended to make 

25 spokespersons out of Brown & Williamson employees but 
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1 MR. WEBER: How about that one, do you 

2 have a copy, Susan? 

3 MS. ROSENBLATT: No. 

4 MR. ROSENBLATT: So demanding. 

5 MR. WEBER: It’s just common courtesy. 

6 I’m surprised you didn't have that for us. 

7 I’m not smiling about it. It is an issue 

8 of courtesy and I would have expected - 

9 MR. ROSENBLATT: Courtesy's got nothing 

10 to do with it. We’re a small office. It was 

11 an oversight. 

12 MS. ROSENBLATT: We offered to make 

13 copies. If you want to take a break for ten 

14 minutes we can make some copies. 

15 MR. WEBER: Not now. I’m going to - 

16 Stanley’s on a roll. We’re going to let hun 

17 finish up. 

18 Q. (By Mr. Rosenblatt) Okay. So 

19 PlainUffs Exhibit 17 is now in front of you. It’s 

20 an inter-office memorandum referring to nicotine 

21 research, a memo from W.M. Henley to Dr. D. H. Piehl. 

22 You’ve told us who Piehl is. 

23 Who is Henley? 

24 A. I don’t know. 

25 Q- Okay. Go to the second page, please. 
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1 Now, the memorandum, the subject of the 

2 memorandum is nicotine research; correct? 

3 "A. -Yes. fc- 

4 Q. Going to the second page, the middle of 

5 the page under the topic absorption, metabolism and 

6 excretion, the first sentence says, probably the most 

7 effective method of administering nicotine to the body 

8 is by inhalation of cigarette smoke. 

9 Do you agree with that? 

10 A. There’s nicotine in cigarettes and when 

11 you smoke them they get to the body, inside the body, 

12 obviously from the smoke. 

13 I'm not a scientist so I can't possibly 

14 comment on effective methods of administration of 

15 nicotine to the body. 

16 MR. ROSENBLATT: Plaintiff s Exhibit 18. 

17 (Whereupon, the above referred to 

18 document was marked as Plaintiffs Exhibit No. 

19 18 for Identification.) 

20 Q. (By Mr. Rosenblatt) Now, this document 

21 which I’ve handed you, Plaintiffs Exhibit 18, is 

22 titled Update on the Smoking and Health Issue and 

23 Smoking Satisfaction from Murray Senkus to Mr. J.F. 

24 Hind. 

25 Do you know these men? 
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1 MR. WEBER: Let me object to that. You 

2 don’t know what his schedule is going to be, 

3 what the timing is, all sorts of issues there,- 

4 Stanley. 

5 You can always play this tape and have 

6 him there. 

7 MR. ROSENBLATT: Plaintiffs Exhibit I‘ 

8 (Whereupon, the above referred to 

9 document was marked as Plaintiffs Exhibit No. 

10 19 for Identification.) 

11 Q. (By Mr. Rosenblatt) Okay. This documer 

12 is called Research Planning Memorandum on the Nature 

13 of the Tobacco Business and the Crucial Role of 

14 Nicotine Therein. . 

15 And this is an RJR document; correct? 

16 A. That’s what's stamped on the front. 

17 Q. Okay. Go to page five, please. 

lS MR. WEBER: Do we have a date on this. 

19 Stanley? 

20 THE WITNESS: *72, April 14, ’72. It’s a 

21 Claude Teague memo. 

22 MR. MOSS: What did you say the date was? 

23 THE WITNESS: April 14. ’72. 

24 ^ Q. Twenty-five years ago today, April 14, 
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1 A. I knew Jim Hind - well. I knew who he 

2 was. He was a previous back in the '70s one of the 

3 marketing directors. 

4 Murray Senkus is one of the senior 

5 research and development people. 

6 Q. Go to the first page of text after the 

7 table of contents. Yes. That page, the bottom 

8 paragraph on that page, which I’m going to quote now, 

9 regardless of the reports in the press or in the 

10 medical journals claiming that the relationship 

11 between smoking and health has been proven, the 

12 tobacco industry in America does not accept those 

13 claims. The tobacco industry and in particular the 

14 management of R.J. Reynolds Tobacco Company maintain 

15 that the relationship is still an open question. 

16 Have I read that accurately? 

§ 17 A. Yes. 

18 Q. That is - that it remains the position of 

19 the R.J. Reynolds Tobacco Company as we sit here on 

20 April 14, 1997: is that correct? 

21 A. As I ve testified before, that I believe 

22 that cigarette smoking may cause the diseases that are 

23 associated with smoking behavior. It is a risk factor 

24 for those diseases. 

25 Q. Mr. Schindler, the Broin case, which is 
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1 A. Yes. 

2 Q. Go to page five, please. 

3 MS. ROSENBLATT: The yellow tab, the 

4 first yellow tab. 

5 A. I'm there. 

6 Q. Tell us who Mr. Teague is again? 

7 A. He was in research and development. 

8 Q. Okay. Now, are we on the same page, 

9 five? 

10 A. .Yes. 

11 Q. ' Okay. Starting right about here? 

12 A. Yes, sir. 

13 Q. Okay. Quoting, what we should really 

14 make and sell would be the proper dosage form of 

15 nicotine with as many other built-in attractions and 

16 gratifications as possible, that is, an efficient 

17 nicotine delivery system with satisfactory flavor, 

18 mildness, convenience, cost, et cetera. On the other 

19 hand, if we are to attract the nonsmoker or 

20 pre-smoker, there’s nothing in this type of product 

21 that he would currently understand or desire. We have 

22 deliberately played down the role of nicotine, hence 

23 the nonsmoker has little or no knowledge of what 

24 satisfactions it may offer him and no desire to tty 

25 it. Instead, we somehow must convince him with wholly 
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1 the flight attendant class action, is going to trial 

2 in Miami on June 2nd of this year. 

3 Do you intend to appear personally at 

4 that trial as a witness? 

5 MR. WEBER: Let me object to that. 

6 And I’ll instruct him not to answer. 

7 The decisions on witnesses will be made 

8 by counsel. 

9 Q. If it was your desire in a case where 

10 R.J. Reynolds Tobacco Company was a defendant to 

11 testify in person in front of a jury, no one could 

12 stop you from doing that, could they? 

13 MR. WEBER: Let me object to the 

14 question. 

15 Go ahead and answer, if you can. 

16 A. I - if I testified in a case, it would be 

17 with consultation with my attorneys. 

18 Q. Okay. So that decision would be made by 

19 your lawyers as to whether or not you'll come to Miami 

•:! 20 and tesufy in this case? 

21 A. In consultation with my lawyers. 

22 Q. Okay. If I’m in trial in this case, the 

23 Broin case, and you don’t show up during the trial, 

24 then I will have the right to assume that you in 

25 consultation with vour lawyers decided not to show up? 
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1 irrational reasons that he should try smoking in the 

2 hope that he will for himself thEh discover the real 

3 satisfactions obtainable. 

4 And, of course, in the present 

5 advertising climate our opportunities to talk to the 

6 pre-smoker are increasingly limited and therefore 

7 increasingly ineffective. 

8 Would it not be better in the long run to 

9 identify in our own minds and in the minds of our 

10 customers what we are really selling; i.e., nicotine 

11 satisfaction. 

12 This would enable us to speak directly of 

13 the virtues of our product to the confirmed smoker an 

14 would educate the pre-smoker perhaps indirectly but 

15 effectively in what we have to offer and what it woulc 

16 be expected to do for him. 

17 Now, you would agree, would you not, that 

18 based on what I just read that — 

19 Is it Mr. Teague or Dr. Teague? 

20 Was he a Ph.D. in something? 

21 A. I’m not sure. 

22 Q. Okay. You would agree from what I just 

23 read that what he is saying is that nicotine is the 

24 whole ball game in terms of smoking? 

25 You may not agree with it, but that’s 
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1 what he s saying, nicotine is the key to keeping 

2 smokers using our product and to attract new smokers, 

3 if they knew the satisfactions ofnicotine?- 

4 MR. WEBER: Let me object to the form. 

5 You can answer. 

6 A. Do you want to repeat that, please? 

7 (Thereupon, the requested portion of the 

8 record was read back as above recorded.) 

9 Q. That’s the thrust of what I just read, 

10 isn’t it? 

11 A. That’s your interpretation. 

12 Q. What’s your interpretation? 

13 A. My reaction, I’ve never seen this before, 

14 I've been in this business a long time and, quite 

15 frankly, with all due respect to the author, this 

16 whole thine strikes me as bizarre. 

17 Q. Your reaction is, you wish he never would 

18 have wrote that? 

19 A. No. 

20 Q. Because it’s harmful to your position in 

21 having to explain how someone in a high post in 

22 research ana development could say what l just read in 

23 an RJR document? 

24 A. He wrote it. He wrote it 20 -- 

25 Q. Twenty-five years ago? 
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1 A. - as you pointed out, 25 years ago. 

2 He's entitled to his point of view. 

3 I think it’s bizarre. I’ve never viewed 

4 the product this way in ray entire time with the 

5 company and have never talked to anybody that did. 

6 So maybe this is a little bit like the 

7 McMahon issue with the sales force, you have an 

8 employee here that has a point of view that I think is 

9 completely bizarre. 

10 Q. Well, actually, Teague was the director 

11 of research and development. 

12 A. He was - his last job, okay, when he left 

13 the company was a director over planning and 

14 administration. He was never the director of research 

15 and development. And I believe, because this was in 

16 1972, he was a manager several levels down in the 

17 organization, would be my guess. 

18 Q. Okay. But obviously he got promoted 

19 after? 

20 A. He was never the director of research and 

21 development. 

22 Q. Okay. But he got promoted - 

23 A. To an administrative job. 

24 Q. Okay. 

25 A. Not a core research job as a director, i 
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1 I remember it. 

2 Q.. Was that revealed to the government or 

3 the public, what I just read from Mr. or Dr. Teague? 

4 A. Was — 

5 Q. What I just read, was that revealed that 

6 those were his beliefs? 

7 A. I have no idea. 

8 Q. Okay. Now, go to the next page, page 

9 six, about five lines down. 

10 If his - if as proposed above nicotine is 

11 the sine qua non of smoking, and if we meekly accept 

12 the allegations of our critics and move toward 

13 reduction or elimination of nicotine from our 

14 products, then we shall eventually liquidate our 

15 business, end quote. 

16 And my question to you, sir, is, doesn’t 

17 this strike you as an honest bottom line statement 

18 from a man who is simply speaking a simple truth, 

19 which is, that if cigarettes contained zero nicotine, 

20 there won’t be any smokers or there would be so few 

21 smokers that nobody would make a profit? 

22 A. This is Claude Teague’s opinion. 

23 Q. But I didn't hire him, you did. 

24 A. I didn’t hire him, either. 

25 Q. But he’s working for your company. And 
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he wasn't fired after writing this, he was promoted. 

_ A. That - nevertheless he wrote this, it’s 

his opinion. — 

This isn’t a company position. This 
isn’t my position. I’ve never heard anybody say 
things like that, other than in this document, ana 
I’vebeen in this business a long time. 

Q. How long was Teague in this business? 

A. I believe he retired somewhere in the mid 
80s, so I would -1 don t know. 25 years, 30 years. 

I don’t know how much time he bad with the corapan- 
when he retired. 


Well, isn’t - 

His opinions are his opinions. 

Isn’t - 

This isn’t my opinion. 

^ Well, has there ever been in the history 
of the tobacco industry a cigarette that was marketed 
and successful that did not contain nicotine? 

A. Philip Morris had a product, I guess 
essentially very little or no nicotine that they 
attempted to market several years ago, and were highly 
criticized by the anti's for doing it. 

Q. Named what? 

A. I can't remember. 
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1 Q. You can’t remember? 

? A- J Ye §- There was a product that they had 

3 developed and marketed and were criticized at the turn 

4 for dying to do it. 

5 Q. You can't remember it because it bombed, 

6 it was a total failure? 

7 A. It did not succeed in the marketplace. 

8 That’s right. ^ 

9 MR. ROSENBLATT: Plaintiffs Exhibit 20 

|0 . (Whereupon, the above referred to 

11 document was marked as Plaintiff s Exhibit No. 

12 20 for Identification.) 

15 . Q- (By Mr. Rosenblatt) This is an RJR 

14 document endued Planning Assumptions and Forecast 

15 for the Period Through 1986. 

16 A. What’s the starting place here? 

17 It must be’76. 

18 Q. ’76. 

19 A. The document is March of '76. 

29 Q. Right. It’s from the research 

21 department, it’s dated March 15, 1976. 

22 Going to the first tab -- 

23 A. Thisit? 

24 Q. Key issues of R.J. Reynolds Tobacco 

25 Company. 
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MR. WEBER: Just - 
A. I'm not sure-- 

MR. WEBER: Wait just a second, 

Mr. Schindler. 

Just for the record, if you are going to 
refer to tabs, Stanley, those aren't original 
tabs that the author of the company put, those 
are tabs that you put on. 

.MR. ROSENBLATT: Correct, to make it 
easier for the witness. 

Mr. WEBER: Thank you. 

Obviously try to answer his question. If 
you need to read either before or after the 
tab, I’m sure he’d want you to do that as well. 
Q. (By Mr. Rosenblatt) Are you with me on 
that page? 


17 A. (Witness indicates). 

18 Q. Right. 

19 Number 12 says, the southern United 

20 States would show the fastest growth in industry 

21 volume. 

22 Number 13 says, blacks will become a more 

23 important segment of the cigarette business. 

24 Well, that’s certainly proved true, 

25 hasn’t it? 
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1 A. I don’t know. I don’t know the trends in 

2 African American smoking froip 1976. 

~ 3 Q. -And 14 says, feraalef’Will continue to 

4 become a more important portion of the smoking 

3 population. 

6 That’s certainly proved true, hasn’t it? 

7 A. I don’t know the statistics from ’76 to 

8 now, 21 years ago. 

9 Q. Now, the next tab is, the title is Key 

10 Issue Position Paper. 

11 A. Okay. 

12 Q. Number one, trend issue or event 

13 identified described, black will become a more 

14 important segment of the cigarette business. 

15 Number two, what will happen, black 

16 population of smoking age will grow faster than total 

17 population and Kools s hold on preferences should 

18 weaken dash an opportunity. 

19 Is it fair to say that what is expressed 

20 here is that for some reason African Americans were 

21 smoking a lot of Kools and R.J. Reynolds was 

22 describing methods of how to get some of the Kool 

23 smokers to the R.J. Reynolds brands; is that how you 

24 interpret it, or differently? 

23 A. t don’t - talking about African American 

KLEIN, BURY & ASSOCIATES, INC. 
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1 years ago or whatever, and you re picking out bits an 

2 _pieces. 

3' I have no idea what this is doing or what 

4 it’s for. 

5 Our policy is not to sell cigarettes ,as 

6 we’ve discussed before, to people under the legal age. 

7 That is our policy, that is what we do. 

8 And the relevance of this particular 

9 document to our company policy is kind of lost on me 

10 as you pick through each piece of this. 

11 . jMR. WEBER: Stanley, we’re at 5:20 now, 

12 so if we can wrap up. 

13 MR. ROSENBLATT: My estimate might have 

14 been wrong. 

15 MS. ROSENBLATT: The next tab. 

16 Q. (By Mr. Rosenblatt) The last page, I 

17 think. Where in the outer margin it says nappe;. *?. 

18 now, in the middle of the page. 

19 Are you with me? 

20 What is the level of advertising 

21 promotion spending required to maximize volume, by 

22 brand, by brand style, new versus established. 

23 In that context, what does that mean, new 

24 versus established? 

25 A. I'm not sure what they meant, but it 

KLEIN, BURY & ASSOCIATE^, INC. 
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1 and they're talking about Kool, I don’t see any 

2 description of methods on how to get African Americans 

3 to smoke our product. 

4 Q. What does it mean when it says an 

5 opportunity? 

6 A. That's a theory, not a method. 

7 Q. Okay. And then the next tab is a key 

8 issue position paper that females will ~ 

9 A. Wait a minute. I’m not sure - okay. 

10 Q. That females will continue to become a 

11 more important portion of the smoking population. 

12 Now, i mean, this is the kina of thing 

13 that the tobacco industry keeps close tabs on, isn’t 

14 it, for example, R.J. Reynolds knows and pays 

15 attention to the number • the percentage of people who 

16 smoke in China or in Russia; correct; 

% 17 A. I’ve never seen numbers on China and 

18 Russia. 

19 Q. In what countries is smoking more popular 

20 than the United States? 

21 A. The only one that I suspect I have 

22 knowledge of is perhaps in Japan, I believe there's a 

23 higher incidence of smoking, but I've - you know, I’m 

24 responsible for domestic US market. 

25 Q. But you’re not ignorant to the world 

KLEIN, BURY & ASSOCIATES, INC. 

1 sounds to me like new brands versus established 

2 brands. 

3 Q. Doesn’t it mean new versus established 

4 smokers? 

5 A. You’re either a smoker or you’re not, so 

6 I don’t - 3 

7 I don’t know what you’re talking about, 

8 Mr. Rosenblatt. 

9 Q. You would agree, would you not, that ever 

10 since you’ve been with Reynolds in any capacity up 

11 until the present time that any time a negative 

12 scientific study comes out and gets any publicity in 

13 the media, that the policy of Reynolds either directly 

14 or through the Tobacco Institute is to criticize and 

15 find faun with the study? 

16 A. That's a very broad statement you’re 

17 making, any. 

18 If something is published with regard to 

19 our business and we have a different point of view, w. 

20 will state our different point of view. 

21 Q. As a matter of fact, isn’t that precisely 

22 why and one of the main reasons for the existence of 

23 the Tobacco Institute? 

24 I mean, that’s one of their mandates, 

25 isn’t it? 

KLEIN, BURY & ASSOCIATES, INC. 
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1 market? 

2 A. I don't study the world market. 

3 I mean, you're asking me about China and 

4 Russia and I'm responsible for the US. 

5 Q. Now, go to the next tab, please, where 

6 again at the top it s key issue position paper. 

7 The number one, adult smokers under 25 

8 will show a major shift in brand preference. 

9 Number five, at the bottom, says source 

10 NFO share of smokers shows that Marlboro's acceptance 

11 among 14 to 17 year olds has dropped from 39 percent 

12 to 32 percent. This pattern has been repeated by 

13 three brands, with Pall Mall peaking in 1969, total 

14 Winston in 1970 and total Marlboro should peak share 

15 in 1978. 

16 Have I read that correctly? 

17 A. Uh-huh. 

18 Q. So why do you figure RJR is discussing 

19 14 to 17 year ola smokers if that age group is 

20 irrelevant to Reynolds? 

21 Why is it even being discussed? 

22 A. I don’t know. 

23 You’ve got a document here that is 40 

24 pages or so, you’re taking excerpts out of this, 

25 they’re referring to data, NFO share of smokers 25 

KLEIN, 13URY & ASSOCIATES. INC. 
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1 MR. WEBER: Object to form. 

2 A. Mandate to what? ~ 

3 Q. To look at literature. Surgeon General's 

4 reports, EPA reports, World Health Organization 

5 reports, American Cancer Society reports, that speak 

6 negatively about cigarettes causing disease and death, 

7 to nave a come back, to respond to those reports which 

8 are adverse to the financial health of the tobacco 

9 industry? 

10 MR. WEBER: Object to the form. 

11 You can answer. 

12 A. I’ve never viewed the Tobacco Institute 

13 that way. 

14 With regard to the science surrounding 

15 our product, I reft on our research and development 

16 people. I certainly don’t rely on the Tobacco 

17 Institute for keeping abreast of current science. I 

18 really on that our K & D people, not the Tobacco 

19 Institute. That thought never crossed my mind. 

20 Q. That’s not what I was asking you. 

21 I was asking you what organ or entity of 

22 the tobacco industry responds when, for example, a 

23 Surgeon General's report comes out in 1988 saying that 

24 smoking’s addictive? 

25 A. What entity responds? 
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_ 2 Is it the Tobacco Institute? 

3 A. "Depends on the situation. 

4 Q. Okay. That situation, the ADA -- 

5 A. I don’t know what the Tobacco Institute 

6 said in 1988. 

7 Q. What did you say? 

8 A. I’m — 

9 Q. Obviously you said -- 

10 MR. WEBER: Stanley, let him finish. 

11 A. I was working in the foods business in 

12 1988. 

13 You’re asking a very broad question about 

14 I believe the Tobacco Institute. I have no idea what 

15 the Tobacco Institute said in 1988 with regard to the 

16 Surgeon General’s report and addiction. 

17 Q. Mr. Schindler, you are the 

18 president and CEO of R.J. Reynolds Tobacco 

19 Company? 

20 A. Yes, sir. 

21 Q. And I am asking you what your company - 

22 how your company responded to the 1986 Surgeon 

23 General’s report, for example, on environmental 

24 tobacco smoke, to the 1988 Surgeon General’s report 

25 saying that smoking was addictive? 
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1 miss? 

2 _ A. What you described sounds to me - I don’t 

3 see any reason that you would respond. You're asking 

4 a hypothetical question. I’m saying to you that it is 

5 not necessarily true that there would be any response 

6 to that. 

7 Q. What was the response of the RJR Tobacct 

8 Company to the US - United States Environmental 

9 Protection Agency’s report on secondhand smoke? 

10 A. Our response was that they were invalid 

11 in their judgment, that the epidemiology has not 

12 supported the judgment that they made, and the 

13 epidemiology since then has confirmed our position 

14 even stronger. 

15 Q. Name one study, you’re talking generally 

16 about epidemiology, name one study, name one authi 

17 which Has, as you say, weakened the Endings of the 

18 EPA report saying very clearly that environmental 

19 tobacco smoke is a Class A carcinogen and that 3000 

20 lung cancer deaths are caused every year to Americar 

21 as a result of breathing in involuntary smoke? 

22 A. The Congressional Research Service, an 

23 independent research service that provides expertise 

24 in the evaluations to Congress questioned quite 

25 strongly the valid of their judgment. 
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1 You’re telling me you don’t know? 

2 A.. I don’t -1 wasn’t in this position, I 

3 wasn’t in the position — 

4 Q. You’ve never studied? 

5 A. To go back these years and evaluate prior 

6 responses to Surgeon General’s reports that the 

7 company may have had made ten, 12, 13, 14, 20, 45 

8 years ago? No, I-haven’t done that. 

9 Q. But you do know, don’t you, even though 

10 you may not know the particulars or the details, you 

11 certainly know that R.J. Reynolds Tobacco Company just 

12 did not sit with its hands folded when those Surgeon 

13 General’s reports came out, you know, I assume, that 

14 R.J. Reynolds Tobacco Company responded and in some 

15 way found fault with or pointed out the inaccuracies 

16 or the improper methodologies of those reports, don’t 

& 17 you? 

18 A. Well, the company would react to those 

19 reports as it saw fit and take positions that it felt 

20 it had a right to take. 

21 Q. well, if the Journal of the American 

22 Medical Association took an editorial position that 

23 everyone knows, everyone knows and everyone accepts 

24 with the exception of the tobacco industry that 

25 cigarene smoking causes cancer and that environmental 

KLEIN, BURY & ASSOCIATES, INC. 
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1 The epidemiology, as I understand it, has 

2 continued, has driven whatever risk has been in the 

3 original epidemiology down to an even lower level. 

4 Everything that I have seen in review 

5 with our scientists points in the direction that 

6 there’s not sufficient epidemiological research to 

7 justify the claim that’s oeen made by the EPA. 

8 MR. WEBER: Stanley, we’ve been going < 

9 hour now since on our last break and we’re • 

10 since we last started. We’re past when we 

11 thought we were going to quit. I guess we’re 

12 going to have to take a break. 

13 How much longer are you going to go? 

14 MR. ROSENBLATT: Less than a half hou 

15 MR. WEBER: We had people making plan 

16 changes based on the fact you said you’d be 

17 done oy 5:20. We figured 5:30. 

18 Any way you can get this done in the next 

19 few minutes? 

20 MR. ROSENBLATT: You know, I'll do my 

21 best during the-break. I’ll talk to my wife. 

22 I'll see what I can streamline. 

23 MR. WEBER: Okay. We’ll be back in about 

24 two minutes. 

25 (Whereupon, a short break was taken.) 
KLEIN, BUR* & ASSOCIATES, INC. 
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1 tobacco smoking causes cancer and let’s stop this 

2 nonsense of acting and pretending as though this were 

3 a debatable or controversial issue when it is 

4 absolutely not, what would you direct your people, how 

5 would you direct your people to respond to such an 

6 editorial in the Journal of the American Medical 

7 Association? 

8 MR. WEBER: Object to the form of the 

9 question. 

10 You can go ahead. 

11 A. Again, this is one of your very 

12 theoretical. Hypothetical questions. 

13 The example you throw out here, I might 

14 not direct anyone to do anything if the Journal of the 

15 American Medical Association wrote an editorial as you 

16 described it such as that. 

17 Q. Well, how about if the editorial that 

18 I’ve just you suggested in my according to you 

19 ridiculous hypothetical was carried on the front page 

•- 20 of every paper in the country. 

21 Certainly R.J. Reynolds Tobacco Company 

22 would respond in some fashion? 

23 A. Not necessarily. 

24 Q. What's the policy on that? 

25 Is there no policy, it’sjust hit or 

KLEIN, BURY & ASSOCIATES, INC. 
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1 Q. (By Mr. Rosenblatt) Is it in your 

2 opinion a legitimate concern ofgovemment to proviti 

3 information to the American people to protect them 

4 from involuntary exposure to a hazardous substance? 

5 A. It’s the legitimate role of government 

6 from my standpoint to inform people of what they think 

7 risks are in their environment or in society. 

8 O. The Frank Statement To Cigarette Smokers 

9 published in January, 1954, in every major newspape 

10 m America, says toward the bottom of the first 

11 column, we accept an interest in peoples' health as a 

12 basic responsibility, paramount to every other 

13 consideration in our business. 

14 Do you accept that responsibility today? 

15 MR. WEBER: Let me object to the - 

16 Mr. Rosenblatt’s portion of that question about 

17 where he testified about where it was 

18 published. 

19 You can go ahead and answer. 

20 A. As I testified earlier, we have - you 

21 asked me earlier responsibilities that we have, and 

22 they’re varied and one of those is to our smokers. 

23 Q. Mr. Schindler, I read one sentence, I’m 

24 asking if you agree with that sentence, we accept an 

25 interest in peoples' health as a basic responsibility, 

KLEIN, BURY & ASSOCIATES, INC. 


Pages 211 - 

51601 8362 




EBa DM 



ANDREW SCHINDLER 


1 

2 

3 

4 

5 

6 

7 

8 
9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 
21 
22 

23 

24 

25 


217 

paramount to every other consideration in our 
Business. _ . , 

"Please don’t refer me to your earlier 
testimony. 

My question simply is. does R.J. Reynolds 
as we sit here today on April 14, 1997, accept an 
interest in peoples health as basic responsibility, 
paramount to every other consideration in your 
Business? 

A. I view, you know, the issues regarding 
smoking in terms of health risks as a paramount 
importance in my doing my duty as a CEO. 

Q. The last statement in that first section 
is, referring to the tobacco industry, we always have 
and always will cooperate closely with those whose 
task it is to safeguard the public health. 

Is that the position of R.J. Reynolds 
Tobacco Company today, that you are and will cooperate 
closely with those whose task it is to safeguard the 
public health? 

A. I believe we should cooperate. 

Q. And you - and do you believe you have 
done so? 

A. I believe we have done that up until the 
end of this '70s, when I believe under the Carter 
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Deponent 


Sworn to and subscribed before me this 
day of_, 1997. 


Notary Kubiic 
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1 administration that a joint working group between 

2 public health officials and the industry was disbanded 

3 By the Carter administration, and since then it's 

4 become adversarial. 

5 0. What, if anything, do you have to say to 

6 the children of a heavy smoker of your products who 

7 dies of lung cancer prematurely, in their early 40s, 

8 and the kia comes to you and says your product killed 

9 my mother or your product killed my father, that’s 

10 wnat the doctor says, that's what the literature says, 

11 what do you say to that kid, maybe it did and maybe it 

12 didn’t? 

13 MR. WEBER: Let me object to the question 

14 as being wholly argumentative. 

15 Q. Because as I’ve heard your testimony all 

16 day long when we talk about risk factors, you ve said 

17 over ana over again maybe it causes cancer, maybe it 

18 doesn’t. 

19 So I’m saying what do you say to this 

20 kid, maybe my product killed your parent and maybe it 

21 didn’t? 

22 MR. WEBER: Same objection. 

23 A. It’s unfortunate in this hypothetical 

24 situation that you've created here that some child 

25 would lose their parent to a disease such as lung 
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cancer. 

My view, as I have stated in this 
deposition, that cigarettes based on the science of 
epidemiology are a risk factor related to lung cancer 
and other diseases and it may have caused, but it may 
not have. 

Q. So Mr. Schindler, even if the child’s 
mother died at 42 and was a three pack a day Camel 
smoker from the time she was 14 years of age, having 
the opinion and the viewpoint that you’ve expressed 
just now and throughout this deposition, you can go 
home with a clear conscience and you can go to tne 
offices of R.J. Reynolds Tobacco Company tomorrow and 
continue your business with a clear conscience; 
correct? 

A. Yes. 

MR. ROSENBLATT: That’s all I have. 

MR. WEBER: Thank you. 

(Thereupon, the taking of the deposition 
was concluded.) 
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an open debate 
about smoking? 

The issues that surround smoking are so complex, and so emotional, it’s hard 
to debate them objectively. 

In fact, many of you probably believe there is nothing to debate. 

Over the years, you’ve heard so many negative reports about smoking and 
health—and so little to challenge these reports—that you may assume the case 
against smoking is closed. 

But this is far from the truth. 

Studies which conclude that smoking causes disease have regularly ignored 
significant evidence to the contrary. These scientific findings come from research 
completely independent of the tobacco industry. 

We at R.J. Reynolds think you will find such evidence very interesting. 

Because we think reasonable people who analyze it may come to see this issue not 
as a closed case, but as an open controversy. 

We know some of you may be suspicious of what we’ll say simply because 
we’re a cigarette company. 

We know some of you may question our motives. 

But we also know that by keeping silent, we’ve contributed to this climate of 
doubt and distrust. We may also have created the mistaken impression that we have - 
nothing to say on these issues. 

That is why we’ve decided to speak out now, and why we intend to continue 
speaking out in the future. 

During the coming months we will discuss a number of key questions 
relating to smoking and health. We will also explore other important issues 
including relations between smokers and non-smokers, smoking among our youth, 
and “passive smoking.” 

Some of the things we say may surprise you. Even the fact that we say them 
may prove controversial. 

But we won’t shy away from the controversy because, quite frankly, that’s 
our whole point. 

We don’t say there are no questions about smoking. Just the opposite. We say 
there are lots of questions—but, as yet, no simple answers. 

Like any controversy, this one has more than one side. We hope the debate 
will be an open one. 

R. i. Reynolds Tobacco Compan y 



51601 8385 














f r 


V 




V 


■ Cov«rnm#(U if promoting to m*k* it illegal for you to imok* in your own home anytime a workman or repairman vi»ic». It’* part of a majtive effort to prohibit tmokiog 
' will allow the Government to make decisions for individual eitirens that have always been matters of personal choice. 


“COME OUT SLOWLY SIR, 
WITH YOUR CIGARETTE ABOVE 
YOUR HEAD.” 


The situation above may seem implausible at 
first. But right now. the Government is trying to 
compare cigarettes to heroin and cocaine. They 
are also proposing to entirely prohibit smoking in 
public places, company cars, trucks and any place 
of business entered by ten or more people a 
week. These same proposals could also affect 
your private home as you could be forbidden to 
smoke anytime a workman or repairman visits. In 
addition, a cigarette tax increase of 300% is being 
considered.' 

This is nothing less than an attempt at tobacco 
prohibition, something that will have serious 
implications for Americans. 

Earlier this year, the Canadian Government 
was forced to rollback the exorbitant cigarette tax 
they introduced just two years ago. Organized 
criminal gangs controlled a huge smuggling market, 
creating a climate of fear and violence throughout 
the country. "Smuggling is threatening the safety of 
our communities... and the very fabric of Canadian 
society”, the Canadian Prime Minister said when he 
announced the tax reductions. In 1993, up to two- 
thirds of the cigarettes smoked in Quebec were 
purchased illegally." 


California, which raised its cigarette taxes to 
fund health education, reports that 7% of the entire 
tobacco market consists of illegal cigarettes.' ‘ * 
Higher taxes will only make things worse. 

Despite the Government’s denials, the pro¬ 
posed tax increases and the avalanche of other 
anti-tobacco legislation are all simply forms of 
backdoor prohibition. The end result, should this 
legislation pass, could be disastrous. How will they 
enforce the law? Will the homes of’known’ smokers 
be raided? Will we be encouraged to inform upon 
our neighbors? Has the Government given any 
thought to the consequences? 

This opinion is brought to you in the interest 
of an informed debate by the R.J. Reynolds 
Tobacco Company. We believe that the answer to 
most smoking issues lies in ac commodatio n, in 
finding ways in which smokers and non-smokers 
can co-exist peacefully. We encourage dialogue 
and discussion that will solve the issues without 
resorting to Government intervention. 

For further information please call toll-free 
I -800-366-8441. 
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WHERE EXACTLY IS 
THE LAND OF THE FREE? 


’se days the cry of new-found freedom is heard 
■r the world. Many countries are rejecting repressive 
es and embracing self-determination and the 
pies that we, in America, hold so dear. But, with 
recent proposals, our own Government may be 
a serious step backwards. 

e Government is attempting to prohibit 
mg in America. They’ve proposed a substantial 
icrease to make cigarettes too expensive for 
people to afford. 1 They've introduced regulations 
:ould lead to a total smoking ban in private as 
is public places in some circumstances. 2 
gardless of their reasons, both their tactics and 
■nd result they are seeking are threats to our 
:oms. The individual rights of not just the 45 
n Americans who choose to smoke, but other 
icans as well, could be compromised, 
they are successful in their bid to abolish 
ettes will they then pursue other targets? 
iol could be next. Will caffeine and high-fat 


foods follow? Then books, movies and music? Wf 
knows where it could end? 

The time has come to say, 'enough'. The time h 
come to allow adults in this country to make the 
own decisions of their own free will, witho' 
Government control and excessive intervention. T! 
time has come for a little common sense to prev 
and for us to once again deserve to be called t! 
land of the free. 

This opinion is brought to you in the interest of 
informed debate by the R.J.Reynolds Tobao 
Company. We believe that the solution to me 
smoking issues can be found in accommodation , 
finding ways in which smokers and non-smokers c 
co-exist peacefully. And we encourage dialogue a 
discussion that will help solve the issues withe 
resorting to Government intervention. For furtf 
information please call 1-800-366-8441. 


TOGETHER; WE CAN WORK IT OUT 
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Judy QverhoUer. M*w "» 4 flow«r bo<in»$s. and ! don’t think »t» fair for the Government to tell m* that I Can't smo^- in my own khop I My 

'Give U* a break’. They shouldn't control everything we do" 



Andrew Bontje. Oklahoma.‘I think anytime the Government intrudes into our personal lives it’s detrimental to society. They shouldn't te» us 
what to do, they should stay out of our personal lives." 



William Buhl. Illinois. "I think it should be up to the individual businesses, and their patrons, to deode what they want to do about smoking. The 
Government should keep their hands off" 


EVERYWHERE WE GO, 
AMERICANS ARE TELLING US THEY WANT 
THE GOVERNMENT OFF THEIR BACKS. 


These days, the Government is making more of the 
decisions that should rightfully be left to the individual. 
More than I 25.000 Government employees are involved 
in regulating the American people, working on more 
than 5.000 regulations at any given time, at an estimated 
cost to the taxpayer of more than $500 billion. 1 And 
from Savannah to Seattle. Americans have told us 
they've had enough. 

"On The Road Tor Rights" has made more than 125 
stops in cities, towns and villages across 15 states. 
We've spoken to thousands of ordinary Americans, 
smokers and non-smokers. They've talked to our video 
cameras. Signed petitions. Everywhere we've been, we've 
heard the same heartfelt cry: "It's time to get the 
Government off our backs." 

Among the ma|or rights at stake is the freedom of 
adults to choose to smoke. The Government is currently 
proposing to prohibit smoking in public places, company 


cars, trucks and any place of business entered by 10 or 
more people a week. Your right to smoke in your own 
home could also be affected, as you could be forbidden 
to smoke anytime a workman or repairman visits. 2 

However, a recent poll confirms that 9 out of 10 
Americans believe that adults should have the right to 
choose for themselves whether or'not to smoke. 3 

We believe the solution to most smoking issues can 
be found in accommodation, in findings ways where 
smokers and non-smokers can co-exist peacefully. 
Through dialogue and discussion, we can agree on 
solutions without resorting to Government intervention. 

These opinions are brought to you in the interest 
of an informed debate by the R.j.Reynolds 
Tobacco Company. For further information please 
call I -800-366-844 I. _ 
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Marta Kramtr, C*dar Crtlt. NM, It a non-imoktr. But tha’t angry with th* Cow*rnm«nt't d«cit*en to purtu« mor« and mort kgiflatlon against imokvrs. 


“THE SMELL OF 

CIGARETTE SMOKE ANNOYS ME. 
BUT NOT NEARLY AS MUCH AS THE 

GOVERNMENT 
TELLING ME WHAT TO DO.” 


"Today our Government is attempting to influence 
personal choices in ways I don't think they were ever 
supposed to. Their plans to further legislate against smok¬ 
ing represent a dangerous attempt to interfere with our 
personal lives and. as an American citizen, it concerns me. 
If the Government continues to be successful, smoking 
will be banned. 

"The role of Government should be to inform. They 
should just give me information and allow me the freedom 
to make my own decisions. I would much rather have 
dialogue. I would much rather try everything else before 
we pass a law. We're going to ban something? Outlaw 
something' That's not what the United States is supposed to 
be like. 

"Personally, I dislike smoking. But I acknowledge it's a 
personal pleasure and there are appropriate places to 
smoke. Polite behavior dictates that you don't smoke 
during dinner. You don't smoke in someone's house (they 
don't want you to. 

"If you don't smoke, it 'S ill-mannered to go uo and 
tell somebody that what fhey're doing is di'-gustirg My 


smoke when were eating and when we're in the car or 
something she opens a window. Thinking, reasonable adults 
accommodate one another. They certainly don't need the 
Government resolving that issue for them. 

"We need to be careful about passing legislation. It's 
easy to pass, but very difficult to repeal. These issues 
deserve a lot more dialogue, a lot more thought. 
Legislation simply puts more power into the hands of the 
Federal Government and I just don't feel comfortable with that 
I think there are many Americans out there that will 
see Government intrusion into our private lives and reject it." 

This opinion is brought to you in the interest of 
an informed debate by the R.J. Reynolds Tobacco 
Company. We believe the solution to most smoking 
issues can be found in accommodation, in finding uuays 
in which smokers and non-smokers can co-exist 
peacefully. And we encourage discussion that will help 
solve the issues without resorting to Government 
intervention. 

For further information please call 1800-366-8441, 



http://leaacv.librarv.ucsf.edu/tid/una07a00/8dlirce: httbs. 



51601 8389 










IS -THE GOVERNMENT 
GOING TOO FAR? 


Believe it or not. there 15 a possibility that the gov¬ 
ernment will be successful in its drive to get smoking 
banned in America. Obviously this amounts to prohi¬ 
bition. If this sounds unlikely, consider the following. 

The government is currently proposing to ban 
Smoking m any building being entered regularly by ten 
or more people at least once a week (which includes 
lust about every workplace in the country) unless a 
specially ventilated and separately exhausted area 
specifically designated for smoking is provided. 
Obviously this regulation will apply to every restaurant 
and bar tn America. But that's not all. 

Government regulation could also affect your 
home. Your right to smoke m your home could be 
curtailed anytime a delivery person or a service 
person was present. 

Private vehicles could aiso be affected. If you are a 


trucker or a salesman you may not be permitted to 
smoke in your truck or car even if you are alone. 

The time has come to say. "enough”. The time has 
come to allow adults m this country to make their own 
decisions of their own free will, without government 
control or government intervention. 

This opinion is brought to you m the interests of 
an informed debate by the R.|. Reynolds Tobacco 
Company. We believe that the solution to most smok¬ 
ing issues can be found in accommodation , in finding 
ways m which smokers and non-smokers can co-exist 
peacefully. And we encourage dialogue and discussion 
that will help solve the issues without the government 
mandating behavior. For further information please 
call us at 1-800-366 8441. 
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SECONDHAND SMOKE: 

HOW MUCH ARE NON-SMOKERS 

EXPOSED TO? 


With all the discussion today about second¬ 
hand smoke, you may be interested in how much 
you are exposed to. 

The answer, in our opinion, is very little. 
Expressing exposure to secondhand smoke in 
terms of cigarette equivalents is one way to gain a 
perspective. For example: 

I ) In a month, a non-smoker living with a 
smoker would, on average, be exposed to second¬ 
hand smoke equivalent to smoking approximately 
I'/j cigarettes* 

2) In a month, a non-smoking waiter who 
works eight hours a day, five days a week in a 
restaurant would, on the average, be exposed to 
secondhand smoke equivalent to smoking about 
2 cigarettes* 

3) In a month in a modern office where smok¬ 
ing was permitted, a non-smoker sharing an office 
with a smoker would, on average, be exposed to the 
equivalent of smoking about cigarettes* 

There are many ways to calculate cigarette 
equivalents, and no method exactly predicts the 
precise amount of secondhand smoke a non- 
smoker is exposed to. 

Also, cigarette equivalent calculations are 


not necessarily relevant to an assessment of the 
potential risk from secondhand smoke. 

In our opinion, secondhand smoke is not the 
same as the smoke a smoker inhales. 

What we are saying is that there are always two 
sides to every argument. Both sides need to be heard 
and evaluated in order to make an informed decision. 

We believe that the solution to most smoking 
issues can be found in accommodation . There are 
ways for smokers and non-smokers to co-exist 
peacefully. And we encourage discussion that will 
help solve the issues without resorting to Govern¬ 
ment intervention. Clearly common sense should 
tell everyone not to expose very young children 
to high levels of secondhand smoke. 

As it relates to smokers, in our opinion 
smoking is a risk factor for certain diseases. At 
R.J. Reynolds we believe the choice to smoke 
should be made only by adults. 

This opinion is brought to you in the inter¬ 
ests of an informed debate by the R.J.Reynolds 
Tobacco Company. For further information please 
call 1-800-366-8441. 
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Secoid-Hand Smoke: 

The Myth 
and The Reality 

-Many non-smokers are annoyed by cigarette smoke. 'This is a 
reality that’s been with us for a long time. 

Lately, however, many non-smokers have come to believe that 
cigarette smoke in the air can actually cause disease. 

But, in fact, there is little evidence—and certainly nothing -which 
proves scientifically—that cigarette smoke causes disease in non- 
smokers. 

We know this statement may seem biased. But it is supported by 
findings and views of independent scientists—including some of the 
tobacco industry’s biggest critics. 

Lawrence Garfinkel of the American Cancer Society, for exam¬ 
ple. Mr. Garfinkel, who is the Society’s chief statistician, published a 
study in 1981 covering over 175,000 people, and ic*|x>rted that 
“passive smoking’’ had “very little, if any” effect on lung cai icer rates 
among non-smokers. 

You may have seen reports stating that in the course of an 
evening, a non-smoker could breathe in an amount of smoke 
equivalent to several cigarettes or more. 

But a scientific study by the Harvard School of Public Health, 
conducted in various public places, found that non-smokers might 
inhale anywhere from 1/1000th to 1/lOOth of one filter cigarette per 
hour. At that rate, it would take you at least 4 days to inhale the 
equivalent of a single cigarette. j* 

Often our own concerns about our health can take an unproven g 

claim and magnify it out of all proportion; so, what begins as a M 
misconception turns into a frightening myth. “ 

Is “second-hand smoke” one of these myths? We hope the 
information we’ve offered will help you sort out some of the realities. 
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?va?oss 

Thl$ is Intended to assise TJX in optimizing its strategic position with 
respect ca younger adult soakers (18-24) tjr 'clarifylag their lapercanee ««rsuc 
soekars 25+, identifying strategies ■^hich have keen nose effective against 
younger adult sookers la Che past, and applying;this learning to IA and Its' 

current euviroeaenc. > 

# * 

«« 

This sunaasy provides a broad overview of the aost critical points and key 
Ideas In Che report- However, it was necessary to o'alt aany iaporcenC points 
in order to he brief, end readers are encouraged to read the entire docuaenC. 


THE PgQXIAHCE OT YOWtGEX ADULT SMOKERS 

Younper adult seekers have been the critical factor in Ihc trovth etid decline 
of every major brand and coapany over the last 30 years- They will continue 
ca bc‘just as iaportaoe to brands/coapanies la the future for two siaple . 
reasons: ••••'■ 

* l 

• The renewal of the narket seen* alsosc entirely froa 16-yeax—old 
snokers. * No sore than 32 of seekers start after age 24. 

• Ihe. brand loyalty of lS-year-old snokers far outweighs any tendency to 
switch, with age. 

Thus, che annual influx of 18-year-old cankers provides an effortless aooentua 
to successful "first brand*".* Marlboro grows by aboor *.8 share points per 
year due to 18-year-old snokers alone; 

On the other hand, brands/coapanies which fail ca attract their fair share of 
.younger adult seekers face an uphill battle. They oust achieve nee switching 
gales every year to eerely hold share. By not attracting its fair share of 

18-year-old seokers, WX yielded a .3 point ingoing share advantage to TH in 
1983. 

Harlbero and Newport, the only true younger adult growth brands la the oarket, 
have no need for switching gains. All of their volnae growth can he traced to 
younger adult cookers and the eovenenc of the lS-yeax-'-lda -which they have 
previously attracted into older age brackets., where they pay a ccusuoption 
dividend of up to 302. A strategy which appealed to older twokera would uoc 
pay this dividend. 


• i.s., chose which appeal to ll-year-ola seokers r*eher chan switchers ages 
13-2*. 


'X I'.--.-. • • 
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Zn every *cm(. companies °lth strong younger adult brands hold the Viljh 
ground, standing above the Increasingly difficult and coatly battle for 
switcher*. Today, only Philip Morris and L&rlllard are growing among younger 
adult smokers; XJR is losing about s point.per year among;this group. 

% 


SUCCESSFUL toUNCSX ADULT BBaNS ST3ATSCIES OP: THE PAST 

A review of the five key brands 1 a the Last half century — Pall Kail, 

WINSTON, Marlboro. Cool, and Newport *“* shows.that each built considerable 
strength among younger adult smokers (fell ahead of lee upsurge in Barker 
share. Their strategies succeedod almost Invisibly, hidden free competitors 
r~±n che critical hue low-volume younger adult smoker market. 

* b 

The posltionlngs of these breeds have all been very dlfferene, but there have 
been important similarities la che strategies th’^'y followed. While chance may 
• have played a role in these past successes, the ahalysls indicates that che key 
eleaents can be understood and purposefully leveraged if sufficient time, 
priority, and.resources are Invested. 

0 

• All of these brands took advantage of changes in the external environment 
thee vorked against or uere Ignored by their predecessor. The external 
changes included smoking and health during the 1950's, the generation gap 
In che 1960’sV'^od racial pride in the' lace lSSO’s-^O's^ These factors 
’ affeeted the mix of the younger adult smoker market as veil u les mindset. 

■ All “of the brands capitalized on demographic shifts within the younger 
adult smoker market. Females w«re gaining Importance when Pall Mall and 
WINSTON took off. Marlboro made its.Inroads during the 1960's, che only 
decade when younger adult male’smokers surged in importance.. The. emergence 
of younger adult Black, smokers has been pivotal to Xool and Newport. These 
brands sueeucded by keying on the growth sectors without boxing themselves 
in. e.g., Marlboro Was as veil developed among females as males until 
recent years. 

o Zn every case, .the major younger adult brands have been succeeded by a 

brand which.was positioned to be dtf z’erenc fromlcr predecessor and becter ' 
“in-toueV with* the younger adult smokers of the elms. . Me-too sesstegIts 
hav« never worked, . 

i.- 

.’ • All of these successful brands have stressed positive product messages (as 
opposed to problem/solution) end have provided milder/smoother product 
• delivery than their predecessor. 
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1. Younger adult smokers are critical to RJR's long term performance aAd 
profitability. Therefore, RJR should make a substantial long cera 
commitaenc of manpower and money dedicated to younger adult smoker 
programs. An unusually strong commitment free Executive Management »1U 
be necessary . since o«-jor volume payoffs way lag several rears behind rh. 
implementation of a successful younger adult stacker strategy. 


This tine lag can also magnify the penalties for wrong rums In the 
development and implementation of younger adult smoker programs. To 
prevent such problees: 


• RJk should develop objectives, planning procedures, and marketability 
criteria for younger adult branda/pragans 'Vhlch reflect their unique, 
long cera character. These nay differ significantly from the 
approaches/oeasures which are appropriate Co. established brands or to 
neff brands addressing older smokers by. for example) emphasising 
consumer-based rather chan veluae-based action, standards. 


• RJX should make resources available to develop-/improve its 
capabilities tc thoroughly identify and track demographics, 
values• wants, media effectiveness. and brand performance within 
. sectors of the younger adult smoker population- These tools will be 
"Optical to the development and implementation .of effective pregraas 
addressing younger adult soakers. 


o Because of the sensitivity of the younger adult smoker aarkee, brand 
developnent/manageaent should encompass all aspects ‘of the marketing 
ala and maintain a long cera. single-minded focus to all elements — 
product, advertising, name, packaging, media, proeoclon, and 
distribution-...Tactics which could negatively affect the integrity of 
the strategy should be avoided. 


.*<-* 


2* RJR should seek ge better understand and capitalise on'the factors/ 
strmcegies which have succeeded for younger adult brands of the oas t. 
Since RJR's processes/tools have been better actwaed to switching ejfiorts 
than to "first brand" strategies, time and .learning will clearly be 

required to fully assess the opportunities available through these 
avenues. 

It should be noted that the nev/ectabllshed brand programs in the 1986 
?laa already address the major issoes/trends identified below, within the 
framewoek of current knowledge/processes.* These Tlans should continue as 
a basis for 8JH.'* 1986 marketing efforts, but should be enhanced by a 
f U H—time dedication of resources to ensure a eolation to the problem. 
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Cxcern<l factors of key Interest aoe social acceptability. which could 
revolutionize Che future uarket. and pricing, «hlfh has been critical 
la 1983. Both will require careful understanding; and execution to 
reach younger adulc lookers. 

*1 

The key deaographlc growth sectors eoeug younger adulc smokers are 
Blacks, Hlspanlcs, and feaeles. In terna of umats. the desire to ' 
"■eve up in the world" Is likely to become eves more in tease, hue 
expressed is core entrepreneurial ways. Based on history. these 
opportunities could he realized by brands with a balanced younger 
edult base as will as, perhaps, narrowly targeted ones. 

The key out-of-couch competitor is Marlboro . which now relies sore on 
younger adulc ideaticy/belonging generated by its own users, rather 
than on the "easeullnicy" of its advertising- Marlboro is tee broad 
(half the younger adult soaker saxkec) ta lie addressed as a single 
ceapetltor and should be attacked by a variety of younger-adolc- 
centered-Hather than coupe ti tor-centered strategies. BJB. should 
caphasiao innovative points of difference frog existing brands in 
attacking the younger adult saoker market, using haad-on/lultative 
efforts' primarily as defensive measures. 


Philip Morris aay have recognized Marlboro's vulnerability and be 
usinz~lz *as a "feeder brand- for Virginia Silas and Merit. This 
incre4ses T these brands' importance as cospetitive targets. 

Aoong^fcjR established brands, VANTAGE has the best switching 
performance versus Marlboro and say be able to maintain/enhance chat 
performance. 

Product-vants of younger adulc spokers, especially slid/snooth/1 ess 
harsh:delivery. should be fully onderstood. reflected In action 
standards forlUX's younger adult targeted produces, aad communicated 
with-positive copy. 




RJRQ00093 


51601 8399 






07/10/9® WED 11:48 FA2 213 237 7197 


LAT COMECEN 


JUL-lQ-96 UED 12:21 


FAX NO. 2026267642 


i2oio 


TOUXCER AflOLT SHOKZXSr STHATE01E5 AND 0? POSTON miS 


INTRODUCTION 


RJR's toaslstent policy Is chat sookittg is a-baceer of fxee, iaforaed, adule 
choice which Che Coapany does not seek to Influence. However. In order Co 
plan .our business, ve awsc consider the effects chose choices say have on che 
future of cha Industry. Purchensre. If we are to eonpete effectively. w« 
Bust recognize the iaperxcive to know and oeec .Che vase s of chose who are 18 
and have already elected co snake, as well as "chose of older saekers. 


Purpose 


This reporc Is ineended Co provide additional learning on younger adult 
saokers faged 18*24) to assist XJH m opdalzlng Its. strategic position with 
respect to this ssokar group. While ccopetitive issues, such as Philip 
Horrls* continuing' overdevelopeent anong 28-24 year olds, are a oajcr focus of 
the analysis; the broader perspective Is on the overall business opportunity 
which eay be available to 3JX. through effective Barkening to younger adult 
adult saokers. 


There are five sections: 

i 


Section X. “The Taportancc of Younger Adult Sookers. 7 * explores the potential 
benefics/cestp of^'flrsc brand'* or switching strategies directed coward 
younger adult saokers. in eoaparlson to saokers 25+. Xey eleaencs Include the 
iwpzct of 18-year-old saokers on the sarket, the effects of aging on bath 
soaker share and'aazket share, and the degree of potential switching 
opportunity. These analyses are besed on share trends froa HDD Tracker. 

races frgp the 1983 Seguenc Description Study (SDS), NFO switching, 
and consumption"patterns froa Tracker and gevemaent studies. 


^ • • i • • 

Section H« "Successful ’First Brand* Strategies of the ?mst,~ uses never- 
before-available info nation froa the 1983 SDS to trace the succession of key 
younger adult brands over the past 30 years*.. This allowgan analysis of the 
.. key factors whic^-axy have been lnporcane to their growth and decline, «_» 
potential fraak^drk for RJl'j presenr/fueuxe younger adult sneker stzacegies. 


Section Til sonar ires the Tty Learning" which eea bo concluded free Sections 
•'• ’Z and IZ on the importance of younger adult srrength and the aeans which have 
’'•successfully achieved that strength In the past.* 


Section IV gives "Inullcations and kecoiendations for HJi.~ which were derived 
hy applying this learning co today’s younger adult socket earkot. 


Section V. 


Trend Detail.** saplifies key xecoBaeridatlons froa Section IV. 


Appendices support the tea in presentation as referenced in the text. 


* “Tiree Brand7 ecrecegi.ee eppeel co 18-yeer-eld saokers rechet then ewltchers 
• ages 19-24. 
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I. the IMFORTAHCE or-tboWCEK ADirLT sn 0*2*5 


-/ 


Within five years, younger adults ClS-H^will drop from 18X ra 152 of^che 
total adult population (184). They will continue to decline In numbers until 
sc lease 1995.' as the crest of the Baby Bubble pushes farther past age 25. ' 


This shift la the papulation will cause smoker* aged 18-24 to fall from 16Z to 
142 of all smokers by 1988. Even 132 would not be surprising, since sacking 
Incidence has been declining wore rapidly among younger adults chan any other 
age group In recent years (sec Appendix A). * 


Vhy. chen, are younger adult ssokers important to TUX? 


VOLUME 


,e 

Younger "adult smokers are the only source of replacement smokers. 
Hepelted gov«rnaent studies (Appendix B) have shown.that: 


o Less than one-chlrd os sookers (312) start after age 18. 


■ Only 52 of smokers start after age 24; 


Thus, today's younger adolt smoking behavior will largely determine the 
'trend fefvi-ndustry volume over the next several dacadas. If younger adults 
turn away from smoking, the Industry ausr decline, Just as a population 
which does.not give birth will eventually dwindle. In'such an environ¬ 
ment, a ..positive UR sales trend would require disproportionate share 
gains and/or steep price increases (which-could depress volume). 


2. KARXET SHARE — THE “FIRST 3RAHP“ APVAKTACS 


• t 
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AWUAL CAIHS 7R0H THE “K2H“ HAXXET 


The 18-year-old smokers la the 1983 market"were worth about 1.6 share 
of total smokers. By cap curing half of these 18-year-old smokers. 


Marlboro gained .8 points of total smokers without needing to attract 


single brand switcher. This gain was the equivalent of a successful 
twa-scyle new brand Introduction, with-no cannibalization and no 
development/introductory costs. 
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Furthermore, entering 18-reaT-old seakers occo«*f.» far all of 
Marlboro’s strength anong cocal 1& J 2- 6 . Loyalty races fron th« 1913 
SOS Cl.«., the percentage of saokers who sb oked iarlbcro at age b 18 and 
still do} show that Marlboro loses abouc 28X of ics 18-year-old^' by 
age 20 and aaocher }4Z by age 2* -r'a cocal loss of 42Z over the six 
years between ages 18 and 24. Translating this to chare paints, 
Marlboro* would be expected Co lose 'll points of its .8 polncs of 
18-year-olds before they reach age 24. This is, in face, abouc che 
annual cocal Wo switching less found for Marlboro in reeenc years. 
(See Appendix C.3 Buc, since Harlb^Vo gainbd .3 by becoalny cheir 
"first • brand" ac ate 18. ic can afford che .3 switching loos and still * 
cone out .3 "points ahead. 




1. THE COMPETITIVE SQUEEZE 

This steady influx of 18-year-old saokers causes che pre-exisclsg 
saoker aarls-e Co shrink in share values seekers vho were worth 
100.OZ of Che Basket at che beginning of 1983 uese north only 98.4Z by 
yeaT cad. Thus, a brand which had a 10.0X sopker shore going inco 
1963 and did no: attract any 18-yeer-eld cooker# would drop to 9.8Z 
even if it kept every aeaber of its franchise.;. This Beans chac any 
brand/ccBpany which is underdeveloped aoong 18-year-olds bqic achieve 
nec switching rains iusc co break, evoo. 

• As a company, Philip Karris held aore chan 6QZ of these 18-year-old 
saokers In 1983 versus XJE’s 15-202, yielding PM e .5 point in-going 
SOM advantage In 1983-due only co "new" saokers. The power of this 
advantage can be seen by the fact.thee KJE's cocal crepetitive 
switching gains have been tulee as large es PK's during 1980-85 yet, 
during the sane period, PJX has lose sooker share while PM oas made 
significant gains (See Appendix 0). Furrheroore, PH's younxer adult 
sooker advantage has bean increasing drawaticallys 


AVEEACE 

- SHARE OT SHOOS—18—24 - - - —ANNUAL - 



1979 

1980 

J981 

1982 

1983 

.CHANGE 

ux 

26.1 

zs.o 

24.3 

23.5 

21.3 

- 1.2 

PH 

U.S 

48.8 

51*5 

S4.0- 

M.4 

+ 3.4 


Source: HDD Tracker 



C. MOMENTUM FROM AGING * 

Once a brand becoaes well-developed anong younger adult cookers, aging 
end brand loyelcy will eventually cganowlc thac strength co older ege 
brocket*. 
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An analysis of Tracker shares from 1979-83 (see appendix I) sho\s 
that, apart frort shore Cera fluctuations: £ 

, *1 * 

• Incoming 18-year-old soakers and ..-the movement of lee existing 
franchise into older age brackets can explain all of Marlboro's 
soaker share gains In the past four.years. Aaong soakers 254-, *1X 
of Matlboro's galas sre attributa ble to this aging jovemenc—■ 
switching appears to have had no n«c long corn effect. ' 


If Marlboro merely holds its share aaong younger adult srO * In 
ch< next fi«e years, ic Is likely ca gain sc lease 3 point* * 
saoksr share due to che aging movement of its present' seekers 
(essuming les switching is no worse than la 1980-63). If Marlboro 
continues to gain share aaong younger "adult smokers at itc present 
rate. Its overall cooker share could easily increase by a total of 
5 points, from 192 in 1983 to 2*Z by 1988. 


• Newport's growth can also be entirely explained by its younger 
adult strength and aging. Over che next five years. Xevport is 
likely to gain .8 points of total saokers without any additional 
growth aaong younger adults. If its younget adult galas also 
continue, it could exceed • 4Z total smoker share by 1988, a gain 
of.about 1.5 points.over 1983. 

• " 

0 * 

These examples demonstrate the momgatua yaungeradult smokers gave a 
brand.’’ Although a competitor could slow this mooentua by attracting 
switchers, tbs "first brand" would hold the high ground of brand 
loyalty-in such a battle. 


D. LOJJC-TEWt DIVXDSMas — JUTE TZX DAT 

Government and Ul studies spanning several decades have shown that 
smokers increase their consumption as. they cge. Tie- chert below shows 
chae saokers 25+ consumed 22Z more than smokers 18—21 on average 
during 1980-^2. 


RATE PER DAT (1980-82 AVC.) 


ACE 

Clgts 

14—24 

26.2 

25-34 

30.8 

3S-49 

34.1 

504- 

31.2 

Total 254- 

32-0 

TOTAL 

31.0 


Z -Increase Index 
Vs. 18-24 vs. Total 



85 

+ 17Z 

99 

+ 30Z 

no 

+ 19Z 

101 

+ 22Z 

* 103 

+ 18 Z 

100 


Source: Xacldenee/Racm Report, Tear 1982. 
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. ^ ^ 

Thus, the 18-year-old* who u»re worth Ilf points of smoker tlore la 
1983 were mrth only 2.4 points of write share . sin«i chclT connip¬ 
tion was U]«v mnec CIndex of 892. lowtm, by *(« 39-49 thc-y 
will he worth 1.8 pvinta of SOM — a 3GX dividend oa their original 
aasfcnc dure value.": This cunsneptloa increase It the difference 
ttWW haring tioktra 33—49 and bavin* ecoVars who will ro 39—49. 


EXIXKOEO 3 KAMO LITE CtCLt 

* * • * . -V *. *• • * 

The combination, at brand loyalty, aging, and 'increasing usage tends to 
provide “life insurance* far'brands which skew, 'p.r have skewed, 
younger adult. 

For taaplc, KarlVora relics heavily on 18-year-olds for’lts share 
growth. - he if, from 198* on. no 18-year-olds ever smoked Marlboro 
a rain, aging could let Marlboro almost Xolilts market abate through 
I?9d^ The lafr alste ot the table Balov shows the contribution each 
age group*oaken* to Marlboro's current .smoker share and uhae chat * 
contribution mold be la 1990 If Marlboro got no oore l8-ya*ar-olds and 
merely moved Its franchise seekers Co older age brackets. On the 
"fright aide of the table, the scoter share contributions are translated 
to oarkae share, by factoring in rata per day difference*. 7h« hot toe 
•line abowg chat, even after tevee years without 18 year-olds, aging 
could allow Kkrlboro'a market shore to hold within one point of Its 
1983 level-’* 


SKOKSlt skaxe 
C0STX1BCTI0K 
1983 1990 

TWCttl ?80JtCT20» 


KAXXII SNAKE 
COKIRQtfriON 
1513 i?90 

gST. FKOJCCTIOX 


.28-24 4.8 <— 

•23-34. 6.3 

35-49 .3-8 

30*- J-8 

T0TA1. 18.9 <— 

dJao.-Qoe.. 1983 USA. 


* 20.2 


Thno. erve It a brand' falls ftio favot aaoog yomnaor adult teok*rs, 
tbo yeueger adults it attracted In eerllcr yaore aed their lucresaim 
consumption can carry the brand's earkat shirr <oc rt-r«. ■Imltl- 
cawslr extend»n« lea overall Tlfe c»clo. 
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3. SWITCH 1X6 OPm-ruaiTt 

. ’’ * 

• > 

booster adults arc more likely is cvlceh •, brands chan *ny other smoker ^ 
group, i.e,, they are a concentrated switching target. Their very high 
propensity to also switch styles within their brand suggests the latent 
potential far even higher rates of Vxaad switching. 

r 


yaoBABiiiiY or stfncams ix s ho. 



bxahs family 

STYLE 

IX B8AXD 



i 

•IWDZX 

Z 

INDEX 


18-24 

16.6Z 

tazs - ! 

21.31 

Tl7B | 


25-34 

23,4 

102 

12.8 

106 


35-49 

12.1 

92^ 

10. « 

86 

1 

50* 

13.2 

100 . 

11.1 

92 

t 

total 

13.2 

100 

12.1 

100 



Sooree: NTO. 1931-1983 (first half). 



Younger adult brand switchers (who rhea remain loyal) cam also contribute 
the aajer portion of their aging benefit*, including.Increased usage, to 
their second brand. Thus, switching by sookers 18-2* cam yield a 
significant-part, bur not all, of the share adwentages associated with a 
"first brand". Older switchers confer less, or none, ‘of these benefits. ' 
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Though decreasing In nusber, younger adult suckers are a key urkcc for BJR 
because iaproved RJR' perforaance aaong younger adult cankers could contribute 
aore ea long tern profitability and positive share aoaencan than could be 
achieved froo gains in any ocher age group. 


2." Younger adult maker* are the only source of replaccaenC cookers. 

Wore chan a. share polnc of 23-year-old soakers enter the aarkec every 
year. These offer a olgnlflcasc growth opportunity and also shrink the 
share value of seekers already la the oarket. ' \. . 



I 


2. A “first breed* strategy has significant share advantages. 

• Optlaua ability eo capitalize on the influx of 18-year-old smokers. 
This ga.ve.BH a .3 point ir.-going advantage over RJR la 1913. 

• "First brands" eoapcee fro* the high ground. They do not need 
switching gains to grow and can afford soae switching losses. Brands 
which rely on older soakers oust achieve net switching gains to break 
even oa share. 

o Strength aaong younger adult soakers will ultimately, yield growth la 
older age brackets. Aging has been contributing all of Marlboro T s and 
Newport's sooker share gains aaong stokers 2S+- 

o Aging of ^.oyal younger adult sooker* creates disproportionately large 
gains in oarket chare, due ea their increasing conswpclon. This does 
not accrue fsoo gains aaong older soakers. 

o Younger adult strength, past cr present, will tend'to extend the 
lifecyele of a brand. 

• • • • 

• • 

* . 

3- Younger adult sookero offer chc cost r»ncefisraeed awicchlws oyporxunicy. 

e Seekers 28-24 are wore likely to switch. ’ 

• Switchers aged 18-24 can provide core share advantage fro* ag_‘ tg/ 

increasing caesuapden chan owltchoxs 25f. ~ 
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II. SUCCESSFUL -TliSI BRAND” STRATEGIES Of THE FAST 



In che 1983 Segment Description Study (SDSJ,- makers of all ages were asked ■ 
what h'ruwd they smoked when they were 18 years eld. By using these responses 
ta represent Che younger adult market of che past, the rise and fall of key 
younger adulc brands over che last fifty years can" be analyzed. By linking 
these brand trends 2a time to dtaographlc/secial/aarkeelag changes, insights 
Into the factors which effected chose'brands'and eight affect a younger adult 
brand today can be gained. 

Ibis section traces every brand which has risen', co a 102 or higher share among 
18-year-old makers since the 1930*s. There have been only six. but they 
Include the major brands of the last half century — Pall Mall, WINSTON. 
Marlboro, Xoel, SALEM, and Newport. ' 


Background 


Although chelrrrlse cannot bo traced. Lucky Strike, CAMEL, and Chesterfield 
were the giants yf che cigarette socket during che 1930**.' Smokers who earned 
18 In the 1930 T s*seemed eo favor lucky Strike, but no brand skewed younger" 
adult - to che degree seen for che brands that would follow. 


1930's 

AVO. S0K 

18-TR-OUJ 

SMOKERS 



Share 

BDI 

Lucky Strike 

221 

322 

14 6 

CAKES’ 

27 

30 

111 

Chesterfield 

27 

29 . 

74 

All Ocher 

24 

18 • 

75 


fail Mali: the brand or the lseo’s and 1950 »s. 


The key trend for Pall Kail was younger adulc female smokers, who were rapidly 
becoming sore likely to smoke as age 18. Ihe BBS showed that females rose in 
importance from 20Z of ill 18-y*ar-old smokers in the 1930** to 44X In the 
2930's. This gain was large enough to create e W increase lw the number .of 
younger adulc smokera between the 30*s end 50*s, even chough chore w«s a 132 
decrease in the size of the youoger adult population.during-that doe. 
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'Ixrn length” Fall Kali Xing 
entered the market in 2937. 
Initially, lc had a'prestige 
positioning, hue was seen 
refocussed to emphasize mildness 
sad "easy" reeking. From the 
beginning. Fall Kail's development 
*»w about twice as nigh among 
younger adult females as males. 

This eapcured the rising trend of 
the younger adult smoker market and 
also made geed strategic sense for 
AXC *—• Lucky Strike skeved male and 
Fall Kail skewed female. Thus, 

Fall Kail was in tune with the 
demographics of the times and its 
company's mix. 


Mildness is a Pleasure 
. with Pall Mali 




i?M d3 


During the 1940's, Pall Kali's shire jtrev to 10Z among all 18-year-old 
smokers, to 18 Z. among younger adult female smokers, and-was still rising. But 
since Pall Kail attracted fewer older smokers, its market share was only 3Z 
sdeer a decode*'£l947). By the 19S0’s» though, the aging payoff ves 
i^e^ltable: Fall,Kali's Son soared to J5Z, vith a younger adult cooker share 
twice that high’- ' 
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*“C. Fall Mail becae* ouc of cztp with ice t|acs when the cancer lurti of ehe 
old-1950's created the filter boeo. Pa 11 Mall sight have defended Itself with 
a fllcer line extension, hue lc didn't cry until 1965, when, ic had few younger 
adulr makers left Co defend. ^ 


After'Fall Kell peaked, its younger adult franchise began co skew sale. 
Younger adult fesale awoke rc — the vising trend .Fall Hall had captured — 
eovedon. But the brand loyalty and aging benefits of the younger adult 
saokefs who resalned with Fall Kali bo2st«red r les market share for another 10 
years. 


PALI HALL 5TKJX AMONG 18-fEAX-OID SKOXEXS 
194 0 * s 1930-3* . 1933-59 1960-6* 1963-74 


Hales 

92 

162 

302 

• 

22 

4 

resales 

18 

*0 

*3o 

13 

2 

TOTAL 

10 — 

—> 26 " 

- •> 30 < - 

19 <- 

- 3 


Source:- 1983 SDS 


ATC's leading position asong younger adult smokers. first yith Lucky Strike 
and then^all Hall, pushed It co 91 la the Industry In 19*6, when It pessed 
Wk. However,‘since Fall Mall was ATC's last successful younger ad-alt entry, 
the brand's downturn signalled the future performance of AXC as a cospany. 


TOBACCO 
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XcY taints Abou t Wall Kail: 

I 

• Wall Kail's “extra length" »u a produce breakthrough la its day -Jr one 
that pr emis ed extra all does*. It caught on right avay With l*euag£r 
adult soakers. 

• Wall Kail grew quickly among younger adult snekexs because It was In 
ruse with the 1940's, when the major rrend In snaking was Che rising 
Importance of yeuager adult female smokers in- cha market. 

• ?all Kali's yhanger adult strength was a long lead-indicator of its 
rapid aarkec share growth In cha early J93Gr’s. 

■ Sail Kail's downturn asong younger adult seekers was. also a lead- 
indicator of the brand's eventual decline,'’.although Its market share 
held for another deeade due to the loyalty and aging of the younger 
adult saekers It attracted la earlier years. 

• Wall kali beeaae overdeveloped enong males only during Its decline. 

* 

• Since Wall Kail vas ATC's last major younger adult brand. Its doumeurn 
was a leading Indicator of AIC's decline. 
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WIXSTBK: the BIT Of THE 1930'S AJCT 156Q‘S. '** 

External Influences In the 1950's contributed to the V1NSTCS* opportunity. 

f r* 

1. The rising tide of health concern which peaked wlchi Che "cancer scire" 
of 1954. 

Although "modern” filter cigarettes had. been in the U.5. oerkee since 
1956, their oarket Importance was almost nil until the early 1950's, 
when Viceroy sales quadrupled In less than two years. Seynolda, 
determined not to repeat its experience'introducing CaVaLIEZ against 
an already-teb-well-eatrenched Fall Kail, rushed WINSTON to market in 
, March, 1954. near the crest of the health scare. 

2. The spread of celevislon. ' '' 

• • 

WINSTON was Introduced on TV — a “fad" that spread fra® 92 of all 
households In 1950 to 872 by 1960. Advertising dollars v«re a key 
advantage for VXJ1ST0S over its filter competitors, and the hulk of 
those dollars were used to leverage TV. 

Younger adult and older seekers alike responded promptly -to WINSTON’s positive 
proposition — "WINSTON Tastes Goad" — lu point of difference fron ether 
filter brands and the product deficiency noorfliter ssekers night suspect. 
WINSTON let Xenc and viceroy sell the benefits of filters and, perhaps, make 
'themselves look'like "sissy brands" to younger adult smokers socking security. 

fU** 

Sy 1958, WINSTON was the Number One filter, brand and still showing steady 
market share gains. In the early 1960's, Its share among 10-year-old smokers 
reached sene 302, twice ms high as its market sharer WINSTON'c effect on 
SALEM and Marlboro during the early 1960’s (as shewn later) suggests that this 
302 share was large enough to put peer pressure on WINSTON*s side and make it 
a "bandwagon brand" among younger adult smokers* 

uinstdh 
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WINSTON suddenly last. fa'ter'vlth y*u<ig*r eSele^idokers in the aid—1960'e.* 

This was nec due Co any sudden chances 1 b VXKSTON or Karlboxo ads or product*. 
Tho ban on television advertising didn't hit until 1970. Hdwever, two mjor 
shifts In she 1960’s environment may have left VINS709 less "'in touch vich h 
younger ad tilt smokers. v 

% 

1. The heavy antlscoklng activity In 1964-69 may have caused problems for 
VJIXSTOWs 

a VIXSTOK’s positioning and its development were both slightly 
female, la tune with the younger adult-seekers of the 1950's. 
However, the antlsaoking publicity In Che 1960's had a 
disproportionate effect on younger adult females, so it changed the 
denegraphlc sis. Within only a few years, females fell .from 442 to 
38Z of younger adult smokers and, for a decade, the rising trend 
was sale . Thus, WINSTON became out-of-tune demegraphically with 
the younger adult smoker market, because external Influences had 
changed Che market of Che 1960’s. ^ 

• The first JTC report, published In 1967, named WINSTON the highest 
"tar" non-menthol filter in the market — higher than sane noo- 
fllcer brand* and 8 ag. higher chan Karlbore. .^WINSTON'* product- 
centered proposition may have been vulnerable oh this front among 
younger adult smokers looking for mildness. 

• The Incense antisnaking campaign on TV may have offset WINSTON’* 

1 ' .. effeetlv«ne: s in this Vsy medium. 

2. VIHSTOK’s lighc-i.earted approach say have also become !«.** attuned to 
the chahgirg younger adult mindset of Che 1960's, la the era of 
Vietnam, campus riots, and the Chicago Seven. It ceefes likely that 
Marlboro's incense, mnsmlllng cowboy was a better fit. 
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1983 SDS cHae 222L3*£JL SSSJE XlVwly to tue th<lr 

brand perceptions go the people chay ace osi nf^the braad -j— aore than it* 
advertising, package, or name. Thus, lc L* possible thae .-WINSTON *s ova w 
profile alghc bve hastened lc* downturn aaeng ;oenger adult tankers. V^reas 
Fall Kail * carted with few older soakers. WINSTON started strong among ail 
ages. Thus, by 1565, half of VXN5T0N saekurs ^ire over 35 and night hav« 
contributed to an* older, 'establishaenc' lesgc "for the brand. 

As WINSTON lost Its hold on the JS-year-old soaker market of the nld-1360's, 
its younger adult smokers dispersed to SALEM and Xool as well as to Marlboro. 
As with Fall Mall. WINSTON'* younger adult fesale smokers eoved aore quickly, 
leaving WINSTON overdeveloped aaeng younger adult males for the first time. 


WINSTON SHAPE AMONG 18-TZAK-OLP SMOKERS 



1956-60 

1561-65 

'1966-70 

1971-73 

1976-80 

Kales 

122 . 

312 

. * 

> 272 

162 

112 

Females 

: u 

■tt 1 

- . 

32 

9 

1 

TOTAL 

13 -> 

32 

29 <- 

13 <— 

- 5 


Source: 1983 SOS 

9 * 



When che # TV bancooV effect in 1970,- the TV- antlsaeklng campaign also ended 
and younger adult fesale smokers again became the rising tread. But by this 
clae, Marlboro had becoae the 'bandwagon hrand". 

There was an uptick In WINSTON*s share aaeng younger adult* fcoale lookers when 
lrs lights 100's rase introduced in 1977, well ahead of their Marlboro 
counterpart, "lut, overall, WINSTON'S line extensions seen to have had no 
lasting effect on lea youeger adult smoker trend. 
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• k 

l • •# 

• WINSTON benefited! frota the health scared of the 1950*3, which cxca\ed the 
filcer boos. It used a positive position'— "WINSTON Tastes Cood" — to 
capitalize on a negative envirorraent- 

« Favorable tioing helped VINSIOW. Ie attacked, Che filter market before 
earlier filcer brands beeane entrenched. 

e Younger adult sookers were as likely as older ones Co ’be early WINSTON 
adopters. 

% • | 

• Younger adult strength was a leading Indicator of VINSTON's extended 

Backet share gains and of Its softening. V - 1 

•' •> i 

a Peer pressure - the 'bandwagon effect" — seen* to have worked for 

VXNSXON^ln the early 1960*3, when lc had a 302 share of younger adult 
saokess. 

o WINSTON oa? have lost popularity among younger adult saokers because 
changes In the external environment sade WINSTON less In rune with both 
the demographics and the cladset of the 1960*s chan It had been in the 
1950*c. • Its large nuaber of older saokers aay have contributed by linking 
the brand Co chc ”establishment". 

e WINSTON did not become overdeveloped aaong sales until after its younger 
adult smoker share had begun to decline. 

■ 4 # 

• WINSTON's line extensions do not appear to have had any long ten efface 

Its younger adult smoker performance. although WINSTON Lights 100’s say 
have caused a teeporary rise until Karlboro responded. 
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Tlxe leading «i|t of che Baby Bubble exploded on society is the younger Adults 
of che 1960's. Over 30 vas ■out" end che younger see was driving fashldhs. 
politics, and che marketplace, soaeciaes violently. And Harlborc wouldSiecooe 
their brand. 


I 4 

«» * 

Marlboro had been quickly repositioned in 1934-35 to cateh the «Ue« r boea. 
But. as a second encry In che - C*«ee/flawor“ filter market, ujth no point of 
difference buc its box, 1C trailed WINSTON among both younger adult and older 
smokers. ... 


1935-40 

WINSTON 

Marlboro 


Market Share 


52 

i, 


13-Year-Old Spoker Share 

HI 
3 * 


Judging by its copy, Marlboro's nasculine positioning was originally directed 
sc che nonfliter•• market, which had become overdeveloped among sales as it 
declined. It cook eight years of experimentation for Marlboro's peraanenc 
'cowboy'* caapilgu to fall in place in 1962. Even then, cbe WINSTON 
'bandvageo** held Marlboro at bay. 


Bat Marlboro, through happenstance or design, fit better.fod better as eke 
pressures of che 1960's evolved. 


« Marlboro was a nilder produce then WINSTON, but Sts emphasis on flavor 
kept it positioned as a "real cigarette'. 

• Marlboro was positioned sale during the only decade since 1930 when 

sales were the growth sector among younger adult sockets. 

■ * 

• Marlboro's intensity fit the mindset of younger adults in the 1960's. 

• Marlboro's positioning was in tune with younger adult smokers' enduring 
want to express their oaturity and independence through smoking. (The 
Marlboro cowboy is always shawm as a- mature, even elder man.) 


• Marlboro acquired younger adult smokers than WINSTON* end, by the iate 
3960's, this means che So by Bubble, che largeac cohort of people, and 
smokers, la history. 





way to see this la by comparing the percentage of Marlboro versus 
WI NSTO N smokers *ho smoked se ago* 18. For example, among White male 
WINSTON smokers who tuned 18 in 1915-70. 70S smoked at age 18; for 
Marlboro, chat percentage was 87Z. (Source: 1983 SOS) 


v 
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DeepSte Earlboro's naseuline positioning, It appears Co have teen a dual sex 
brand asong younger adult makers fres eke beginning. Karlboro cheued sale to 
che saoc extent the to cal younger adult cooker uarket did. but ''as elsosc 
equally developed aaang younger adult aales/feaole* until after 1975. 


SHAKE aMONC 18-YEAJt-OU> SHPSERS 
Developoenc Index 


Karlboro• 

Tocal 

Hale 

Tesale 

1955-6* 

.8.51 

101 

98 

1965-7* 

31.fr 

10* 

9* 

1275-73 

*0.6 

107 

9* 

1179-13 

50.3 

116 

S* 

Source* 1983 SOS 

• 



This 'balance «** advantageous 

to the brand else* 

the 1960'a 

drop In feoale 

lapoTtance was only cesporary. 

If Marlberro T a aaseullne positioning bad nade 


le a heavily sale brand. It ooizld Rave positioned the brand ou a long cers 
Seellning trend. _ “ 
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After 1975. Marlboro qoc only started to skew. tjhle, it started to lose Its 

grip on the 18-year-old smoker sarkec: \ 

• * * 

•• 

• Marlboro's 18-year-old ssoker share dipped la 1976-77 when both SXtSH 
and WINSTON brought out Lights lQO's styles and Marlboro failed to 
. respond well 1978. This say partly accounc for Marlboro's Increasing 
vale skew la the lace 1970's and, perhaps, for Marlboro Lights 100's 
switching gains versus WINSTON and SALEM-ia the 1980's. 

■ Newport began eo nibble ae Marlboro's "first brand" territory. Newport 
was a brand KaWbcro was Ill-equipped to compete against, because of 
its long-standing aenchol Weakness. This could be a reason for the 
strong enphasls on Marlboro Mentha 1 in Zaea 1982. 


« CAMEL and Virginia Silas each cook a bite. 


These Inroads on Marlboro's younger adult saeker stronghold In the lacd,1570's 
barely showed In- the brand's narkec share because aging momentum. from the 
1950's and 1960's coveted its cracks. Sue these nay have been signals thae 
Marlboro's nascullne imagery was becoming less ln-sync.with younger adult 
saofcers over else. 

• Hales were ,noc the growth sector of the younger adult saoker market In 
the 1970'a. t Tesales were, rebounding fraa 38Z iaportance In tbe 1980's 

co 492 of' all 18-year-old saokars by the end of the 1970's. 

0 • 

_ 2 IMPORTANCE AMONG 18—TEAX.-01P SHOKEXS _ 

1950’s 1960's 1970's 1980-83 


31 

49 


Hales 

53 - 

-> 

62 <- 

53 

Females 

44 < 

--- 

38 -! 

> . 47 


Source: ‘1993 SBS 

... 4 - 

« In che 1983 SSS, younger adult sales, dearly sclll cared about being 
seen as nascullne — they don't wane fcninlne imagery! Harlboro's 
18-24 snokers also want aascullnlcy, because the majority of the 
brand's snokers are male. But, Marlboro's ynnnger adult male smokers 
do not stress masculinity any aora than other younger adult males. In 
fact, youagmr adult wales who smoke ocher brands are somewhat mere 
likely co went the ruggad, traditional aascullnlcy. 

Thus, che evidence of share trand, demographics* and manes tends to suggest 
that Marlboro's positioning may have become less In tmne wish che younger 
adult smoker market during the late 1970's and 1980 r S‘. 

u» 

O 

sC 
mJ 
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Onee Fall Hall and V1PSTOM had turned down iiang younger adult stackers. tbece 
was no re com. How. then, has Marlboro unagcd *to held, t«u recoup, aoong 
18-rear-old smoker* In che J980's? 


In che 1983 SDS, younger adult smokers verq ouch oore likely than otSer 
soakers Co base their brand perceptions an t;he people they see using 
the brand, but, among ell brands, younger "adults were most likely ca 
base their Ha rl boro per cep cions on brand users- (See Appendix E). 
Since. In 1983, 7QZ of Marlboro users vert under 35 and fully 36Z were 
under 25 (BOX ■ 218), Marlboro’s very size among younger adult makers 
may give it an effective positioning that has little to do vich the 
positioning of its advertising . Marlboro’s younger adult smokers can 
be their own <aapalgn. automatically In tune with che times;. 

’ . 

The SDS showed thaC Marlboro *s key imagery was-not sascullnity. ic was 
younger adult ldcnclty/belanging — the brand for average younger 
adults, popular and acceptable among younger adult friends, not "too 
different 1 *.' Ibis makes sense as the imagery Marlboro's users would 
convey, apart free the brand's advertising, pack, or name. 

Marlboro is clearly seen as a quality produce , evert by younger adult 
stokers who prefer ocher brands. Marlboro smokers want to "buy the 
best** and they think that Marlboro Is the best. Ibis say reflect 
specific product performance, since in-market test results over che 
last decade 'indicate that Marlboro King's smoother, less harsh delivery 
has*b«cn .consistently preferred ewer the stronger VIHSIOH Xing. This 
vas*stillche ease among younger adult smokers in 1983 testing. (See 

Appendix C.) 

* • 

Marlboro has the "bandwagon effect** still going for it. In fact, the 
trend over the decades has been far younger adult smokers to 
increasingly cluster behind one big "first brand", a trond that 
parallels the Increasing pressures-against smoking during these rices. 
Ibis cauld mean that as social pressures tend to isolate younger adult 
smokers from their nonsooking peers, they have an Increased need to • 
identify with their smoking peers, to moke the "belonging" brand. 


SHARE AMONG TOUHGER BOULTS* 
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Thill? Karris oay Itself recognise Marlboro's vulnerability.* (Certainly th$ 
brand's switching losses aaong 18-24 Tear olds have been visible In Che * 
1980'*, averaging che equivalent of .3 share poincs of coral saokers every 
year.) While Marlboro cooId not be repesicianed .after 20 years of che sase 
campaign. case clues*suggest ?M may be using ocher strategies to protect 
Marlboro's contribution ts their younger adule share strength: 

• Virginia Silas and Meric have been gaining,disproportionate switching 
froa Marlboro among seekers 18-24, allowing Philip Kerris to keep 322 
of Marlboro's net switching losses froa 1980 to 1983 within the 

y corporate fold — nearly twice PM's fair share. (See Appendix H). 

This suggests that Marlboro aighc servePM as-.a “feeder brand*, 
capturing 18-year-old saokers who can then be .-channeled Co other PM 
brands- 

\ 

. •** 

• Virginia Silas' perforaance as an 18-year-old "flixc brand" has 
lsprowed aarkedly in recent years. This aay relate .to its softer, aore 
casual executions, which are sore consistent with che younger adule 
Marlboro female's desire Co nos be “coo bold". 


Tiasres suns 



The Merit repositioning seeas to draw it closer co Marlboro, perhaps 
shortening the supply lines. 
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Key Taints About Marlboro 
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Marlboro succeeded with a 'first brand' strategy targeted to the 
leading edge of the 3aby gobble. vhc turned 13 la rhe 1960’s. 


Younger adult rockers have been a elear leading Indicator of 
Marlboro’s Darker share growth. 


Marlboro was only a second ratty la-.' the taste/flavor filter aarkec 
until it developed Its image-intensive long tern campaign/ 
positioning. This cook eight years of trial and error. 


Marlboro’s final positioning, see in 1962, -was in tune with the 
mindset of the 1960’s and also with the demographic shifts among 
younger adult smokers, since females dipped in Importance during 
that decade. \ 


Despite Marlboro's masculine positioning. It vas*alsosc equally 
developed among younger adult males and females until after 1973. 
Overdevelopment among sales would have disadvantaged the brand. 


1970- 


MarlboTo's younger adult smoker share softened In the'lace 1970's, 
but it.* had built enough aging momentum chat its SOM trend slowed 


only slightly. 

* H 


Certain evidence suggests chat Marlboro’s positioning has become 
less In rune with younger adult seekers chan it was la the 1960’s. 


“ Females, net.males, have been tbe growing sector among younger 
adult smokers. Marlboro has beea losing streagth among females. 


~ Younger adult Marlboro males’ interest In masculine Imagery Is 
no stronger /than the average younger adult mule smoker. 


• Marlboro is a “bandwagon brand** today. 


~ Marlboro users provide, the brand’s imagery today-more chon lea 
advertising does. 


~ harlbora stands for 'the average younger adult.' Peer 
popularity Is its added benefit. ' 


~ Marlboro smokers beli eve in its high quality. Zc la «e. n ss 
much smoother chon V1KSTOH, but less strong. 


o Younger adult smokers’ need far “belonging" is strong and may be 
increasing due to a I pressures ogalnsc smoking. Marlboro 

provides a means of belonging. 


• Marlboro suffers high switching between ages 1I-2A, but Philip. 
Morris rota ins about twice l'cs fair share of chose switchers. via 
Virginia Silas and Meric. 
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J 

Salem •* >, 

\ 

SALEM’* product breakthrough was “light eenthol". Xool nonfllrer hod been In 
narkec since 2931,' hue It «ts advertised sot* like a cold renedy chan a 
cigar*eso and, apparently, tascad like SC. When SaIIM levered the aeochel and 
added a filter, is cut an 8X niche In the narkec. 


At first, younger adult rackets adopted SALEM as readily as older ones hut. In 
Che ear. 1 » 1960's. Its 18-year-old cooker share vent flat. It appears that 
this ha* aore to do «£th WINSTON chan etcher SALEM or Xool — the WINSTON 
“handva; n effect” vas draving 38-year-old cookers like a eagn*e. Vhen WINSTON 
• <lec go in the late 1960's, SALEM could again attract Its fair char* of younger 
adult soakers-. 


Although SALEM becane stronger aurwg younger adult cookers of the 2970's. It 
has never hecoee: e troe "first brand”. A fair share of younger adult suckers, 
chough, le enough to keep narkec share steady for a long-Sine. 


SALEH 




•'"Xool 

• # * , 

The key trend for Xool was the searging importance of younger adult Black ^ . 
seekers In the eerket. In the health-roneemed 1980’s, younger adult Blacks 
didn't tick off fro« seeking to che extent thae Whites did. Because of this, 
their Ixportanee surged froo BE of 28-year-old saofcer*. la the 1950*s to 10X In 
che 196C’s. 

4 , 

lounger sdult Blacks of the 1930’s Co 1950's bed basically gene with whatever 
brand vaa Mg oeag younger adult White eeokers (See Appendix 1). Zd'ehe 
2950*s, they began to coalesce behind Xool, vhlek only had a 2X share *eoog 
.younger advlc Whites. It ves tiee for Block* to build their eve brand la the 
1960’j, the heyday of Martin Luther Xing and “Black pride". 
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CaoX Apparently capi Celiac d on ehfs u^tet of^Trhe 19ia'« by slaply advertising 
eo Slacks before its competitors 414. XmoX idb v*re In Zbony consistently 
frea aC least 1962. when out records start. -71x13 w easy. for tool, slacp its 
early-60’s penguin caapalgn fit either race, and it v«e effective. gaol £«case 
'‘coal" a ad, by the early 1970’s. had a 562 share axeng younger adolc Slacks — 
ic was the Black Karlboro. ’ 


3 


I 


XDOL SHAHS AMPHC-lg-YZAk-OLP SKOttXS 



1930’s 

1960-64 

1965-69 1970-74 

1975-79 

1979-83 

Blaek 

" 102 

122 

172 ' • 

|s<2 


44Z 

342 

White 

1 

2 

4 

11 


1.1* 

5 

TOTAL 

2 

3 

6 •• 

% 

14 


15 

6 


Source: 1983,SBS 


» 

Like Karlboro, Xoel capitalised on the shifts la the 1960's market. And, by 
the 1970"s, It was falling out of step with Che trends of the class — younger 
adult whites were returning to looking, leaving fool with a 500 BOX In a sector 
whose iaportance was no longer boeaiag. Kooi was In a bind in the Black 
aarkec, too, wieh'SALSt suddenly spending about as mch as kool against Blacks. 
(See Appendix J) v Xael also splintered its positioning la tha 1970’s, 
advertising each* line extension with Its own thrust — kaol 100 «•** “lady 3« 
Cool”, kaol Kllds was doal sex, upscale, etc. Yoal was vulnerable and Kcvpert 
capitalised on that vulnerability. 


EOOL 
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' ‘j. 

Newport was completely redone betveen 1970-73 — eaapaign, product, package.. 
Wj«n the “new" Newport vent to marker in 1973, it went only 'again** the C 
northeastern U.S., which had keen « focal polne.^of Black population growth 
throughout the sixties as Blacks left the souch. v 

Helper t vac the first oenthol to esphasixo lsagory hue, on the Pot con line. 
Newport w«nc after tool with dollars. Newport 'srcotal. ad spending la the 
eid-1970's «as only about 301 of Ceol's, but It was concentrated In ease 202 of 
the U.S. Saif of Newport's budget was In oat-of-ho»e.. By 1978. Newport's 
regional spending against Blacks equalled’tool’# national Black Basket 
spending. Newport had picked Cool’s prise sarket, with a size it could afford, 
and essentially bought it. The results aeong -younger adult cookers. especially 
younger adult Blacks, were iaaediacc. 
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In the 1960's, Newport scarred rolling our across* Che South Atlantic, vhara* 
nitration patterns of the 1970's shoved Slacks "had been resuming. Xtackor 
data during this mil cue period caad cs confirm that Newport gained ana og 
younger adult Whites as le gained distribution, hue lee fundamental grout^* has 
been due Co younger adult Slacks. ^ 


NEWTCKT MENTHOL 5KAXS OF SHCTCEkS 


. 



1st' Half 

2nd Half 

1st Half 


1980 

1981 

r 1982 

1982 

1993 


ACSS 18-24 



, 



Black 

18.62-> 

22.41 

- > 25.22 - 

—> 28.SZ -> 

36.61 

White 

.4-4 

4.9” ;.s.5 

5-0 

• 4.9 

TOTAL 

6.1 -> 

7.0 

->. 

7_6- y 

8.5 


Source: KSD 7 -Tracker 


% 

All of Newport’s growth has also been due co ies Xing, which seems better 
attuned to younger adult product wants chan Xool. In 1982, younger adult 
saokers need Verb as acceptable produces but found Newport Xing was 
significantly smoother, milder and less harsh than Xool Xing. - (See Appendix 
" X.1 In qualitative work, Newport king Is even described as a 'light" (i.e., 

low 'tar') produce, dasplte its- Id mg. level.- 

The SSS showed chat Newport, like Marlboro, relies heavily on its .users to 
provide brand iaagery among younger adult smokers (See Appendix F). And, 
Newport has the yooogosc franchise of any brand la- the market *— 53T were 13—2A 
In 2983. Thus, it is no surprise chat Newport- has. become the alternate younger 
adult Identity brand, for those who-, don't want to just follow the crowd. For 
Slacks, It's today's, alternative to JEool; for Whites, It's an alternative to - 
Marlboro. 
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m In its early years, SilSM's appeal to younger adult raokars was 
overshadowed by VXXSIOtf. 

•• .» * . 

• SALEM gained sseng younger adult suckers of the 1970's, especially 

Slacks, by spending nor* affectively against-Xeol, bet sever has beeose 
a true “first brand". 


• Xool's growth, sruch like Marlboro's, hinged[on desegraphlc shifts 
caused by the antlouoklag 1960*s. 

« tool was'la tune with the rising importance of younger adulc Slacks in 
the 1960’s. ‘The aiadset of 'Slack Identity" made it cine for Slacks to 
adopt their own brands, rather than follow the general aaxket. 

x - 

o Xsol gained “Slack Identity" by advertising to Blacks before its 
competitors. 

o Vhen younger adulc Whites returned to cb« market of.the 1970's, Xool 
was suddenly too Slack to fit the youngos adult carket and became 
vulnerable. Xool also splintered its heritage, positioning.itcelf by 
«yle. 

* • 

Mevport 

• Mawpars, when le «as repositioned, essentially bought Cool's prise 

Worth Atlantic sarket by in teas* spending.in aut-of-Hoae and agalnsc 
.Blacks* . ... . . ^ , 

o Is eppears^fhas Mewpott has gained younger adult Vhite smokers by. . 
gaining distribution but its fundameacal gscwtU is aaoog Blacks. 

o ?oungec adult cookers sate Havpsrt as mlldor/smoecher than Cool. 

• Kervporc user* ara the main source of Wevporx perceptions. It is seen 
as che alternative younger adult brand — for Slacks, an alternative to 
Xool, for White* an alternative to Marlboro. It'o for those who don't 
vane to follow the crowd. 
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The previous cvo «ections Lave discussed the inportance of a strong position 
In the younger adolc snaker market and the strategiea/circuostances vhie^ 
have, in the past, allowed hrands/companir* to'-achitve growth among younger 
adult seekers, ly integrating eke key poises fto* these sections, several 
conclusions can be"reached. 

I. IH5 IhFOkTAHCE Op IQUKCgt ADULT SHOXE&S 

« i f 

• Strong performance aaong younger adulc suckers is crielcal eo 
generating susgained growth momentum-fag brands/conpmnies. 

— "hew" 18-year-old saokers represent ahpuc 1.6 share points of 
incremental volume eaeh year. \ 

— A yeonger adult soaker who has keen gained and retained . 

appreciates In value over tine because of increased consumption, 
older saokers do nor. ' 


The biggest cigarette brands of the last half century have derived 
the ir strength froa high younger adult development — fall Mall, 
VXX5TOW, Marlboro, and Keol. Xevpest oay become another such brand, 
but its size is currently Halted by distribution-and lack of a broad 
geographical marketing effort. 

■ » ' 

la eaeh case, 

“ Tounetr adulc gains have been a long term leading indicator of 
the brand's market share gains. Typically, major aarket share 
growth has lagged the brand's younger adult smoker growth by at 
least five years. 

“ Cat>t **rck** loss of yc-anger adult strength has also been a 

leading indicator of market share softness end decline* although 
aging may holster the brand's SQM for a deeadc or more. 

— These brands have bean the flagship brands driving tbelr 

companies' performance and each has been superceded by a brand 
from another company* Thus, younger adult growth performance has 
been a leading indicator of long term corporate performance. *' 

It presene, Philip Morris and Loxillard are the only companies 
showing steady younger adult performance gains. 
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• Major performance gelss aaen^ young*r 'a^ul; smokers dq not necessarily 
have a major effect an short ten total uarket share. This Maes chat 
competition aay he slow ta notice an ^japrovcoen-d of m mrfotaance 
among younger adult seekers and. therefore, say •'be Slav to. react. 

— A "first brand" strategy (which'.necessarily targets younger 
adult suekars) provides an opportunity for unique long term 
benefits. However, it is likely*'that at least two to three rears. 
of dose tracking would be required to determine the decree of ’ 
success of a "first brand" effort. 




- Younger adult suokers provide the- cost concentrated switching 
opportunity la the aarkec. While a switching strategy is 
inherently less cost effective, It nay be sore feasible In the 
short Cera and. aay also produce sore short ten share results. 
Ssee switching appeal will be neeesxary to build enough early 
share for a "first brand" to hold the shelf. 

V ... 

o Younger adult seekers have been as likely or v ttore likely than older 
suokers to be early adopters of brands which have ultimately succeeded 
as "first brands" over the last SO years. Younger adults have net 
flocked to brands which v«re already large in j:h« total aarkec, 
possibly' because the existing older franchise inhibits younger adult 
identification with the brand. 

• Patterns observed for VIHSTOH suggest thee a "bandwagon effect" aay 
. accrue ta a "first brand" which achieves an l V-yeer-old shore near 
the ibz ievel. when vmsTOH'a share reached this level, younger 
adult 'Seeker growth was curtailed on both SALEH and Marlboro, until 
VXHSTOH's share again fell below thee level. 


II. SOCCESSfUL TOCTCEk ADULT BEAKP STRATEGIES 07 IKE PAS? 

The successful younger adult brands of the past have used strategies with 
aany sieilar theses. In nearly every .case, .these brands have capitalised 
da" Che following types of opportunities, which uUl*be discussed in aors 
detail. : 

A. External Factors 

B. Crouch Sectors Within Younger Adult Suckers 
C- Out-of-Touch Coupe titers 

9. Product Sellvery/Cessunlcasloa 1 
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A. 


External Factor* 



• Fast periods of incense publicity oa the health issue appear to 
ha - ** played a key rale in the succession of the sajor younger 
adult 'first brands-' 11 


- WINSTON capitalized on the filter boon, which gained eooencua 
Froe the 'health scare” ea^iranaent of the early 1920’s. 

~ Marlboro capitalised an ehe changing nix of aales/fe&ales 
in-che 1940*3, which arose from*their different reactions to 
the intease health publicity of 'that else. 


“ tool capitalised on the sltULlar shift between Slacks/Vhices 
in the 1960’s. 

i 

A 

e Based on the WINSTON experience, product ^breakthroughs' which 
address external faeeors ara note likely to.produce short term 
share results chan those based primarily on imagery wants of 
younger adult seekers. 


3. Growth Sectors Within Younger Adult Smokers 

• •• • - 

• "* Successful 'first breeds” have capitalized on subtle deaographie 
shifts within the younger adult maker oarket. Their 'foraula for 
success" appears t« have been to target ehe FUTURE profile of 
iroueger adult saokers, to be bettar developed- aacng sex/ 

race/geographic groups which are gaining Importance, but only to 
the extent thae refleets ehe group’s rate of growth. This 
“fomule” will usually laply broad based, nearly balanced appeal 
rather then evereaphasis an male/fesale, BlacX/^hlte. or other 
factors. 


- Fall Mall was strongly developed among younger adult female 

saokers while c&eir importance was - increasing cost rapidly. 

• ... . •• ■•**•*• 

— WINSTON ujj introduced.when youager adult female’ laporesnee 
was modestly increasing and was slightly better developed 
among females, but essentially e balanced brand. 

« * 

“ Karlbero was slightly better developed among males during 
the 1960*8, when female importance dipped, but was ( _ 

essentially a balanced brand until after 1975. 

* tool ves highly developed among Blacks and grew when their 
importance among younger adult-smokers surged in Che 1960’s. 

- Newport targeted Blacks’in the northeastern U.5.. where the 
Black population was growing most rapidly in the 1970*e, and 
has moved to the eeueh, following the return migration. 


-29- 
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Cgovth SttceTi Within Younger Adult ’Snarers (Cent.) 
" 4 


The dominant trend la the younger sdult*smoker market $ver 
she lass 50 7 *us has been the rising importance of females. 
Because of this, the major'"first brands" ha-re bean 
overdeveloped among wits only during their periodc of 
decline. Marlboro has become overdeveloped among younger 
adult sales only after 1575,'rhen its share ««s softening 
aseog younger adult fovale sdokerS. 


One key to Marlboro's success, la capturing the Baby Bubble 
appears so be Chat it attracted more 18-year-old cookers than 
V2XST0W, viehla the younger adult smoker Market. That is, it 
wes clearly a "first brand**, with relatively lower switching 
appeal. 


Out—Qf-Xouch Competitors 


In every ease, Che major younger adult brands have been succeeded by a 
competitor's brand positioned cs be significantly different from cbe 
predecessor. The sofceafng/dccllnc of the major younger adult brands 
seess linked to an inability to "stay in teno with the tines" as well 
as a neWrcoapetltor "started in tune with the tines" at its 

in 




locroductioo/rtposltloning^ While the real criteria for being 
tune" are* probably the mesh between lnagery and/or product and ihe 
grants «f younger adult snekers of the timer,,denographics are a us. 
tool fort Identifying the likelihood of that nesh. . 


Fall Kail bccane out of touch with younger adolc. smokers' product 
wants uhen le failed to effectively react to the filter boon of 
the'1950's. WINSTON fit chose wants. 


WINSTON uas the vice in of subtle shifts which nay have been 
transparent or seemed transitory at the tine. 


WINSTON '* light-hearted campaign £f£_well with che-eindcat 
' of the 1950*c, b«e did aoc fit as well with eha rff.vag tide 
of intense yooeger adult rebels as Karlhoro.did lathe 
1560's. 


- VIHSTON's campaign had a slightly female slant and so did 


its franchise. In the 1560's, younger adult females we« 
losing importance and males were gaining — a better fit far 
Marlboro. 


- WINSTON* c popularity among elder ciwkars nay here made le 
difficult to maintain an exclusively younger adult Identity 
daring the 1960's, when chat vane was most*extreme.. 


Xool found itself "too Black" in t&e 1970's as younger edwlc 
Whites were rapidly regaining market importance. 


La 

a 


—lo¬ 


ot 
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C. Out-Of-touth Cwoti itor* (Sni(.) s 

_ t 

o Marlboro’s advertising/positioning seeos to have becone less la 
couch wish the deaegraphic trends. vi ;hia younger adult sooke^b of 

che lace 1970’s and 1980’s and, perhaps, their nindsec. 

*1 

- Younger adult fesale saofcers ware the key growth sector In 
the 1970's and 1960’s. 

- Today, Marlboro’s younger adulc sale eaokers do not Save an 
above average Interest In aaseullne isagexy 'versus all 
younger adult sales. 

- Philip Karris eay have recognized Marlboro as vulnerable. 
Marlboro’s disproportionate Switching losses co Virginia 
Silos and Meric tend co feed Marlboro's losses back co PM. 

The campaign, codifications on these brands oay shorten che 
lines of supply. '« 

D. Product Delivery/Coaaunlcaeion 

• Throughout the succession of "first brands^ youoger adult saukors 
have..ooved Co "ailder” products. 

-'Pali Mall prooised "aildaess" based on Its length. 

— VXP3T0X. as a flleeS produce, would be saua as ■Ildar chan 
•. nenfilters. 

- Za the I960*s, Marlboro was "oilder", i.e., significa ntly 
■lower in car, than WINSTOH, as was advertised by che FIC. 
■Today, Marlboro is still raced uilder/saoother chan V1KST0N 

67 younger adult smokers and is preferred. 

- Xo«l and SALEM could- be seen as milder because of tholr 
aenthol. 

- - Newport is perceived as allder/racechar .than fool- • • ’■ 

• Successful "first breads" have used'positive product messages."" 

- Fall Mall emphasized wilder smoking "pleasure*. 

- VMSTOW "Tastes Good" despite its filter. 

— Marlboro la "where the flavos io", although hlscorleally and 
presently smoother than VZH5T0N. 

• • 

- Newport speaks to snaking "pleasure". 
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>7 emission, ae bread whose product*n*«sage« remind th« eeuuacr 
of predocs Mjatlvi- as portray the ‘bread as a "Veak cijarette” 
has succeeded ae a younger adult flrse brand. Tor example, aaj* 
brand which has specifically emphasized 71 °^ t»r' (which lxpllds 
remaining car) has been United es switching galas among maturing 
•makers. 
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iv. !H?LiCATioMs/a£eohwa<aATioNs roe 


Younger adul c lookers ire critical to XJZ's long cere performance and 
profitability/ Therefore, 8J* stwuld »*kc a substantial long Cera 
commitment of manpower and money dedicated co younger adult seeker 


An unusually strong commitment froa executive Manaremenr will 


be necessary , since major volume payoffs say Jig several years behind the 
implementation of a successful younger adult smoker scrategy. 


This time lag can also magnify che penalties, far wrong cures la che 
development and iaplemeneacion of younger adult smoker programs. To 
prevent such problems: 


8JR should develop objectives, planning procedures, and mark* cab Hi 


criteria for younger adulc brands/programs which reflecc cheir unisue. 


loog term character. These oey differ signifieencly from the 
approaches/aeasures which are appropriate to established brands or co 
nev brands addressing older smokers. 


- Thoroughness should be emphasized. 

. * ✓ 

- Innovation, experlqencation, and multiple approaches ahould be 
encouraged. 

J 

- Rigorous, objective consumer-based action standards should be 
established co ensure tbac volume results will ul t i m ately follow 
and that continuing Management commitment Is warranted. 

8J2 should nake resources available co develop/improve its capabilities 


oughly identify and track demographics. values /wants, aedia 


effectiveness, and brand performance vithin sectors-of the younger adult' 



and maintain a long term, single-minded focus co all elements — 


product, advertising, same, packaging, media, promotion, end 
diatribetieo. Tactics which could negatively affect che integrity of 
the strategy should be avoided. 
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U1 should seek ra bee car understand aa^ capitalize on the aarkec s. 
coedidens/approaches which have successfully created younger adult v 
strength for brands/ceopeaies la pare: 


A. -fiscernal Factors 

1. Growth Sectors Aaotif Younger- Adult Soakers 

C, Out-Of-Touch Coopeclears 

D. Traduce Delivery/Coc&unicatlon 


Since XJK's prodesses/cools have been better attuned to svitching efforts 
than so “first brand" strategies, tine and learning will clearly be 
required to fully assess the opportunities available through these 
avenues. It should be noeed chat the nVrw/estsbllshed brand progress In 
the 198* flan already address the aajor issues/trends identified below, 
within the fraaewoxk of current kaowlcdge/prscesses. These Plans should 
continue as a basis far JUX's 1984 aarkecing'efforts, but should be 
enhanced by a full—tlae dedication of resources \zo ensure a colucloa to 
the prebles. 


a_ External Factors (Detail la Section V) 


m 


e SOCIAL aCCETCAIILXTY 


A breakthrough product which effectively addresses social 
acceptability concerns coaid xevolationire the aarbeC as VJNS70N 
did in the. health-concerned 195ff's. The ulciaate site of this 
opportunity will depend on younger adult saokor acceptance. 

Thus, XJX should consider: 


- The need to develop a'social acceptability product whose 
smoking benefits weet younger adult smokers * wants as well 
as oeher lookers' vants. 


Tlaaniog- *■ second* catty, socfal-accepcabillcy~brand which 
could eophaslse salaatreane you n ger adult laagesy and 
product positives*, thus avoiding the consotacloos of 
"social concern" which would likely be.associated with the 
first entry. Thus, Ulf could enter its own “Merlboro" to 
follow the “ttXWTOfr of the I980 r s." 


mczxs 


Pricing is « key issue la the Industry.- Sows evidence suggests 
chat younger adult saokess are ia ceres tad ia price, but unlikely 
to adope a brand whoso only “hook" is prico. To wisctalxe the 
possible pricing opportunity aaoog younger adult soakers, several 
alternatives ahould be -considered: 


we 

o 
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A yrLfs/'tmlu* brand vould'^eyU-« conspicuous ascend “book” 
Co reduce possible eooilixe' Yscveen. youfiger adults* value 
vases and Imagery vases- ‘ TJe'eosC saleable "book*** ark 
likely co be based oo produce quality, clncc these proViae 
easy-co-explain public reasons for switching. Suitable 
laagery should also be used. 

** . J ' * 

- Since younger adult svoktrs ylth Above—average lacereft in 
value axe concentrated in the Coolness segsent, It Is 
possible Char younger adult soakers sight be responsive to 

an appropriately positioned rvalue-oriented nenchol entry. 

«• * 

- Tactically, extended periods*of closely targeted pack 
proeetlon (2TC1F. caapli&f) in selected cites (a-g.. 
convenience sxores, mill Lacy exchanges, speelal events) 
could lead Co brand loyalty frea repeated trial. This 
should be considered an lavestnenx prograa. 


B. Cgovth Sectors Aaong Counter Adult Saokers (Detail In Section V.) 

I 

o Younger adult Hfstanic and Hack saokers should be key UB. 

targets, since they arc gaining isportance la the younger adult- 
snokersarket. 

— Xesources/aanpover should be sade available to increase 

.understanding of the dynaadcs, vanes, and executlocal 
sensitivities vithin these oarkets. 

- Heavy—up advertising In selected sedla are likely to be 
beneficial against younger adult Black‘sookera* based on 
Hevpert/Xoel history. 

- Conpedclve advantage could eecme froa these special 
narket programs, since Yhilip Korris- has Intensified its 

- Bladt/HIspanic Basketing efforts. 

* « 

. o resales am csotlnulng to gain importance aoer.j-younger-adult- 

cookers and, based on their diversity, should afford a washes- of 
potential opportunities. 

- Since the condoning trends to working wnaen end "new 
•ascollnlty* laply greater cn—nnalidcs between the sexes, 
a dual sex brand which appeals to, but Is oae Halted to 
weaea aay be “In tune with the.dues.“ 

- • ’Style/Dress'* reaalns a pronounced interest ostf younger 

adolt g«uale seekers, Vuc abould be executed to provide a 
clear polnc of difference and not be “toe bold." . 


Q044 
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• "Moving up in the world" has beep- identified 'as a key enduring 
vans among younger adult smokers.** This imagery need is likely co 
grew, since younger adults who follow the la by Jubhle are likely 
*o experience Halted opportunities for traditional success. 

- Haired opportunity to "move up* wirhin the establishment 
cay lead younger adults to 4ore entrepreneurial Beans of 
success, such as fane via the perform!ng arts. This type of 
concept oeshes vith youngor idults’ key activities/ • 
interests, apparently represents aa enduring want, and 
therefore aay provide an lanovarlve opportunity, to be 
eloarly different fro* competition. 

% v 

~ A "status syobol" brand aay attract cooe younger adult 
soakers, as an affordable compensation fat other luxury 
items, If it can be (executed to‘key on younger-adult 
definitions of "class" and achieve-clear difference versus 
competition. - 


frit—Cf—Touch Coapetl Cots 


based on history, RJR should eaphaslze coopetitlvc efforts which 
are clcaTly different froa the target brands. Head-on or 
laltatlve strategies should be pursued as defensive rather than 
offensive aeasures. Thus. 3JX should target younger adult 
cookers based on their Inherenc vants/dlfforencas rather than, 
letting competitor* define the narkat. ‘ * 

Marlboro has becoae somewhat our—of—touch la that It is too. male 
to folly capitalize on the fesale growth sector and Its masculine 
lasgery Is less of a "hook" In the 1980*s. However. Marlboro's 
users themselves provldo the bread « strong positioning as an 
Identlty/bclonglng brand. . Since Marlboro is act likely to be 
■preesptable -on belonging and Is oot-strongly. profiting. from .its 
" masculinity", ocher less hoad-on strategies hold more promise at 
present. 

- Marlboro smokers ere half of the younger adult market end, 
thus, eneoopass a diversity of vents. This implies that 
successful attacks on any key-sectors of tbs younger adult 
narkee are.likely to hart Marlboro. Thus, ‘a variety of 
. approaches should be developed f addresa the spectrum of 
younger adult smokers rather than limiting creative options 
by defining tne market strictly im texas of Marlboro. 
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Out-Of-Toucft Conpecicors (Cent.) >' f 

‘ - ^ * ?. 

** Virginia Silas and Merit should be high priority coapeclcjve 
targets . since they appear go play a key role, in d 
fhxilp Harris against harlboro's traditionally high • 

** switching lasses • 

- VAXTXCZ aay 'Have an opportunity to compete sore effectively 
for younxer adulc harlboro switchers, based on Its history 
of switching gains from Karihoro. (Shaun in Appendix Q). 

V 

Product Dellvery/Cagaunieacion 


• Snooth, aild product delivery seeas. to have been a V*y factor in 
Che succession of younger adulc brands. Therefore:' 

}•• u % 

- HJX should ensure that product wanes aaeng cookers IB-24 are 
fully understood and reflected clearly la action standards 

•' for products targeting younger adulc caokers. 

- XJX should give high priority ts eliminating elements of 
* ’*"* harshness fraa its younger—adulc-targe ted products. 

:• 

« RJJJ^should use copy strategies which emphasize product positives 
to“young«r adult seekers* Connotations, of "weak"*,. "concerned-. 
or "107 car - should be avoided and eleaents. of olid, snooth, 
rich, seeking pleasure should be etaphasized. 
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Opportunity Analysis 

Pricing Is a hey issue because of the pressures of the FEX Incr&e and the 
ensuing surge in sales of generic/private label brands, the lapaec of price « 
younger adult saokers Is a conslex question, which Is likely to require 
additional learning! over else, to completely resglvq.. 

Scudies by the National Bureau of Sconoelc Research (USER) uere used by the 
government as a rationale for the FET increase. These studies Indicated that 
price had a auch stronger effect on smoking by younger adults, pertlcularly 
oales, chan ea any other age group, because people uere less likely to scare 
smoking In an environment-of higher cigarette prices: Thus, over an extended 
period of tine, younger adult smokers vould tend to become less price 
sensitive , since those who react most strongly tAuld nog become saokers. 
however, the N8IR studies clearly loply that price Influences younger adults, 
so chat price/value' may offer an opportunity for come share leverage among 
current younger adult smokers. 


Strategic Alternatives 

>*" : 

1. In the 1983. SCS, younger adult males were more likely chan any acker saokers 
to say they would buy generics for any price differential, large or small. 
Tec they were least likely of all saokers to report e generic usual brand. 
The explanation Is probably conflicting wants: 

m ' i 

— Younger adulc males wane to be seen as successful, seaeone who buys the 
best regardless ef price. 

- They vane to make a good Impression on others, smoke * brand acceptable 

to their friends. . 

- - They have' little Interest In being seen as "smart shoppers". 

L-.S 

field reports from the alllory market confirm..this conflict. Generic sales 
w«xe booming but none of-the sea uere seem smoking them.— because they were 
putting the generics in Karlboro packs. 


Younger sdule .females ha«« .a more average attitude toward eoat—eonscious 
**Imagery hue etc else unlikely to adopt generics, perhaps because of conflict 
with their awn "upward striving" wants, such as' style/dresx. 

Thus, to aasialxt *9pertuaicy among younger adult smokers, a prico/valuc* 


Thus, to maximize ^nporcuaity saoag younger adult smokers, a prico/valuc 
brand mill need e eecand "hook" to Its proposition to al low you nger adulc 
smokers to switch on the basis of other, more acceptable wants as well as 
price. While lunr. ul-Ll be deairabio. probably necessary. to brand 
success, the most likely second "hook* is product quality/taste since this' 
l* a. more easily expressed public reason for adoption. Examples would be 
"computer technology produces Sector iaok« at lower coat* or *p«y for eke 
best product, not the big brand name." 
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2. lounger adult sales In the SS5 were sort likely then ^any other snakc*-x to 
have taken advantage of IIC1F offers. SiKh yack promotion* provide jho 
savings benefit uichouc conflicting isagery but typically yield tria^L or 
occasional usage rather chan a change In brand loyalty. Carton offers, on 
the other hand, tend to reaeh older snokars. But, If XJX coold closely 
eartet pack price proaoclan* Co younger edult soakers over an extended 
aeriod~ef tine, brand loyalty eight b e captured. This vould he en 
lnvescoent prugTaa. Its tost effectiveness would depend on how rightly 
pronecions could be targeted to younger adult saokers via, for exaople, 
ailicary exchanges/canteens, selected convenience outlets, etc. 

Any ocher price"tactics on established brands could tend to undercut their 
perceived quality/value. 

3. An SW profile of younger adult cookers'who have aore interest chin their 
peers la a value brand, but lover confidence in generics, shoved high 
Coolness Segncst deyelopaent. Air hough, as siqea above, price behavior nay 
differ froo expressed wants, there nay be sooevhbt higher potential for a 
aenthol entry to appeal to younger adulc cookers on the basis of 
value/price. 

n 

key Points 

*•*.*# • 

o Any erlce/value strategy vill need a prcecptive second “hook" to sake it 
easy for younger edult cookers to switch far a reason other chan price. 
Product-based "books" are easiest for consuaetx to publicly express. 

« Since younger adult Coolness cookers hov* sooeuhac above average interest in 
value, a nenthol entry nay warrant consideration. 

• Tactically, closely targeted, long running aiCJP’s nay yield ectae younger 
adult switching (as opposed to trial).. 
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Opportunity Analysis * * 

Social presnrM against rooting are high and-Increasing. This negative 
influence is scaavhat sfqllar to the health situation in the early 1950’s. 
Therefore, it is possible that products which effectively address the perceived 
social negatives of sacking and also provide adequate seeker benefits could 
revolutionize^hc future oarkot just as filters revolutionised the narket 
during the 1950’s. It is possible that JUX will have an opportunity to repeat 
the VlVSTOS success In the 1980*5 environment. : 

The long range Intact of such products on the industry will ultimately depend 
an Their acceptance aeons younger adult seekers, just es the filter revolution 
did"! At present, yoengor adult snekexs and aonsookers are bceoeiag polarised 
on social acceptability — younger adult smokers show leas concern with the 
issue than aliar saekers, while younger adult nonsmokers are soeevhat *ore 
concerned. T 

, ■'In general, you arc more acceptable to 

people if yeu don't smoke." 


Z AC8££ 

skoxzxs 

KOHSMOXEXS 

18-24 .. 

<9.3Z 

-> 73.2 

25+ 

55.3 

71.1. . 

To cal 

34.4 

71.5 


Source: 1983 Snaking Attitudes Study 

Clves younger adult soakers' keen interest in peer acceptance/approval. It is 
llktly that younger adult smokers would he interested in a brand which 
effectively addresses social acceptability and also provides the other sacking 
benefits- they vent. However, If that .brand is positioned as ."socially.-, 
concerned”, younger adult seekers nay try it as a novelty but are unlikely to 
adapt it aa a regular brand — younger adults who wish to* be seen as 
‘concerned” are sere likely to cheese to be nonsaokess. 


Strategic Alternatives 
1- First Entry brand 

b . 

If XJX achieves first entry with a oeclal acceptability brand, younger 
adult smokers are moan likely to adopt it if the bread propo s iti on la “ 
positive and mainstream as possible. This was essentially WIXSTOH e 
approach Co the keelth concern. In the «S0>. VIXSTO* let Seat end ochera 
• all “aafer" filters, while VT3ST0* let people know it had e filter hue 
emphasized'the weitive of caste, for example: 

e The added product benefit might be “enhances sociability” rather than 
courtasy (which implies potential JiaapprovAl from others). 
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• Die naae, paekage.'and pact—Introductory advert King Concc dees 
awareness of the paint of dif ferencevas established) canid iy 
emphasize supportable claiso that the" brand also provides a fall 

ncasurs •£ bonefies of "aid style filters'* such ss caste, 
satisfaction, draw. and laaftry. 

•• * 

2. Second Entry Brand 

The opportunity say be greater for a second entry social acceptability 
brand to establish aalastreaa appeal aoong younger adult smokers, since the 
first entry ease ‘push the produce difference. Thus, the first entry talghc 
eucoestleally be viewed as "concerned'* even if it went aalnsttcaa 
post-introduction, l.e., quickly repositioned.itself. 

■*. 

Ocher advantages of the second entry strategy could be: 

e The strategy is equally viable whether 2J& or anoeher coopany hits 
uarket first with a social acceptability brand (assuaing thac produet 
developeonc doetables «111 be sleilar between companies). 

o RJ% cquld cover the bases by offering both a "concerned" and a 

younger-adult-orienced entry. If the first product is a satisfactory 
snoke.'dt could be used under both pesitionings. 

3- line’TxtcnsTons 

If social acceptability entries catch on, 1A should be prepared to defend 
its established brands with appropriate line extensions. Although a 
cainstrean second entry brand could, itself, be a line extension, this 
would, dilute leverage of "the new way to snoko" versus "old style fllrec 
cigarettes’* and allow coepctltlve brands tc sore easily respond. The least 
likely candidates far this type of lino extension would be brands committed 
to “Virility“ such as CAM5L and, hopefully, Marlboro. 





• Key Points : .it 

-• Products ^dressing social acceptability could revolutionize the aerket in 
the saae way filters Aid in the "’health scare” envlrecaest'-of .the. 1930*?. 


The loeg range outlook for such prococts will depend on their acceptance “by 
yruuger.adult soakers. 

To be adopted by younger adult (meters. a social acceptability bread otjould: 

1. Offer adequate looking satisfaction a well as effective relief 
ftoo social pressures- 

1. Be positioned positively rather «h«o •* "socially c«ocexs«d". 
perhaps using essentially ehc VWSTtlU strategy •£ the 1930’■- 

A second entry social acceptability brand, is sore likely to be able to 
poeisloa itself in the younger adult nainstreaa. 


o 
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BUCX/BISfAHtC TOUHCEX- ADULT gjOXEKS 


Opportunity Analysis 

Younger adult Hack and Hispanic seekers arc drauatirally iacreaaiog in 
iaperxancc and will. conservatively, comprise-20Z of the 18-2* carkec by 1S90. 


*■ :* : BUCX 

1965 

2 Pop- 18-24 

11.2 

Z Soakers 18-24 

12.9 

Index 

115 

* HISPaHXC 

Z Pop- 18-24 

HA 

Z Seekers 18-24 

HA 

Index 

HA 

BLACK 4 HISPAHXC 

Z Pep. 18-24 • 

HA 

Z Soakers -18-24 

HA 


* *• 

Census Bureau; Hispanic 
Population for she U.S.. 
the California Ecenosy); 


PROJECTED 


1976 

19S0 


1990 

12.4 

13.0 


14.8 

13.4 

13.6 - 

_) 

14.5 

108 " 

105 


98 

5.7 

•• *7.5 


9.9 

HA 

'3.9 - 

-> 

5.1 

HA 

52 


52 

18.1 

20 .'$ 


24.7 

HA 

17.5 - 

-> 



Ocnibus Study; "Projections of Hispanic 
1990 4 2000** (Cancer for Continuing Study of 
'Health, U,S., 1981".. 


B 


Sources: 


BLACKS 


Since chn Kaol phenomenon began in the. 1960's, younger adult Blocks have saved 
increasingly to menthol products, which have accounted far 902 of the younger 
adult Black oarket in recent years. In 1983, 722 of Blacks 18-24 anoked one of • 
the 3 aajer Coolness brands, although the aegaenc has been getting aone 
ceaputicion fren Stylish brands. -Virile brands, even Marlboro, have virtually 
."»• appeal to Blocks. 


• 



SHAKE AHOHC BLACK SMQXEXS 

18-24 



1980 

1981 

1982 “ 

~ ‘ 

Avg. ft'. Oig.‘ 


Kool 

34.6 

30.3 

27.9 

'21.8 

- 4.3 


Hevpart M 

18.6 

22.4 

27.2 

36.4 

+ 5.9 


SAJJM 

17.2 

19.2 

17.3’ 

13.6 

- 1.2 

• 4 


Coolness 

71.3 

7.2-8 

73.0 

72.1 

’4- .3 


Menthol 

€8.7 

89.9 

31.5 

. 88.9 

+ .1 


Source: MBS Tracker 
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HewpoTC-ls-Che .growth brandLaoongjr«unger a<fuid Hacks, ^ec lc Is not perceives 
as particularly relevanc co their key vancs/concerns: "paving up la the 
world," style/dress, and powerlctsaut. Effective spending appears to l^eve 
been key co its sueeess, although produce aiidness versus Xool say have played 
a role- 

*4 

•• 

Xaol appears co have risen purely from an emerging* desire far blade identity, 
hue ic is net elear chae this vane is as pronounced aaong younger adulc Blacks 
coday. r 

• The SOS shoved chac younger adult Blacks' were less likely chan older 
Blacks ea believe "it is laportanc co remember ay roots." . 

o A1 chough Kevparc is proalnencly advertised in Black publieaclans and 
spends above 16Z of les brand dollars against Blacks, 59Z of ics dollars 
go co OOH which is primarily general market; 

* * v* 

o In qualitative «ork, younger adult Blacks feel, limited rapport uich 
Coday's Black "leaders". e.g.. Jesen Jackson. 


Thus. Coolness strength aaong younger adult Blacks.aay^contlnue to decline in 
the future in.favor of Stylish brands which key on Slack wants but also have 

appeal in the general sarkee. 

; 

o 

* • 

Hispanics 

• •• , t "o ** * . 

The Hispanic market is very difficult to address because: 


o Mexicans. Cubans, and Puerto Bicans fan three distinct segments vhleh 
differ In wants, lifestyles, even language. 

o Kany Hispaaicn Insist that advertising be in the Spanish language and 
chat visual executions be. perfectly attuned to Vaelr lifestyles, calf 
image.- and traditions. Kispanies are extremely literal. 


* 


o Illegal* entry makes even population data difficult to obtain end tools 

for understanding/tracking she Hispanic market.have heca.q.ulge primitive _ . 
compared to general market capabilities. 

Mexicans are ehe largest and fastest growing sector of the Hispanic population 
and also the seetor in which iJR's performance is strongest. 

* i 

Percent of P.S. Hispanic Population 



• 

mo 

• 2000 

Mexican 

• 

Six -> 

64Z 

Puerto Bican 

14 

12 ' 

Cuban . 

7 

5 

Othet 

13 

U 

Source: Cancer 

for Continuing Study of tha 

Califs: 
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Marlboro Is Che Idling brand among Puerto BicinS’-eod Cube tut end recently 
appears to have Intensified Its «effares-against-cheCKemlean iector. Is*feet, 
Philip Morris appears to be increasing special market epehdihg behind ell of 
its key brands, vith special Hispanic campaigns recently appearing for 
Marlboro, S4H. and Players. (Sec Appendix 1~) 

Key Points 

• Blacks/Hispanic* will conprlse 20Z of all younger adult seekers by 1990. 

I, 

• • * • 

.^lounger adult Black saokers appear to be highly -responsive to effective 
- "'advertising spending. They appear somewhat more- likely co be attracted to a 
• - brand which keys on their incerescs in “moving up - - and scyle/dress and ean 
achieve reasonable development in the younger adult general sarkec. 

• ! ..Knowledge of the younger adult Hispanic market is ektresely lisited. 

although it is fairly clear that Mexicans are the key.sSeetor. Success among 
"younger adult Hispenics is likely co require development of an adequate 
information base and extreme - sensitivity to executlonal eleaencs. 

• * l • 

'‘•Philip Morris has placed much heavier eaphasis on ethnic spending in recent 
years and evolved*on-going Hispanic campaigns for Marlboro and Benson 4 
v Hedges. - . 
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YOUNCER ADULT FEMALE SMOKERS j 


Opportunity Analysis 


Younger adult female smokers h«v« been a-driving farce behind industry growth 
during the less half century as they have become eere likely to oaake at age IS 
and, over time, spread in importance within older age brackets. 

2 IMPORTANCE AMQMC 18-YEAR-OLD SHOXERS 
1960*3 T 1970*3 ' 1980-83 

Kales 62 33 51 

*• » 

Feaales 38 . <7 49 

Source: 1983 SOS •* 

• • ' 

* 

Younger adult females ere' continuing to gain Importance among younger adult 
smokers, due* to their stronger incidence trend versus younger adult sales. 

; Based on government reports is recent years expressing alarm at increased 
smoking amo^g,teenage girls, younger adult females are,*likely to continue to 
slowly gain Importance, although external* factors such; as social acceptability 
and priec may affect the outlook. 



INCIDENCE AMONG YOUNGER ADULTS 

18-24 


TOTAL 

KALES 

FEMALES 


Z 

Z 

INDEX 

Z 

INDEX 

1980 

32.7 

33.7 

103* 

31.7 

97 

1981 

31.7 

■ 31.6- 

. ■ 100 

31.8 

100 

1982 

29.4 

28.8 

98 

30.1 

102 

1983 

29.0 

28.8 

99 

29.3 

101 



Sourea: HDD Tracker 
> .?. * * 

*"*/*’■ Key differences la wants between younger: ad wit female smokers end' other smokers 
were identified in thm 1933 S8S. .... — 

r m **? 

KEY taMTS/COKCERNS' Of FEMALES 18-26 . 



% 

VS. TOTAL SMOKERS 

VS. TOTAL 18-2.4 

Jelonging/Fltcing Zn 


- 

Moving Up la World 

444- 

No Differenco 

Powerlessneps 

44 

4+ 

Style/Dress 

444 

Mr 

Savlags/Velum 

4+ • 

+44 

Kealth/Ter* 

4- 

44-4 

New Kale/Tcmale kales 

444 

4+4 

Social Acceptability 

4 

444 

Smoking Problems 

+ 

.44 
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Sespiec <«>* differences £n vanes fraa youngeosadylr ulei. younger adnle * 
fesalcs tend torweke jul sextan is rather ktfda-.'speeifLcally carpeted fesale 
brands, e.g., 3+2 saoka Marlboro -versus 11Z f oz£ Flkgiiii-a Sl£ss. 

• or 

• Virginia SlisS was introduced in 1968 bee appears to have gained appeal 
as a younger adule fesale 'fine brand' only la receac years. 


K.fwa 



This say relace co its gradual campaign evolution' from. heavy makeup and 
avane garde fashions co sere friendly, easual Imagery. This transition 
cay have .been speeded by the introduction of SAL&i Slia Lights, which 
outperformed' all ocher cospccicors la accraecing switchers f -os Virginia 
Silas. ' 


i> ; ***. 

* .•*%* * 

vniciMiA slims 

SVITCHISC ASOMC FEMALE SHOKEXS 18-24 



•; 

* • , 

KET 

GAIKS 

HEX LOSSES 


• 

• •'Jack 

rrs. 

I 

• ?IS. 

z 



SALEM 

— 

- 


45 


• 

Barclay 

- 


-.05 

16 


■ _ • 

CAMEL 

- 

- 

-.02 

6 



VAXTA6S 

- 

- 

-.02. 

6 



3fiH 

•- 

- 

-iQ2 

6 


•. -w' 

Generics* - .. 

um 

- 

-.02 

6 



Marlboro***. 

+.26 

39 

■* 

— 


rrt. 

Merit 

+.12 

18- 

— 

— 


\3i 

Newport • - 

-+.0S - 


-a • 



• 

Xeac 

+.05 

a 

— 

— *“■ 

cjn 

h-> 

• • vft 

Parllaaene 

+.05 

s * 

* 

— 

cn 

—r 

All Other 

+.13 

- 12. 

-mQ4 

15 

CbJ 










+.66 

1002 * 

-•31 

1002. 

CXJ 

►P* 

(jl 





* 


o 


Source: WO. 1980*83 Use Half! 

Avg. Per 6 Mo. 

• 





• 

• Although base sizes are snail* there Is sooe indication that Virginia Silas 
younger adult core females are true Stylish Segaenc seekers who d e si r e to make 
a bold a casement with their brand, whereas Virginia Slims fringe smokers 
consider the brand to be nearly tee bold for chair tastes. Ita key Imagery i». 
naturally enough, 'today's woman**. ' . . 
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— __ _ _ ^ *, ' _ 

f Virginia Slims weakness may be Chet it fits no.f"onljr a particular type of 

feoale b«s * particular stage of Ilf*, the -jnro£b'rypical ydaager adult fecal* 
Virginia Slims seeker Is'like Its overall franchise — she *la free a faallV 
with Ineeae over 523M (Ml a 160), has some college education (SOX • 130), is 
eaployed as a secretary/clerk (Ml - 160), and is single as newly tarried. The 
drop In Virginia Silas develepaent among aarric^/forderly aarrled voces 
suggests chat Virginia 51'las coaehov does not fit' the aarrled vonan’s lifestyle 
and thus, has Halted opportunity as a lifetime trand- 


T* 


• • 

Virginia sums dzvelophsnt 



TOTAL FEMALES 

18-24 FEMALES 

Never Harried 

b \ 

213 

126 

Harried < 2 Years 

182 

96 

Harried*2+ Years 

77 

77 

Forocriy Harried 

77 

. 48 

•i 

Total 30X 

100 

100 

Share 

6.0Z 

10. 7Z 


- Sources: 1983 SOS, 1983 Tracker 


• # t 

• host younger adult feaales saeka a dual eex hr and — net toe aasculiue (e.g. 
CAKHL)_, Vut not strictly feaale (Virginia Silas). Vhile specially targeted 
fesule'brands •'vill undoubtedly play a role la' the future aarket, lifestyle 
trends suggest that coaawnalities between younger adult aalcs/feaalcs are 
increasing over tlae . so chat dual sex wants aTe likely -to remain prevalent. 

~ lounger adult feaales are Increasingly saving 'loco the workpiece, «c a 
sore rapid pace than older voces. 


LA30R rotes PARTICIPATION (Z) ages zo-24 

a a———I I I I ———u— II O' . . i ————■ 


\* 

• s • 

"• i 1 

13.60 

■■*. 1170.*..* 1S75 

..*1981. 


Feaales 20-24 

46.1 

-> 37.7 -> 64.1 

-> 6J.6 

J 

1 

Index vs. Total 
Feaalee 

122 

127 • 133 

' 134 


Younger adult feaales have beceae as likely as sales ea attend 
college. ( 


1 COHf ftg vvsmi TES 18-26 ‘ 
1560 1570 1573 198 1 

Kales 63X 371 53X •• 50Z 

Teealcs 37 -0 A3 47 -—> 30. 
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ur**-. 

Ftsales Are increasingly opting to tepala slnglcfduring their youoge? 
adult years and to live alone. ■*. •. 

\ 


IWHOHAVE NEVER HARRIED 


Ares 20-24 

1980 

1970 ■ * 1975 

1981 


Kales 

53,1 

54.7 59.9 -> 

69.5 

» 

• 

Resales 

IB.* — 

-9 35.1 -£ 40.3 -> 

51.9 

• 


VOOMCER ADULT FEHAlES LTVXNC A1QME 

liio 197QT 1975 TiaT 

Hunker (M) 110 2S2 501 752 


v .. 


Source: Statistical Abstracts, 1962-83, pages 41 k 44 


- Bothayounger adult sales and females are sore Hkly to say they 
'‘associate with the nav ideas of oen/vescn'* than their older 
counterparts. 

These ‘increasing lifestyle coeaonallcles suggest thee females vlll continue to 
he aore v attracte<| to dual sex brands which adequately address their vasts than 
to highly targeted fesale-oaly brands. 


Key Points 


« lounger adult .fesale snokers have greatly Increased in Importance ever the 
last 20 years and are—likely-to- continue-to slowly gain in importance, 
unless external factors intervene. 

«£SS25. 

• Virginia Sli»s,..*r .slaller fenalc—only brands..ere likely to hold, e niche In 
the future younger adult fesale narket, hue essentially dual seat brands, 
which are attentive to fesale vents/concerns ate likely .to. provide the 
larger opportunity. 

• Style/dress resains a pronounced interest among younger adult fesales^ but 

should be executed to nrovlde a point of difference end not be* - coo 

bold - . 


t 


(J1 
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O 


00 
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—. _ - <— ~HOVlWC UP In TKE TuORLy 

• % 

•p 

"T 

“Moving up in the world" is a key want aaoag all groups of younger adulV 
saokers and the one uhleh asst distinguishes the* from older soakers la ch« 
SSS. This is nor surprising, given char they are la the process of developing 
chelr education and/or career and establishing their Independence (which 
requires dollars). 

Dollars eay «ell be the key ueasure of success Co younger adult soakers, since 
the desire to move up decreases as chelr in cooes increase. Slue collar uorkers 
(who are the highest earning younger adults) are less upward striving chan 
average. Sdueaclea sake* no difference* 

* \ 

.lounger adult saokers are note likely than elder to eaphaslze the "image" of 
success* They like Co know inportane people and feel "there's nothing wrong 
with showing you've aade it," regardless of race air sex. 

* a 

Over the next 10 years, younger adults' desire to "nave up" say become more 
frustrating, since the peak of the Baby Bubble will ride just ahead of thea. 
dogging the traditional avenues of advaaceaenc and soeetss. This suggests 
chat they may-move to alternate paths as other “powerless" minorities have done 
in the past. 

• Seee aay coapensate by seeking to acquire affordable status syabols. 
possibly to preoclge/class cigarcetc brand. However, .it Is not entirely 
•dear ghat the youngez adult definition of "dess" will entirely nesb 
..with the ^status syabols prized by'the older establishment, since they 

■ seen to prefer designer jeans to couturier originals end flair/ 
Individuality above clcganee. BAH, the only established "prestige" 
brand has attracted sane interest among younger adult Blacks/Hlspanlcs 
but is underdeveloped aaoag younger adult saokers as a whole. 

• One option successfully used by entrepreneurial minorities in tho past 
is to seek faoe by exercising.special talents, in the public eye women 
achieved visible success through the stage or screen (or by marriage), 
31ackS{jieyed up through sports asd music, Jews became famous on thm 
comedy drcuies. "poor boys" from Liverpool or Mississippi made it with 
sock and roll. 

The desire to fane, the fantasy of “being discovered", and "osar 
worship" appear to have been common'among younger addes for generations 
In varying fora*. Today's younger adults appear to be no exception: 

— Zm qualitative work, when younger adule. euokors are asked to name 
their heroes, they tend to name performers rather than tho oporc* 
figures (e.g.. Jo Dimaggio) or political leaders (John Kennedy. 
Martin Luther King) who any have had more attention in the post- 

* • 

- The “Hcvtscand Weeklies" (People. Ka decal Enquirer. eec.) which 
key on performers, are the moat—read periodicals among younger 
adult smoker* (See Appendix M). 
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— The T» Krlt* cppeelcd co-'yewnger edulcs atvd 1ft returning 

via syudication. ’ 4 

t : . * 

Music Is probably the boss popalar mode . 0 f performance aacog younger adult 
soakers: 


« A special cable network, HIV, offers nothing hue video renditions of 
popular younger edulc ouslc. 


■ Younger adult saokers in the SCS. were tyiee’as likely co.aeniv«ly 
participate In musical actlvlclcs (i.e.,.actually play or sing} as 
saokers 15+ were. 


Younger adults tend to associate Marlboro with the occupation of 
musician- Ibis was sectioned by 212 of saokers lt-24 rating Marlboro 
versus 1*1 of all saokers, the nose pronounced, difference found between 
older/younger adult responses. Ibis is unusual, since Marlboro's only 
feraal association with ausic has been soae •’resent special events 
sponsorship. Ibis suggests ehae. these younger k edult tale Marlboro users 
nay be'characterizing cheaselves as they are or wish*to be. 


Although "fane"-Is a concept rather than an opportunity, ae present, it would 
represent an ^innovative point of difference from any pasc/present brand and 
appears to be relevant to younger adult wants/incercsts.;. 


Key Points 


'‘Moving up,in the world" is a key, enduring went anong younger adult seekers 
and Is likely to become of even higher laportauce as avenues for traditional 
success are increasingly blocked by she 3aby Bubble. 


Younger adults tend to emphasise the image mi success richer chan “sell 
leproveoent". 


A "status symbol" brand may attract seme younger adult saokers, as an ■ 
affordable‘«coopensatloq for other luxury items, if it can be executed to key 
on younger adult definitions of "class" and achieve deer difference versus 
conpetltion. _ 


Limited opportunity to "save up" within the establishment may lead younger 
adults to sere entrepreneurial means of'success, such as fame via the 
performing arcs, especially music- This meshes with younger adults’ key 
actlvities/lntcrests and apparently represents aa enduring want applicable 
to both sexes end, races. Therefore It nay provide «n 1 innovetive new 
brand/reposltlonlng opportunity, clearly different from competition. 


rjr 000148 




3n/thriArriirtfyytanfCb<P'"if 


51601 8454 






appendices" 



RJR 000149 


idiitfiiHiiiU 


9n/ti 



51601 8455 



EPHCTICU. gffOKTANCE OF VCTCHCS* aBUCT SMOKOS 


* 


Agee 18-24? 

1975 

1980 

1981 

1982 

1983 

2 of Total Pop. i(+ 

18.8Z 

18.32 

28.32 

17.92 

17. 52 ' 

Incidence of Soaking 

Seeker X of 18-24 Pap. 

38.02 

32.72 

31.72 

29.42 

29.02 (?) 

Index vs. Total 18+ 

106 

99 '. ; 

98 

9S 

94 (P) 

2 of Soakers 18+ 

20.02 

1C.32 

17.92 

16.92 

16.42 (?) 


Cf (?) ■ PraUeinary Tracker Data • \ 

‘ * \ 

Sources: Incidence and Xace <Uparc. Year 1982, KDp Tracker* end Census Bureau 

population escimsces. 




Acee 18-2* in 1988: 

X of*Tecal Pop*. 18+ 

.1 V 

Incidence of -Seeking : 

Index Tocal 18+ 

* • 

2 of Soakers •*18+ 


High Side (1) 
14.92 

'94 - 

14.02 


. Lov Side C2) 
14.92 

87 

13.02 


v Cl) High Side,as tunes younger adulc Incidence fallova cKe~saae trend as eire 
cecal population ( 18 +). 

’“ra s (2) low SXde4as5u®cs_)roungsr adult Incidence fells aare rapidly then oenf 
' total soakers, to the «v«rage degree eeea fro® 197-X so 19(3. 

-r ■' . 

*1 

. -jnre 


w* . .. 

> • - - ■ 
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• Here thso two—thirds of oale ssieksrc start by age 18i Only 5X scare after 

:» <«•. • 4ge 24. 

' * Current Hale Sookers >y Starting Aye 
. ... Cuaulatiye 2 


Stare By Age Start After Age 


12 

9.92 

90.12 


13 

13.4 

86.6 

’ A 

14 

20. B 

79.2 


13 

30.3 

69.7 


16 

A2.9 

57.1 


17 

... &L6 , 

46.4 

Kedian - 16.7 years 

18 :• 

1 68.7 1 

31.3 


is- 20 ,* . 

84.0 

16.0 


21-24 ’* 

94.6 

1 5-4 1 


23- 

100.02 ' ‘ 

— 



•'Sources: Average of HEtf data reported In Adult Use ef Tobacco, 1970 and 1975* 


-.-Although veacn of the*early 1900's started to saebe at later ages than aen. 
there has been little difference in recent decades. , . 


Year of lirth Median Starting A<c of Tecale Sookers 


1900-1920 

1920's 

1530's 

1940's 


20.0 .years 
1S.5 •’ 

17.7 

17.1 


Source: HEtf, Change* in Cigarette Seeking Habits, 1955-66. 
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KA*i-xnxo svitounc losses —actual vs. preoicted 

■ — ' _ - k » i _ * . " 

*ro: Av*. 1580 - Firs 


ULMJ 


Avr. Annual Cress Switching lees * 


Pes In Age Vtd ?ts Of Total t Of Total 


18-2< 

..17.22 

-1.46 % . 

- ,25 

392 

25-34 

25.8 

- -64 

- .17 

27 

35—19 

27.4 

- .40 " 

- -11 

17 

50+ 

29.4 

- .36 

• - .11 

17 

TOTAL 

100.02 

- .64 ;• 

- .64 

1002 

v Sources 

HOP Xncldencc/Rata Report, 

Tear 1982;. 

HDD Tracker. 

lac Half. 1983 


r;Vr/ 

*' _ * Sources HOP Xncldencc/Ratc Report, Tear 1982;. HDD Treeker, 1st Half. 1 

HFO cress switching losses within age concerted to total and points of 
total by ioportance weights above. 


• ’* r 


Predicted By SOS Loyalty Rates 


nftKLBOto LOTfltTI rate 



•V" : • 

'^Marlboro 18-Ycar-01ds 

-T“ 

- 1 ~ 

mmam m 

' 4 

a 

• 


;=> * After — 

0 

2 

2 

3 

4 

5 


Yrs 

Yrg 

Yrc 

Yrs 

Yrs 

Yta 

rr-.W 2 Xe&ni&lng Loyal 

100X 

762 

722 

632 

652 

612 


Average 


Since 7IX rcnaln loyal, 3)Z cost suit eh ever the six years, l<e, f «n 
average of 6,5Z per year aneeg the, average 71X ef the original group vho 
reooin. 71Z x 6.5Z * 4.6Z average annual switching- Iocs. 


Kerlboro 

Trecker Share Aooeg 18-24 
Avg. Importance of 18-24 
Value la Polnte of Total Soakers 
Average Annual Switching Leas 


. Average 
1880-83 Cist Half7 

35,31 
x 17.IX 
6-1X 

x —4»6X ' 

r-.2^y,lnts 


RJR 000152 

http://legacy.library.ucsf.^q/ttdiyriirtl^QW0df ndi 


50192 0327 







XSI/7H SWITCHING VS. SHOXET SHARE FCTJ&BmMCE 


' .POINTS OF TOTAL STOKERS 


rex switching 


SHARE 


1910 + .26 

1931 + -27 

1982 + .62 

1983 Cist Half) +1.00E 


f.AS 
- .25 
-► .24 


A^ir- Change 
?«r 6 Mo. 


T .41 <- 


T .18 


Sources: WO and MBS Tracker 
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RJR Sales Company 

5557 Cixileffien Line 
Sa/zsota. Fionca 1*222 


JLP. McJ4ano»t 
Oiwtstcn Manager 



January 10, 1990 

TO: Sales lep* 

SUBJECT: Totttue Adale Market 

VEST TMPOKTAKT. PLEASE REAP CARETULLT! 1 1 


Dear All: * 

The following inforsacion is needed back in this office no lacer chan 
January 22. I need all of yon to acudy the attached scroll list of 
monthly accounts in your assignment chat are presently doing sore chan 
100 CSV for pnrpoaes of denoting stores that are heavily frequented by 
young adult shoppers. These scares can be in dose proximity to colleges 
high schools or areas vhere there are a large nosher of young adults 
frequent the score. 

The purpose of this exercise, is to be able to identify chose stores 
during 1990 vhere ve would try to keep premium items in scores at all 
tines. I sight add. these scores say or nay not have Preferred Presence 
units. I realise chac you do not have enough tine between now and __ 
January 22nd to visit all scores in your assignment, but by nov I would 
chink you would have a good feeling on this subject. Should you absolutely 
need ■more tine to identify any particular convenience score, please advise 
upon receipt of this letter. Z am asking you to return this list high** 
lighting those stores chat you are classifying as young adult. 


Thanking you in advance on thla subject. 
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V Principal 

Page Tvo 

January 11, 1990 


answers to the aany unanswered controversies surrounding, smoking. — 
and the fundaaental causes of the diseases often statistically 
associated with sacking — ve believe can only be determined 
through much nore scientific research. Our ccapany intends, 
therefore, to continue to support such research in a continuing - 
search for answers. _ 

We would appreciate your passing this information along *-9 ynur ' 
students. Y ou nay also be Interested in the enclosed 
publications presenting the position of our conpany and the 
tobacco Industry on the issue of youth 6 noking. 

Sincerely, 

(Hrs.) Jo P. Spach 

Manager, Public Information " 

Public Relations Departaent 

JPS/jad 

Enclosures 
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J. P. McMahon 
Division Manager 

PERSONAL & CONFIDENTIAL 


May 3, 1990 


TO: All Sales Reps 

IMPORTANT - PLEASE READ CAREFULLY! 

Dear Ladies & Gentlemen: 

In reviewing my files, I have noticed that I sent you a letter dated 
January 10th of this year, asking you to identify stores located in close 
proximity to high school and colleges for placement of our premium items. 
First of all, looking back on this letter, I realize I was wrong in 
identifying the specific age group of these young adults. It has always 
been this company's policy that we do not promote or sell our cigarette 
products to anyone under the age of 21. 

To clarify this letter of January 10, it was not my intention to recruit 
or promote smoking with high school or college aged students. I have 
never asked you to do anything different in gaining sales with this age 
group, but again I must say I was wrong with my reference to "high school 
aged" young adults, and I deeply regret and apologize to you for this 
reference. 

In talking to most of you over the past three weeks, you have told me that 
you are not placing any special emphasis in stores located close to schools 
or colleges or that we are not promoting smoking, or even making consumer 
offers to anyone under the age of 21. 

We will continue to work our pack promotions with special emphasis in higher 
volume C-stores, but we will not place additional emphasis, or additional 
premium items in any store where there is a large concentration of under 21 
aged shoppers. Again, I must add, it is not my intention nor was it ever 
to persuade young people to smoke. 

I would again like to apologize to all of you for my mistake. Should there 
by any questions or uncertainties that you might have regarding this subject, 
please call me immediately at home or at the office so we can sit down and 
discuss this further. Thank you for your attention to this matter. 

Most Sincerely, 

[ Signature "Jim" ] — 

J. P. McMahon 
JPM/rc 
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EXHIBIT NO. J£. 


RJ.ReynoIds Tobacco* Comp 

\Vnr.:"-S£i- KC r“*.CC 


[R. APPLEBAUM 


\nm 


January 11, 1990 


Principal 

Willow Ridge School 
480 Willow Ridge Drive 
Amherst, KY 14150 


Deer Sir -or Madams 


A number of your fifth grade students have written R.J. Reynolds 
Tobaeeo Company consenting that they do not feel our conpany 
should allow the use of our brand nanes on children's toys and 
candy cigarettes. 


As inforaation, R.J. Reynolds Tobaeeo Company's policy is not to 
allow our brand nanes to be used on toys or candy cigarettes and 
any eurrent use of our brand nanes in this fashion is not sanc¬ 
tioned by our coapany. 


Sone of. the students also consented about the-controversies 
surrounding cigarette smoking. The tobacco industry considers 
smoking to be a custon for those adults who derive pleasure from... 
it. We believe that whether to snoke or not is a decision that 
should be freely aade by individuals who have reached the age of 
nature judgment. Accordingly, our advertising is directed to 
adult saokers and not younger people. 


The tobacco industry is also concerned about the charges being 
aade that smoking is responsible for so many serious diseases. 
Long before the present criticism began, the tobacco industry, in 
a sincere attempt to determine what harmful effects, if any, 
saoking might have on human health, established The‘Council for 
Tobacco Research—USA. The industry has also supported research 
grants directed by the American Hedical Association. Over the 
years the tobacco industry has given in excess of $162 million to 
independent research on the controversies surrounding smoking — 
more then all the voluntary health associations combined. 


Despite* all the r esearch going on. ♦’he wnfprtimata— 
fact is th»t KglSrPETstsdo not know the cause or c auses of the 
chronic diseases reported to be associatea with smoking. The 
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CIL FOR TOBACCO RESEARCH-U.S.A.. INC. 


and matte U la a. I adl k M ddtvnad M ante ateaO 


00 THIRD AVENUE 


tea«u ar part affnt, 

EW YORK. NEW YORK 10022 





HU b ten a yny mm fdad ter afflaNtf. 
te) If *Ya«.~ ante tea natter af affiitea ter ntedi te man te filed: 


1 Cantteitiant. yfti. from, aid tarter tiaao rac a itte 

a Oiract pteie a^port.to 

b Indirect pukfc appal.'lb 

c O ararnmon y am . 1e 

d Total (ted fate U trau^i tel facta* ada dik • im irmructen a ) 

2 Preyen aanriea ravarua (tram Pol VB. fata S3). 

3 litoid a- teip dual aid auuiaiu (aaa inrauctians) 

4 tear an an aaniny aid tenporay ctei te nn nnu ti . 

E IWiifamh ad tear an fram'io'iriliai .. 

6a Gran fans. |6a 

b Lasc rantd azpansat.[*b 

e Nat rantd ineer c ar Ion).. 

7 Odor amilmad cnama fa t kcrdu ► 


25.628.843 


37.078 


tion copy 



18 Ex can ar (dafidt) ter tea yaa Inter ad Una 17 tram In* 12). . 

18 Nat ataao ar find Manat a teymir q af j*a (from fan U. catem (A)) 

20 Otear teaipai at nat naan or turd Manat (andi upfanoan) 

21 Nat anati a find Manat a and af r»a faarrten tom 1J. 19 . nd 20) . 


For Paperwork Redu c tion A ct teotiea . aaa papa 1 of ISa aaparata inrtrvjctiora. 

ZflOlO 1.000 I 

I exhibit no.J2__ I 

f_R. APPlFRai h.i I 


25 , 665.926 


19 . 486.185 


6 . 004.783 


25 . 490.968 


174.958 


566.038 
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Os net induda awaits raporlad on (me 
Gb. lb. lb, 10b, or IS of Prt L 


22 Cram atd dictations (attach schaduia) . 

23 SoodHc aabaace H lUMbab laid idaM 

24 ladb ptli N « <•> o Wi baa* aiO iObd 

25 Campometion of offiooa, broctsrs. etc. 

26 Other salaries and mages . 

27 Pont i on plan co nti ib u tio m . 

28 Othar t y lo j oa bonofitj . 

28 Payroll tuu. 

30 Pr o fo sii onal lun&asing foot. 

31 A cau bnj foot . 

32 Ugd foes . 

33 Supplies . 

34 Talaphona . 

35 Pistes id shipping. 

36 Ocopscy . 

37 Equipmant rosd end ntabtoanonoa . . . 

38 Pr i ding and piMcabons . 

39 Tretel . 

40 Conference], oowdos, and mooting] 

41 bttar es t . 

42 Osprodabon, depletio n . etc. (attach aehediU) 

43 Olhar expenses (tanial a STMT 1 


555,633. 


545,516. 


129,526. 


269.680. 


62,478. 


6.C27. 


14.902. 


12.483. 


319.833. 


129.433. 


19.486.185 


555.633. 


545.616. 


129.528. 


269.680. 


62.478. 


14.802. 


12.483. 


318.833. 


129.433. 


44 Total taocOoool a^oaaol baa Ibal 12 Oraoat 43 
(bomiaba cooebdot tttmm W-O. cory fin i 
aoMi « Iba 11-11. 


441 25.490.968.1 19.486.185. 


Part III Statement of Program Service 


altshmente (See instructions. 


Oaxcrfto what wws achieved n earying out die orgnzabon't exempt pvpotes. Fully baacribo tia services provided; 
the napper of paroani benefited; or other r o bioil eiformabon far each pregran tide. Section SOIklG) atd 
W arganixabont and socbon 4947UK1) charMie tivsa mot das ontar tfw amxnt of pam avl blocabora to ethers. 




aaaoaaos 

*o«droa b> u i idea 
mi 44 ««abiaioa mi 
4047(4(0 awn. 
aetbaal !•> ebon) 


Grata atd allocation! 


.486,18 


19.486.185 


CrarB aid aHocaaor .1 


Grata atd allocation] 


o Other pregran aomcot (math tdtodulo) 


f Total (add I net a *roudt o) (should iqu 4 


Crana aid allocations 


Grata aid dtocstiora $ 


44 . oeliattn Gil 
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Sh wts 


fota: Wura rnquirid. attadiad dch te dat aid onouna wrthai 
cakim should ba for and-af-yaa amount only. 


•m do tc ript iai 


(A) 

O og i nning ef pur 


OBJ 

End of pur 


Aiwh 

Coch - nonat*araR-boo-ing . 

Swings aid «ampora 7 cuh awsiaiwiti 


45 

45 


46s P h d g a t r a a a ite i l a 

b Lose Awn for dobtfid 

45 Grata ucanrfola . 

60 Raraha h ta i duo fram offiearx. tfrscaan. tnoass. and koy anytoya ai 

teach s e b atea) . i". 

51a OOwr nstos aid ban r ao o ' wfo l a teach ochodtfa) 

b Lose dlaman far dated axaie. 

62 h w an arisi fa *b a w . . 


118.925 .|4S 


897,145 


154.411 


1.151.573. 


13.566,503 



14.448.219.)«73 13.666.503 


• !!(«•_ 
... Isifal 


56a teaddram* - fold. buitfngt. and a**mne PHDT0 COPY 

D.OAOT.PRjSBtsS- 


i$S 

b *" na *° n INSPEChg \i COPY 

b w as t n un u - adiar foadt tch aO A a ) . 


Bh 


66 

67a Laid, buldngt, aid oquipmant foci* .... 
b lots oxuiadatad dapnadabon tetadi achadul*) 

68 Odiar usan ba tcrib a ►_ ■ 

65 ' Tefal assafs (odd liia* 45 *r»mpi 50) but oaud lina 75) 


E7a 


67b 


P1< 


162 


230.882.63 


238.433. 


oor 


. CENTER 


PUBn:. 




HJ -'N COPY 


1681 


15.695.271 .]S5 15,110.920. 


Uabattfot 


60 Account payfola aid accruad axparaas . 

328.106. 

60 

301.542. 

61 Grom panbk. 

14.590,803. 

81 

13,843.619. 

82 Srsmort aid ravarut datianatad far futra parisdt Uttadi KhaOuk). 


62 


63 Laos from effort, dmacton. rurtaat. ad kay ampbiyaat telach (chaduk). 


63 


64 Martpagai and sthar ratal payabta fotach adiadda) . •. 


64 


65 Odiar lifoilhiat Baserka ► SEE STATEMENT 2 ) 

210.324. 

65 

224.863. 

66 Total UaMHfos tadd iinat CO dvatapi B). 

15.129.233. 

66 

14.369.924. 

Fiotd Balanooa or Nat Aiaati 

Organization* thof uaa fiotd aoootaiUng, ediaek hare ► | X | and cornplata 
'Ohat S7 through 70 aid Knot 74 aid 75 4*a* owueboraL 

67a Cirrard uraftictad find , r ,. 

560,152. 

1 

735,110. 

b Ciarart raw ailed find t . 


671 


68 Land, buTdirct. aid aqjiprrant find . 


68 

— 

69 Endrwmant fmd. 


69 


70 Odiar fmh tdosrba ► SEE STATEMENT 3 ) 

5.886. 

70 

5.886. 

Organization* that do not im fund accounting, chock hero P |_| and 

cornplata linst 71 draugh 75 baa imvucIwsL 

71 Cchd nock or trim principaf. 


B 

71 


72 Paid-in or cwhd orpks . 


72 


73 Ratainad aaminai or acaandatad ineama . 


73 


74 Totd fuid balanai or not anartt bdd Iinat Sit droub* 70 OR iinai 71 

thrau^i 73: catum (A) nut aqud lina IS aid cokam 6) mat aqud 
lira 21). 

566,038. 

1 

74 

740.996. 

75 Total liabflHIa* and fund tulanoa*/net a cut* (add kna* K and 74). 

15.695,271. 

76 

15.110.920. 


Farm ISO b araiUbia (or public i mp action and. far aura poopk. tanat at da prinury or saia 
pa-baia- orgaulfboa How dw public p ar ta na t on arpanizotian in a^i casas may ba dakrminad by dia 
on hi raum. Dtarafora, plana mfoa cura dta ratrn it co rnplata and •carta aid fifty dataibas ynxr 
aroan^lafmaiTO. 
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8 Piblie interest law firms. - Attach infsrmebon deserted in «u adtrucoa ns . 

9 List tha states widi which a copy af tin ream is fdad ^___ 

0 Ouing dus Ux year did tha arganizabon mantan any part of its accaurtaig/tu records an < computarizad tystam? .... 90 

1 The books are in core of ► JAMES F ■ GLENN , MD _Talaphena no. ►212-421 -888b ^ 

Located at ► 900 THIRD AVENUE, NEW YORK , NV _2P ^ ^_ 

2 Sacbon 4947UX1) duritdiia Ousts filing form 930 in bau af Form 1041, US. Fiduciary kxsma Tax Rat m. should check hare ► 

and entar tha amomt af tax*axampt aiteatt racarred ar aoeruad duing tha tax year tel 82 I 































THE COUNCIL FOR TOBACCO RESEARCH-U.S.A 

faa <M (IMfl •• __ 


. . Analysis of tncoma-ProducfriQ AcfhrHio* 


Entar greo anwiaits uniats a tharw ita 
Mctlad. 

93 Program aarviea revenue: 





Exctoded by taction 512. 513. or 514 


to Id) 

Exclusion coda Amount 


M 

Related or exempt 
function otcsme 

(See nnruLliom.) 



to) Fast from government agenc i e s . . 

94 Me nA a rrt ip Am and assessments 

95 eeara* aa MUa m nap nay ank haaa 

96 Ohridends and fcdara tt fram faculties , 

97 Nat nanuf income ar Oats) from rati aetata: 

(a) debt-financed preparty. 

<b) oat dabt-ftmad preperty .... 

98 flu waul Ocaaa ar Paad Iraa panaaat prvpany 

99 OtSar atv es s n a n t incoma. 

100 toWafOwdbeaiaSwrraeaeeUiUwli ia »y 

101 Nat incame fram tpmad fimdrarsing events 

102 Craa prat* « 0""> aataa tweowy . 

103 OtSar revenue: (a) 


P»rt VIII fleJetiorahro of Activities to the Ac co mplishment of Esc 


Explain flow each activity far which in c ama is r apar t ad at cohttr da) of Pel VII canribumd anportarrtfy to «ha accanplahmant 
af tha arpoiaatian*i exempt purposes father pan by pr e viAng finds far tuch purposes). (Saa i ns tructions.) 


ADMINISTRATION OF OVERALL ACTIVITIES 



























































L6GB31 02/IB/04 V202 

THE COUNCIL FOR TOBACCO RESEARCH-U.S.A.. INC. 


13-2671498 


STATEMENT 1 


FORM 990. PART II - OTHER EXPENSES 


DESCRIPTION 

TOTAL 

MANAGEMENT . ■ 

AND GENERAL ' 

PROFESSIONAL FEES 

3.035.348. 

3,035,348. 

RESEARCH 8. ANALYSIS 

95.302. 

95.302. 

PUBLIC RELATIONS 

127.052. 

f 127.052. 

BANK SERVICE CHARGES 

17.914. 

17,914. 

EXPENSES: OFFICERS. SCIENTIFIC DIRECTOR & 


1 

ASSISTANTS 

129.870. 

129.870. J 

PROVISION FOR DEFERRED COMPENSATION 

45.803. 

45.803. 

PER DIEM ALLOWANCES 8. EXPENSES RE: SCIENTIFIC 



ADVISORY BOARD 

500.185. 

500.185. 

MISCELLANEOUS EXPENSE 

990 . 

998. 

K 

TOTALS 

3.958.470. 

3.950.470. 



CO § 3 £ % 

£ 3 Qw 

3085 

8B$g 

S 8 


691-8 T09TS 


STATEMENT 1 


tp://legacy.libra.ry.ucsf.edu/tid/unq07a002j!idirce: https://www.industrydocuments.ucsf.edu/docs/tmgl0001 









13-2671498 
STATEMENT 2 


L66831 2532 02/18/94 08:56:32 V292 

THE COUNCIL.FOR TOBACCO RESEARCH-U.S.A.. INC. 


FORM 990, PART IV - OTHER LIABILITIES 


DESCRIPTION 


BEGINNING END 

OF YEAR OF YEAR 


DEFERRED COMPENSATION PAYABLE 
TOTAL 


210.324. 224.863. 

210.324. 224.863. 


BR 


56 to OT PROCESS 
JciNSPEcTIor/- 


PUBL! 



ov 


s«m-i z ax 


STATEMENT 2 


'"' v . .... . ." ' 




rli i/rlnrs/tmnlOOO 


51601 8470 









THE COUNCIL FOR TOBACCO RESEARCH-U.S.A., INC. 


FORM 990. PART IV - OTHER FUNDS 




BEGINNING 

END 

DESCRIPTION 


OF YEAR 

OF YEAR 

SPECIAL PROJECTS FUND 


5.886. 

5.886. 

TOTAL 

i 

5.886. 

5,886. 


13-2671498 
STATEMENT 3 



STATEMENT 3 


co 


51601 








lit COUNCIL FOR TOGACCO RESEAROHJ.S.A.. INC. 


11 - 2 ( 114)1 


STATEMENT 4 


rom MO. MAT V - LIST OF OFFICERS. DIRECTORS. AND TRUSTEES 


• . • • 



1 

HUE AND AGGRESS 

TITLE/ 

TIME DEVOTED 

CEVP04SATKH 

COFIRIBUTNNS TO 
B4PL0YEE BWEFIT 

PLANS 

EXPENSE ACCOUNT 
AND OTHER 

ALLOWANCES 

JAMES F. GLEVN 

900 THIRD AVENUE 

NEt YOTK. NEt YOTC 10022 

□ntAN/HTE 

FULL 

2S0.000. 

90.(14. 

NONE 

IWMON MCALLISTER 

900 THIRD AVENUE 

NEt YORK. NEt YOFIC 10022 

VP: RESEAR 

FULL 

111.111. 

41.027. 

NONE 

LORRAINE ROLL ICE 

900 THIRD AVENUE 

NEt YOFK. NEt VCFK 10022 

SEC-TREAS 

FULL • 

IT.tST. 

24.141. 

NONE 

ARTHUR EISENBERO 

900 THIRD AVENUE 

NEt YORC. NEt YOFK 10022 

ASST SECY 

FULL 

11.111. 

10.1(9. ". 

NONE 

ROBERT O’KEEFE 

900 THIRD AVENUE 

NEt YOFK. NEt YOFK 10022 

ASST IRES 

FULL 

IS.100. 

12.ST7. 

NOTE 


CO 

■ti 




TOTAL CWPENJATICN 

■v 10 

555,811. 





ZLi ?8 T09TS 3 statement 4 

tp://legacy.library.ucsf.edu/tid/unq07a00$odirce: https://www.industrydocuments.ucsf.edu/docs/tmgl0001 





Organization Exempt From Incomi 

Under section 501(c) (except black lung benefit trust or private founul 
_••<«>«« •< mk of the tf)tei|£Al Revenue Code or section 49421aH1) trust // 

«»•! •«««< itnici ' 'Note: You moy be rewired to use s copy of this'return to sotisfy state repotY.og requirements Set 


Nome of organisation 


se 

IS 

>bel. 

ther- 


Soi? 1503 


A Employer 



ation number isee mjtrwctton 


HE COUNCIL FOR TOBACCO RE5EARCH-U.S.A.. INC 


Addresr^tember snd Street) 


13-2671498 


B State registration number (see instruction 0) 


lease POO THIRD AVENUE 

-int City or town, state, and ZIP cade 


ki% 


•la 


1 k>i» y+- 



□ Chert here if your cross receipts ore norrmlly not more than 525.000 bee instruction BID. You do not hove to file a comptctad return with IRS but 
should file a return vvthout financial data il you were mailed a Form 990 Package (sec instruction A). Some states may require a completed return. 

Check here if gross r.<eipts ore normally more than S25.000 and line 12 is S2S.000 or less. Complete Peru I (except lines 13-15). III. IV. VI. atd VII «td 
' the indicated items m Ports II and V (see instruction I). If line 12 is more than S25.000. canviete the en:' „• return. 




a Pirect public support . I 1,060.000. 

b Indirect public support. 

e Government grants. | _ 

d Veto) (add lines la through Id (attach schedule - see instructions) . . . . 

2 Program service revenue (from Part IV. line f) . 

3 Membership duese^OOKHAVEN.SERVICE CENTER! ! 
d Imereti on savings and tcmporarvpy^^jy' Q l^QppY. . . 5TMT... . 

5 Dividends ond imeres, frwn p R0C5 SS 

04 (yoss renu 

b Minus rental expensesR.UBUC INSPECT! 0 

c Nat rental income (less) . 

7 Other investment income (Des cribe ► _)J 

8a Gross amount from sole s«wni«i oi««t7 

of assets other than-■— 1 1 1 1 } 1 

inventory .. / 1 

b Minus cost or other basis / 

ond sales expenses .... _]_A 

C Gain (less) Unit! •ckeael'l _ / 

9 Special fundraising events and activities (attach schedulo - see instructions).* 

0 Gross revenue (not including $ _ 

of contributions reported on line la).. 

b Minus direct expenses.. 

c Net income (line 9a minus line 9b) 

10a Gross sales minus returns and allowances.. 

b Minus: Cost ol goods sold (attach schedule) _ 

c Gross profit (loss). 

1 1 Other revenue ((rom Part IV, line g) 

12 Total revenue (add lines Id. 2. 3. 4. 5. 6c. 7. 8c. 9c. 10c. and 111 


13 Program services (Irom line 44. column (B)l Isee instructions) 

14 Management and general (Irom line 44. column (CD (see instructions) 

15 Fundraising (from line 44. column (□)) (see instructions) 

16 Payments to affiliates (attach schedule - see instructions! 

17 Total expenses (add lines 16 and 44, column (A)) .. . . . 


18 Excess (deficit) lor the year (subtract line 17 from line 12) 

19 Fund balances or net worth at beginning of year (Irom line 74. column (A)) 

20 Other changes in lund balances or net worth (attach explanation) 

21 Fund balmces or net worth at end of year (add lines 18. 19. and 20) 


•r Paperwork Reduction Act Notice, see page 1 of the instructions. 


Form 990 f! 922- 


pln/thd 




mad 



















































f1020 3 5413 03/18/90 

■m 990 I1?»N _ 


.. Statement of 

*_ Functional Expenses _ 

0« net include (mounts reported on lines 
6k. >6. 9b. 10b. or 16 o( Part L 


All organitations must complete column (A). Columns (S). 1C), and {01 ore required lor most sections 
50*1013) and (o)(4) organitations and' 49A70OTI) trusts but optional lor others. (See instructions. ) — 

I ... - , ®l Pragrao (C) Maaagaai<ti 

Mliitll ill gaaatal «> llUriiliq 


22 Grants and allocations (attach schedule). 

23 Specific assistance to individuals . 

24 Bene Ins paid to or lor members . 

25 Compensation ol allicers. directors, etc. . 

26 Other salaries and wages . 

27 Fension plan contributions . 

28 Other employee benelits . 

29 Payroll taxes . 

30 Professional fundraising fees . 

31 Acco wrung lees . 

32 Legal f««, .BBOOKHAVEN SERVJCE 

33 Supplies . . .PHOTOCOPY. 

34 Telephone . -DO-NOT PROCES 

« ' 0 ^^poBLIC1NSPECTIpW 

37 Equipment renul and maintenance . 

38 Printing end publications . 

39 Trevel . 

40 Conferences, conventions, and meetings . 

41 Interest . 

42 Depreciation, depletion, etc. (attach schedule) .... 

43 Other expenses (rtemiieh a 

t> SEE STATEMENT 3 



•rt III Statement of Program Services Rendered 


List each program service title on lines a through 4 lor each, identity the service outputfs) or product(s). and 
report the quantity provided. Emer the total expenses attributable to each program service and the amount ol 
grants and allocations included in that total. (See instructions lor Part III.) 


Oyiieul led mm. 
tffaei;«ii«ii • mt 

tactrect *ma) 


.authorized, re$eARCH A .contracts 



.author.ized. SPECIAL .P.RO.JECJS. 


(Grants and allocAiSis 809.352.) 



(Grants and allocations $34.259.) 


34.259 



___(Grants and allocations S 


Other program service activities (attach schedule) .(Grants and allocations S 


Total (add lines I through e) (should eaual line 44. column (81) .. 


51601 8474 









































-iu30 

a 100 11 mi 


35^13 03/ltf/VU 


__ art IV Program. Service Revenue end .Other Revenue (State nature.) 


terete« reeeee* 


Fees from government agencies . 

REVERSAL OF RETIREMENT BENEFITS ACCRUAL. 


Tout program service revenue (enter here and on line 2) 
Total other revenue (enter here and on line 111 . . . 


art V Balance Sheets If (•** 12 or Column <B) el line 59 is mare than $25,000. complete the entire balance sheet If line 12. Part I. and 

Column (B) of line 59 are $25.000 or less, you may complete only lines 59. 65. 74. and 75. See instructions. 



ste: Columns (Cl and ©) are optional. Columns (A) and (B) 

must be completed to the extent applicable. Where *** 

required, attached schedules should be (or end- oI-year •* r** | n) 1(|l| | to u».«iicu«' | to) a.micurr 

tUMUIl 


(«4 W r tu 


amounts on) 


UlMIMMlIlt 



Total assets (add lines 45 through 56) .. 


Liabilities 

1 Accounts pay^le and accrued expenses . 

Grants payable . 

Support and revenue designated (or future periods (attach sehed.) 
loans from officers, directors, trustees, and key employees 

(attach schedule) . 

Mongages and other notes payable (attach schedule) . . , 
Other liabilities PSEE STATEMENT 5 


Total liabilities (add lines 60 through 65) . 


Fund Balances or Net Worth _ 

Ilillllllil Oil via Ini itciMtilt, abaci berv P I x I 

end complete lines 67 through 70 and lines 74 end 75. 

a Current unrestricted fund . 

b Current restricted lund . 

land, buildings, and equipment lund . 

Endowment lund .-. 

Other lunds (Oescribe *5 E E STATEMENT <9 ) 


.aalltlical tbal ll act •!« I«l acaaaatiaa. aback ban P 

and complete lines 71 through 75. 

Capital stock or trust principal .. 

Paid-in or capital surplus .. 

Retained earnings or accumulated income .. 

Total lund balances or net worth (see instructions) . . _ 279,015 

. Total liabilities and lund balances/nel worth (see instructions) 11.8 31.181 



















































=1040 35413 03/18/90 

•« ttc tutu _]_ 

3 »ft VI LUt of Officers. Directors. and Trustees (List each one 

—— - ■ ” iiai . 


(A) Ht«t m 4 144*0a 

TeFTtatehent i 


;ach one whether compensated of not. Ste instruction;.! _ 

■ttl Title **t 4C1 (S) Caattiaatiaas (II fIMIW 

*mu paf ettl (it aal (til. tt accaaal aal eefc. 

dataiad la fitliiti iitir mi) _baaahi #tin itliwiicn 


J lft VII Other Information 

5 Ho the organization engaged in any activities net previously reported to the Internal Revenue Service?. 

It "Yes." attach a detailed description ot the activities 

1 Hava any changes Seen made in die organising or governing documents, but not reported to IRS7.. . 

If 'Yes.* attach a conformed copy of the changes 

) If die organization had inceme from business activities, such as those reported on lines 2. 9. and 10 (among others), but 
WOT reported an form 990-T. attach a statement expbining,M^e«K^ twMxyoMaippy^£gle££p]rp£B|^ 990-T. 

a Oid the ergenisotion have unrelated business gross income of 5rSuo or nure.dittiao.thsaugyovercd by this return?. 

b If "Yes," have you filed a tax return on form 990-T, Exempt Organisation jJsmesrIncome Tjz Return, for this year? . 

3 Was there a lieuidotion. dissolution, termination, or substantial comractiGQjrNfiTe fyti*? Wei^mructions.). 

If "Yes.* attach a statement os described in the instructions PUBLIC INSPECTION COPY 
3/x Is the organisation related (other than by association with a statewide or nationwide organisation) through common 

membership, governing bodies, trustees, officers, etc., to any other exempt or nonexempt organisation? (See instructions) . 

If "Yes." enter the none of the organisation ►_ _ _ _ _ 

__ ___and check whether it is (~ 1 exempt OR f 1 nonexempt. 

I a Enter amount of political expenditures, direct or indirect, as described in the instructions.► |_ N/A _ j 

b Oid you file form 1120-P0L. U.S. Income Tax Return (or Certain Political Organizations, lor this year? . . . j 

J Oid yoi* organization receive donated services or the use ol materials, eguipment. or facilities at no charge or at 

substantially less thoi fair rental value?. j 

If “Yes." you may indicate the value of these items here. Oo not include this amount as support j 

in Part I or as on expense in Part IL Set instructions for reporting in Pan lit.b-1_._ N/A _ J 

faction 501(c)(5) or (6) organizations. - Oid the organization spend any amounts in attempts to influence public 

opinion Aout legislative matters or referendums? (See instructions and Regulations section 1.1E2-20(c).) .I 

If "Yes." enter the total amount spent for this piopose .. 

^ Inaction 501(c)(7) organizations. * Enter; a initiation fees and capital contributions included on line 12.. N/A _ 

b Gross receipts, included in line 12. for public use of club facilities (Set instructions.) .. N/A _j 

c Oats the club's governing instrument or any written policy Statement provide for discrimination against any person __ 

because of race, color, or religion? (See instructions.). 

3 Section 501(c)(12) organizations. - Enter emount of: 

o Gross income received from members or shareholders .. N / A _ 

b Gross income received from other sources (do not net amounts due or paid to other sources 

against amounts due or received from them).. N / A _ 

> Public interest low firms. * Attach information described in the instructions. 

7 List the states with which • copy of this return is filed ►_NE.W .YORK 

9^^irmg this tax year did you maintain any part of your accounting/tax records on a computerized system? ’. 

3 The books art in care ol ► ROBERT GERTENBA.CH _ Telephone no. ► 212—421 — 8885. 

loeeted at . .900 .T.HI.RD.‘AVENUE\\n’E_W." YoRkJ.’nY.'io'q'22." .. . . . . . . . . . . . 


Ye* | No 

_x_< 

H§ 

X ' 




N/A 

igs&lsry; 

N/A 


ill iS&: 






IQ JecjAn 49d7(a)(1) trusts filing form 990 in lieu ol form 10<1. - enter the emount ol tax-exempt interest received or 

' * accrued d uring the tax year .► _ 

I U*4«r p.ailh.i cl pgrj«fy. \ _At cliff Uil t >•». (Mil fttvr*. iacl«4>iig icctmptaymf tcft.4glft •«( ant ia in* Q.ti •< • y •*( kf 1 

it it ir«t. e»rr«ct. «*4 «a«rp|«u\ &gctaiali«aj *1 puparar 4«i««r tfeaa allicar) it ftatrJ *« ill •atofwit>oa ol whicfc pr.pir.r feat aay kao*!.**.. 


Sif«at«fi of ollictf 


P.voarar . W / 

aid T 1 

reparor's . / COOPERS C LYBRAND 

se Only ..12 51 AVE OF THE AMERICAS 

_*"* ... NEW YORK. NEW YORK_ 


Oat. jCfe.cl II 00 

. .* V jtfM- 

* Itmplgyrt ^ 

--- cn 

ZIP code 


10020 


//ionarx/ lihrnrx/ i iref ;i/?ift,4 1 rnfV7.a0fi/nsrif 




































THE COUNCIL FOR TOBACCO RESEARCH-U.S.A., INC. STATEMENT 1 

NEW YORK, NEW YORK 10022 - t-. - 13-2671498 — 

LIST OF OFFICERS, DIRECTORS, AND TRUSTEES 


NAME AND ADDRESS 

TITLE 

AND TIME 

COMPENSATION 

CONTRIB TO 
EMPLOYEE 
BENEFIT PLAN 

EXPENSE 

ACCOUNT 

. HOBBS 

00 THIRD AVENUE 

EW YORK, NEW YORK 

10022 

CHAIRMAN 

PART 

98,333. 

NONE 

NONE 

OBERT GERTENBACH 
00 THIRD AVENUE 

EW YORK, NEW YORK 

10022 

PRESIDENT 

FULL 

121,645. 

NONE 

NONE 

STORR 

00 THIRD AVE 

EW YORK, NEW YORK 

10022 

TREASURER 

PART 

NONE 

NONE 

NONE 

. JENKINS 

00 THIRD AVENUE 

EW YORK, NEW YORK 

10022 

ASST SECY 
FULL 

45,833. 

NONE 

NONE 

ORRAINE POLLICE 

00 THIRD AVENUE 

EW YORK, NEW YORK 

10022 

ASST TRES 
FULL 

45,750. 

NONE 

NONE 


BROOKHAVEN SERVICE CENTER 
PHOTO COPY 
DO NOT PROCESS 
PUBLIC INSPECTION COPY 


Ln 

cn 


<S) 


00 


CTMT 1 
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THE COUNCIL FOR TOBACCO RESEARCH-U.S.A., INC. 

—-NEW YORK, NEW-YORK 10022 - - 13 

REVENUES AND EXPENSES 


INTEREST REVENUE 

INTEREST INCOME-GENERAL FUND 
INTEREST INCOME-SPEC. PROJECTS FUND 

TOTAL - . 


oROOKHAVEN service center 
PHOTO COPY 
DO NOT PROCESS 
^ .'RLIC INSPECTION COPY 


miaaaa lilmiitaiiMM 




tfiHNNHHilitilHfiliiiflili 




STATEMENT 2 
2671498 - 


122,603. 

4,791. 


127,394. 


51601 8478 







.001 


35413 03 / 18/90 


'HE COUNCIL. FOR TOBACCO R£:SEARCH-U. S.A., INC. 
^-JEW YORK, NEW-YORK 10022 - fc- 


STATEMENT 3 
13-2671498 


OTHER EXPENSE 


MISCELLANEOUS EXPENSES 5,395. 
RESEARCH £ ANALYSIS 4,717. 
PUBLIC RELATIONS 145,095. 
PHOTOSTATS £ MULTILITHING 31,881. 
BANK SERVICE CHARGES 10,217. 
INSURANCE 172,223. 
PROVISION FOR DEFERRED COMPENSATION ~ 45,803. 


TOTAL 415,331. 


BROOKHAVEN SERVICE CENTER 
PHOTO COPY 
DO NOT PROCESS 

P'lPl t „ 


liBiliaagi lite .gritfafliiiflaai 


aMMwi 


1000 


51601 8479 





*UU-L 


i5*ti3 U3/X0/VU 


THE COUNCIL FOR-TOBACCO RESEARCH-U.S.A., INC. 
—NEW YORK, -NEVT YORK 10022 ' - 


STATEMENT 4 
13-2671498 - 


BALANCE SHEET DETAIL 


END OF YEAR 
BOOK VALUE 


OTHER ASSETS 
DEPOSITS 


1,525. 


BROOKHAVEN SERVICE CENTER 
PHOTO COPY 
DO NOT PROCESS 
PI IRIJC 





CJl 


id 

<s> 


00 

00 

IS) 




T W T 


nnn 


L 





THE COUNCIL FOR-TOBACCO RESEARCH-U.S.A., INC. STATEMENT 5 

—_MEW YORK, -NEW YJ)RK. 10022 - - 13-2671498 - 


BALANCE SHEET DETAIL 


END OF YEAR 
BOOK VALUE 


OTHER LIABILITIES 

SEE SCHEDULE 187,444. 

OTHER FUNDS 

SEE SCHEDULE 1,795,474. 


BROOKHAVEN SERVICE CENTER 
PHOTO COPY 
DO NOT PROCESS 
n ‘in INSPECTION COPY 


U1 

I - 4 

ch 

<S> 


c t lj r c 


00 

& 

CO 
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THE COUNCIL FOR-TOBACCO RESEARCH-U.S.A., INC. STATEMENT 6 

NEW YORK, NEW YORK 10022 ' - - — 13-2671498 


***FEDERAL FOOTNOTES 


FORM 990, FART V, LINE 65: 


OTHER LIABILITIES: 

ESTIMATED LIABILITY FOR DEFERRED COMPENSATION 
ESTIMATED LIABILITY FOR SUPP. RETIREMENT BENEFITS 


FORM 990, PART V, LINE 70: 
OTHER FUNDS: 

GENERAL FUND 
SPECIAL PROJECTS FUND 


• 

10-31-88 

10-31-89 

443,208. 
233,374. 

187,444. 

676,582. 

187,444. 

1,506,980. 

-1,227,965. 

1,992,907. 

-197,433. 

279,015. 

1,795,474. 


BROOKHAVEN SERVICE CENTER 
PHOTO COPY 
DO NOT PROCESS 
• n "f3| \n ivcccrJION CO™' 


cn 

cr> 


(S) 


00 

00 

NJ 


i DDD 


Ur/tona,-', litirani 









PUBLIC SMOKING 


4 > 


1S71, Jesse L.ttfceinfeld* kCd. * then-UrS. Burgeon 
General*, advocated the prohi.KWAon of smoking in confined 
public pieces* such as. restaurants* theaters* airplanes, 
trains and buses* because the nonsmoker Right be Injured 
by aabient tobacco saoke (l.e. * tobacco saoke in the 
atmosphere). 


Steinfeld-'m statement gave anti-smoking groups an 
effective tb—e» The anti-sacking organisations adopted 
the objective that smoking should be made socially un¬ 
acceptable* They began a Bass Invasion of state capitals 
and city halls to argue that lavs mast be enacted to pro¬ 
tect the a on s m oker frcca aabient tobacco saoke forced on 
hia by unlirrr in public places* 


CHRONOLOGY 


The following is a brief sketch of aajor events at the 
[ state sad locajfc&evel subsequent to Btelnfeld's clarion 


Call. 

1970 *&*llls- Introduced to- restrict saoking in 
ptaftfe*places; none enacted* 

* T 

1971f*^ IsiierUac^eight bills introduced in five states; 
two enacted. 


Sixteen bills proposed in 12 states; two enacted. 
EESniBcpted guideline! which prohibited saoking 
l Bo— ference roans and auditoriums in its build- 
tef* .and zaqolxed so saoking sections in its 


cafeterias^ 


Thirty-six bills proposed in 18 states; five enacted. 
Many wnlelpalltles enacted restrictive ordinances. 
The Arise— restrictive lav and. its proaoter, Mrs. 
Betty Carnes* received vide publicity. The CAB 
ordered co mme rcial airliners to separate smokers 
and non-saokers. 


1974 


1975 


Sixty-tvo bills proposed in 29 states; five enacted. 
Several municipal ordinances restricting saoking also 
vere enacted. The ICC restricted c&okers to the rear 
pcrr a nt ml — sting apace an interstate buses. 


One hundred sixty restrictive saoking bills intro¬ 
duced in 48 states; 17 enacted. The Minnesota Clean 
Indoor Air Act restricted saoking in a broad range 
of public and commercial areas. The New York Health 
Department prohibited —oklng In public areas* in¬ 
cluding supermarkets. 




exhibit no. 


H. applebaum 


51601 8483 





1976 


M 





^SKt 

fSZ. 


M 


One hundred sixty-one bills proposed in 39 states; 
eight enacted, including the Utah Clean Indoor Air 
Act, another broad np smoking bill*—Lawsuits were 
filed against the Pontiac, Michigan, Btadivsa Author¬ 
ity and the Mev Orleans Superdome by anti-smokers 
seeking to prohibit smoking in the buildings. The 
court dismissed the Superdome action and the 
Michigan lawsuit was settled with an agreement 
that the stadium would request the public not to 
smoke except in concourses. The ICC prohibited 
smoking in railroed dining cars and required sepa¬ 
rate passenger cars for smokers and non-smokera. 
Donna Shimp sued her employer. Mew Jersey Bell 
Telephone Company, and obtained an injunction re¬ 
quiring the company to provide her with a smoke- 
free working environment. Ms. Shimp was an ex¬ 
smoker who claimed she bed a rare eye condition 
which was aggravated by tobacco smoke. 


One hundred thirty-six restrictive bills introduced 
in 44 states, 13 enacted. The General Services 
Administration (the caretaker for U. S. Government 
Wildings), the State Department and the Department 
opXJMfjense enacted restrictive smoking guidelines 
for boildings under their control. The TAX rejected 
a [petition by a Kader group which requested a 
prohibition against smoking by pilots on the flight 
deck'of airliners. The CAB voted to prohibit pipe 
a^SlS&gar smoking in Interstate airlines and 
announced that it would consider a rule prohibiting 
cigixatte smoking. 


At of^May 1, 97 restrictive bills were Introduced 
tates, and three were enacted. As a part 
of^BEtf’s “War on Smoking" program, EEW promulgated 
newfrestrictive smoking rules for buildings under 
l&lFcoktrol and announced its intention to urge 
businesses and state and local governments to adopt 
restrictive smoking rules. California GASP and 
Californians for Clean Indoor Air obtained suffi¬ 


cient signatures to place a broad anti-smoking 
initiative on the ballot for the California general 
election In Kovcabtr. Twenty-six restrictive 
measures were proposed In local governments and 
eight have been enacted. In April the Mew Jersey 
Public Health Council added a broad no smoking in 
public provision to the Mew Jersey Sanitary code, 
which is enforceable as law, effective July 1, 1978. 
Zspleaentatlon of the new Code provisions may be 
delayed at the reqoest of the Mew Jersey legislature. 


Anti-smoking groups have continued to enjoy their great¬ 
est successes at the local government level. Most major 
cities now have restrictive smoking ordinances. There are 
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core than 22 5 local governments with restrictive ordinances 

reportedl_to the Tobacc^ Institute. Die actual, number is 
probably larger.. 


THE LAWS XXD EKF0RCQ1ENT 

Thirty-two states and the District of Oolumbia have en¬ 
acted legislation restricting smoking in at least one cate¬ 
gory of public places. Of those 32 states, the majority have en¬ 
acted prohibitions or restrictions applicable to elevators, 
public transportation, theaters, museums, libraries, concert 
halls, health delivery facilities, health care facilities, 
government buildings and public meeting places* Six of the 
32 states have prohibited, saoking or require segregation of 
smokers in retail stores, food stores, and restaurants. Two 
states (Minnesota and Utah) extend their restrictions to pri¬ 
vately owned places. Including offices where more than one 
person works. 

The Minnesota clean Indoor XIr Act is one of the two broad¬ 
est state restrictive lavs in the United States and has become 


the model ftgeraajti-smoklng legislation. The law prohibits 
smoking in public places except in designated smoking areas. 
The Act definesVpublic place" ast 


. .any enclosed, indoor area used by the general 
^g S bllc^ac£l(ervlng as a place of work. Including, but 
^mot limited to, restaurants, retail stores, offices 
otfeeSSafoomercial establishments, public convey¬ 
ances,^educational facilities, hospitals, nursing 
bornes.^auditorits&s. arenas and meeting rooms, but 
eatclod ing t j iriTsTr cmclosed offices occupied exclu¬ 
sively Jby^xaokere even though such offices may be 
visite^w'*: nonsmokers * 


Smoking, areas say be designated by proprietors of public 
places, provided that:. 

• • .where smoking areas are designated, existing 
physical barriers and ventilation systems shall be 
used to minimize the toxic affect of the smoke in 
adjacent nonsmoking areas. 

Current trends in state laws and local ordinances actually 
enacted ere the extension of smoking restrictions to cover 
government-owned buildings, grocery stores, supermarkets and 
health care and. delivery facilities. 2he major trend in 
the bdllc introduced, reflecting the ambition of anti-smoking 
supporters, is the extension of restrictions into the work¬ 
place, including offices. 
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Reported enforcement activities appear to be the result 
of either official priorities set by the local administration 
or,-&ore frequently bandore efforts by local GASP chapters to 
obtain enforceaent of the lavs. 


In Chicago, sacking on Transit Authority trains and buses 
is punishable by fines of $50 to $300. offenders are tried in 
•tookers' Court,* where sore than 800 people were convicted in 
1975. People who could not post the $25 bond had to spend the 
night in jail, even those who could post bond often had to 
spend several hours in custody before cutting the red tape 
and vlnning release. Smokers have been teXen bodily from 
trains because they protested their arrest. Kinety percent of 
the arrests have involved minority and low income groups. 


however, in most cities which have enforced public smok¬ 
ing laws, actions have resulted from private complaints and 
citizens' arrests made by private individuals, usually 8>embers 
of GASP. Host reports of enforceaent from citizens' arrests 
come from California cities. The lavs of tost states do not 


authorize a citizen's arrest for violation of no smoking laws, 
but in California smokers can be arrested by fellow citizens. 


Yet the primary impact of smoking restriction lavs nay be 
the creatl qrro f;a no-smoking norm in public places. The 
Commissioner^?^Dade County, Florida, admitted that that 
county's anti-sfeoking ordinance was virtually unenforceable 
butred&ed: i a w y vtrf 


& SS'ttut it^jsjbeing morally enforced; it's the people, 
the people’in the elevators, the clerks in the 
store£"'artth the nonsnokers in the check-out lines,' 
who by^their remarks to offenders are enforcing 
the law. It's being enforced by people who want 
to obepnt^e law and I'd say it was 851 to 901 
effective*! 


The impact of no-smoking lavs on the cigarette market has 
not been accurately measured. However, to gauge the impact it 
is helpful to remember that the average smoker in the United 
States consumes 1.5 packs per day. If it is assumed that 
smoking prohibitions in public places caused the average 
smoker to consis&e one less cigarette per day, total con- 
siaptlon in the U.S. would be reduced by 1/3Oth. 


-THE KEDICA2, -FACTS 

In 1971, Jesse L. Steinfeld, H.D., who served as U.S. 
Surgeon General from 1968 to 1973, said; 

Evidence is accumulating that the nonsmoker may have 
untoward effects from the pollution his smoking neigh¬ 
bor forces upon him.... It is high time to ban smoking 
from all confined public places such as restaurants, 
theaters, aizplar.es, trains, and buses.... 
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There was no evidence in the speech t end there had 
been no evidence in previous Public Health Service (PHS) 
reports to Congress ear fcBoklngr and health signed by the 
Surgeon General (c na a on X^ called.the Surgeon.General's 
Report). Zn fact# a previously published PHS booklet entitled 
"poking# Health# and" You* stated that the smoke from other 
people's cigarettes "may make your eves tear or say make you 
cough* but it cannot harm you ....* 


r. ^ 




mm 



The next report to. Congress on asnoklng and health# the 
1972 edition, for the ££rst time cited reports Indicating 
that ambient tobacco smoke could be harmful to nonsmokers. 

The evidence was not convincing and atrong contrary evidence 
was omitted. 

Anti-smoking groups hsme repeated Dr. Steinfeld's claims 
in fozvas throughout the Doited States and have expanded them 
to Include assertions about: • variety of potential injuries 
to nonsaokers from exposur e to ambient tobacco smoke. 

The anti-smokers* claims that nonsaokers can be Injured 
by ambient tobacco smoke are not supported by scientific 
evidence. £&3£s[ instructive to examine a few of these claims 
in the light ol^scientiflc and medical knowledge. 


Toxic 


if 


ancess Astf-saokers often present a list of 


jSSSSSM 


so-called "toxitj" substances fir tobacco smoke as proof that 
ambfSn^ tokeceoJsaoke can be hardul to the nonsmoker. 


Ajsspor ex amp le# cigarette smoke contains hydrogen cyanide* 
Anti-snokers. may also say that ambient tobacco smoke Includes 
*side streaa*-sttoke (the, coke which goes directly Into the 
sir from theJsuxfning codS off the cigarette) which has higher 
con ce n tra t ions * of some: substerrces than the smoke inhaled by 
the *moker..^j^^ 


These charges Ignore the fact that firat# the concentra¬ 
tions of these substances in ambient tobacco caoke are minute 
and, second# these substances are readily diffused in the air. 

Allergy i Anti-smokers often coca p lain that many nonsmokers 
are allergic to tobacco c ok e * ASH# for e xamp le* asserted in 
a recent submission to Che Civil Aeronautics Board that aa 
many as 30 to 34 million Americans "have a particular aensi- 
*¥3 tivity to tobacco smoke." 


There is genuine gm-tt ion, whether tobacco stroke bas been 
shown to be or contain am allergen. Dr. Domingo Avia do. 
Professor of Pharmacology at the University of Pennsylvania 
Medical School and an. Internationally recognised expert# made 
the following statements* 
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• ••should a true tobacco vaoke allergy be shewn 
to exist - ,, whioh has:not: been: done, it trould be quite 
rare. Estimate* tSttt large numbers of persons 
are allergic to tobacco smoke, are unsupported by 
scientific data* 


The method of determining whether an allergy exists has 
not been settled although many allergists make use of a 
skin test using tobacco leaf extract* Such skin testing 
is not at all co e g arable to exposue to tobacco smoke. 


There is a major scientific difference between an allergy 
and an annoyance or an irritation. Individuals may be irritated 
or annoyed by a wide variety of airborne substances but not 
necessarily allergic to them*. 


Shat about mstixsatdtsV. There is no objective scientific 
evidence to support, thee c£adm that ambient cigarette *aoke ad¬ 
versely affects thus liuxgg Auction of asthmatics. In a 1977 
study by pimar* firejdiasaE asnfi S-llvenaan, asthmatics were exposed 
to cigarette smoke in s-small test chamber. The researchers 
were unahl^tprfjfind any significant changes in their lung 
f un ctioms* LvjgW 


Carbon-harwoaidte t Another: claim- is. that the carbon 
monoxide iaSSiilaajccEc «snfces pat&onous,. severely affects a 
person*a ta ajf r ^ pexfbiraersc^" and. can cause cardiovascular end 
resyTlator y^dise ases. 


& gBafasex Dusg» : tudies have shown that carbon monoxide concen¬ 
trations itLenclosed areas resulting from cigarette smoking 
are very 2bw-end do. not present an Inhalation harard to the 
nonsaober^ ^gtBa BBe studlrns fmrfbnfle- actual carbon monoxide 
measurean^^arnF studies^ off the - , physical reactions of non- 
smokers (efg/^Barke 1972). 

Auto exhaust and industrial fumes are, by far, the major 
sources of carbon smnoxide in the daily environment. 


To support the claim that smoking can produce higher 
carbon aoaoefde oonoc nt rstlons, anti-smokers have cited a 
study isvalvdng? ssttkins; in an'automobile. However, the 
volume of the*, car - involved* met only-73.8 cubic feet, which 
is equivalent to a cube with sides of 4.2 feet each, and all 
windows end vents were closed. 


Za 1977, the. TAX considered a petiti-on by -anti-smoking 
groups .» mTW rj tobacco smoking on the 

flight deds» Tfiaa cBorhnnffcffin wma that exposure to relatively 
low level* off carbon- jsxnamdbfie esae* substantial impairments 
to vital brritr and: aervouw system functions. The FA.A care¬ 
fully eoesldered several studies end ruled that the petition 
did not disclose adequate reasons to justify the rule it 
requested. 
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Zt is interesting to note a few carbon con oxide equiva¬ 
lent s. One automobile driven 12 1/2 Biles colts core carbon 
sonoxide than a 1*4-pack-per-day smoker contributes to the 
atmosphere in an entlrc~year*. A Washington#—D. C.# Counsel of 
Governments study found that cars and trucks account for 92 
percent of the carbon monoxide released into that region's 
air* The FAA measurements of carbon monoxide emissions from 
one Boeing 707 in its 33 minute landing-takeoff cycle is 202 
pounds# the same amount as emitted from smoking 1.3 Billion 
cigarettes* 

Kieotine* Za 1975# two Barvard investigators. Kinds and 
First# measured the concentrations of nicotine in public places 
in Boston# such as restaurants and cocktail lounges. They 
demonstrated that in "public places nonsaokers could poten¬ 
tially consrne 1/1,000 to 1/100 of one filter cigarette per 
hour# a level of exposure that has had no known serious asso¬ 
ciation with disease*" 


Zn other words# for a nonsmoker to inhale the equivalent 
of one filter cigarette from ambient tobacco B&oke he would 
have to spend from 100 to 1#000 continuous hours in a smoke- 
filled bar.A# 




KonsmokersvWlth Compromised Health : Anti-smokers often 
argue that jeocposure to tobacco smoke causes stress to persons 
with severely “*e cxaprocdsed cardiovascular systems* 


. _ icausOEadelicate condition is presumed# it is' impossible 
to Establish a "no effect" level of carbon monoxide exposure 
fori’xhese persons, and there is some evidence that they may be 
adversely Effected to some degree by any exposure sufficient 
to raise the""ca'rbon monoxide blood level* 

This situation is indeed unfortunate. However# reference 
to this category of people as a reason for prohibiting cooking 
in public prices Ignores the fact that they may be subjected to 
discomfort and stress in the course of their normal daily en¬ 
counters with carbon monoxide from automobile exhaust fumes 
and other air pollution. Zt has been stated that the only ade¬ 
quate protection for these persons would be to maintain them 
in an "oxygen-enriched* environment. 


THE NON-PROBLEM 

A study of cigarette smoking in aircraft conducted 
■jointly ty EEW# -the FAA end -the Department of Transportation 
concluded that the inhalation of ambient tobacco smoke aboard 
commercial aircraft "does not represent a significant health 
hsrard to nonsmoking passengers." The result of the study 
was first announced in 1970, prior to the time of Surgeon 
General Steinfeld's statement that evidence showed ambient 
tobacco smoke could be harmful to nonsmokers. 
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The ICC held extensive hearings in 1970 on snoklng 
in bjses. Although the 2CC decided to segregate smokers 
on the "basis of anncyane^y- it found that the asserted 
deleterious effects of second-hand saoke upon the health of 
motor his passengers had not been adequately demonstrated. 

Dr. Edwin R. Maher, Professor of Pathology at the 
University of Pittsburgh and Director of Laboratories at the 
Shadyside Hospital in Pittsburgh, said in October, 1977 that 
* careful review of research literature failed to support 
the conclusion that ambient tobacco asmoke represented a 
health hazard to nonsmokers* Dr* Pisher saldt 




The few studies that might appear to be contrary 
to this conclusion can, in ay view, be rather 
readily dismissed for reasons of improper experi- 
nental design and lack of practical significance. 

Per exasple, same studies use unrealistic quanti¬ 
ties of saoke or fail to consider other sources 
of the agents being studied. 

Even several eminent researchers and government officials 
who are veljL&pwn for their opposition to tobacco use agree 
that public^isioiclng is not harmful* Dr. Gio Gori of the 
National CaKcax^Institute said, "If we want to remain with 
facts and n&ESSfth fiction, there is little danger of dis¬ 
perse to people-that stay in a room where people smoke." 


JEDT. Rebel Stallones, an advisor to the Surgeon General's 
Adyispjy Cocmittee on Smoking and Health, recently said, 

"2n very direct^terms there is no medical proof that non- 
smokers expoaad N to cigarette smoke in ordinary relation with 
smokers suffer any damage." 


Dr. E.pboy3,er Hammond, vice president. Epidemiology 
and StatisticklgReseareh, of the American Cancer Society 
and author of famous studies linking smoking and lung cancer, 
was reported to have amde statements to the International 
Conference on Public Education About Cancer in 1974 as 
follows: 

Dr. Hammond stated that there was "no shred of evidence 
that a non-smoker can get cancer from 'second hand' 
smoke and there is a lot of evidence that he cannot. ..." 
He added that to suggest passive smoking (inhalation of 
smoke by non-smokers) could cause cancer is dishonest, 
mud that he -would be prepared -to testify -as such in 
court* v. 

It Is spparent that anti-smokers' claims that nonsmokera 
are subject to injury by ambient tobacco noke are not sup¬ 
ported by scientific evidence. 
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The following suggestions'ere intended to be guides for 
writing or speaking in response to anti-smoking arguments on 
public sacking .actions. Zt is important to reaenber that 
health or scientific arguments can be ineffective in comauni- 
cating with the general public. On the other hand, aost 
people can clearly identify with arguaents based on freedoa 
of choice, and aany people feel strongly that the "hand of 
government" should not interfere with their private lives. 

Restricting smoking in business establishments should be up 
to the proprietor . 

Every restaurant, hotel, and other public establish- 
aent is presently free to establish no smoking areas 
If this is the desire of patrons. Zt should be the 
proprietor's choice based on customer demand and "the 
marketplace.* 

The fact is that a majority of public establishments 
do no££hat& no coking sections. A survey by the 
natio nalise staurant Association confirmed that few 
members of; the public actually desire separate eee- 
tioasffor cokers and norumokers. 

"The public eaoking Issue" can be resolved on the basis of 
co tMiotf coufctcsyi . 

^F^Ptost sspfceTs will show respect for the wishes of 
thoseUarou’nd then. 

Public poklnQ-tbaws present crave enforcement probl»?««? . 

r “ 

/pi, 

During :< The. prohibition era this country learned 
of the*great difficulty governaent has in en¬ 
forcing natters of social morality and conduct. 

Unless the police go on rounds to arrest en 
individual as soon as the person lights up 
in e no smoking area, it will be practically 
lnpossible to enforce public smoking laws 
effectively*. 

To the extent that shop owners and other pro¬ 
prietors are expected to be enforcers of these 
lavs, they will be subject to difficult dilemmas. 

If a poker lights up In a no smoking section, 
can the owner of a restaurant ask the person to 
extinguish the cigarette without risking the 
lose of patroeage? 

In light of serious U.S. crime problems, it is 
foolish to take police away from critical duties 
to determine whether a cigarette has been lighted 
in a no smoking zone. Yet if such laws are not 






f 


vigorously enforced, their flagrant violation can 

breed further disrespect for the lev* 


How can anyone justify the cost of enforcing public poking 
laws? 



Taxpayers are usually not aware of the high cost of 
restrictive ordinances* For example, it was report¬ 
ed that a San Diego public anoking ordinance cost 
taxpayers 520,000 merely to get the law on the 
books in January, 1975. Complaints to the Police 
Department there cost over 570 each for the 
off leer *s time, processing, paper work and 
court action* 



Public smoking laws will place a substantial burden on 
individual proprietors and en the economy . 


i 






4 


This is particularly true when public smoking laws 
reqeire the erection of physical barricades, im¬ 
provements of the air circulation system, and 
other^ .cg pltal expenditures* The costs of coo- 
plianeeSrTth such laws can be substantial* In 
addition,^hbany establishments may be so small 
that th^y^fcannot effectively segregate smokers 
and MRsao^ers. 

s 

gsdH restaurant's economic success depends on maxi-- 
pesa um peak-hour traffic. Restricting the use of 
saall^area at that time can cause losses. 
Custooers^alao can become irritated. For e xamp le, 
a masker .arriving to find a line waiting for 
the smoking section, when the no smoking section 
is c ep ty- i P'kaj be understandably angry. When¬ 
ever Cfptftron is turned away, the proprietor 
risksiilpaing that customer's business forever. 

Efforts to attract conventions wuld be dampened 
by the risk that conventioneers could be fined 
or jailed for lighting up in the wrong location. 

Should an individual's smoking in public be criminally 
restricted br government actions ? 

Is jail really the appropriate place for an 
individual whose 'crime" la lighting a ciga¬ 
rette? 


How far will government go to restrict our private lives ? 

There are obviously many public ann^ances to 
avezyone in their daily lives. The "bad" or 
conflicting behavior and manners of other 
people in public places can cause substantial 
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irritation. The noise end fuses of heavy 
traffic*, the dissatisfaction toward public 
irervices like sanitation and lew enforcement* 
the Irritation from dirty streets* barking 
dbgs, noisy neighbors or even the weather 
can certainly be sore severe than the 
diffused swell of tobacco smoke in a venti¬ 
lated public place, 

Should lavs also be passed to ensure good 
Manners and behavior, snd, if so* by whose stand¬ 
ards? Any effort to extend government regulation 
Into these areas would restilt In a massive 
Interference with an individual** personal life 
and freedoms. 

The public aaoking issue stay be best summarized 
ly an editorial appearing in the Boulder Camera , 
(Boulder, Colorado, January 22, 1975)t 


a gssj 


Xt*» one thing to legislate conduct for 
the protection of society—to restrict 
bfcTrerJor that endangers the life, health 
rita aa f cty of others. It is quite another 
to- legislate against conduct that wrely 
stanqj**. Hardly anybody can avoid annoy- 
iSSgflK»eb©dy elae occasionally. When 
goveripent gets one- foot into the reals 
c^SBSShavior modification, the blue-law 
thicket loams ahead. 


Smokers * wishes should be respected, too. 


f 

, « 

The quBstifeiti cf segregating rsokers is really a matter 
of balancing: the convenience and preference of smokers 
and ndnsaoker*. Although nonsaokers certainly have 
interestsMthat must be considered* smokers also should 
be accommodated. The best and sost effective method 
of balancing those desires and interests is through 
common courtesy on both sides, without the imposition 
of rigid and unworkable government requirements. 

This nation does itself no service when unnecessary 
aoclal conflict ariees from the advocacy of misstated 
and erroneous health concerns. 
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QUESTIONS £ AKSWERS 
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Individuals associated with the tobacco Industry ofbetj 
are confronted by thought-provoking questions regarding smok-" 
ing and health, public smoking and other issues which sake vp 
the controversy surrounding the industry. Zn the past, em¬ 
ployees have not been adequately equipped to deal with these 
questions* Brown & Williamson prepared this handbook in an 
effort to inform employees with a depth of knowledge sur¬ 
rounding the issues* 

• The following section Includes a series of questions and 
answers covering a variety of issues* These questions have 
been accumulated from media interviews and discussions with 
a variety of groups by Brown £ Williamson and industry spokes¬ 
persons. The following questions and answers are not intended 
to make "spokespersons* out of Brown £ Williamson employees, 
but they are Intended to better inform our managers. 


Does saoking cause lung cancer, 
disease and, bronchitis?; 


aphyaema, cardiovascular 




Ho one / knows . Scientific research has not established 
that aaolclng causes illness* We all know some scientists 
have sfldJSpoking causes Illness, but many respected 
scienti s^ogb elleve cause has not been shown* More. 

y.. 

research needed* 


Q: ptew cairyoix; deny the overwhelming statistical evidence 
,» wtha t smoking causes disease? 


fajs sszl 


The cate against smoking is based almost entirely or. 
lnferences'frcm statistics. But most scientists will 
agree that^ stetlstlcaZ associations cannot establish 
cause a^d,effect* Statistical associations are only 
clues tfefcc 6 show the need for clinical and laboratory 
experiments^ There are other flaws in the statistical 
arguments, such as the reliability of the data* By the 
way, there is a statistical association between lung 
cancer and the use of electric razors* We need more 
biological research* 

When you look at lunge taken from smokers and nonsmokers, 
it's obvious that smoking has damaged the lungs of the 
smoker, as compared to the lungs of the nonsmoker* This 
proves that smokers are damaging their lungs* 

Perhaps you've seen the rather grlaly exhibit, aet up by 
the American Cancer Society which contains two specimens 
of lung tissue, one which Is Booth with a light cream 
color and the other which has warts and is coal black* 

One lung la said to be from a smoker and the other from 
a noncmoker* You can guess which is which* The exhibit 
is deceptive because it represents that the differences 
in the tissues are typical results of smoking* This is 
not true* A former president of the College of American 
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Pathologists testified, before e Congressional Committee 
thati *2 here aaeuitiedl thousands of lungs^both grossly 
and sdcrosecpically* I cannot tall you from examining 
a lung whether ar not Its former host-had smoked....! 
state flatly and' unequivocally and emphatically that 
cigarette soaking will not turn the lung black." 


Do you deny thaC smoking-is hazardous to your health? 

Bo one knows* ferny respected* scientists believe that a 
causal relationship between cigarette smoking and 
Illness has not been proven. 


Do you cl a in that the benefits of 
risks? 


poking outweigh the 


Whether or not ta> amoif es isi as choice - to be made by inform¬ 
ed adults based otr individual! assessments. Obviously 
many people derive some valuer from smoking because it has 
been a popular custom:for<*hundreds of years. Columbus 
found the laerlean Indians smoking, and aales of tobacco 
leaf supported the Jamestown. Colony. 


Bow caagjjosj saefte vttesn ypou Mrro<'you are causing health 
problems t£ nonsaoKers in the same room? 


Smoke 


ambient air Is not harmful to the health 


of the r nonsaoker. Even medical experts who have been 
^as soci ated fr dth. the charge that smoking causes lung 
j^jea ncerMP'^tht smoker have said that smoke in the ambic 
.air has* no influence on the health of the nonsaoker. 


Why ar£_manufaeturer.e producing more low "tar" and 
nicotine cigarettes'and'advertising those brands 
heavilySifi”there is no health riak involved in 
saokin^hi^h "tar" and nicotine cigarettes? 

Cigarette-manufacturers are producing low "tar" and 
nicotine cigarettes* in ; response to coniner demands for 
those products* y*m-rv gy.-qggdon of the gr-owth of the 
low "tar" segsent is correct* Sales of cigarettes with 
less than 15 milligrams "tar" content Increased by more 
than 50 percent in 1976 and comprised roughly 25 percent 
of the total cigarette market in 1977. Only a few years 
ago low "tar" striC nifcotine' cigarettes were an insignifi¬ 
cant part of the: market. This very rapid shift shows 
the cigarette sanofacturers* eagerness to respond to 
customers* changing preferences. The advertising 
•qphasls alaply yfTTTnwm tb*e- shift in consumer demand. 

Mo cigarette ■snsflhntnrreT has said there is no health 
risk Involved ±tt assteinggItHgh "tar" end nicotine brands. 
As with the gnfratdtnr. gg aatsking sad disease in general, 
so one knows*. 


Bow much money does the tobacco Industry spend each year 
in advertising to attract new smokers? 

Bone. Cigarette-advertising, is brand advertising. Its 
purpose is ccepetltion against other brands for consumers, 
not to attract new smokers. 
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Qt Mine out of tea smokers say they want to quit. Shouldn't 
the government help ^then by sponsoring quit-smoking pro¬ 
gram^? ; 

At Each adult individual sust make up his own mind whether 
to smoke. .The tobacco Industry is not Interested in 
preventing anyone from giving up cigarettes. Many 
private stop-saokixxg progress are available at little 
cost, sad literature which describes ways to stop smoking 
Is avs-Mahl*- foes, from several sources* .Many people 
have stopped'without, a-formal program. It is not 
necessary to spend tajq>ayers* money. 



V ***• 
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Q: Doesn't the cigarette Industry feel some responsibility 

for the $8 billion cost to the United States for health 
care and- SIB 1 billion coat to the United States in loss 
of production- tdae cause d by cigarettes sold? 

At the charge it bned oa the assumption that smoking 

causes illness;, bat, causation has not been established 
by scientific research. There are other difficulties 
with the- figures, for example, the figures assume the 
need for- health;services- Included would disappear if 
no amf imN^esf cigarettes. With our aging population, 
this fSSm&kely. 

rvi 

Qi Doesr.'%gbhe' nonsmoking ..majority in this country have the 


right tsar* vote that' cigarettes should not be smoked in 



law would be completely unjustified as a 
f r f«nctica~cf government in our society. Tolerance is 
the cornerstone of this country's democracy. There 
is no hetTth danger to nonsaokers — the problem is 
annoyance.J This is a social scatter which must be 
left to people to resolve in social situations 
tirougfrrutual courtesy* Lavs dictating personal 
social^conduct, arrests, fines, and forced segregation 
are jae o TrrrqTT-fc» *«-> suns of dealing with a social 
situation:. If there are going to be laws prohibiting 
smoking in public places, there should certainly be laws 
prohibiting strong perfuse, body odor, and untrained 
pets. 

Vhat would you tell your child if he asked you whether 
be should mnoke cigarettes? 

Z would tell him to wait until be was an adult and then 
■eke «B‘ h£s> awn* mind. Tfeether to smoke Is a choice fox 
the firdSaxiidliKl and a choice that should be made only by 
ia Coracd H adults. 


Or Bow db-you account' for the fact that so many government 
and scientific societies have passed resolutions assert¬ 
ing that smoking causes lung cancer and other human 
diseases? 
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X: The -fact that gpvexnment- bodies and scientific societies 

have passed such resolutions indicates that the con¬ 
tinuing controversy over sacking and health is political, 
not scientific* Scientific issues in the medical field 
are settled by definitive biological experimentation, not 
by khe passage of a resolution. There have been no exper¬ 
iments proving that cigarette smoking causes illness, and 
that is why activists in government agencies and scientific 
organisations have resorted to resolutions to establish 
their personal opinions. 

Q: Don't all of the medical experts in the United States 

agree that smoking causes lung cancer? 

As As a aatter of fact, many scientists In the United 
States hold the view that smoking has not been' 
scientifically established as a cause of lung 
cancer* They note that no one blows the cause or 
causes of lung cancer. Vor does anyone know the 
mechanics or mechanisms whereby this disease develops. 

Qt Won't you^concede that cooking is a prime suspect 

as a caute’.-of lung cancer? 

asanas 


Scientists'generally agree that lung cancer is a 
BMltlfactorial disease, l.e«, it has been statisti¬ 
cally «soci a ted with many factors* These include 
occupation^ geographical location, sex, urbaniea- 


C’tion andiweveral others as well as smoking. But 

. . * 

*~xactoip~does not mean cause* Whether any of these 
6 ^“Suspec£S*:|iiays a role in the causation of this 
disease is as yet unknown* 

B» Xren’ tsthe re cancer-causing agents in tobacco smoke? 
■Don't they, explain the association between smoking 
and lung*~cancer? 

A< For more than 20 years now, cancer researchers have 
been trying to Identify com p onents in tobacco smoke 
that are harmful to human health* To date, however, 
they have not identified any ingredient or group of 
Ingredients, as found in tobacco smoke, that are 
disease-producing in humans* 

Q: Doesn't tobacco "tar" produce cancer in animals? 

At Contrary to popular belief, human smokers are not 
exposed to t obacc o s mo ke condensate — commonly 
referred to as •tar*" Tobacco "tar" is a laboratory 
product that is produced by passing tobacco smoke 
through a cold trap at an extremely low temperature 
— a temperature that, human smokers simply do not 
experience* Hence, the relevance of animal experi¬ 
ments with tobacco "tar" is .dubious. And it should 
be remembered that, despite great efforts by many 
scientists, human-type lung cancers have not been 
produced in laboratory animals as a result of ex¬ 
posure to tobacco smoke* 
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Qt Hasn't lung cancer in wonen begun to Increase as they 
have begun to smoke tore? 

At There has long been”* wide gap between the incidence 
of lung cancer in stales and females and this gap has 
not been satisfactorily explained in terms.of smoking. 

As to the recent reports of Increased cancer in women, 
some scientists believe that this disease has been 
increasing in women for many years, which is not consistent 
with a smoking-causation hypothesis. There are other 
considerations. For example, the lung cancer increase 
reported in women is usually of a different type from 
those reported as predominant in men and, in fact, is 
a type not generally considered associated with smoking. 


Isn't nicotine known to -cause disease in humans? 


In 1964, after reviewing the then existing literature, 
the. Advisory Committee to the U.S. Surgeon General 
concluded that the small amount of nicotine absorbed 
by tobacco use "probably does not represent an 
important health hazard" to humans. Since 1964 there 
has been no scientific evidence which would warrant 
a chaage^fn this conclusion. 


What abou^ heart disease? Isn't it pretty .well 
established that smoking causes this disease? 

Heart^disease is a sultlfactorlal disease, i.e., 
u one wfiich^has been statistically associated with 
jmany factors. So far, more than 20 factors have 


^ 'b een Ident ified. Factor does not mean cause. No 
r '“ i one kriovs^whether any of the observed factors plays 
a rol ^ln the causation of the disease. Recent 
studies ofc identical twins suggest that a person's 
genetkc^Xackground may be the most important factor. 
Otheristudies Indicate that a person's personality 
type iaXthc prime factor. 


Qi What about people who axe allergic to tobacco ooke? 
How ean they protect themselves from smoke in the 
atmosphere? 

At Although many people talk about tobacco allergy, it 

has never been established that tobacco smoke allergy 
exists. - Scientists simply do not know whether or not 
tobacco caoke -- as opposed to tobacco leaf — con¬ 
tains allergenic components. 


Aren't c i g a rettes -addictive? 

At Zt is difficult to discuss addiction today because 

people apply the term to many different circumstances. 
Come people aay they are addicted to chocolate; others 
say their children are addicted to TV. Wie 1964 
Surgeon General's report concluded that clgazettes 
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shoul^be ela®ei£ied.jas habituative, like ccffee, 
end not addictive-., like.' morphine. Many people have 
given tip cooking. Why db soae people continue to 
* smoke who say they want to quit? Why do people con¬ 
tinue to overeat when they say they are too fat? 

Isn't modern - cigarette advertising an improper 
business practice because it has a heavy lzq>act 
on children and: leads, them, to smoke?- 

Cigarette advertising Is Intended for adults only. 

For axanple. cigarette advertisements show no models 
vho are under 35 years of age. no entertainment cele¬ 
brities and no athletes. Cigarette advertising can 
establish, brand, loyalty — and that is its purpose 
— but it dbes not- a t tract new smokers. Wo studies 
have shown that cigarette advertising causes children 
to smoke* Or* Ernest L* Wynder. president of The 
American Wealth Foundation, said he did not believe 
cigarette advertising had such Influence on smoking. 

What q ue c th anm w u.nw Ueftt. unanswered by the 1964 Surgeon 
Gc nera y^rfe pertP 

Kany qiestfons were left unresolved* Why. for example, 
do nonsn^keVs fall victim to heart disease, lung cancer 
and ctiili!SS.seases frequently associated vith smokers? 

If. as soauj anti-smoking groups claim, cigarette smoking 
the jar cause of lung cancer, why is it that the 
£atttkt majority of the •heavy" smokers never develop the 
a*adiseate2.~-Why hasn't Independent scientific research been 
able tq_identify any one or combination of the thousands 
of coEpwecfc* am found in- cigarette smoke as the cause of 
any particular disease?! W&y lm more than forty years of 
researdh^asn't anyone been able to reproduce the type 
of lunrf*pencer associated; vith smoking—through tobacco 
smoke ^a&sl'ation—in laboratory animals? 

Will the auCii auaxMdirrg,. movement succeed? 

The anti-smoking movement is actually proposing prohibition* 
According to Or* Peter Bourne, Special Assistant to the 
President for Health Issues, such proposals are not 
realistic*. Ha remarks to- the Ad Hoc Committee on Tobacco 
and Smoking Research of the American Cancer Society on 
November 10, 1977, Dr* Bourne said, "Because of the 
political, social and economic ramifications, it is un¬ 
realistic for es to suggest a tob a cco prohibition as a 
feasible short.-tern gpal* serf, that campaign would bring 
Into g Katbai tt aszr »*t. credibility, it is there that ve 
are oa our rn uukset -. ground* Kdle prohibiting use of 
cigarettes in public places t*3uld please nonsmokers, 
it would not necessarily reduce overall cigarette con¬ 
sumption or reduce the health consequences. We have done 
little research on the hazards, if any. of other people's 
cigarettes." 
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Vhat isthe tobacco ^.i>dustry doing to help_resolve tha 
smoking and health controversy? 

In the last 24 years the tobacco industry has provided 
80 re than $70 Billion for independent research regarding 
questions related to amoking and health. In many of 
these years this commitment has exceeded that of any 
government department, and has been substantially 
»ore than the research expenditure reported by all the 
voluntary health associations, who spend a major 
portion of their donated funds for administration and 
for public relations campaigns. The tobacco Industry 
is coesitted to advancing scientific inquiry in this area. 

Do the tobacco companies control the research, they sponsor? 

Absolutely not I The cor.rr.i tmcnt of the tobacco manufactur¬ 
ers to resolve the smoking and health controversy has 
never been fully appreciated. Crants are made with no 
strings attached except a pledge to apply the money to 
legitimate scientific research. Each researcher is free 
to publish his study results, whatever they say be. 




Does it mot her your conscience to sell cigarettes? 

Absolutely! notl The tobacco industry is a $15 billion 
lndustrjT’affecting 17 Billion people. As far as the 
healtrrxrbettion is concerned, no valid research has 
ever established that cigarette smoking causes illness. 
Tjjeverih el^ s. every pack of cigarettes carries a warning 
*~lebel^es required by lav. A person would have to be 
^"S! •eavtQ&heller* n ot to be avare of the warning. We 
live ind work in a country which supports the free 
enterprise, system. It gives its citizens the freedom 
of cho ioa. ? We should continue to enjoy that freedom 
both in our business and in our peraonal lives. 
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SMOKING AND HEALTH 


THE OPEN QUESTION 


For cany years, certain individuals and organizations 
have claimed that smoking causes a large number of diseases. 
Such claims are largely based on studies which have reported 
statistical associations between smoking and various diseases. 

Bovever, such associations alone can never establish 
cause-end-effect relationships. The most that such data can 
do is to Indicate areas for further scientific research. Un¬ 
fortunately, scientific data that contradict the popularly- 
held belief that smoking causes disease are generally Ignored 
or severely criticized without adequate justification. 

It has become easier to indict smoking as the sole source 
of our medical problems than to confront the data which show 
an existing scientific controversy and the need for further 
well-defined objective research to establish the facte. The 
following discussion will highlight some of the topics men¬ 
tioned abova<.-^< 

( = 


SMOKING AND LUNG CANCER 


* The evidence cited to implicate cigarette smoking as a 

cause 2 ©! lunggcincer has been provided primarily by statistical 
studies, such as the Hammond and Horn survey of white American 
mehFl'ninine-p.tat.ee. However, such studies have been seriously 
questioned!. For example, in 1958, Dr. Joseph Berk son of Kayo 
Clinic observed-that "Cancer is a biologic, not a statistical, 
problem." ^tazaj recently, a British physician noted that "the 
cause of cancer of the lung is not known. We have only sta¬ 
tistical isferehces and forecasts.... Until it is discovered 
no one who Values scientific evidence should assume that ciga¬ 
rettes cause cancer of the lung." 

In 1977, a South African physician who reviewed some of 
the original statistical studies which are used to support the 
claim of a causal relationahlp discovered errors in the analy¬ 
ses of the data. As a result of these discoveries and other 
observations, he concluded that "The smoking hypothesis has 
received emphasis which it really does not deserve." He added 
that "This hypothesis has to be abandoned." . 

One of the most pertinent -facts to .be Jcept in mind when 
claims about sacking and lung cancer are considered is that 
some reported statistical data are not consistent with the 
causal hypothesis. For example, researchers have reported 
large variations In lung cancer mortality rates in a number 
of countries which cannot be explained by differences in 
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tobacco eoaamptlon. Austria, Belgium and Finland report 
higher-1-usg. cancer rates - fejt considerably lower_per capita 
tobacco eonswption than the United States, Canada and 
Australia. 

Aung cancer mortality rates stay not be reliable because 
they are based on the often inaccurate Information regarding 
cause of death as shown on death certificates. This conclu¬ 
sion is supported by the finding of researchers who cohered 
clinicians" dCLagposea off lung cancer with autopsy results 
and found serlbus* discrepancies. Such errors may have 
resulted la part, from the clinicians' difficulties In deter¬ 
mining whether a cancer originated in the lung or had spread 
to the lung from another site. 

The reported 1 increase in lung cancer, said to' be of 
■epidemic" proportions, may be greatly overestimated, 
rxperts have suggested that the reported Increase may be an 
artifact created largely by improved diagnostic techniques. 
The recent intense interest in lung cancer may also have 
resulted la an-, gwam-dlagpnsls of the disease. 

P epcr i ae a t i a- ttrr- vhfcife laboratory animals are forced to 


inhale toba c eb r ‘saoke have failed to prove the hypothesis that 
smoking cacfite^Tlung cancer. Not only has the relevance of 
such experiments 1 been.questioned, these techniques have 
failed to produce in animals any lung tutors which are bf 
thedype associated'with htxsan smoking. 
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■n -—Mu ch c4_Jthe interest in the causation theory was gener¬ 
ated by skiri^painting experiments in which tumors were pro¬ 
duced by painting "tar" (a laboratory pro&ict obtained by 
passing, tobacco.^amoka. through s cold trap at extremely low 
tceperaturaas^on- ttts shaved backs of animals. However, these 
experimentaprsi^inapprqprfate for eocqjarison to the inhala¬ 
tion proceassg&ghumans, for several reasons. The akin of an 
animal Is. not at- all' similar to huun lung tissue. Further¬ 
more, the sgpliieatiiioir. off m substance to the skin is quite 
different from inhalation. Finally, there is no "tar" as 
such in tobacco maoke, and even if there were, the quantities 
used in such experiments are unrealistic. 

Za an effort to determine why some people develop lung 
cancer while others do not, s number of scientists are study- 
in 9 the "constitutional hypothesis." This hypothesis states 
that some people who have a hereditary predisposition for 
lung cancer also have a hereditary tendency towards smoking. 
It is sup ported: ttg research which, shows, that stokers differ 
from non-smoker® jhr. many physiological and psychological 
characteristics . 

Occupational and environmental factors, such as air 
pollution, have also been found to be associated with lung 
cancer. Concern has been expressed that the concerted effort 
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to prove that smoking is the primary cause of this disease maj 
be diverting attention fxgp such factors. . _ 

Any serious discussion of the elaims linking smoking and 
lung cancer sust Include consideration of the following two 
factsi 

1. Lung cancer was an established disease long before 
cigarette usage becaae popular* 

2. Most smokers do not develop lung cancer, while 
cany non-smokers do. 


! SMOKING AND CORONARY HEART DISEASE (CEO) 

In efforts to determine the cause of coronary heart 
disease, researchers have examined a variety of behavioral, 

I physiological and environmental factors which have been 
: associated with an increased risk of this disease. Cigarette 
: smoking is considered by some to be one of these so-called 
£ "risk factors." 


Tor exaSsp£$j the 1976 Public Health Service Report on 
: The Health Cohtt'iaguences of Smoking describes smoking as "one 
of the major , "4*2ipendent CHD risk factors." However, avail¬ 
able data dai30Qc| provide consistent support for the identifi¬ 
cation of smoking as a risk factor. Tor example, an iriter- 
. national st ^g^Jb y Keys found "little or no" relationship 
' between? cigarette smoking and coronary heart disease in 
Pinla£$j th£jKetherlands, Yugoslavia, Italy, Greece and Japan. 
■ rurthenaore^several studies cited to support the role of 
* smoking in t h e —development of coronary heart disease contain 
.. data inconsistent with this claim. In one such study, 
coronary hesrtrdisease mortality rates actually were lower 
; in cx-sraokerEyfifian in nonsmokers. 

I f • 


Researchers’also have studied a number of other factors 
which appear to be associated with an increased prevalence of 
• this disease. Per example, some scientists have observed 
specific behavior patterns that appear to be associated with 
; an .increased prevalence of CHD. This coronary-prone behavior 
pattern, celled Type A, is characterised by such traits as 
I aggressiveness, ambitiousness, time consciousness, and a 
. chronic sense of urgency. Other scientists have concluded that 
££there is a strong genetie component in the development of CHD. 
Studies of twins and familial coronary heart disease patterns 
have provided suppor t -for -this theory. 

The stresses normally encountered in daily life also have 
been positively associated with coronary heart disease. Re¬ 
searchers have found that severe financial problems, occupa¬ 
tional tensions, and life-atyle changes have produced physio¬ 
logical alterations which may lead to coronary lesions. One 
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investigater, vho studied the mortality statistics of 100,000 
physicist* Mho reportedly had quit smoking* commentedi 

— -- — fc— * _ ~ — 

Xt la evident that there has been no Increase in 
the average age of death among physicians (tiring 
the past 16 years. • . . tfciile It is possible 
that the full results of this abstinence (not 
smoking) have not yet been seen, the resolution 
of underlying stress rather than smoking per se 
may be the crucial factor. • • • These findings 
are consistent with the apparent predisposition 
of doctors to coronary heart disease, a vulner¬ 
ability which can be attributed to the stresses 
In their vay of life. 

Therefore* tih e? indictment of cigarette smoking as a major 
risk factor is coronary heart disease mortality la contra¬ 
dictory t* mch scientific, fact. 


CHROKIC: OBSTRUCTIVE PUIMONARF DISEASE (COPD) 


Claims?Xarrei Been made that cigarette smoking causes COPD, 
a term vhldfjDe2ers primarily to chronic bronchitis and 
pulmonary e y&y sema. Such a claim vas made in the most recent 
^report on «»k£-ag by the Royal College of Physicians of bondon 
[^called^Sokfng.or Health." 


ese claims are contradicted by statements of 


scientists £S3 governmental officials who note that the cause 
: or causes ei-these chronic lung diseases ere still unknown. 
t For example^ a special report supplied by the Department of 
Health, .mH for use during consideration of 

. its 17TT Innrt llriTi'rntrr that "the exact cause of 
emphysema lyaota known • • • •* 

Such statements.: are. supported by an examination of clga- 
rette co nwsgt iaon-. gataai a ra g. which exhibit no consistent rela¬ 
tionship with gggr i nc i dence rates and mortality trends. This 
) Is illustrated: iigy the fact that Individuals vho have never 
smoked develcg; CUPD but'.many smokers do not. Moreover, large 
j international variations in COPD mortality rates cannot be ex- 
. plained by levels of tobacco use. 

Certain animal inhalation studies have been cited as 
proof that poking causes C0J;D. However, serious questions 
have been rsfamF about the- adequacy of the experimental tech¬ 
niques ai^lcsedl asrdJ tsiite amlevance of the results to man. For 
example, sfau gBusaJ? differences identified in the 

resplratoiy systems of mammals may co mp licate the extrapo¬ 
lation of aalaal test results to the human situation. 


Some researchers who have examined the reported in¬ 
crease of COPD in cigarette smokers speculate that it may be 








the result of basic psychological and/or physiological 
differences between smokers and nonsaokerc« “Tor exa^sle, 
even when smoking habits are similar, blacks seen to have a 
lower Incidence of chronic bronchitis and eephysccaa than 
whites. 

Occupational exposures Bay also play an laportant role 
In the develepaent of COPD. A scientist faalllar with occupa¬ 
tional exposures recently wrote that the available evidence 
does not support claims that smoking Is the najor hazard to 
workers* lungsr he concluded, • it's their jobs which seea . 

to cadse their Illness." 

In recent years, eoblent air pollution has received 
Increasing attention as * taajor cause of COPD. Lave and Seskin 
have concluded'-that "aortallty frees bronchitis would be re¬ 
duced by about £0*. If air pollution were lowered to levels 
currently prewrdiEing. In. urban areas with relatively clean 
air." They continues: 


The studies document a strong relationship between 
all respiratory disease and air pollution. It 
aeecs/XDfe|^r t h at 25«> of all aorbldity and mortality 
due to'Trespiratory disease could be saved by a 50% 
abatc9tf^£ > S.n air pollution levels. 

Therefore,^ claims that caoklng causes COPD must be 
serigajly consij lered' In light of this evidence. 


SMOKING AND PREGNANCY 


Claims hsvy . ft eenr Bade that smoking during pregnancy 
causes adv«rse*'effects, In particular that smokers are Bore 
likely to hsydliJow-birth-veight (L8W) Infants. Some claims 
have even bceo-in ade that smoking increases the risk of con¬ 
genital malformation and perinatal aortallty. However, these 
clains ara baaed 1 on. statistical data which are at best equivo¬ 
cal and r furthsreaazo:. cannot prove causal relationships. 
Moreover, there see data which are Inconsistent with certain 
of these chits . 


low-Blrth-Welght Infants . A bioatatistician who examined 
and was unable to accept the causal hypothesis contended that 
the data he studied say suggest the existence of aooe other 
cocoon factor which causes women both to smoke and to have a 
higher pro p ortion, of LBW. Infants, Yerushalxy advanced -this 
theory Is • XS72i report describing data which, he later said, 
"almost d±nchi the argument against causation*" 


This conclusion follows from the finding that 
women who eventually became smokers produced a 


large proportion of low birth weight Infants 







To explain these findings, YeruahalJ^ speculated that the 
higher Incidence of LBV Infanta among amok In g women My be due 
to thelnoker, rather thlrn the sac king . 

Yerush*lay's finding are supported by the results of 
other research projects. Including two studies In which the 
researchers concluded that sacking apparently does not cause 
1£W but ssay serve as "an Indicator" or "an Index" of some 
other factor or factors that nay be Involved. 

The need for further research on the relationship 
between maternal saoklng and LBV was recognised by Sllverx&an 
In a report on her study which had been designed to determine 
whether saoklng causes LBV, or whether smokers are "a self** 
selected group that differs fran nonsaokers In ways unrelated 
to gn oklng. • • •" Although she wrote that her findings were 
not conclusive, she observed that "£he direction of the observed 
differences in mean birth weights Is sore consistent with the 
self-selection hypothesis." 

Although these studies have failed to disprove either 
the causal or self-selection hypotheses, several have shown 
that anoknrs^XsW Infants appear to be healthier than non** 

YfefiUShalay, for example, noted that LBV Infants of 
snokers "ar^-Eucji healthier" than those of the nonsaokers and 
that the "heialthlest" -low-weight babies were born to couples 
.in which thd*1afe saoked and the husband did not. 

Mortality . Scientific evidence does 
.fthe claim that maternal smoking during pregnancy 


is causally ^associated with Increased perinatal mortality. 
Several larg e st udies, including those by Yerushalmy, 
Underwood, Yhe*3ptario Perinatal Mortality Study Coesxittee, 
Rantakallio|s»4vTargett have fooad mo increase in the peri¬ 
natal mortality^rate of Infants of cooking mothers. As the 


smokers'. 


National Academy- of Sciences Committee on Maternal Nutrition 
concluded 1^1970, "... looking is sot significantly 
associated with excess fetal or neonatal mortality. ..." 


Congenital Malformation . Several large-scale population 
studies also have failed to establish s relationship between 
smoking and congenital Mlfozmatlc 


In s study of 51,490 pregnancies, for e x am p le, the 
.^Ontario Perinatal Mortality Study Commission found "no evi- 
'^dence that saoklng was associated with s higher incidence 
of congenital jaa 3 format ions." Yerushalmy and Bollings worth 
both reported that their studies showed that the risk of 
congenital malformation in LBV infants was lower for saoklng 
than for nonsmoking mothers. 


The available scientific evidence does not warrant the 
conclusion that s. causal relationship between smoking, LBV, 
increased perinatal mortality and congenital malformation 
has been proven. 
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CIGARETTE B40KE -COCPONESTS 
/ 

respite such repetition o l the cl elm that-certain sub¬ 
stances in tobacco smoke are harmful to the smoker, it has not 
been scientifically proven that any cosponent or cocsblnation 
of components as_ found_ln tobacco jaokc causes disease. 

These claims, vhich focus primarily on "tar,* nicotine 
and carbon nonoxide (CO), have led to proposals for estab¬ 
lishing naxinua levels of such substances in tobacco smoke. 
Such a recommendation currently is being considered by the 
Department of Health, Education and Welfare as part of a 
major anti-caoking Initiative launched by Secretary Joseph 
Callfano. 

The following discussion describes soae of the Inade¬ 
quacies of the scientific evidence for the claimed health 
effects of these three substances. 


"Tar ." There is no "tar" as such in cigarette smoke. 
The substance called "tar" is actually a laboratory product 
obtained by collecting the particulate matter in tobacco 
smoke. Thfir^ardly simulates what humans are exposed to 
in the saok££y%>roces s . That is why quotation aarks are 


often usedrertibnd the word "tar" when referring to tobacco 
saoke. LXj 


—T ar", 1s no t saoke. There is no good reason to assume 
thahZany biological activity of whole smoke can be accurately 
determinedfty studying "tar." The chemical and physical 


changes necessarily brought about in condensing the smoke 
and applyin g th e substance to animals may well produce 
biological results completely different from any that may 


occur darisg 


ke inhalation. 


Hi cot laew Nicotine has historically received as such 
experimental attention as "tar." Hwever, nicotine, in the 
amounts found in tobacco smoke, has not been scientifically 
established as hazardous to cookers. Even the 1964 Report 
to the Surgeon General on Smoking and Health concluded that 
nicotine, as found in tobacco smoke "probably does not repre¬ 
sent a significant health problem." After thirteen years of 
intensive research, no data have been developed'which would 
warrant a change in that conclusion. 


Hieotlne has no known chronic or cumulative effects. It 
is rapidly absorbed and metabolised by the human body into 
other simpler substances which exhibit no established harmful 
pharmacological activity. According to the 1964 Report to 
the Surgeon General, "Nicotine is rapidly changed in the body 
to relatively inactive substances with low toxicity." 

respite these statements, some smoking opponents have 
claimed that nicotine causes cardiovascular disease. However, 
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this claim was clearly contradicted in testimony by a govern¬ 
ment vltmt at the 1976-hearlngs on cigar'etteiBnoking and 
disease* Dr. Theodore Cooper, tJ^en Assistant Secretary for 
Health. Department. of Health, Education and Welfare, Indicated 
that hr. considered smoking a risk factor for cardiovascular 
disease, but not a causet 

Senator Hartt •••! would merely ask If cigarette 
smoking causes heart disease? 

Be. Oa rqrrrm Bet. 

Senator Bart* Zt does not? 

Dr* Cooper* No. 

Ocgfceff- Wonoidda. This. tasteless, odorless gas Is pre¬ 
sent fir tnbamnr soke* but It Is also present In the air we 
breathe, Hie- predominant sun-made sources Include the exhaust 
fuses of automobiles and emissions from Industrial processes. 
Furthermore, carbon monoxide Is a natural body constituent 
created by normal sutabolisa. 

As wl tff^tj ax* and nicotine, the experimental evidence 
regarding. M&Haee health effects of CO, as found In cigarette 
smoke. Is at lH^st Inconsistent. Studies of Inmans who are 
conslstent ly^axp osed to low doaes of CO have reported .no 
Increase IntkeT Incidence of heart attack or circulatory 
abnormalities-.] 

t r^ OSSi ^ ly ^ e caute experiments with humans have failed to 
prove their^rlnims, anti-smoking advocates have emphasized 
the result ^* of animal experiments by certain researchers. Yet 
when- a ni ma l- ew psnri m nnta i t lon is examined as a whole, it also 
fails its jgHrsHrtte manstst e a t results on the effects of CO 
exposure. Jtojjjeover, the recent research findings of one of 
the scientir^yfiequently cited as having demonstrated a link 
between carbon monoxide- and heart dlaeaoe did not confirm the 
con clusions’ aftnntt the effects-, of carbon monoxide drawn In his 
earlier- at urtl'an 

/ Such evidence Indicates that the claims made about the 
health effects of certain constituents of tobacco stoke on 
the saoker are just that—claims which are not established by 
scientific proof. 


.RESEARCH 

VOat octant?lift s eoersltment of the tobacco industry is 
clear. For nearly' 35 years the cigarette manufacturers have 
been supporting totally independent research with cocrpletely 
non-restrictlve funding. The results—whatever they are—may 
be published wherever the researcher chooses. 





Hundreds of researcher* in medical schools, hospital* 
and other scientific Institutions In this country and abroad 
have received sore than $70 nil lion from the tobacco Industry 
to support their investigations. 

The findings of scientific studies funded in whole or 
part fcy the cigarette conpanies comprise core than 2,000 
papers published in the world's professional literature. 

The Council-for Tobacco Research - O.6.A., Inc., an 
industry s^priso redE:agency, has the stajor responsibility for 
the sMlhation* and funding of research proposals. Research 
support has been iapleaented nalnly through a pro gran of 
grants-ln-aid, aupplenented by contra eta for research with 
institutions and laboratories. The Council does not operate 
a research facility. 

Wee position 1 , cf the tobacco Industry Is that the quea- 
Hans ral'eed’ the an i oi in? and health controversy can be 
resolved only sound! scientific research. 
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X'y There is a lovely little Island lying about 150 miles east 

'• ••. . / ; * • . » 

• '**'» * * , • * • •*•»*# . 4 ,♦ ••* .... 


..of the Virgin islands. It is at the northern end of the Antilles 


. - V( 


that string of Islands # flung out crescent-like across the blue 
'M; - Caribbean waters. Legend has It that In the 16th century, both th« 

»*’ r, « «* i-i* • •• * •• • . , ., «•*««•* f •# • , , • ,! . . «. 

... . % • ’ . * • , •. 

v.J ; . Outch and the French lay claim to possession of this tiny body of 

•v" ... ■'**’*;. •• *" • ' • ' * *»•» **••**♦ , 

..v;..., . land. Rather than fight it out as was their wont in those days 

*• .. • * *i 1 

/ they showed a surprising and exemplary will ingness to apply human ' 

-•«»**. •’*•* •*..,'** * *** .. ^ 

*’ reason. A Frenchman and a Qutchman were placed back to back on 
;a.^::'.:';.the beach and told to - walk along the beach until they met again on 

’ it^ * * ** * B r. i *.. * * :# 


the opposite side. They did so, and a line was drawn between the 
'.''points of start and finish, dividing the Island Into the French . ' 

. -.ha 1 f called St. Martinand the Outch half called San Marteen. -. 

•*.'• - ■- .' .... „ 

'/• It seems that the Frenchman walked faster than the Outchman, ■ 

• because the French got' the bigger half. Some say this was because 


the Frenchman was drinking French champagne and the Outchman was 
drinking Outch whiskey. However true all this may be, the two_ Y 
colonies continue to live peacefully under these 16th century term: 


V«';. 


• v Wei- V* W* •4».•.-* ee-twf* ' 
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- In January, 1372, the 3utch side of St. Martin was 
by an unlikely part y 3* twenty-five scientists. "hers *«-• ; - lr - 4 . 
cologists, sociologists, anthropo1ogists and a preponderance of 
psychol o'gi sts . They eaaa^ from England, Canada and -the United State' 
.Each brought with him a care*';lly prepared scientific paper which 
represented his best efforts at attacking the question "Why do 

people smoke cigarettes?" ' 

* ■ * 1 " »••• 

v ■ Inspired by the rare 15th century display of human reason 


Shown by the French and Dutch colonists, and while not sunning on 
the beach, they listened to and reflected upon each other's Ideas. 

You've heard many explanations for cigarette smoking. These 
were reviewed at the St. Martin conference. I think It appropriate 
that we list the more commonly proposed explanations here: 

i, * 

" 1) For social acceptance or ego-enhancement 
2) For pleasure of the senses (taste, smell) 

. 3) For oral gratification in the psychoanalytic sense 

- f * • * • , , 

• ‘ 4) A psychmotor habit for the release of body tension 


. -H-: .,c.i 




5) For the pharmacological effect of smoke constltuents. 

I might mention one other explanation, not because anybody 


believes It but as an example of how distorted one's reasoning 
- can become when under the Influence of psychoanalytic theory. 
.Smoking according to this argument, Is the consequence of pulmonary 
eroticism. Translated, this means the lungs have become sexualized 
and smoking Is but another form of the sexual act. 
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'• if on* asks the smoker himself why he smokes, i e f$ ocs: ' '! 

lfkcly to say "Its a habit." If he is intelligent entugn, he 
iaight b* sore to the point and say either one of two things: "It 
stimulates me", or "It relaxes me". And now we are already deep 
into our topic. The polarity of these two observations has plagued 
Invest!gators for fifty years. The challenge to any theory as to 
why people smoke lies in the theory's ability to resolve this -;*~ 
paradoxical duality of effect. 

. The St. Martin conference was calle d by the Council for ' • ' 

■ - ..... m | I I' I I I , - . 

* , '■ '* . • ■ *#.•*. 4 

Tobacco Research, U.S.A., in an effort to goad the scientific- - 


*•——..A ‘ 


community into having another go at the problem. And go at it 


they did. Much of what follows in this presentation comes from 
that St. Martin conference. ;; ’ f ’ 

Most of the conferees would agree with this proposition: 

The primary incentive to cigarette smoking is the immediate salutory 


.*• *■ 


effect of inhaled smoke upon body function. This is not to suggest 

, . ‘ •••«*•• •* *. • • * ■ * . * • • . . 

that this effect is the only incentive. Cigarette smoking is so 


pervasive of life style that it is inevitable that other secondary 


incentives should become operative. The conference summari zer ,** 




Prof. Seymour Kety of Harvard, used eating as an analogy. Elaborate 
behavioral rituals, taste preferences, and social Institutions 


• •v 


have been built around the elemental act of eating, to such an 


' :v«. 


extent that we find pleasure in eating even when not hungry. 




It would be difficult for any of us to imagine the fate of • i 


eating, were there not ever any nutritive gain involved. It would ^ 
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5t even more provocative :o speculate a 2 c u: the * 

0 rg 4 s.it. I'd rather not thin< about it. j 

As with eating and copulating, so It -Is wltn sacking. ?:-* 
physiological effect serves as the primary incentive; all other 
incentives are secondary. 

"* t The majority of the conferees would go even further and accept 

the proposition that nicotine Is the active constituent of cigarette 
< . 

smoke. Without nicotine, the argument goes, there would be no 
smoking. Some strong evidence can be marshalled to support this 
argument: 

1) Mo one has ever become a cigarette smoker by smoking . 

: cigarettes without nicotine. 

2) Most of the physiological responses to inhaled smoke 
have been shown to be nicotine-related. 

3) Despite many low nicotine brand entries Into the market¬ 
place, none of them have captured a substantial segment 

of the market. In fact, critics of the Industry would 

. * • \ 

do well to reflect upon the Indifference of the consumer 
' J to the Industry's efforts to sell low-delivery brands. 

942 of the cigarettes sold In the II.S. deliver more than 
1 mg. of nicotine. 98.55 deliver more than .9 mg. The 
physiological response to nicotine can readily be elicited 
by cigarettes delivering In the range of 1 mg. of nicotine. 

I hope our English friends who are developing the synthetic 
nicotineless cigarette are not going to be too disturbed by all this 


... a. 


• ' • • —V. i • r 

• r .. -m* - *v>r ^ « 


* J." 


• ; co 

ui 


lUllflMMI 



per sa, to be 






I 




I 


I 




jl 


http:// 


h 

I 


Why then Is there not a market for nicotine 
eaten, sucked, drunk, Injected, Inserted or Inhaled as a sure 
aerosol? The answer, and I fee! quite strongly about' this, Is tha‘ 
the cigarette Is In fact among the most awe-1 ns?Irl ng examples of 
the Ingenuity of man. ' Let me explain my conviction. I-'..-....; 

The cigarette should be conceived not as a product but as a 


package. The product Is nicotine. The cigarette Is but one of 


many package layers. There Is the carton, which contains the pack. 


which contains the cigarette, which contains the smoke. The smoke 


is the final pac kage. The smoker must strip off all these package 

layers to get to that which he seeks. 

--—-—- 

But consider for a moment what 200 years of trial and error 


designing has brought In the way of nicotine packaging: 




Think of the cigarette pack as a storage container for a day's 
supply of nicotine: 


1) It Is unobtrus1vely portable. . . 

2) Its contents are instantly accessible. ' ' 

Think of the cigarette as a dispenser for a dose unit of 


nicotine: 


* ...v* 
* /• 


n 

2} 


.• 


;.‘i. j-‘ •••• • . .urn 1 • —••••.. 

It Is readily prepped for dispensing nicotine 

ltd rate of combustion meters the dispensing rate, setting 

... . • • . . ■ 




an upper safe limit for a substance that can be toxle in 
large doses. 


3) Dispensing is unobtrusive to most ongoing behavior. 
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/ Think of a puff of s'O ke as th a vsn::!* 3 f n f 33 3 •: - 5 : 
f -- ■ ■ '■ " — - ... -- , ^ 

' ■ 1) A convenient 35 cs youthful contains aoorox •:-3 -.a; / 

right amount of nicotine. 

2) The smoker has wide latitude in further calibration: 
puff volume, puff interval, depth and duration of tn- 
V halation. We have recorded wide variability in Intake 

y among smokers. Among a group of pack-a-day smokers, some 

)’ • will take in less than the average half-pack smoker, some 

/ will take in more than the average two-pack-a-day smoker. 

\ 3) Highly absorbable: 975 nicotine retention. 

/ 4) Rapid transfer: nicotine delivered to blood stream In 

' f. • » ••• 

/ . • ; 1 to 3 minutes. 

I 5) Non-noxious administratlon 

Smoke is bey ond question the most optim ized vehicle of 
nicotine and the cigarette the most optimized dispenser of smoke. 

• Lest anyone be made unduly apprehensive about this drug-like 
conceptualization of the cigarette, let me hasten to point out 
that there are many other vehicles of sought-after agents which 
dispense in dose units: wine is the vehicle and dispenser of 

- ■ - ■ .. . ‘-.I - ... . ?' r - 

alcohol, tea and coffee are the vehicles and dispensers of caffeine, 

matches dispense dose units of heat, and money is the storage 
% • * 
container, vehicle and dose-dispenser of many things. ’■ ' 




•. So much for extolling the virtues of the rod. Let us go 

back now and pick up our discussion of the motivational aspects of 

smoking. If we accept the premise that nicotine is what the smoker 
...... *’% • 

seeks, we've still not answered the question "Why do people smoke'? 


We've merely reformulated it to read "Why does the smoker take _ , 
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nicotine into his systsn?" 

Systematic research on the question dates back some *ifzy 
years to the time when American Tobacco Co. funded the work of a 
psychologist later to become the most prominent American psycholog 
of his time. His name was Clark l. Hull. His question then was 

"Wherein lies the charm of tobacco for those accustomed to Its use 

", •* . 

In order to review the data that has been collected over 

* • * m * 

these Intervening fifty years , I have organized It under three 
headings: 

1) Differences between smokers and nonsmoker;. 

2) Human phys1o1oglca1 responses to Inhaled smoke. 

3) Situational variables related to smoking behavior. 

First, then, let us quickly review what Is known about the 
differences between smokers and nonsmokers. 




•• - . / ^ • ; >*■ : : • ■ TABLE 1 

... . INDIVIDUAL TRAITS ANO GROUP CHARACTERISTICS 3Y 
. WHICH A GROUP OF SMOKERS CAM 3£ DISTINGUISHED 
' '* ' •’/'FROM A GROUP OF NONSMOKERS 

PERSONALITY TRAITS 

“• •More Independent (Pflaum, 1965) 

1 . 

Greater anti-social tendencies (Smith, 1970) 

More active, energetic (Schubert, 1959; Straits, 1965) 
Higher mean extroversion rating (Smith, 1970) 
"Haopy-go-lucky" (Smith, 1969) 

*••'/.Higher mean measure of "orality" (Smith, 1 970) 
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Poorer 160:3 1 heal:- 1 ! (Smith, 1970) 

Lass regld, lass orderly, more imoulsive (Smith, 1373 } 

Greater reliance on "external" than 'internal'' controls (Siit.n 
More chance-oriented (Straits, 1953) • 

•f* 

[.■ . . More emotional (Smith, 1967) ' 

Less agreeable (Smith, 1 969) 

•Type A" personality (Mors time-conscious , competitive, etc.) 
(Rosenman,J966) 

Less "strength of character" (Smith, 1959) 

Higher anxiety level (Walker. 1 969; .Srole, 1963 ; Thomas , 1953) 

LIFE STYLE CHARACTER 1ST ICS ‘ 

• .. —-- ..\i- 

More business-oriented in occupation (Seltzer, 1964) 

Poorer academic performance (Yeldman and Sown, 1969; Pumroy, 
1967; Salber, 1962) 

.More users of alcohol (Higgins, Kjelsberg, i Metzner, 1967; 
Lllienfeld, 1 969) ■ 

More users of coffee and tea (Lllienfeld, 1 959) * 7*' 

.Religious service attendance less frequent (Cattail, 1967; ' 
Straits and Schrest, 1963) ’ J*'- 

t * m 1 »■ *• * • •**••'■* ... 

"Proportionately higher frequency of marriages and jTfb changes 

. -f'.. .• — • • 

(Lllienfeld* 1959) 

Higher Incidence of prior hospitalIzatlons (Lllienfeld, 1959) 

• - Higher Incidence of smoking among parents (Salber and Abelln, 
*1967) . • 

More active participation In sports (Lllienfeld, 1959) 

•• •. More auto accidents (lanni and 3oek, 1 953) 


•,* *• * * 4 *»*. • • 
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MOPPHOL3GICAL T3AI7S 

Greater body weight (Seltzer, 1953) 

Greater height (Seltzer, 1953; 3aer, 1355) 

'.Thinner (Higgins and Kjelsberg, 1967) . _ 

Higher height/(cube root of weight) ratio (3amon, 7 951) ’.' 
Thinner skin folds (triceps and subscapular) (Higgins and 
Kjelsberg, J 957) • 


QEH0G3APH TC CHASACTSaiSTICS 

More men (public Health Service Publication Ho. 1000, 1970) 

* . i *« # 

Proportionately more 25-45 year-olds (Public Health Service 

. 1 . * t , 

Publication Mo. 1000, 1970) . :.?• 

lower mean socio-economic class (Salber and MacMahon, 1961) 
Proportionately fewer college men (Higgins, Kjelsberg, £ 
Metzner, 1967; lilianfeld, 1959) 

More urban residents (Higgins, Kjelsberg, £ Metzner, 1967) 


Many of these character!stics have little meaning without ' 
considerably greater explanation than is appropriate for this 
presentation. Suffice It to say that the list does sill&marize our 
state of knowledge on the smoker-nonsmoker differences. As for 
the relevance of this knowledge to the question of motivation In 
smoking, I would say that It Is a rich source of hypotheses and 
hunches, but unfortunately, that is about as far as It can take us 
And I regret to say that the major effort of psychologists has 
been to search for these differences. Hull warned us fifty years 


ago that the difference approach was a primrose path, but only 

... » »■ . ••« * • • 

recently have psychologists begun to appreciate Hull's warning. 
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The phamacsl sgis ts and physio1 35 I 3 ts nave j-« 8 - urn w... a „ 
which leads us to the second body of fact; :.ns human o.-.ys * 3 • z ~< Zl • 
response to smoke. The list In Table 2 again Is a summary 3 * 3U - 
knowledge. To be sure there ars>other responses, some of which ; 
have been noted In the literature, some likely yet to be discovered, 
but those listed have been reported by at least two non-related 

1aboratorles. . 

“ * • 

TA3LE 2 

TRANSIENT PHYSIOLOGICAL 
RESPONSES TO SMOKE INHALATION 


1. Elevated heart rate 

2. Elevated coronary flow - v 

3. Elevated blood sugar level ' 

4. Lowered cutaneous temperature In the extremities 

5. Increased blood flow In skeletal musculature . 

6. A reactive release of adrenalin 

7. Alterations in electrical potential patterns of the brain ' 
Involving alpha wave suppression 

8. Inhibition of patellar reflex 

Where these responses have been plotted over time, they have 
been observed to have their onset within several minutes of smoke 
Inhalation, and they are short-lived, having a decay function with 
a half-life of about thirty minutes. Onset and decay roughly 
parallel the coincident plotting of nicotine in the bloodstream. 
(Isaacs & Rand, 1972) 
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These facts are consideraoly -nor® relevant t: tf-.e moti/ation 
question than are the facts about smoker-nonsmoker $ f • 'srences. 

In psychology, when we talk about motivation we refer to a forte 
which lapels one to act, and _the action'is goa1-oriented. ’Hunger, 
for example, is a motive which impels one to the action of ingesting 
food. The goal is a state of satiety. Reaching the goal is the 
reward, and the behavior which is instrumental in reaching the " 
goal is reinforced. 

With this in mind, we can now ask several questions "Are 
any of the listed physio1ogica1 reactions sought after by the • 
smoker?", "Are these physiological reactions symptomatic of a body 
state which is the goal of smoking behavior? : 

One feature of the list which has impressed many investigators 
is its close resemblance to the physiological response pattern 
accompanying emotional arousal, such as fear, anger, even joy. Is 
this perhaps the goal of the smoker, to achieve a body state 
which mimics emotional arousal? * 

In the context of this question, let us now turn to the third 

" ••• «.• 
body of fact, the situational variables related to smoking behavior. 

So as not to bore you with references and the recitation of all ' 

the evidence, permit me to present this body of fact in the form 

of a summary statement: The rate and Incidence of smoking varies 

as a function of external conditions which influence the emotional 
• . • , » * 
state of the smoker. The evidence at hand permits us to go one 

. i » 

step further; the rate and incidence of smoking is highest at the 


extremes of the arousal continuum. 
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If on« were *3 plot smoking rata a g a i s t some measure of 
shaker's level of bodily arousal, one would observe a nice J-shaoed 
dis tribution. This observation brings us full circle, for you 
Win recall that at the outset of this presentation I quoted the 
smoker as explaining his smoking in paradoxical terms: It calms 

at. It stimulates me. ■ 

• • *• ‘ ■ * • . 

You may also recall that I stated that the challenge to any 
explanatory theory of smoking Is to resolve this paradoxical duality 
of effect. At the St. Martin conference, Professor Stanley Schachter 
a psychologist at Columbia University, labeled this as the Nesbitt 
paradox; Nesbitt being a student of Schachter's who called the* 
paradox to hts attention. \ 

Let me state this paradox as clearly and succinctly as ! can: 

The known physiological effects of smoking are those that we consider 
as Indicating body activation or arousal. This fits in nicely 
with the smoker's statement "It stimulates me". But It is highly 
discordant with the polar explanation which the smoker provides 
perhaps even more often - "It calms me". How can an agent which 
• Is physiologically arousing be calming? And why should an already 
aroused, excited person seek further physiological arousal? 

Summarizing the known facts pertlnant to the question of 
ootl vatl on; 

1) Smoking is relateable to personality variables. 

2) Smoke Inhalation induces documented physiological responses 


similar to those induced by emotional arousal. 
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3) Smoking rata varies as a parasol 1c function of beCy 
' actl vatlon 1 eve 1 . 

I will end this presentation by summarizing the two major 
theoretical exolanations proposed at the S*.. Martin conference. 

We shall see how each attempts to cope with the Nesbitt paradox." 

• • 1 ♦** , . , • 

The first Is that of Hans Eysenck. To appreciate his ex-' 
planatlon of smoking, you must sit still for me to give you a ' 
skeletal outline o’f his theory of personality. Eysenck contends 
•that there are two major dimensions of personality. He uses the 
poles of the dimensions to label them: extroversion-introversion 
and neurotlclsm-stabl11ty. He states that the evidence shows 
no relationship between smoking and the neurotlelsm-stablllty 
dimension. There Is, however, abundant evidence of a relationship 
between smoking and the extroversion-introversion dimension. His 
explanation for smoking proceeds as follows: Under Identical externa 
conditions of low-sensory Input, extroverts will have a low level 
of cortical arousal and introverts a high level of cortical arousal. 
•For every individual there Is an optimum level of arousal. Since 

: arousal varies with the level of sensory Input, one can visualize 

; / •• • • • • * • • 

V'ai’ln Figure 1 the relationship of sensory Input and hjdonlc tone, 

■ • ••• .-• •••• \ ■ ■■ • \ 

or sense of well-being. It can be seen that, in these terms, too 
much stimulation Is to be avoided, and also too little. Introverts 
and extroverts require different levels of Input for optimum 

arousal ; the extrovert needs more, the Introvert less. Extroverts 

• ■ • , « 

* 4 • ■ ’ ’ ■'**. •* # • • 

will become stimulus seekers, Introverts stimulus avoiders. Orugs 
!. are used to alter the level of sensory Input. Nicotine Is also 
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used to alter the level of sensory input. Mow we snail se * hsw ’•> 
he resolves the paradox: He acknowledges that nicotine has an ' - 

arousal , activating effect, and reasons that extroverts tr.erefore 
should smoke more than introverts. And hapoily this is true. 3ut 
what now does he do with his smoking introverts? Surpr i s f ngl'y , 
he does not attempt to resolve the Nesbitt paradox. He invokes 
' it, pointing out that nicotine can have both arousing and sedating 
effects. He cite* the well-known biphasic action of nicotine as 
.documented by neuropharmacologlcal research. At low concentrations, 
nicotine activates neural function, at high concentrations, it 
depresses neural function. 

• Two serious flaws in Eysenck's reasoning must be pointed a out: 

- - • _ 

1) The neuropharmacologlcal evidence for the biphasic action 

of nicotine Is based upon observations of neural tissue 2 

response to the local application of nicotine In animal 

studies. Stimulation occurred at low concentrations of 

nicotine, depression at high concentration levels. It is 
^ ( - 

. absolutely impossible for the concentration level required 

to Induce neural depression to be attained by means of 
smoke Inhalation. \ , . 

'■ 2) To postulate both activating and sedating effects is to 
.defy the documented universality of the activating 
physiological effect of smoke inhalation. 

Eysenck, then, has not dealt effectively with the Nesbitt 
paradox. And I would remark In passing that the theory of 
Sylvan Tomkins, widely acclaimed in some circles, suffers from the 
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same criticism. Tomkins hasprcposed that there are different 
types of smokers each type seeking different effects from smoking. 


Tomkins, too, has chosen to overlook the universality of smoke- 
induced physiological arousal, agreeing with cysenck that smoking 
can be either arousing or sedating, depending upon the person and 
.. the situation. '* " .. 

The second theoretical explanation from the St. Martin conferee 
Is that proposed By Professor Schachter, whom I have already^ 
•mentioned for coining the phrase “the Nesbitt paradox*. Schachter 

• offers an Ingenious resolution of the paradox, and an explanation 
of smoking which you will most certainly find novel and possibly 

’ noncredible. Again you must first be briefed on Schachter'* theory 
covering all kinds of affective or -motional experience. 

The bodily arousal accompanying emotion is the same for all 
.. emotions: fear, anger, joy,' etc. The person interprets the 

• — • ■ ‘ • .. € ~cL • 

bodily emotional state in terms 'of the circumstances under which 
the emotion is experienced. Sometimes there are faulty interpreted: 
.These can be dramatically demonstrated In a laboratory setting.’ 

An example: A male college student is given adrenaline without 
his knowledge and under pretext that makes him unsuspe^ctlng. '• A11 
this takes place In the presence of a very attractive female lab 
; assistant. At about the time that the adrenaline begins to take 
effect the young woman crosses her legs provocatively and lets 
her hand linger a bit too long on his arm. The subject invariably 
interprets the adrenal1ne-1nduced arousal as an erotic arousal and 
behaves accordingly. The lab assistant threatened to quit if 


the experiment were to continue. 
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Sow how does Schachter apply this theory to resolvin- 
Nesbitt paradox? There is no paradox, of course, in the sots<«- 
seeking arousal when at the low end of the arousal continuum, but 
why seek arousal through smoking when excited, as is so often t.-.e 
.case? • ' 

I quote him: “As we all know, disturbing and frightening 

...events are presumed to throw the autonomic nervous system into 

action, epinephrine is released, heart rate goes up, blood pressure 

-goes up, blood sugar increases, and so on. How notice that many 

of these physiological changes are precisely those changes that 

we're told are produced'by smoking a cigarette. VJhat happens, then, 

to the smoking smoker in a frightening situation? He feels the 

. way he usually does when he's frightened but he also feels the 

way he usually does when he's smoking a cigarette. Does he label 

his feelings as fright or as smoking a cigarette? I would suggest, 

of course, that to the extent that he attributes these physiological 

changes to smoking, he will not be frightened. And this, 1 propose. 

Is a possible explanation for the strikingly calming effect that 

smoking a cigarette had ontha chronic smokers in Hesbitt's ex- H 

' perlments. * ^ •••'•'•TV , C 

•• 1 . There Is a variant on the Schachter hypothesis that Thould 

properly be ascribed to Frank Ryan, one of my psychologist *• 

. . - Cj 

colleagues at the Philip Morris Research Center. ri 

Ryan suggests that arousal by smoking is perhaps a means 
of muting or damping an arousal response to exciting or disturbing 
clrcumstances. There are limits within which a person will operate 




on the arousal continuum. If pushed up toward the .upper lioit 
by smoke inhalation, there is little room left for further arousal 
by external events. Thus the smoker can prep himself against 
the disturbing effect of anxiety or fear, or anger or whatever. 

This is the end of my presentation. If you have been • 


'Intrigued by any of these Ideas, I recommend the recently published 
'volume entitled "Smoking Behavior: Motives and Incentives", a 
compendium of pape'rs presented at the St. Martin Conference, 
‘published by V. H. 'Winston k Sons of Washington, O.C. 
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TO: Mr. C. H. Judge 

FROM: A. W. Spears 


pLAlNT'f^ ^ 1 

exhibit 


7 


Before attempting to discuss CTR, a brief review cf "thiTcr-a-• 
tions contributing to research into tobacco and health seems to’be" 
appropriate. Perhaps the simplest way to raview the subject is to 
list the organisations and/or category of organization and general 
areas of research which they are pursuing. 

1. Harvard Project - effect of smoke on host genetics 
ar.d lung function; especially, lung defense mechanisms as 
mediators of bronchitis and emphysema. 

2. Washington University - early detection of cancer by 
immunological metnccs and function of the immune system in tumor 
regression anc/cr prevention. 

3. PCLA - macrophage morphology and function differences 
between smokers and nonsmokers. Cancer immunology, early 
diagnosis through ceil culture methods and cancer chemotherapy. 

4. Chemical Companies - development of tobacco substitutes 
using chemical and bioassay methods to indicate differences from 
tobacco. Seme human experiments relating to bronchitis are 
being conducted. 

5. Filter Companies - development of filters which alter 
composition of tobacco smoke. Total particulate reduction, 
vapor phase reduction and reduction of carbon oxides and oxides 
of nitrogen. 


/ ’5 

exhibit no.^- 


7. Tobacco Research Council - Harrogate Laboratories 
have been sold, but research on inhalation and cellular effects 
of smoke continue under contract. Also, it would appear that 
seme results of Harrogate studies are being pursued directly 
by individual companies m house. The aim would be hichi'^^^^^ 
product orientated. 

I EXHIBIT 
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3. Ur.ivars::-- cf " - broad srs::r - :; - a - 

ar.d iicissay development programs. Epidemiology into ‘smc.<*‘dos* 


9. -S-« - program 13 concentrated or. r.aw varieties, 

curing process, etc. as means of manipulating tcsaccc. Program 
utilises SCI bioassay systems and chemical analysis of smoke. 

10. State Agriculture 3esearch - program relates to -esticide 

residues and oreecmg cor low car and nicotine. r 

11. Tobacco Sheet Manufacturers - attempting to make tobacco 
sheets witn improved bioassay results. Utilizing SCI and German 
Institute for bioassay. 

12. SCI and NKLI - programs relate to development of bioassay 
system for ceoacco smoke. Evaluation of different products by 
these bioassay procedures is prime part of program.* Emphasis 

is on tunorigenicicy, but programs for cardiovascular disease and 
chronic pulmonary disease are being initiated. 

13. Ad Hoc Committee - most research is epidemiological in 
nature. Program is primarily aimed at seeking alternate hypothesis 
of disease causation. 

14. CTR - epidemiology, bioassay development, genetics, 
primarily aimed at tumorigenesis and chronic pulmonary disease, 
but same activity in cardiovascular disease and smoking motivation. 

Exclusive of the CTR program, the total annual research 
funding of the listed organizations is on the order of 25 million 
dollars directly related to smoking and health. Additionally, 
the federal government is spending on the order of TOO million 
'in the general disease areas of cancer, chronic pulmonary disease 
and cardiovascular disease. Clearly, CIS. is conducting research 
in a highly competitive area, and the programs must be well con¬ 
ceived and targeted to avoid unwanted duplication and produce 
significant results. 

Sometime ago (1970), the CTR program was evaluated by the 
Baaaarch Directors. At that time, it was felt that the desired 
aims of the CTR program could be stated as: 

1. To define the effects of cigarette smoke cn 
the human system. 

2. To conceptualise and explore other hypotheses ^ 

relative to the smoking and health question t-> 

by epidemiological and ether appropriate g 

methods. *-* 
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Sr. William Gardner 
Council for Tobacco Research 
110 Case 39th Street 
Hew York, Saw York 10022 


CONFIDENTIAL 


Saar 3111: 


Harawlch Is a aora consldarad report of ay opinions concerning ~ ";• 

eha UCIA research effort supported by the eabacco coapanies. * . , 

1.• la competition, would this package Likely be given top priority 
forhjS, CT2 or Aaarlean Cancer Society funding? Axis- Ha. " 


2. What pares likely would be funded elsewhere? Axis- Sana narrow 
crassplaneaeion la nan. 3cna narrow culture systems. Perhaps leukocyte 
assay systems. 

3. What is eha strongest part of eha prograa? Aas- Bona narrow 
transplant (Cals). 

The weakest? Tumor immunology (31ooa). 71c B 12 antagonists 
(Too ferny). Alveolar proteinosis (Terries). 

— 3-.- Is a five-year enseal menc too long? Aaa__- Tes._ t _ 

(T.- -~Is■ the- research’ respectable?'-Axis- r '7«s..'T””"* 

' :r --7'. ' Is there relevance to snaking and health? Axis- Very little, 
and it is dragged into the prograa. 

• • flt Is the aonay well spent la eha interests of huaanlty? Ana- 
doubtful. 


Uhae is represancad in this group is a loose confederation of aca¬ 
demic researchers and practitioners of hematology and cancer therapy. 
Emphasis is on academic accomplishments. The research, except for shat 
of Haskell, Cale and Colds, appears Uninspired. The goals are laudable, 
buc the spark for exceptional accomplishment Is not there. The group, - 
with the exceptions noted, will go on churning out papers, splhkiag at 
meetings, and using up aonay to the end of time without much efface on 
eha seienea or are of medieina. It is in effect a lamasery that la 
being supported. 


Z do noe know hew to express adequately a kind of regret that through 
multiple layers of misunderstanding between the donors and recipients i 

of these funds an accsape to do good has gone astray. Perhaps one eight “ 
sey that this prograa overall night da saaa good and probably would not 
da any particular harm. ... ”, L.-? ’ 

"■*' — M. 

If you want a detailed analysis by individual subprojects, please lee 
me know. 

. . ' : • I PLAINTIFF'S 

Best wishes, "I IXH18IT 

•• • . C\^ — i ; "--I..1 


_• Sheldon C. Sommers, M.O. ’ I 

-■ TU f - ko«e#.«4 eA.M.. 





5. Develop r.ew short tern hioassay systems for carcinccenss;. 

E A review of the individual projects under lung and oul.tcr.arv 
udies indicates that the objectives are diffuse compared to 
r.cer. 

1. Determine effect cf sacke hy chronic inhalation in mice. 

2. Explore various facets cf lung metabolism, defense 
mechanisms, etc. 
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TO: Mr. C. H. Judge 

FROM: A. W. Spears 


PLA\NT\ff’ _s 1 

exh\b' t 


Before attempting to discuss CTR, a brief review cf ohe~Tr-a- 
tions contributing to research into tobacco and health seems toVe" 
appropriate. Perhaps the simplest way to review the subject is -o 
list the organisations and/or category of organization and genera' 
areas of research which they are pursuing. 

1. Harvard Project - effect of smoke on host genetics 
and lung runcticn; especially, lung defense mechanisms as 
Radiators of bronchitis and emphysema. 

2. Washington University - early detection of cancer by 
ircsunological metnocs and function of the immune system in tumor 
regression and/cr prevention. 

3. OCLA - macrophage morphology and function differences 
between smokers and nonsmokers. Cancer immunology, early 
diagnosis through ceil culture methods and cancer chemotherapy. 

4. Chemical Companies - development of tobacco substitutes 
using chemical and bioassay methods to indicate differences frcm 
tobacco. Seme human experiments relating to bronchitis are 
being conducted. 

5. Filter Companies - development of filters which alter 
compcsition of tobacco smoke. Total particulate reduction, 
vapor phase reduction and reduction of carbon oxides and oxides 
of nitrogen. 
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7. Tobacco Research Council - Harrogate laboratories 
been sold, but research cn inhalation and cellular effects 
r.cke continue under contract. Also, it would appear that 
results of Harrogate studies are being pursued directly 
■.dividual com.tar.ies m house. The aim would be hichi^^^^^ 
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and oioassay _ava_rp~er.* programs. Eoios.t. 
obtained by smokers who enter hospital and 
Primary er.pir.asbs seems no be tbsariper.esis 
disease. Program does include agronomical 



and cr.ronic pula 
aspects. 
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9. -S3A - program is concentrated or. new varieties, 

curing process, etc. as means of manipulating tobacco. 3 -oc-a- 
utilizes NCI bioassay systems and chemical analysis of smoke! 

10. Stats Agriculture Research - program relates to -esticide 
residues and oreecmg sor low tar and nicotine. *' 


11. Tobacco Sheet Manufacturers - attempting to sake tobacco 
sheets witn improved bioassav results. Utilizing MCI and German 
Institute for bioassay. 

12. NCI and NHLI - programs relate to development of bioassay 
system for tcoacco smoke, evaluation of different products by 
these bioassay procedures is prime part of program.' Emphasis 

is on tumorigeniciry, but programs for cardiovascular disease and 
chronic pulmonary disease are being initiated. 

13. Ad Hoc Committee - most research is epidemiological in 
nature. Program is primarily aimed at seeking alternate hypothesis 
of disease causation. 

14. CTa - epidemiology, bioassay development, genetics, 
primarily aimed at tumorigenesis and chronic pulmonary disease, 
but same activity in cardiovascular disease and smoking motivation. 

Exclusive of the C?a program, the total annual research 
funding of the listed organizations is on the order of 25 million 
dollars directly related to smoking and health. Additionally, 
the federal government is spending on the order of TOO million 
in the general disease areas of cancer, chronic pulmonary disease 
and cardiovascular disease. Clearly, C7R is conducting research 
in a highly competitive area, and the programs must be well con¬ 
ceived and targeted to avoid unwanted duplication and produce 
significant results. 

Sometime ago (1973), the CTR program was evaluated by the 
Directors. At that time, it was fait that the desired 
aims of the C7R program could be stated as: 

1 . To define the effects of cigarette smoke cn 
the human system. 

2. To conceptualize and explore other hypotheses 
relative* to the smoking and health question 
by epidemiological and other appropriate 
methods. 
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Or. William Gardner 
Council for Tobacco Research 
UO Ease 39eh Street 
New York, Hew York 10022 

Oaar 3111: 


CONFIDENTIAL 


Herewith Is a aera considered report of ay opinions concerning "" * ■ " 

eha UCLA rasaarch aifore supported by cha eooacco coapaniaa. . 

1. ‘ la competition, would this package likely ba givan cop priority 

for^lS, CTR or Asaricaa Caacar Sociacy funding? Ana- Ho. ” .• 

2. Uhae parts likaly would ba funded elsewhere? Ana- Soaa marrow.' * ‘ r T 
traasplaaeaeioa ia sen. 3ooa aarrow culture syseaas. Perhaps leukocyte 
assay syseaas. 

3. What is eha strongest part of the program? Aas- Bone marrow * 
transplant (Gala). 

- ir. ' The weakest? Tttsor isuaology (31odm). Vie B 12 antagonists N 

(Tookey). Alveolar proeaiaosls (Terrlco). . .. 

— 3*.- Is a five-year esamisaant eoo long? Aas- Yes..,_ 

SI- -—Is ■ the- res earth rasp actable ?’•-Aas J "7»s.*~" Tt - '"”* . 

• :r -’7. ' Is thsra relevance to seeking aad health? Aas- Vary little, 
and it is dragged laco the program. 

■■■ 8i Is the aoeay vail spans ia tha iacarasts of humanity? Aas- 
doubcful. ‘-i. 

What is raprasancad ia this group Is a loosa confederation of aca¬ 
demic rasaarehars and practitioners of heaatology aad caacar therapy. 

Eaphasls is on acade mi c accomplishments. Tha research, except for that 
of Haakall, Gala and Colde, appears Uninspired. Tha goala are laudable, ' 
but tha spark for exceptional accomplishment is not there. Ibo group, 
with the exceptions noted, will go on churning oue papers, speaking at 
seeclags, aad using up money to the and of tina without such affect on 
the sclenee or art of sedlcine. It is in effect a lamasery that is 
being supported. 

I do not know how to express adequately a kind of regret that through ... 
multiple layers of misunderstanding berweea cha donors and recipients , 
of these funds an attempe to do good has gone astray. Perhaps one sight 
say that this program overall sight do soma good and probably would not • V 

do any particular bars. . . , 

-- 

If you wane a detailed analysis by individual subprojects, please let 
sa know. ^■MMmmUKiii 

PLAINTIFFS 

Best wishes, ©QUBIT 

**“ .• ... 

•. ..... Sheldon C. Sommers, M.O. m mm i- 
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5. Oeveico r.ew shorr -era hioassav systems for earcisocer.es i 

E k review of rhe individual projeers under lung ar.d eulrcnarv 
udies ir.dicares rhar rhe ca;eerives are diffuse cornered ro 
r.cer. 

1 . Dereraise effecr cf sacks py chronic inhalation in nice. 

2. Explore various facers cf lung aecaholisr, defense 
aechanisas, ere. 
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R*ofs*sor Charles Seide 
Cooper U n io n 
Cooper Sqatr* . 

New York* New York 

• 

Deer Professor Seide: 

• % 

• # * 

We're adults. You've got a group of talented kids. Hence 
this letter. . 

We have been asked by. our* client to come up with a 
package design....a design that is attractive to lads.... (young 
adults) . We were wondering S this project might serve as a 
challenging assignment for your package ‘design class (es) • 

« * 

The assignment Is* as fellows: 

To design a'cigarette package and cigarette carton 
that has selling appeal to the "youth market". The 
tww product name, is "Kicks", (a new cigarette’) 

Guidelines, tha* must be followed include: 

A. * The actual package co n ta in s ten cigarettes.... 

not the usual twenty. _ 

- • 

B. The words: "dalux length? must appear on the. 
package. 

* C. The words: "a product of LorOlard Greensboro, * 

N.C., U.S.A.".must also appear, 

• « 

•• • 

D. The words: "Caution: Cigarette Smoking Meyv 
Be Hazardous To Your Health" must be included.A 
on the package. f A. • 
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chose In che approximately tveney-ooe year old end under creep* Statistics show. < . 
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however, that large, perhaps even increasing, nuab ers la thac group are be cosing Q c 
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soakers each yeer, despite baas on proooeloa of dgarectes co then. Xf this be eoj i 15 ' 
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there la eerralaly nothing laurel or uneehleal about our Company atceapelng co 
attract those ssokers to our produces. We should aoe la any way Influence aan- 
ssokers eo scare rooking; rather we should sisply recognise chat saay or nose of 
che "21 and under** group will laevieibly bcceas smokers, and offer ehea aa 
opportunity co use our brands. • 
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Xeallstlcally, If our Cespany Is eo survive end prosper, over che long tersjj^ 

4 y 

ve ausc gee our share of che youth asskae. Za ay opinion this will require net# 


Ift 

gui 


breads tailored eo che youth aarkac; Z believe It uaresllsele co erpecc chat 

0 

existing breads identified with an over-thirty "estsblishaanc" aarket can ever 
becoae che "la" prodocts wish the youth group. Thus ve need near breads designed 
eo be particularly attractive to the young iMker, while Ideally ac the ease else 
being appealing eo all saokers. 
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Several things will go to make up any such new "youth** brands, the moot 
iapereaae of which say be che laage and quality - which are, of course, interrelated^u* 
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beat be approached by consideration of factors influencing pre-snokers to cry 
soaking, learn ea eeaha and becesc confined snofcexc. 
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Table I attempts to define son* of the sort laporeaac effect* expected er 
derived from cigarette sacking by pre-saoktrs, "learning" caokers and caniiraed * 

►» 

saokers. IX this incccplete, subjective, simplistic analysis is even approximately 2 
correct, there are sharp, perhaps exploitable, differences between pre~saokers, < 


"learners" and ccaflrsed seekers ta terns of what they expect er derive from 
saokiag. Lee us examine these differences. 


«o 

s§ 

- - <ta 


Tax the pre-snoker and "learner" the physical effects of sacking are largely r-tu. 

Cm 

an 

unknown, unneeded, or actually quite unpleasant or awkward. The expected or gz 

derived psychological effects are largely responsible far Inflneneing the pre-seoker« 2 

o o 

to try snaking, and provide sufficient noelvatlan during the "learning” period tqd t- o 

2 V es 

h- ton. 

keep the "learner" going, despite ehe physical uapleasastnesa and awkwardness of 2he^«a 

• 2 

period. 5 u»n“ 

S sS 

< 3 <w 

. Wui 

In contrast, once the "learning" period Is over, the physlesl effects be cone 5S 

23 

of overriding laportanee end deeirsbUlty to ehe confined smoker, and the. g2 

psychological effects, excape the tension-relieving effect, largely vane in 
laportanee er disappear. §§ 


The cosaon thread binding ehe three groups together appears to be the face charts 

* f .< : qO 

seeking of cigarettes offers and provides a desired oechaniaa for eeping with the Ojjj 

m3 

stresses of living, which say range froa boredoa eo high eeaslon and froa fatigue jj-jw 
to high erousal end hyperactivity. Once this nechanisa has been experienced and 
used, physical and psychological habit patters* are flrsly established end become 
self-perpetuating. 
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TAILS I 


t r ? £C T S EXPECTS!) Oft DERIVED TJCOH C1GA3ETTZ SKXIKG 


Frc-Saoker* Learner* 


I. PHYSICAL ET7SCTS 


A. Nicotine Response 


3. Sensory Effects 


1. IrricancT-HarahaM* 


- <«o- 


2 . Flavor 

3. Ocher Month Teel — Dryness, AStrlageocy, etc. 

4. Visual - Fade, cigarette aad evoke attributes 


• C. Manipulative Effects - Handling, Lighting, polling, . 
holding, ashing, extinguishing 


Cl, PSYCHOLOGICAL Lf T TCS 


A. Croup Identification - Fartlelpetlng, sharing,. . 

conforming, etc, +++■ 

# • • .... 

B. Stress and Boredoa talief - Buys tine, valid 4 

~~ interruption, bridges awkward tin ea and 

situations, soaechlng to do, esc, 

C. Self-lease Eahanceaent - Identification with +4 

valued persons,' daring,-sophisticated, . . 

£rea co ehoose, adult, ece. 

D. fxnorlaeaeatioa - Tty eonething aav, experiment, ete. 4+4 


_*4 ■ positive 
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- • negative 
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li the above analysis is apptoxinaceiy correct, then chc basic these far 
prose eta 5 ray cigarette to ray croup should ala, directly or iadireccly, at the 


desirability of using a given brand as a aechsnism for coping vish stress. Srsods § 


tailored for the beginning soaker should esphaslse the desirable psychological effect t 


±tz 

• til 


¥9 


t U 


si 


soaking, also suggesting the desirable physical effaces to be expected later. 

Happily, then, it should be possible to aia a cigarette proaotion at the beginning;: <( 6 - 
saoker, at the sane else asking it attractive to the confirmed saokcr. The 
info melon and outline in Table I chen say be used aa a basis for arriving at 
sane specifications far sav •'youth" brands and for detersiaing hov they should 
be proaosed. 
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I. PHYSICAL ETTSCTS 

Having identified these as highly desirable to the confined saoker but 

*JI 

4 

largely unknown, unpleasant, awkward and/or undesirable to the pre-sswkar or 
"learner”, the effort here should be co affect e coaprosise to nininize the 
undesirable effects while retaining these which later becoae desirable. 
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X. Vico cine Effects - Hieacin* should be delivered at about 1.0-1.3 ax./clzsrcfb9. 

Sg 

the sininua far confirmed soakers. The race of absorption of nice clam 
should be kept lav by holding pH. dawa* probably below 6 . 

B. Sanaa nr Effects 


ui O 


VJ 


a . i 

qO * 

Og * 

1. IrritincT-Harahaese - The beginning saoker and inhaler has a low tolermnjp « 

. xoi ■«. 

, for smoke irritation, hence the sea See should be as bland :aa > 


possible. 

2 - flavor - The flavor of tobacco smoko Is initially foreign, aod noe : pl«asanc. 
One cultivates a caste for smoke ouch as one learns to like 
olives or dry vines.* Perhaps, as in eh« case of taste of water, 
there is no really "good” flavor, only degrees of "bad" flavor. 
Thus for eho beginning smoker the cigarette smoke should have a 
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■odCTite level of blended tobacco flavor, bus should be 

u free as possible free street, unpleasant flavors such - 

T »- 

as stassy flavor, ate. A "car* delivery of *12-1* ng/eigzxecz*: 

should provide the desired flavor level. ^ 

i ik 

3. Other Mouth Teel - lhe snake should be "bland" with respect eo c 

. §2 

ascrlngency, hocscss, dryness and the like. Again, the 

- - BK 
* Ul c 

theory Is that any south effect is o*v end dlfferesr, hone* gs 

• O 8 

should be es bland and free of obvlons negatives as possible. 

f £ 

———. _ _ . ,... w * - wS 

vlll be discussed further belw/. Ihe anouae and density of. ^8 

0 2 

asfcaled snake should be auch as eo be dearly visible aad^ 4 . q 

2 <j c 
^ Ul A. 

not thin or scanty. A ear levd of 10-14 ag/eigareece •>“3^ 

< 

meet this requirement. 5 ^ j— 

O SuJ 

6 . Kanloulaelve Effects - CartYlaa. opening and using the parka re should ^ * 

„ <0 Ui 

convenient. The elgarette shodd be as long as possible, probably 5 2 


100 aa, eo facllieaco lighting. The rod should bo reasonably lira, o 2 
and a sodermtdy soft, round filter tip should be used. The drafe ”2 

c 

resistance prior to and during sucking should be as lev as practical §g 


and should not exceed. VAMZA 6 E specification*. The product should igg 

u O 

require, thus, alnlsasa effort aad eare to beadle cad use, — 3 55 

u . 
a a 

3“ 

U Ul 
«2 
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i r. ygggtotosicm. e f fects 

These ace the expected or derived gratifications which influence a prm-ssskex 
eo cry smoking tad which sostsia the beginning sacker during the largely physically 
awkward and unpleasant "learning co sacks" phase, these effects also largely deter 
which bread Che pre-smoker will experiaeae aad leera with. 


A. Croup Identification - Pre-dockers leara to saoka to ldeaclfy with aad ** ' 

participate in shared experiences of e group of associates. If the 

aajority of eraea closest associates saoke cigarettes, then there 

is strong psychological pressure, particularly on the youag person, 

to ldeaclfy vich the group, follow the crowd, asd avoid being out j 

< 

of phase with the group's value aystea even thoegh, paradoxically£ 

the group value systaa aay esteea individuality, this provides, ag 

o 

large incentive to begin socking. If this be true, then the anew 

« 

effect strongly Influences the brand choeea, it likely being the 
popular, "is" brand used by oaes close associates. 

4 

“a • 

thus e new brand eiaed at the young saoker suss soeehov become 
the "in" brand aad its" proeoeloc should eepbesixe togecheraess, 
belonging end group acceptance,' while at the ceae tine eayhaalxing 
iadlviduellcy aad "doing ones own chiag." 

B. S trees end loredoo Relief - The teens end early tv cades ere periods ef 
intesse psychological stress, restlessness end boredocu hasy 
socially awkward situations are encountered. The alautc or two 
required to atop aad light a cigarette, ask for a light, fiad an 
ash tray, aad the like provide something eo do during periods o£ 
suVewerdnese or boredom, end afford a little "time-out period" whan 
confronting a ecressful situation. Smoking also gives one something 
to do with the hands, eyes. etc. aad something to talk about in’a 
situation where otherwise one miehe sisotv have nothin* to do or say. 
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This desirable ectribute of saoking should be strongly 

emphasized in proneclag a aev youth brand. ^ 

o 

C. Self-tnase Eahenccfleat - the fragile, developing self-image of the young 2 

d 

person needs all of the support,sad eahaaccaenc it can gee. Sacking ie 

«Sq 

say appear to enhance that self-image is a varlecy of ways. If gg 

one values, for exasple, aa adventurous, sophisticated, adult ^” 

- r 

inage, sacking say enhance ones self-iaage. If one values certain §o 

OO 

eharacserlstics in specific individuals or types and those persons 52 

•3 ^ 

Q ' 

or types saoke, then If one also -saokss he is psychologically a ' US 

~<0 

little aore Ilka the valued image* This self-iaage eehaneesae O £' 

-a »-3 

effect has traditionally been a strong promotional these for dgax«cr£e 

tuo. 


2 i 

brands and should continue to be eaphssizcd. uj S*J* 

5 

P. Enoerlaengation - There is a strong drive is aosc people, particularly t^e JgtL 

' g <v 

young, to ezy aev things and experiences. This drive no doubt leads so5 

20 

sany pre-saokera ca experintnt vtch saokisg, eisply because ie Is Jff 

Z3 
O *0 

there and they vane Co knov aore about it. 1 new brand offering gg 

sooething novel and dlffsrcse Is Ukaly to attract experimenters, — q 

' Qes 

young «nd old, and if it offers aa advantage ie is likely to retain. 3° 

fcs 5 

chase users. gg 

There is snechcr psychological factor which did not readily q “ 

• T 26 

fall Into Table I, hue which say be quite laportane. That category jg 
sight be called "Antl-Cacsblishaeac Attitudes". Zc does *not enter T Pa 
into the decision to start snaking hue nay strongly Influence the. 
brand chosen. Today aore chan ever, yeuag people tend eo reject 

mm **. 

whatever io accepted by the M o*er-chlrty" cscahlishaent, which : £ 

— . K 

includes their parents. If "Brand 3C*" is the accepted "in" brand u 
with the establishaent, it is likely that nany young smokers will m Jj 
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*Uosc_auto«ac±cally reject thaTbread end start with something 

else. They will acre likely start with "Brand Iff*"" which is 

both the "in" chlot with their cloacae age group and the "out'* £ 

thing with the "ever-thirty" group. Probably la todays Barker, ^ 

xg 

unsTOH is the "Brand 20+" and Karlbcra is Che "Brand 20+". *c 

| c 

Happily, the Karlhero will eventually age out of ins "la" poeleloa 
with youth, as VIXSTOH appears eo have already done. Row is the 5§ 

08 

cine to launch the next brand to become ehe "in" cigarette vieh t-w 

s? 

che aeaee generation as Karlhora ages from "in" to, hopefully "one eadg^ 
over-thirty" teacus, hence beconee eoaething far youth eo avoid- ^ 2" 


A final psychological factor which also did ant fall readily 

i ue 

into Table Z Sevolves s no king-heel eh attitudes. The saokiag-h*alt£ 2 m 


g s: 
— «« 


controversy dees not appear iaportanc to rho group because, • ^ *- 

O 2®ju 

psychologically, at eighteen, one is issorral.^ rusrher. If che V 
desire eo bo daring is pare of the aoeivation co scars sacking, the gg 


alleged risk of sacking asy eerually sake snaking attractive. ri a aU po 

Ucs 

if the "older 1 "'escabllshaenc is preaching against sacking, che 

““O 

anei-establishaaac senciacnc discussed above would cause the young to§ g 


vane to be defianr and saoka. Thus, a new brand aland ar tha young 

• luO 

group should not la any way be proaoced as a "health" brand, and g«5 

O Q 

perhaps should carry sene isplied risk. In this sense the vsralng qJ“ 

S * 3 

label an ehe package say be a plus. 2u 


c 


1 C the youth oarket a ho uld have. AC ehir point, ie will be useful co suattiz: 

— ~ t"’*"* _ * — 

vh*t hii been said; in jdolctedlr general unj: 

P roduce quality Factors 

1. Moderate level of nicotine (1.0-1.3 ag/cigarette) delivered ac pa 
(3.8-6.0} to insure slow absorption. 

2. Moderate level of blended tobacco flavor ("ter'*of 12-14} free of 
undesirable (e.{. steay) flavors. * 

3. Bland, soft, aoisc wuch-feel, vith siniaal irritancy, harshness, i - 
aatriageacy, possibly very lightly neotholated. 

4. In "standard" range of diasecer and firmest, vith resilient filter 

• • • 

or nouthpiece, probably 100 ca in length. 

3. Different package type or packaging natarial, perhaps containing 

mJ 

• < 

fever cigarettes, therefore less bulay. 


•2 

m 


Scs« visible noveltj or difference In producr ox pseknge co sec S 

u. 

Z 

apart froa conven tion a l cigarettes, ideally .in direction of greateg 
naslpulative convenience for beginning saokar. 


Product Issue factors # 

a • 

1. Should e^faaalxe participation, togetherness, end nenbership in a 
group, one of the group's prinary values being individuality. 

2. Should be strongly perceived as a mechanise for relieving etress, 
tension, evkverdness, faeredea, and the like. 

.3. Should he associated vith doing one's eon thing to be adventurous,-' 
different, adult, or whatever else is individually valued. 

4. Should be perceived as sons tort of new experience, eonething arousing 
sosc curiosity, end eoae challenge. 

5. Should be different iron established brands used by the over—thirty and 
perhaps even over-twenty-five groups. Must become the proprietary "Is” 
thing of the "young” group. 

LH 

6 . Should noe be perceived ee a "health" brand. -\ 
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The enumerated Product Quail rr factors should be »«7 co achieve, except chose 
requiring sose ill-defined novelty. The Product Image factors. of course, describe 

h 

O 

a promotional approach, and le is ease likely chas Che aaae and appaaraaca of the Z 
produce util here beeoae crucial la establishing the desired Image. The aaae nay Tjj 


be ehe aaae important factor, deeeralaiag Che appearance of Che package and a Z 

5° 

sussaaritlr.g che image co be proaoeed. i° 

- - |j§ 

< 5 5 

Ideally, ehe name chosaa should have a double meaning; chat Is, ona desirable 

t-u 

connocaeien la "straight” language and anoeher la ehe jargon of youth. A current 3 P 

uS 

axaaple say be Kooi, which reads on "cool” cae la youth jargon, and also literally <Q 

0 B. 

conaoccs a refreshing physical s en sa ti on. Anoeher way of approaching che name or ►- 5 

yip 

laage would be eo choose one which evokes different buc desirable responses frcsC 3£ 

■2 “1 
$ mxn 

differane age groups. Thus che Marlboro vest am chase suggests lodepandance, don 

th *- 
Z uia. 

air, open spaces and freedom eo Che yeueh group, while ec.-the eeae Clae suggeatlxg 
ehe "good old days”, hard work, vhice hats ever black hats, and ehe like to the ' ^ Q 

IU Ul 

elder geaeraelen. In passing. It Is iaeeresclag eo aoee chae Marlboro Is a £5 

O 5 
u s 

distinguished, dignified British ease, and there Is a certain inconsistency la m — 

►-52 

equating ehls laage with che Vest. . . a ® 

A careful ceudy of the current youth jergoa, cogether with a review of 2 

Z> 

currently used high school American history books and like sources for valued t hing s^5 
sight be e good start at finding a-good brand name and laage these. This As obvious 

® us 

a cask for.aarkatlng people, not research people. 2 s 

zut 

»-C 3 

_Assuming chat at some point marketing people will establish a name and laage 

for a new youth brand, and assuming that the thoughts on product quality factors 
expressed above arc approximately correct, then las car ch and TP5 should be able eo 
provide the product needed. Host of the product specifications defined are ■ 

achievable with present technology. Those which require new technology would appear 
co be* (1) control of irritancy and related twuth-feel factors eo produce a bland I 
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_ - fc. — « — 

o»ofcc« end ( 2 } emcim of ease useful, demonstrable novelty fa filter, aouthplecc. 

package ar other aspect of the produce syseen. • ( 

! 

Our Coapany need* co take advantage of ehe opportunity ea sarkat a«v youth 
brands of cigarette*. The thoughts expressed here nay provide a prallalaaey 
agenda for dlseBsaiosa between gesearcb, 170, Marketing and Kara pen ear, aired ae 

<u% 

•ore precisely defining vhac ve could oleine rely asks end proaoee. It is hoped __ _ azh 

- - £-3 

chat each discussions trill eoea ensue. Hexm/hile, is bceoues appropriate for 

HU 

es 
a»- 
o_ 
us 


d 

Mg 

a§ 


tesearth to seek ways co coaerol snake irritancy sod Co seek co create novel, 
useful cigarette systass. ^ - 
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Cl a ud e ‘S Tekgua. Jr. 
February 2, 1973 
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Subject: New Project Area Proposal 

Title: Snoklng Behavior Studies — A Pathway 
to New Product Concepts 


D«e: September 21, 1971 ‘I 

"I 


To: Or. A. H. laurene 


From: 0. H. Plehl 


Project Undertaking : To study *11 aspects of human sinking behavior, providing 
experimental data where necessary, and develop a comprehensive view of how and 
why people smoke, wby th^rdon't smoke, and identify specific needs that are 
fulfilled by smoking. 

Objective : The ultimate objective Is to develop new product concepts that 
fulfill needs for the non-smoker. 

Sumary: Ve normally seek to ieara as much as we can about the chemistry and 
organoieptic properties of tobacco smoke-, but little consideration has been 
given to the nature of o«»* consumer from a research standpoint. Much research 
has been done on the psychological anogrslologlcal aspects of smoking outside 
of the Industry but this Information Is not effectively used.. Very little has 
been done on the social and psycho-social aspects of smoking. And practically 
nothing has been done on the: physical ann anatomical isjjects of how a person 
smokes. 

It Is clear that people smoke for many more- reason:: than- Just pleasure. 
Sacking Is a unique human behavioral function- and there are many preconceived 
notions and biased explanations for its use We should examine- all aspects of 
this behavior to get a complete and accurate- oicture from which long range 
product concepts can be developed. 

It Is proposed to form a multidisciplinary tea* of scientists to examine 
the smoking process and. smoker behavior, each from his awn special point of 
view, drawing mainly on existing data, 'his team might initially consist 
of one full time RJR scientist familiar with tobacco and smoke r and a Marketing 
Research person together with part-time consultants. Hwever, to be truly 
effective this would have to develop into a continuing effort perhaps requiring 
the need for recruiting specialized scientists or retaining permanent consultants. 

The only laboratory research to be done at R . would be studies of mouth- 
smoke Interactions and the physical aech«*nis»of the smoking process.. 

As a better picture of how and why people smoke emerges, new ideas of 
need satlsflen for the non-smoker should also emerge. In this way entirely 
new product concepts should arise having a sound scientific motivation for their 
development. 


I 

• I 


i 

i 

. t 

i 

i 


o 

fy 


01 (‘682 


p2O 0 02AT02 


....__ npntq unst priii/nn 


W/^A ' 7 

— / , 

EXHIBIT NO .JL- 

R. APPLEBAUM 




IQQQ 


51601 8550 







2 


Status: 

Impetus for this for proposal was generated from previous puff profile 
and retention Studies but with the exception of oral pH measurements and 
discussion of possible physiological experiments to be lone at 1ST, no new 
research has been Initiated. 

Memorandum : 

Background 

Our primary product is tobacco smoke and much research effort is 
devoted to Its chemistry and taste* yet behavioral scientists tell us that 
people do not smoke just for pleasure (1). Americans, they suggest, smoke 
for many psychological and social reasons, such as to prove that they are 
virile; to demonstrate their energy, vigor, and potency. In addition they 
suggest people smoke because cigarettes relieve tension, express sociability, 
are rewards for effort, are aids to polse.help anticipate stress, etc. Many 
physicians, physiologists and pharmacologists argue 'chat while the onset of 
smoking Is determined by an Interaction of social and psychological factors. 

Its maintenance Is due largely to the dependence on the pharmacological 
effects of nicotine (2). fetch medical research Is devoted to the stud? of 
allegedly hazardous coaponents of smoke and their effect on the body. The 
social and psycho-social aspects of seeking are just beginning to be Investigated 
In any detail (3). 

It Is clear that there Is a lot more to smoke and smoking than we are 
generally cognizant of. Some experience has been gained here through the 
study of puff profile characteristics and lung deposition measurements. 

However, little effort has been deroted to the physical mechanism of the 
smoking process Itself, especially with regard to Interactions In the mouth. 

This was not intended to be a rigorous review, but simply to provide an 
Introduction to the proposal. 

Proposal 


In view of the many factors involved in dealing with cigarette saokiri? 
and smoker behavior It seems Important if not vital to take all of these factors 
Into consideration in undertaking a viable resear effort as part of our 
cpportunlty-orianted program. 

Ft is proposed that one RJR scientist be assigned to develop and coordinate 
a plan to assimilate and evaluate existing knowledge of smoker behavior. This 
could also Include a Marketing Research person. Initially, this might Involve 
retaiiflng specific behavioral science consultants In the areas of psychology, 
physiology, sociology, etc., in addition to extensive literature review. 

Eventually it might require the recruit-ng of new scientists with new disciplines. 
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Periodic reviews or group discussions would be held In «n attempt to establish 
the type of information that would be necessary for new concept development. 
Answers to the following questions woulr be sought: 

i 

| 1. Why do people smoke? 

I 2. Why don't people smoke? 

: 3. Whet specific needs ere fulfilled by smoking? 

4. Can these needs be fulfilled by other weans? ind If so* 

5. Can new consumer product concepts be developed utilizing these weans? 

This type of Information would also be valuable In other aspects of tobacco 
and smoke research. We cannot thoroughly understand our product If we do not 
understand how and why It Is used. Since smoking Is a unique huwan experience 
we cannot rely on those who do not have * vested Interest to explain the reasons 
for smoking behavior. 

' Active research should be undertaken to define the physical mechanism of 
the smoking process. Looking at the human system,particularly the mouth, as a 
reaction vessel, how doesthe smoke enter, what happens to It, how long does It 
stqy, and how does It leave? These somewhat elementary aspects of smoking have 
not been given enough consideration. This work would relate closely to existing 
experiments on the effect of smoke on oral pH. In fact, it may be necessary 
before an adequate experimental design can be developed. This work would also 
relate to possible experiments at IBT to measure physiological response of various 
tobacco products. 

If we take the view that our single biggest product Is some form of oral 
satisfaction as a basic need satlsfler than we should know everything there Is 
to know about It and how these needs might be fulfilled in other ways. This 
may Involve subjects or disciplines that are not considered to be within the 
realm of tobacco research and may require changes In attitude. It is clear that 
there Is a void In our total approach to smoke and smoking.’ Fulfilling this void 
could capitalize on our superior marketing expertise with new consumer predicts. 
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PUBLIC SMOKTHS 


4 > 


‘it» 1971, Jesse X». Efeelnfeld, kCd., then UTS. Surgeon 
General,. advocated the prohilV.WAon of smoking in confined 
public pieces, such- as restaurants, theaters, airplanes, 
trains and buses, because the nonsmoker sight be Injured 
by aabient tobacco moke (i.e., tobacco moke in the 
atmosphere)* 


Steinfeld.'* statement gave anti-moking groups an 
effective these* The anti-sacking organisations adopted 
the objective that moking should be Bade socially tin- 
acceptable* They began a bass invasion of state capitals 
and city halls to argue that lavs suet be enacted to pro¬ 
tect the nonsaoker frees aabient tobacco moke forced on 
hia by mnkrrsr Im public places* 


CHRONOLOGY 


■ The following is a brief sketch of aajor events at the 
| state and locxh^level subsequent to Steinfeld'a clarion 


call* 


t.V ,.J 

r y 


epssss^ 


Tv^ills introduced to- restrict moking in 
public? places i none enacted* 

T foefty ^elght bills Introduced in five states/ 
two enacted* 


Sixteen bills proposed in X2 states/ two enacted. 
BZsmopted guidelines vhich prohibited moking 
l a ; ia» ftmc* zoom and audltorluns in its build- 
lnijnd required bo smoking Sections in its 


cafeterias*. 


Thirty-six bills proposed in IB states} five enacted. 
Kany sainicipalities enacted restrictive ordinances. 
The JIxieoM restrictive lav and. its promoter, Krs. 
Betty Carnes, received vide publicity* The CAB 
ordered commercial Airliners to separate mokers 
and non-mokera* 


1974 


1975 


Sixty-tvo bills proposed in 29 states/ five enacted. 
Several Municipal ordinances restricting moking also 
were enacted* The ICC restricted mokers to the rear 
■2ft parpen* of seating space na interstate buses. 


One hundred sixty restrictive moking bills intro¬ 
duced in 4B states/ 17 enacted. The Minnesota Clean 
Indoor Air Act restricted moking in a broad range 
of public and c om m e rcial areas* The Nev York Health 
Department prohibited moking in publ ic areas, in¬ 
cluding supermarkets. ^ 
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One hundred sixty-one bill* proposed in 39 stetesj' 
eight enacted. Including the Utah Clean Indoor Air 
—Act, another broad no- smoking bill*— bevcults were 
filed against the Pontiac, Michigan, Stadim Author¬ 
ity and the Vev Orleans Superdome by anti-smokers 
seeking to prohibit cooking in the buildings. The 
court dismissed the Superdome action and the 
Michigan lawsuit was settled with an agreement 
that the stadium would request the public not to 
smoke except in concourses. The ICC prohibited 
smoking in rallroed dining cars and required sepa¬ 
rate passenger cars for smokers and non-smokers. 
Donne shimp sued her enq>loyer, Mew Jersey Bell 
Telephone Company, and obtained an injunction re¬ 
quiring the company to provide her with a smoke- 
free working environment. Ms. Shimp was an ex- 
smoker who claimed she had a rare eye condition 
which was aggravated by tobacco smoke. 


One hundred thirty-six restrictive bills Introduced 
in 44 states, 13 enacted. The Ceneral Services 
Administration (the caretaker for U. S. Government 
bdildfngs), the State Department and the Department 
ofS&Mkfense enacted restrictive smoking guidelines 
for buildings under their control. The FAX rejected 
afpgtition by a Kader group which requested a 
prohibition against smoking by pilots on the flight 
deck^f airliners. The CAB voted to prohibit pipe 
a|sa233>gar smoking in interstate airlines and 
announced that it would consider a- rule prohibiting 


cigarette smoking. 


As of^iay 1, 97 restrictive bills were introduced 
ijg££?states, and three were enacted. As a part 
o jg.RCW ’s “War on Sacking* program; HEW promulgated 
newfrestrictive smoking rules for buildings tinder- 


lts^cahtrol and announced its Intention to urge 


buslnesaes and state-end local governments to adopt 
restrictive coking rules. - California GASP and 
Californians for Clean Zndoor Air obtained suffi¬ 
cient signatures to pla.ce. a.broad anti-smoking 
initiative on the ballot for the California general 
election in November. Twenty-six restrictive 
measures were proposed in local governments and 
eight have been enacted. Zn April the Mew Jersey 
Public Health Council added a broad no smoking in 
public provision, to the Mew -Jersey Sanitary Code* 
which is enforceable as law, effective July 1, 1978. 
Xnplementatlon of the new Qode provisions stay, be 
delayed at the request of the New Jersey legislature. 


Antl-saoking groups have continued to enjoy their great¬ 
est successes at the local government level. Host major 
cities now have restrictive smoking ordinances. There are 
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aore than 225 local governments with restrictive ordinances 
reported _to the TobaeeOfcLnstitute. The actual-number 1* 
probably larger* 


THE LAWS AND ENFORCEMENT 


Ihirty-two states and the District of OolumMa have en¬ 
acted legislation restricting anoklng in at least one cate¬ 
gory of public places* Of those 32 states, the majority have en¬ 
acted prohibitions or restrictions applicable to elevators, 
public transportation, theaters, museis&s, libraries, concert 
halls, health delivery facilities, health care facilities, 
government buildings and public meeting places* Six of the 
32 states have prohibited, sacking or require segregation of 
smokers in retail stores, food stores, and restaurants. Two 
states (Minnesota and Utah) extend their restrictions to pri¬ 
vately owned places, including offices where more than one 
person works* 

The Minnesota Clean Indoor Air Act is one of the two broad¬ 
est state reStc?ctlve lavs in the United States and has become 
the model fo rraW tl-smoklnc legislation* The law prohibits 
smoking in public places except in designated smoking areas. 

The Act defines {"public place" ass 
r " 

. .any enclosed, indoor area used by the general 
P^ublidaaga[ervlnq as a place of work, including, but 
^nejt limited to, restaurants, retail stores, offices 
^F ^S nd othexSS^oomercial establishments, public convey¬ 
ances,^educational facilities, hospitals, nursing 
bornes/auditorfans* arenas and meeting rooms, but 
exclmdimjggprivate, enclosed offices occupied exclu¬ 
sive ly >(( by <Bf ®Bokers even though such offices may be 

vi s iteoiby nonsmoke rs . 

■ 

/ A 

Smoking, areas may be designated by proprietors of public 
places* provided that's - 

• • .where smoking areas are designated, existing 
physical barriers and ventilation systems shall be 
U6ed to minimize the toxic affect of the smoke in 
adjacent nonsmoking areas. 

Current trends in state laws and local ordinances actually 
enacted ere the .extension of smoking restrictions to cover 
government-owned buildings-, grocery stores, supermarkets and 
health care and. delivery facilities. The major trend in 
the Mils introduced, reflecting the ambition of anti-smoking 
supporters, is the extension of restrictions into the work¬ 
place, including offices-. 
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Reported enforcement activities appear to be the result 
of either official priorities set by the local administration 
or,-»ore frequentlyfcrndom efforts by local GASP chapters to 
obtain enforeeaent of the lavs* 

In Chicago, smoking on Transit Authority trains and buses 
is punishable by fines of $50 to $300. offenders are tried in 
"Smokers' Court," where core than 600 people were convicted in 
1975* People who could not post the $25 bond had to spend the 
night in jail* Even those who could post bond often had to 
spend several hours in custody before cutting the red tape 
and winning release* Smokers have been taken bodily from 
trains because they protested their arrest. Ninety percent of 
the arrests have involved minority and low lncoae groups* 


However, in most cities which have enforced public smok- 
lng laws, actions have resulted from private cocqplalnts and 
cltlsens' arrests made by private individuals, usually members 
of GASP* Host reports of enforeeaent from cltlsens* arrests 
come froa California cities. The laws of most states do not 
authorise e citlsen's arrest for violation of no smoking laws, 
but in California smokers can be arrested by felloe cltlsens. 


Yet the. p:. 


try impact of smoking restriction lavs zaay be 
the ereatioirwf]a no-smoking norm in public places. She 
Commissioner-of^Dade County, Florida, admitted that that 
county's anti-smoking ordinance was virtually unenforceable 



tfpritut itinb^ing morally enforced;. it's-the people, 
the people’in the elevators, the clerks in the 
store£"'ift'd> the nonsmokers in the check-out lines,* 
who by^ their remarks to offenders- are enforcing ' - 
the law. It's being enforced by people who want 
to obey^tlie law and I'd say it was 65t-to-90%* ; 


effective 


The impact of nonsmoking.laws on.the eigarette market has 
not been accurately measured*. - However, to gauge the impact it 
is helpful to remember that, the average smoker in the United 
States connaes 1.5 packs per. day. . If it ls-.assised that 
saoklng prohibitions in public places caused the average 
smoker to concvxae one less cigarette per day, total con¬ 
ception in the U.S. would be reduced by -l/30th. - 


-THE KED2CAX, FACTS 

In 1971, Jesse L. Stelnfeld, K.D. , who served as U.S. 
Surgeon General from 1958 to 1973, said; 

Evidence is accumulating that the nonemoker may have 
untoward effects from the pollution his smoking neigh¬ 
bor forces upon him.... It is high time to ban smoking 
froa all confined public places such as restaurants, 
theaters, airplanes, trains, and buses.. •• 
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There mi no erldence in the speech, end there had 

t been no evidence in previous Public Health Service (PHS) 

reports to Congress oa aaoking. and health signed by the 
6urgeon General (eoaaanly celled.the Surgeon. General's 
Report)* 2n fact# a previously published PKS booklet entitled 
"Seeking# Health# and 1 Ybu"‘ stated that the moke froa other 
people's cigarettes "way make your eyes tear or nay make you 
couch, but it cannot harm you .*«•" 


The next report to. Congress on molting and health# the 
1972 edition# for the ££xs* tine cited reports indicating 
that ambient tobacco smoke could be harmful to nonmokers* 
The evidence was not convincing and strong contrary evidence 
was aaitted. 


Anti-saoking groups heme repeated Dr* Steinfeld's claims 





in forums throughout tbeUafted States and have emended then 
to Include assertions shcult m variety of potential injuries 
to nons&okers froa e xposure to ambient tobacco moke* 

The anti-smokers' els las that nonmokers can be Injured 
by ambient tobacco saoke ere not supported by scientific 
evidence* £t3Cs! instructive to .examine a few of these claims 
in the light o£-scientific and medical knowledge* 

Toxic r3SK:ances s Batf-saokers often present a list of 
so-celled "toxiX^" substances- fir tobacco moke as proof .that 
ambient tobecco^saoke can be harmful to the nonsaoker. 

N » i m — * * - - 

ittM * * 

Ofsrppr ex ampl e, cigarette saoke contains hydrogen, cyanide. 
Anti-smoker*. aay also say that ambient tobacco saoke Includes 
"side streah"-*moke (the. moke, which goes directly into the 
sir froa t he^bur nlng cnS off-tfce cigarette) which has higher 
concentretions^of some substances than the moke Inhaled by 
the moker* 

These charges Ignore the feet that first# the concentra¬ 
tions of these substances ln-aabient tobacco moke are minute 
and# second# these substances are readily diffused in the sir* 



Allergy ! Anti-makers often cociplain .thst many nonsaokers 
arc allergic to tobacco smnkev ASH# for exaaple# asserted in 
a recent subalaslon to the Civil Aeronautics Board that as 
many as 30 to 34 million Americans ."have a particular sensl- 
tivity to tobacco ‘moke** - 


There is genuine ggiffstion- whether tobacco smoke "has been 
shown to be or coatsia sos allergen* Dr* Domingo Aviado# . 
Professor of Pharmacology at the University of Pennsylvania 
Medical School and an. Internationally recognised expert# made 
the following statements* 
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Paragraph Numbe 


• ••should « true tobacco smoke allergy be shown 

_to^x£rtr„ vH-i-eh hi^s•.not been- done, if would be quite 
rare* Estimate* tket large number* of persons 
are allergic to tobacco aaoke. are unsupported by 
scientific data. 

The method of determining whether an allergy exi6t* hat 
not been settled although many allergists make use of a 
skim test using tobacco leaf extract. Such skin testing 
la sot st all caoparable to exposue to tobacco aaoke. 

There is a major scientific difference between an allergy 
and an ann^fance or an irritation* Individuals may be Irritated 
or annqf*4 by a wide variety of airborne substances but not 
necessarily allergic to them*. 


Shat about asthma tdfcs3r. There is no objective scientific 
evidence to support, thee cSsfis that ambient cigarette smoke ad¬ 
versely affects thse limgg ftmction of asthmatics* In a 1977 
study by Fimar* SrepftascS «d Silverman, asthmatics were exposed 
to cigarette smoke in-a -small test chamber. The researchers 
were unebZ^^g£!find any significant changes in their lung 
funetic 



Carbon-ternoxl d te r toother claim- is. that the carbon 
monoxide ia^G&ecrmr smnfcei ±c poisonous,, severely affects a 
person's. “fcssWSjwrfbxmaases^* and. can cause cardiovascular and 
reeplfatoi y^dijsi eaces. 

pr»wg < 

* g irr^ j m er ousgm’ tudles have shown that carbon monoxide concen¬ 
trations ift.enclosed areas resulting from cigarette smoking 
are very law-end do.not..present ah Inhalation hazard to the 
■tsxMnet fnc-brfVa- actual carbon monoxide 


measurements? and* studies* off-tftv. physical reactions of non- 
smokers (e&^Harke 1972). 


tot© exhaust and industrial fumes are, by far, the major 
sources of carbon monoxide in the daily -environment. 

To s upport the claim that smoking can prodbce higher ' 
carbon aonoafde concentrations; anti-smokers have cited a 
study Invals^ng? ■t ok l n g^-±n an- automobile. However, the 
volume of the*, car- involved* v*e* only 73.8 cubic feet, which 
is equivalent to a cube with sides of 4.2 feet each, and'all 
windows and vents were closed. 


Za 1977, the. TM considered a petition by -anti-smoking 
groops regjiesteungg as mlbr gmhtbttlng tobacco smoking on the 
flight dfcchw. Thes cartaotiom «et that exposure to relatively 
lw level* off carbon- mnn um ii dte caa ei substantial impairments 
to vitaZ Breitn and:mervoust system functions. The FAA care¬ 
fully eoesidered several studies and ruled that the petition 
did not disclose adequate reasons to justify the rule it 
requested. 
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It is interesting to note a few carbon nonoxide equiva¬ 
lents. One automobile driven 22 1/2 miles emits core carbon 
monoxide than a 1.4-pack-per-day smoker contributes to the 
ataosphere in an entire^^ear. * A Washington/ Die., Counsel of 
Covernaents study found that cars and trucks account for 92 
percent of the carbon monoxide released into that region’s 
air* The FAA aeasureaents of carbon raonoxide emissions from 
one Boeing 707 in its 33 ainute landing-takeoff cycle is 202 
pounds, the same amount as emitted from smoking 1.3 Billion 
cigarettes. 

Kieotinej In 1975, tvo Harvard investigators. Hinds and 
rirst, measured the concentrations of nicotine in public places 
in Boston, such as restaurants and cocktail lounges. They 
deftonstrated that in “public places nonsaokers could poten¬ 
tially consume 1/1,000 to 1/100 of one filter cigarette per 
hour, a level of exposure that has had no known aerlous asso¬ 
ciation with disease.* 

In other words, for a non smoker to inhale the equivalent 
of one filter cigarette from ambient tobacco smoke he would 
have to spend from 100 to 1,000 continuous hours in a eoke* 
filled bar. ~ 



Kon smokers.. With Compromised Health : Anti-smokers often 
argue that jexjSbsure to tobacco smoke causes stress to persons 
with severely^comprecdsed cardiovascular systems. 


; cauc€~a^delicate condition is presuned, it is impossible 
to Establish a "no effect* level of carbon monoxide exposure 
for!"these jettons, and there is some evidence that they, may be 
adversely effected to some degree by any exposure sufficient 
to raise the carbon monoxide blood level. 


This situation is indeed unfortunate. However, reference 
to this C4t|§gJ of people as a reason for prohibiting smoking 
in public places ignores the fact that they may be subjected to 
discacfort and stress in the course' of their norsal daily en¬ 
counters with carbon monoxide from automobile exhaust' fuses 
and other air pollution.’ it'has ^en stated that the only ade¬ 
quate protection for these persons would be to maintain them 
in an "oxygen-enriched* environment. 
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TEE KON-PROBLEM 


A study of cigarette smoking in aircraft conducted 
■jointly by SW, -the TAA end the Department of Transportation 
concluded that the Inhalation of ambient tobacco smoke aboard 
co “crcial aircraft "does not represent a significant health 
baxerd to nonsmoking passengers." The result of the study 
w** first announced in 1970, prior to the time of Burgeon 
General Steinfeld’s statement that evidence showed ambient 
tobacco smoke could be harmful to nonsmokers. 
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The 2CC held extensive hearings In 1970 on smoking 
in buses. Although- the 2CC decided to segregate sac hers 
on the beds of ann^ancfeT' it found that the asserted 
deleterious effects of second-hand smoke upon the health of 
motor bus passengers had not been adequately demonstrated. 


Dr. Edwin R. Maher, Professor of Pathology at the 
University of Pittsburgh and Director of laboratories at the 
Shadyslde Hospital in Pittsburgh, said in October, 1977 that 
a careful review of research literature failed to support 
the conclusion that ambient tobacco smoke represented a 
health hazard to nonsmokers. Dr. Pisher saldt 


The few studies that might appear to be contrary 
to this conclusion can, in soy view, be rather 
readily dismissed for reasons of lzproper experi¬ 
mental design and lack of practical significance. 
Tor exaaple, some studies use unrealistic quanti¬ 
ties of caoke or fall to consider other sources 
of the agents being studied. 


Sven several eminent researchers and government officials 
who are well^knbwn for their opposition to tobacco use agree 
that publlc^dlfelng is not harmful. Dr* Cio Cori of the 
National CaScar^nstitute said, a Zf we want to remain with 
facts and nOt^lcfth fiction, there is little danger of dls- 
fcease to people"that stay in a room where people ooke." 


p®r. RetfeT*Stallones, an advisor to the Surgeon General's 
Adyisjpjy Cocalttee on Smoking and Health, recently said, 

"In very dijrect^terms there is no medical proof that non- 
smokers exposed N to cigarette smoke in ordinary relation with 


smokers suffer any damage.' 


Wi 


Dr. E.$5ayler Hammond, vice president, Epidemiology 
and Statistkcel;|!Re search, of the American Cancer Society 
and author of famous studies linking smoking and lung cancer, 
was reported to have made statements to the International 
Conference on Public Education About-Cancer. in 1974 as 
follows: 




Dr. Hammond stated that there was ”no shred of evidence, 
that a non-smoker can get cancer from 'second hand' 

«&oke and there is a lot of evidence-that, he cannot...." 
He added that to suggest passive smoking (inhalation, of 
smoke by non-smokers) could cause cancer is dishonest, 
and “that he would be prepared to -testify as much ±n 
court. 


Zt is apparent that anti-smokers' claims- that nonsmokers 
are subject to injury by ambient tobacco stoke are not sup¬ 
ported by scientific evidence. 
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CHECKLIST or ARGUMENTS 

The "following suggest ions" are intended to~be guides for 
writing or speaking in response to anti-smoking arguments on 
public smoking .actions* it is important to remember that 
health or scientific arguaents can be ineffective in communi¬ 
cating with the general public. On the other hand, most 
people can clearly Identify with argumenta baaed on freedom 
of choice, and many people feel strongly that the "hand of 
government” should not interfere with their private lives. 

Restricting smoking in business establishments should be up 
to the proprietor . ” 


Every restaurant, hotel, and other public establish¬ 
ment is presently free to establish no smoking areas 
if this is the desire of patrons. Zt should be the 
proprietor's choice based on customer demand and "the 
marketplace.* 


The fact is that a majority of public establishments 
do notfhatte no coking sections. A survey by the 
Natlo nalWe staurant Association confirmed that few 
members of; the public actually desire separate aec- 
tionsf ta/t smokers and nonsaokers. 


"The public Poking issue" can be resolved on the basis of 

cow oo t F couitesyi . 

» * 

* F^st U 

those^around them. 


F^itost jpspkaSrs will show respect for the wishes of 


Public smoking-thaws present crave enforcement problems . 


During^t-he. prohibition era- this oountry learned 
of thje*<great difficulty government has in en¬ 
forcing matters of social morality and conduct. 
Unless the police go on-rounds- to arrest an - 
individual as soon as the person lights up 
in a no smoking area. It will' be practically 
impossible to enforce public smoking laws - 
effectively*. 


To the extent that shop owners and other pro¬ 
prietors are ejected to be enforcers of these 
laws, they will be subject to difficult dilemmas. 
Zf a smoker lights up In a no smoking section, 
can the owner of a restaurant ask the person .to 
extinguish the cigarette without risking the 
loss of patronage? 

In light of serious U.S. crime problems, it is 
foolish to take police away from critical duties 
to determine whether a cigarette has been lighted 
in a no smoking cone. Yet if such laws are not 
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vigorously enforced, their flagrant violation can 

breed further disrespect for the lav* 

__ - - k»« _ “ - 

How can anyone justify the cost of enforcing public smoking 
laws? 


r v 


taw**# 
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Taxpayers are usually not aware of the high cost of 
restrictive ordinances. For ex&cple, it was report¬ 
ed that a San Diego public smoking ordinance cost 
taxpayers $20,000 merely to get the lav on the 
books in January, 1975* Cocplaints to the police 
Department there cost over $70 each for the 
officer's time, processing, paper work and 
court action* 

Public smoking laws will place a substantial burden on 
individual proprietors and on the economy . 

This is particularly true when public saoking laws 
xeqcire the erectlo* at physical barricades, im¬ 
provements of the air circulation system, and 
other^pitsl expenditures* The costs of c o or 
pllan c^rCt h such laws can be substantial* in 
addition^aany establishments Bay be so small 
that Ch^yT'pannot effectively segregate smokers 
amd msKssK^ers. 

ggsM restaurant's economic success.depends on maxi--' 
^aum peak-Ifeur traffic. Restricting the use of 
eaaii,area at that time can cause losses* 

Customers^sIso.can become irritated. For e x ac p le, 
s smokar^arrlving to find s line waiting .for . _ 
the smoking section, when the no smoking section 
Is e mp ty ; * «y be understandably angry. When¬ 
ever cTpatron Is turned away, the proprietor . 
xisksplofihg that customer's business forever. ■ 

efforts to attract conventions would be dampened 
by the risk that eonventibneers could be 'fined 
or jailed for lighting up in the wrong location.* 

Should an individual's coking in public be criminally 
restricted by government actions ? 

Is jail really the appropriate place for an 
individual whose 'crime* is lighting a ciga- 
ratte7 

How far will government qo to restrict our private lives ? 

There are obviously many public annoyances to 
everyone in their daily lives. The *bad* or 
conflicting behavior and manners of other 
people in public places can 'cause substantial 
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Axxitstion* The nols'e end fusee of heavy 
traffic, the dissatisfaction toward public 
services like sanit&blon end law enforcement, 
the Irritation frees dirty streets, barking 
dogs, noisy neighbors or even the weather 
can certainly be care severe than the 
diffused smell of tobacco smoke in a venti¬ 
lated public place. 

Should lavs also be passed to ensure good 
■anners and behavior, and. If so, by whose stand¬ 
ards? Any effort to extend government regulation 
into these areas would result In a naesive 
Interference with an individual's personal life 
and freedoms. 


The public smoking issue Bay be best summarised 
by *» editorial appearing in the Boulder Camera . 
(Boulder, Colorado, January 22, 1975) s 


fSS% 


a 

Sookers 1 


It** one thing to legislate conduct for 
the protection of society—to restrict 
beltitrfor that endangers the life, health 
d££K&fety of others. It is quite another 
to- legislate against conduct that nerely . 
asnqssL Hardly anybody can avoid annoy- 
ttg^macehody else occasionally. When 
goveripent gets one- foot into the realm 
cfcSSBhavior modification, the blue-law 
thicket loams ahead. 


vl'shes should be respected, 

f v 


too. 


The quessdfcrni of segregating saokers is really a matter 
of balancing: the convenience and preference of smokers 
and nancaoker*. . Although nonsmokers certainly have 
InterCTfirthat suit be considered, smokers also should 
be aeeocoodated, The best and most effective c*thod 
of balancing those desires, and Interests is through 
ccbaoh courtesy on both sides, without the imposition 
of rigid and unworkable government requirements. 


This nation does Itself no service when unnecessary 
aoclal conflict arises from the advocacy of misstated 
end erroneous health concerns. 
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QUESTIONS £ ANSWERS 






Individual* associated with the tobacco industry oftejj 
are confronted by thought-provoking questions regarding s=noV;-~ 
ing and health, public smoking and other issues which sake up 
the controversy surrounding the industry* 2n the past, em¬ 
ployees have not been adequately equipped to deal with these 
questions* Brown £ Williamson prepared this handbook in an 
effort to inform employees with a depth of knowledge sur¬ 
rounding the issues* 


r - ' 

Vmm<I 



' The following section Includes a series of questions and 
answers covering a variety of issues* These questions have 
been accumulated from media interviews and discussions with 
a variety of groups by Brown £ Williamson and industry spokes¬ 
persons. The following questions and answers are not intended 
to make "spokespersons* out of Brown £ Williamson employees, 
but they are Intended to better inform our managers. 
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<*»■ 


Does cooking cause lung cancer, emphysema, cardiovascular 
disease and. bronchitis?: 

Mo one fkncws . Scientific research has not established 
that sacking causes illness* We all know some scientists 
have si'ldjsmoking causes illness, but many respected 
sclenti s^s-b elleve cause has not been shown* More, 
research 1^ needed* 

iwr—^ ^ S » 

pMow can^yovr deny the overwhelming statistical evidence 

ythk t smoki:causes disease? 

The case against smoking is based almost entirely on 
lnferenees v from statistics* Burt most scientists will • 
agree theta s ts tlstlcml associations cannot establish 
cause agd^effect* Statistical associations are only 
clues yKfcte show the need- for clinical and laboratory 
experiments* There are-other flaws in the statistical 
arguments, such a* the reliability of the data* By the 
way, there is a statistical association between lung 
cancer and the use of electric razors* We need-more 
biological research* 

When you look at lungs taken from smokers and nonsmokers, 
it's obvious that smoking has damaged the lungs of the 
smoker, as compared to the lungs of the nonsmoker* This 
proves that smokers are damaging their lungs* 


At Perhaps you’ve seen the rather grisly-exhibit set up by 
the American Cancer Society which contains two specimens 
of lung tissue, one which Is smooth with e light cream 
color and the other which has warts and is coal black* 
One lung is said to be from a smoker and the other from 
a nonsmoker* You can guess which is which* The exhibit 
la deceptive because it represents that the differences 
in the tissues are typical results of smoking* This is 
not true* A former president of the College of American 
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Pathologists testified. before a Congressional Committee 
that: *2 hare omahed! thousand* of lungs both grossly 
and microscopically- 2 cannot tall you from examining 
a lung whether or sot its former boat-had smoked....! 
state flatly and' unequivocally and emphatically that 
cigarette nsnVfng Kill not' turn the lung black." 


Do you deny tha& socking-is hazardous to your health? 

Bo one loiows- fc*ry respected* scientists believe that a 
causal relationship between cigarette smoking and 
illness has sot been proven. 


Do you claia that the benefits of 
risks? 


aoking outweigh the 


A t 

K i i i n ifc.i a. 



ksSSSl: 

Q: 


Whether or not ten smok e- is* a. choice to be made by inf ora* 
ed adults bsvrif oar individual! assessments. Obviously 
sany people derive oocae value: from saoklng because it has 
been a popular custom: for<'hundreds of years. Columbus 
found the American Indians smoking, and sales of tobacco 
leaf supported the. Janes town. Colony. 

Row ca n g ,jM{ sadte vHven ypau you are causing health 

problems to nonsmokers in the sane room? 




JESPS2S£l 
HiSSrl 


Smoke ar&tbe aabient air is not harmful to the health 
of the r nonssoker. Sven medical experts who have been 
.^as soci ated j witl>< the charge that smoking causes lung 
j^ca ncerMw^the saoker have said that smoke in the ambient 
Cjalz ha s’ no influence on the health of the nonsmoker. 


Why a x f man ufacturers producing more lev "tar" and 
nleotine cigarettes'and’advertising those brands 
heavilySXf^there is no health risk involved in 




amoking*blyh "tar" and nicotine cigarettes? 

Cigaret&aEl&aaufaeturers are producing low "tar" and 
nicotine cigarettes; in< response to consumer demands for 
those products- Sous Boxsepdon- of the growth of the 
low "tar" segaent is correct. Gales of cigarettes with 
leas than 15 milligrams "tar" content increased by more 
than 50 percent is 1976 and comprised roughly 25 percent 
of the total cigs r *tta market in 1977. Only a few years 
ago low "tax* and! nlfcotine’ cigarettes were an insignifi¬ 
cant part of tie market. 2hls very rapid shift shovs 
the cigarette aanofacturers* eagerness to respond to 
customers* changing preferences. The advertising 
anphasls atajil j TV iTTT'nwni TTin ah ITT In consumer demand. 

Mo eigaretts —ra ffrlmnnrr Baa said there la no health 
risk Involved ±rt maki ng;ttifrh "tar* end nicotine brands. 
As with the fjiiimrlriM nfr smoking and disease in general, 
so one knows- 


Q: Bow much money does the tobacco industry spend each year 

in advertising to attract new smokers? 

At None. Cigarette-advertising, is brand advertising. Its 

purpose is ccopetltlon against other brands for consumers, 
not to attract new smokers. 






Wne out of ten smokers say they rant to quit. Shouldn't 
the government help <£hem by sponsoring- quit-smoking pro- 
grmas’K . 

Each adult individual suet Bake up his own Bind whether 
to smoke. .The tobacco industry is not interested in 
preventing anyone from giving up cigarettes. Many 
private stop-smoking programs are available at little 
costr end literature which describes ways to stop smoking 
is s mc'-lsM i s- feem icon several sources. Many people 
have shopped' without.a-formal program. Zt is not 
necessary to spend taxpayers' money. 


Q: Doesn't the cigarette Industry feel some responsibility 

for the $8 billion cost to the United States for health 
care and- UB-billion, coat to the United States in loss 
of production- tdse cause d by cigarettes sold? 

Xr The charge is Based' oa the assumption that smoking 

causes illness',, bat, causation has not been established 
by scientific research. There are other difficulties 
with the- figures. For example, the figures assume the 
need for health; services included would disappear if 
no tmts'mmi&csSr cigarettes. With our aging population, 
this f£r«yi;lkely. 

rvi 

Qs Doesi.' t^the nonsmoking,majority in this country have the 
right ttu» vote that' cigarettes should not be smoked'in 

At P*S: Such a law would be completely unjustified as a 
Ff«nction~of government in our society. .Tolerance is 
the cornerstone of this country's democracy. There 
Is no KeiXth danger to aonsmokers — the problem la 
annoyance^ This la a social utter.which oust be 
left to^people to ^resolve in social situationa 
through"imiittal courtesy. Laws dictating personal . 
socialltroriducfc,. arrests, fines, and forced segregation 
arc j a i '^ ags a grtsca? s ein i of- dealing with a social 
situation. If there .ar* going to be-laws prohibiting 
smoking in public places.,, there should certainly be lavs 
prohibiting strong perfuse, .body .odor, and untrained 
pets. 

Q: What would you tell your child if he asked you whether 

he should smoke cigarettes? 

At Z would tell him to- wait, until be was an adult and then 
sake TcL e own* mind; "Wjether to smoke is a choice for 

the IfenSstiidUad and a choice that should be made only by 
informed! adults. 

Qs Bow db*- you account for the fact that so many government 
and scientific societies have passed resolutions assert¬ 
ing that smoking causes lung, cancer and other human 
diseases? 
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A: The Tact that govea»ent bodies end scientific societies 

have passed such resolutions indicates that the con¬ 
tinuing controversy over saoJcing end health is political, 
not scientific* Scientific issues in the medical field 
ere settled by definitive biological experimentation, not 
bY Passage of a resolution. There have been no exper¬ 
iments proving that cigarette smoking causes illness, and 

**y activists in government agencies and scientific 
organisations have resorted to resolutions to establish 
their personal opinions. 

B* Don't all of the medical experts in the United States 
agree that ssoking causes lung cancer? 

Ax As a matter of fact, many scientists in the United 
States hold the view that smoking has not been’ 
scientifically established as a cause of lung 
cancer* They note that no one knows the cause or 
causes of lung cancer* Vor does anyone know the 
mechanism or mechanisms whereby this disease develops* 

Ox Won't £PU^£oncede that smoking is a prime suspect 
as a cause ,• off lung cancer? 

At Scientists'generally agree that lung cancer is a 

xMlti faH o ^ lal. disease, i.e., it has been statisti¬ 
cally associated with maty factors* These include 
occupation^ geographical location, sex, urbanisa- 
(£tion andrjwiveral others as well as smoking* But 
^fa ctor-does not mean cause* Whether any of these 
* r^suspectaSIplays a role in-the causation of this 
disease is as yet unknown* 

fi* Aren'l^t^ere cancer-causing agents in tobacco smoke? 

Don't they, explain, the association between smoking . 
and lung cancer? 

Ax For more than 20 years now, -cancer researchers have 
been trying to identify- components in tobacco smoke 
that are harmful to- hrnan health* - To date, however, 
they have not identified any ingredient of group of 
ltvgredients, as found in tobacco smoke, that are 
disease-producing in humans* 

• 

Qt Doesn't tobacco a tar" produce cancer in animals? 

Ax Contrary to popular belief, human smokers are .not . 
exposed to t obacc o -smoke condensate — commonly 
referred to as "tar*" Tobacco a tar a is a laboratory 
product that is produced by passing tobacco smoke 
through a cold trap at an extremely low temperature 
— a temperature that human smokers simply do not 
experience* Bence, the relevance of animal experi¬ 
ments with tobacco a tar a la.dubious* And it should 
be remembered that, despite great efforts by many 
scientists, human-type lung cancers have not been 
produced in laboratory animals as a result of ex¬ 
posure to tobacco smoke* 
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Q< 


Hasn't lung cancer In «oaen begun to Increase as they 
have begun to smoke sore? 


At 


There has long been • wide gap between the incidence 
of lung cancer in ules and females and this gap has 
not been satisfactorily explained in terms.of smoking. 

As to the recent reports of increased cancer in women/ 
some scientists believe that this disease has been 
increasing in women for many years, which is not consistent 
with a smoking-causation hypothesis. There are other 
considerations, ror example, the lung cancer increase 
reported in toaen is usually of a different type from 
those reported as predominant in *>en and; in fact. Is 
a type not generally considered associated with smoking. 


Q: 

At 


Isn't nicotine lciovn to -cause disease in humans? 


In 1964, after reviewing the then existing literature, 
the. Advisory Committee to the U.S. Surgeon General 
concluded that the small amount of nicotine absorbed 
by tobacco use "probably does not represent an 
important health hazard" to humans. Since 1964 there 
has been no scientific evidence which would warrant 
a cbamge*4n this conclusion. 


Qi Vhat aboq.£ heart disease? Isn't it pretty well 
established that smoking causes this disease? 


At 




essss 

S fiSJ 


Beart diaease is a multifactorial disease, l.e«, 
one vftlch'lhas been statistically associated with 


"^een Identified. 

*<5ne khevsSiwh ether any of the observed factors plays 
a rolfcTin the causation of the disease. Recent 


rectors. 


So far, more than 20 factors have 
Faetor does not mean cause. No 


studies ofjidentical twins suggest that a person's 
genet£c&2>aekground may be the most important faetor. 
Other^atudies Indicate that a person's personality 
type tsjtive prime factor. ' 


Vhat about people who are'allergic tP tobacco smoke? 
Bow can they protect themselves from smoke ini the 
atmosphere? . J 


At 


Although many people talk about tobacco allergy, it 
has never been established that tobacco smoke allergy 
exists. - Scientists simply do mot know whether or not 
tobaeco smoke -- ss opposed to tobacco leaf -- con¬ 
tains allergenic components. - 


At 


Aren't •c i gare tte s -addictive? 

It is difficult to discuss addiction today because. 


people apply the term to many different circumstances. 
Some people say they are addicted to chocolate; others 
say their children are addicted to TV. The 1964 
Surgeon General's report concluded that cigazettes 
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should be classifiers habituative, like_coffee, 
and not addictive-,, like' morphine. Many people have 
given up cooking. Why dt> soa« people continue to 
' smoke who a ay they want to quit? Why do people con¬ 
tinue to overeat when they say they are too fat? 

Isn't aod er n- cigarette advertising an improper 
business practice because It has a heavy lspaet 
on children and: leads, them, to coke?- 

Cigarette advertising is intended for adults only. 

For example, cigarette advertisements show no models 
who are mder 25 years of age, no entertainment cele¬ 
brities and no athletes* Cigarette advertising can 
establish, brand, legalty- — and that is its purpose 
— but It dber. notr a t tract new smokers* Wo studies 
have shown that cigarette advertising causes children 
to smoke* Or* Ernest L. Wynder, president of The 
American Health Foundation, said he did not believe 
cigarette advertising had naich influence on smoking. 

What q uethanm w mm. 23e£tt masswered by the 1964 Surgeon 
GeneraJ^prspertP 

Kany questions were left unresolved. Why, for example, 
do nonsa^keVs fall victim to heart disease, lung cancer 
and otisEaSseases frequently associated with, smokers? 

If, as soma^j anti-smoking groups claim, cigarette smoking 
^1*1 thetaa£or cause of lung cancer, why is it that the 
mljjor^ty of the "heavy" smokers-never develop-the 
« £disease2«~Why hasn't Independent scientific research been 
able tg_identlfy any one or combination of the thousands 
of rn jniianfe a* found, in- cigarette smoke as the cause of 
any partlcukar di'seamc-Tt WBy la more than forty years of 
researdh^Msn't anyone beexe able- to reproduce the type 
of lun^^Sncer associated; with smoking--through tobacco 
smoke £*&a2jation— in laboratory animals? 

Will the aufcli ■mo dtihrg^ movement succeed? 

the anti-smoking movement is actually proposing prohibition. 
According to Dr* Peter Bourne, Special Assistant to the 
President for Health Issues, such proposals are not 
realistic*. remarks to- the Ad Hoe Committee on Tobacco 
and Smoking Research of the American Cancer Society on 
November 10, 1977, Dr* Bourne said, "Because of the 
political, social and economic ramifications, it is un¬ 
realistic for cs to suggest -a tobacco prohibition as a 
feasible rfiarh-tam. qpal* sod. that campaign would bring 
Into qg icatbaz n omxr o»er. credibility. It is there that we 
are os. ess w aalssrt -. ground* Kile prohibiting use of 
cigarettes in public places would please nonamokers, 
it would not necessarily reduce overall cigarette con¬ 
sumption or reduce the health consequences. We have done 
little research on the hazards, if any, of other people's 
cigarettes*" 
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Qt Vh&t 1», the tobteco.^Afiuitr^ doing to help-resolve the 
smoking and health controversy? 

A« In the last 24 years the tobacco industry has provided 

core than $70 Billion for independent research regarding 
questions related to smoking and health. In many of 
these years this commitment has exceeded that of any 
govern&ent department, and has been substantially 
Bore than the research expenditure reported by all the 
•voluntary health associations, who spend a major 
portion of their donated funds for administration and 
for public relations campaigns. The tobacco Industry 
is c ocil tted to advancing scientific Inquiry in this area. 

Q: Do the tobacco companies control the research, they sponsor? 

At Absolutely noti The commitment of the tobacco manufactur¬ 
ers to resolve the smoking and health controversy has 
never been fully spprecisted. Grants are cade with no 
strings attached except a pledge to apply the &oney to 
legitimate scientific research. Each researcher is free 
to publish his study results, whatever they Bay be. 

C« Does it 'Jfmther your conscience to sell cigarettes? 

A* Absolutely^'notl The tobacco industry is a $15 billion 
IndustffiXffectlng 17 Billion people. As far as the 
healtfi‘'question is concerned, no vaiid research has 
eyer established that cigarette smoking causes illness. 
SvertheL#*, every pack of cigarettes carries a varning 
^la belpes required by lav. A person would have to be 

^ P^S! •caveidWeller" not to be aware of the warning. We 
live lad work in a country which supports the free 
enterprise. system. It gives its citizens the freedom 
of choioa.7 We should continue to enjoy that freedom 
both in pur business and in our personal lives. 
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SMOKING AND HEALTH 


THE OPEN QUESTION 

For nary yearc, certain Individuals and organizations 
have claimed that smoking causes a large number of diseases. 
Such claims are largely based on studies which have reported 
statistical associations between smoking and various diseases. 

Bovever, such associations alone can never establish 
cause-end-effect relationships. The most that such data can 
do is to Indicate areas for further scientific research. Un¬ 
fortunately, scientific data that contradict the popularly- 
held belief that ssoking causes disease are generally Ignored 
or severely criticized without adequate justification. 


k- It has become easier to Indict smoking as the sole source 

of our medical problems than to confront the data which show 
Lsawss r; *n existing scientific controversy and the need for further 

,_ '' well-defined objective research to establish the facts. The 

?"■''following discussion will highlight some of the topics men- 

tioned tbav&ud 

l » i 
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SMOKING AND LUNG CANCER 
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$ Th e evidence cited to implicate cigarette smoking as a 

cause-of lun groi ncer has been provided primarily by statistical 
studies, such as the Hammond and Horn survey of white American 
oe'hFi'ivtnine^states. However, such studies have been, seriously 
questioned*. For example, in 1958, Or. Joseph Berkson of Kayo 
Clinic observed,, that "Cancer is a biologic, not a statistical, 
problem.” ftasmjlrecently, a British physician noted that "the 
cause of cancer of the lung is not latown. We have only ata- 
tistical. inftrer>ces and forecasts.... Until it is. discovered 
no one who fvelues scientific evidence, should assume that ciga¬ 
rettes cause cancer of the lung." 

In 1977, • South African physician who reviewed some of 
the original statistical studies which are used to support the 
claim of a causal relationship discovered errors in the analy¬ 
ses of the data. As a result of these discoveries and other 
observations, he concluded that "The coking hypothesis has 
received emphasis which it really does not deserve." He added 
5 that "This hypothesis has to be abandoned." . 

One of the most pertinent Xaci-S to be Jcept in mind when 
claims about smoking and lung cancer are considered is that 
some reported statistical data are-not consistent.with the 
causal hypothesis. Per example, researchers have reported 
large variations in lung cancer mortality rates In a number 
of countries which cannot be explained by differences.in 
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tobaecocoaamptlon. Austria, Belgium and rlnland report 
higher lung cancer rates &t considerably 16wer”per capita 
tobacco condition than the United States, Canada and 
Australia. 


ljung cancer mortality rates nay not be reliable because 
they are based on the often Inaccurate information regarding 
cause of death as shown on death certificates. This conclu¬ 
sion Is supported, by the finding of researchers who com p ared 
clinicians* diagnoses, of Sung, cancer with autopsy results 
snd found serious* discrepancies. Such errors may have 
resulted la part from the clinicians' difficulties In deter¬ 
mining whether a cancer originated In the lung or had spread 
to the lung from another site. 


The reported Increase In lung cancer, said to be of 
■epidemic” proportions, may be greatly overestimated, 
rxperts have suggested that the reported Increase may be an 
artifact created largely by Improved diagnostic techniques. 
The recent intense Interest In lung cancer may also have 
resulted im so*, auer-diagpoeis of the disease. 

DcperlaearCs £rr vtifcdfc laboratory animals are forced to 
Inhale tobarreonsaoke have failed to prove the hypothesis that 
smoking cari$fe£.'lung cancer. Hot only has the relevance of 
such experi ments' been.questioned, these techniques have. 

>. failed to produce in animal* any lung tumors which axe of 
'*the|$ 3 $e associated* with hccan smoking. 


{K3SSd 


-Kjch of the Interest in the causation- theory was gener- 
ated by skin-painting experiments in which tisors were-pro- 




dueed by painting "tar" (a laboratory prockict obtained by 
passing tnb*cco-’Kok«_ through a cold trap at extremely low 
temperature*#?©?* 1 tft* shamed backs of animals. However, these 
experlments^STd^lnapprqpriste for comparison to the inhala¬ 
tion proceaflug&ghumansj for several reasons. The skin of an 
animal Is. sot st- a-lT sim±lar to hvxaan lung tissue.' Further¬ 
more, the sppIficattdiaiB afLm. substance to the skin is-quite' 
different from inhalation. Finally, there is no "tar" as 
such is tobacco smoke, and even if there were’, the quantities 
used is such experiments are unrealistic. '' 


r- 


Zn an effort to determine why some people develop lung 
cancer while others do not, a number of scientists are study- 
4 lng the "constitutional hypothesis." This hypothesis states 
that same people who have a hereditary predisposition for 
Jung cancer also have a hereditary tendency towards smoking. 
It is supported: research which, shows; that smokers differ 

from »on-smoker» ibr. many physiological and psychological 
characteristics. 


Occupational snd environmental factors, such as air 
pollution, have also been found to be associated with lung 
cancer. Concern has been ejq>ressed that the concerted effort 
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to prove that smoking is the primary cause of this disease say 
be diverting attention fafom such factors* 

Any serious discussion of the claims linking smoking and 
lung cancer sust include consideration of the following two 
facts* 

1. Lung cancer was an established disease long before 
cigarette usage beeaae popular. 

2* - Mast saokers do not develop lung cancer, while 
*any non-smokers do. 


! SMOKING AND CORONARY HEART DISEASE (CBD) 

In efforts to determine the cause of coronary heart 
i disease, researchers have examined a variety of behavioral, 

I physiological and environmental factors which have been 
• associated with an increased risk of this disease. Cigarette 
i smoking la considered by some to be one of these so-called 
& "risk factors." 


- : 

' For the 1976 Public Health Service Report on 

: The Health ConSliguenees of packing describes smoking as "one 
of the najo^*4n2ftpendent CBD risk factors." However, avail¬ 
able data daCBGS^provide consistent support for the identifi¬ 
cation of smoking as a risk factor. For, example, an inter- 
. national stuly^Jby Keys found "little or no" relationship 
' between! cigarette Booking and coronary heart disease in 
rinlap^ th C-Kfcth erlands, Yugoslavia, Italy, Greece and Japan. 
; Furthermore^jseveral studies cited to support the role of 

* smoking in the~development of coronary heart disease contain 
s data inconsistent with thisclaim. in one such study, 

coronary heart-disease mortality rates actually were lower 
; in ex-smokerfe-than in nonsmokers. 

.. 

■ f Researchers'also .have studied a number of other factors 

which appear to be associated with an-increased prevalence of 

• this disease. For example, some scientists have observed 
specific behavior patterns that appear to be associated with 
an .increased prevalence of.CHD. This-coronary-prone behavior 
pattern, celled Type A, is characterised by such traits as 

| aggressiveness, ambitiousness, time consciousness, and a 
. chronic sense of urgency. Other scientists have concluded that 
^there is a strong genetic cocponent in the development of CKD. 
Studies of twins and familial coronary heart disease patterns 
have provided s upp or t -for -this -theory. 

The stresses normally encountered in daily life also have 
been positively associated with coronary heart disease. Re¬ 
searchers have found.that severe financial problems, occupa¬ 
tional tensions, and life-style changes have pro&jeed physio¬ 
logical alterations which may lead to coronary* lesions. One 
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inves tigator, who studied the mortality statistics of 100,000 
physicians who reportedly had quit smoking, c omme nted> 

Zt la evident that there has been no increase in 
the average age- of death among physicians dbrlng 
the past 16 years. • . . Vdiile it is possible 
that the full results of this abstinence (not 
smoking) have not yet been seen, the resolution 
of underlying, stress rather than smoking per se 
nay be the crucial factor. • • • These findings 
are consistent with the apparent predisposition 
of doctors to coronary heart disease, a vulner¬ 
ability which can be attributed to the stresses 
in their way of life. 

Therefore,, tdtee Indictment of cigarette coking as a major 
risk factor is coronary heart disease mortality Is contra¬ 
dictory to snch scientific, fact. 


CBRONXCT OBSTRUCTIVE PULMONARY DISEASE (COPD) 

uiLp 

Clairs’live! been- cade that cigarette smoking causes COPD, 
a term whicV-xaier s primarily to chronic bronchitis and 
puleonary ogbysera. Such a claim was made in the most recent 
'^report on poking by the Royal College of Physicians of- london 
'“'call^^So^aJir Health." 


jjtoyevetgJthese claims are contradicted by statements of 
scientists ajwT'gbvernaental officials who note that the cause 
or causes nf .these chronic lung diseases are still unknown. 
Tor examplespecial report supplied by the Department of 
Bealth, v - i m wi*?Wm u *jyiir » for use during consideration of 
its 1979 h ud g ^'ftrrvflUBirtr itngfcates that "the exact cause of 
emphysema lm aot d known • 


Guch statements.; are. supported by an examination of ciga¬ 
rette co nsu m p tion-, gt ttien ig which exhibit mo consistent rela¬ 
tionship idtfc 03HT i nc ide nce rates and mortality trends. This 
is illustrated: l^y the fact that individuals who have never 
smoked develop qoPD but', many maokers do not. Moreover, large 
international variations in COPD mortality rates cannot be ex¬ 
plained by levels of tobacco use. 




Certain animal inhalation studies have been cited as 
proof that eoking causes COPD. However, serious questions 
have been raised: about the- adequacy of the experimental tech¬ 
niques employed: aerdJ t£*ee relevance of the results to man. Por 
example, WHunimrat differences identified In the 

resplratoiy systems of mammals may co c p licate the extrapo¬ 
lation of asiaal test results to the human situation. 


Gome researchers who have ex a m ined the reported in¬ 
crease of COPD in cigarette smokers speculate that it may be 
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the result, of basic psychological and/or physiological 
differences between cokers and nonsmoker*. for ex&rple, 
even when coking habits are similar, blacks seen to have a 
lower Incidence of chronic bronchitis and emphysema than 
whites* 

Occupational exposures cay also plsy an important role 
In the development of COPD. A scientist familiar with occupa¬ 
tional exposures recently wrote that the available evidence 
does not support claims that smoking is the major hazard to 
workers* lungsr he concluded, "• • • it's their jobs which seem 
to csuse their illness*" 


In recent years, ambient air pollution has received 
Increasing attention as a major cause of COPD. Lave and Seskin 
have concluded' t hat "mortality from bronchitis would be re¬ 
duced by about £0*. if air pollution were lowered to levels 
currently presadfEihg. in. urban areas with relatively clean 
air." They continuej- 

The studies document a strong relationship between 
all respiratory disease and air pollution. Zt 
aets=siTuS=T 5 y thtttr 2S%- of all morbidity end mortality 


due td'respiratory disease could be saved by a 50% 


abatemejvfeTUn air pollution levels. 


Therefore*^ claims that noklng causes COPD must be 
teriously considered' in light of this evidence. 


SMOKING AND PREGNANCY 


Claims haw*. Swerr made that smoking during pregnancy 
causes adver«e* : effects, in particular that tcaokers are more 
likely to hcpd^low-hirth-weight (LfiW) infants. Some claims 
have even £eea>? .saadc that smoking increases the risk of con¬ 
genital malformation and perinatal mortality. However, these 
claims airs baaed. 1 on. statistical data which are at best equivo¬ 
cal and* furtftosaorttv cannot prove causal relationships. 
Moreover, there ace data which are inconsistent with certain 
of these els lam*. 

Low-Birth-Welght Infants . A biostatistician who examined 
and was unable to accept the causal hypothesis contended that 
the data he studied may suggest the existence of some other 
core non factor which causes women both to coke and to have a 
higher p ro p ortion, of LBW. infants* Ye rush airy ad vance d this 
theory in a 2S92 report describing data which, he later said, 
"almost clinch; the argument against causation:" 


This conclusion follows from the finding that 
women who eventually became smokers produced a 
large proportion of low birth weight infants 
even before they started to smoke* • • • 










70 explain these finding*, Yerushalmy speculated that the 
hlgher_incldenee of LBW ^jjf antspong noking toaen «aay be due 
to the Poker, rather than the po king . 

Yerushalmy's finding are supported by the results of 
other research projects. Including two studies in which the 
researchers concluded that poking apparently does not cause 
LBV but uy serve as "an Indicator* or *an index* of some 
other factor or factors that uy be involved. 

The need for further research on the relationship 
between asternal poking and LBV was recognised by Silverman 
in s report on her study which had been designed to determine 
whether poking causes LBV, or whether saokers are *a self- 
selected group that differs fra nonpokers in ways unrelated 
to poking. • • •" Although she wrote that her findings were 
not conclusive, she observed that *The direction of the observed 
differences in aean birth weights la sore consistent with the 
self-selection hypothesis." 

Although these studies have failed to disprove either 
% the causal or self-selection hypotheses, several have shown 
that Pokers*N£BW Infants appear to be healthier than non¬ 
pokers'. YfcrSLBhalmy, for example, noted that LBV infants of 
saokers "ars-nuch healthier" than those of the nonpokers and 
that the "healthiest" low-weight babies were bora to couples 
L in which thl^nffe poked and the husband did not. 


rincreasea;!~Perlnatal Mortality . Scientific evidence does 
not r s up tort fthe claim that asternal poking during pregnancy. 
1 s^c&ifsa 1 lyjsisoplated with increased perinatal aortality. 
Several large_studies, including thoae by Yerushalmy, 
Underwood, The~dptario Perinatal Mortality Study-Coasittee, 
Jtantakalliosmmd^Targett have foead no increase in the peri¬ 
natal aortality^.rate of Infanta of poking aothera. As the 
national Academy; of Sciences Committee on Katernal nutrition 
concluded in w 1^70, "... smoking is not significantly 
associated with excess fetal'or. nepnatal mortality. ..." 


Congenital Malformation. Several large-scale population 
studies also hive failed to establish • relationship between 
sacking and congenital salfonatloa. 

In a study of 51,490 pregnancies, for example, the 
^Ontario Perinatal Mortality Study Coaaisslon found "no evi¬ 
dence that poking was associated with s higher incidence 
of -congenital jaalformations." jVnishalay and .Hollingsworth 
both reported that their studies showed that the risk of 
congenital malformation in LBV infants was lower for poking 
than for nonsmoking mothers. 

The available scientific evidence does not warrant the 
conclusion that a. causal relatlonahlp between poking, LSW, 
Increased perinatal mortality and congenital malformation 
has been proven. 
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Despite Rich repetition of- the data that - Certain »uh- 
stanees in tobacco smoke are harmful to the smoker, it has not 
been scientifically proven that any cosponent or combination 
of com p onents as found..in tobacco cioke causes disease* 

These claims, which focus primarily on "tar," nicotine 
and carbon sonoxlde (CO), have led to proposals for estab¬ 
lishing maximum levels of such substances in tobacco smoke* 
Such a recommendation currently Is being considered by the 
Department of Health, Education and Welfare as part of a 
major anti-smoking Initiative launched by Secretary Joseph 
Califano* 

the following discussion describes some of the inade¬ 
quacies of the scientific evidence for the claimed health 
effects of these three substances* 

"Tar." There Is no "tar" as such in cigarette smoke. 

The substance called "tar" is actually a laboratory product 
obtained by^collecting the particulate matter in tobacco 
smoke* Thts^jSerdly simulates what humans sre exposed to 
in the smo&i^sprocess. That is why quotation marks are 
often usedrsrdbnd the trard "tar" when referring to tobacco 
smoke* 


not smoke* There is no 
thah.*ny biological activity of whole 


There is no good reason to assume 
ty of whole smoke can be accurately 


de termined fly studying "tar." The chemical and physical 
change's necessarily brought about in condensing the smoke 
and applyin g th e substance to animals may veil produce 
biological'results completely different from any that may 
occur durlmjj| r lmoke inhalation* 


Kicotiae-^j Nicotine has historically received-as such 
experimental attention as "tar*" However, . si cotine, in the 
amounts found in tobacco smoke, has not been aelentlf ically • 
established as hazardous ton^ookers* Even the 1964 Report 
to the Surgeon General on Sacking and Health concluded that 
nicotine, as found in tobacco smoke-"probably does not .repre¬ 
sent a significant health problem*" After thirteen years of 
intensive research, no data have been-developed* which would 
warrant a change in that conclusion. 


Hieotlne has no known chronic or cumulative effects* Zt 
is rapidly absorbed and metabolized by. the human body into 
other simpler substances which exhibit no-established harmful 
pharmacological activity* According to. the 1964 Report to 
the Snrgeoe General, "Nicotine is rapidly-changed in the body 
to relatively inactive substances with 1 m toxicity." 

Despite these statements, some maoking opponents have 
claimed that nicotine causes cardiovascular disease. However, 












%. _* 




thlt j;U^b was clearly.contradicted in t«»tiaony by a govern¬ 
ment witness at the 19 / 5 ' hearings on cigarette smoking and 
disease* Dr* Theodore Cooper, tJ^en Assistant Secretary for 
Health*, Department. of< Health, education and Welfare, indicated 
that he. considered' smoking a risk factor for cardiovascular 
disease, but not a causet 


Senator Hartx 


r. 


•**1 would merely ask If cigarette 
smoking causes heart disease? 

Ho- 


Senator Barts Zt does not? 

Dr. Ooopers No. 

Oeeberr Ho nnxfrts - This. tasteless, odorless gas is pre¬ 
seat in- t nbsccn> smoke,, hut It Is also present In the air we 
breathe. Ifctr- predominant man-made sources Include the exhaust 
fumes of automobiles and emissions from Industrial processes. 
Furthermore, carbon monoxide Is a natural body constituent 
created by normal metabolism* 

ha wtiwr^fcax" and nicotine, the experimental evidence 
regarding. *¥*££»& health effects of CO, as found in cigarette 
smoke* is ft best inconsistent* Studies of humans who are 
consistentlyjjjsy^osed to low doses of CO have reported.no 
Increase ih t£e incidence of heart attack or circulatory 
abnormalities-. 


^^.jpssl bly b ecause experiments with humans have failed to 
prove their^clains, anti-smoking advocates have emphasised 
the result ^ of animal experiments by certain researchers* Yet 
when- animaSrewgrTfmentation Is examined as a whole. It also 
falls ttsm gWntfirtte (ranmi steat results on the effects of CO 
exposure* ^Mgj^pvar,. the recent research findings of one of 
the scientlcu^flrequently. cited as having demonstrated a link 
between carsommonoxide- and heart diseaoe did not confirm the 
concXusisro attanlt the effects of carbon monoxide drawn in his 
earlier studies. 


sd 


t ssasrJ 


/ Such evidence Indicates that the claims made about the 
health effects of certain constituents of tobacco caoke on 
the saoker are just that—claims which are not established by 
scientific proof. 


A£S£XRCH 


The srt e ritiliftc commi tment of the tobacco Industry is 
clear*. For nearly. 1 35 pears the cigarette manufacturers have 
been supporting totally independent research with completely 
non-restrictlve funding. The results—whatever they are—aay 
be published wherever the researcher chooses. 









Paragraph Number 


( 



Hundred* of researchers In aedictl schools, hospitals 
and other scientific institutions in this country and abroad 
have received core than $70 million from the tobacco industry 
to support their investigations. 

The findings of scientific studies funded in whole or 
part by the cigarette companies emprise sore than 2,000 
papers published in the grid's professional literature. 

The Council, for Tobacco Research ~ U.S.A., Inc., an 
indSaatsy.-ssansored.ageaoey, baa the major responsibility for 
the waruation-and funding of research proposals. Research 
support has been implemented mainly through a prograa of 
grants-in-aid, supplemented by contracts for research with 
institutions and laboratories. The Council does not operate 
a reateecch facility. 

T h ee position*:of the tobacco industry is that the ques¬ 
tions r al'sed^ b^/the ga o i ingr and health controversy can be 
resolved only by sound scientific research. 
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« ,«-r r.«A inter-office Memorandum 


W f» k j*j*e«C 

m irwi KJ . 

Nicotine Research 


r 9. 1976 


Or. 0. H. Mehl 


F«"»: W. N. Henley 

’V.: 


A J’jmry of the major points developed during the October 25, 1976 *rrara „ 

discussion on nicotine Is presented below. The primary goals of this discussion 
were: (a) to review our current knowledge concerning nicotine, (b) to discuss %/' 
particular research needs In tens of problem to be. solved and questions c to be 
answered and (c) to establish, aaong staff personnel, a fInner base for i£tmu1at1ngT'3 
dialogue and cross-fertilization of Ideas In this area. _* 

In evaluetlng progress toward the above goals, the author believes that 1 

the participants Bade excellent progress teward the first goal while progress' 
toward the second goal, due to a lack of t1~*. was very limited. As assessment v$ g 
of progress toward the third goal Is much more speculative but Is regarded-as 
having been excellent. If this evaluation Is reasonably accurate, then further - v;-.:- 
discussions directed toward the second goad might be wv. thwhlle. . r ^.. 


Principal participants and their topics are noted below: 


1. Physiological Action of Nicotine 

2. Smoking and Health Aspects 
3.. Taste of Nicotine - 

4. Factors Influencing Presence In Leaf and Smoke 

5. Nicotine and Tobacco Substitutes 

6. Nicotine Analogs and Mimics 


R. F. Hoates 


C. L. Neumann 
C. E. Rlx ' 


C--V 


J. P. Dickerson • 

>?•. e- 

C. L. Neumann v 
atais 

C. L. Neumann . 


E=W.I 
* y .1 


Other participants were: A. Rodgman, R. L. Rowland, 0. L. Roberts, O.^H. PlehlJ? $ :| 
C. R, Green, R. A. Lloyd, H. E. Stowe, D. Lynm. R. E. Shackelford, M. M.^Henley. . 


I. Phvsloloolcal Action of Nicotine (R. F. Hoates) . CZjr t.. 

- - - . g*v«- j 

• 1. Site of Action 
■ ^ 

■ Nicotine interacts with chollnoceptlve receptors at neural Junction aW^thus f 

Initiates normal neural Impulses; Those functions of the body which are normally 
under neural Control by a steady-state normal rate of nerve Impulses will thus be ' 
Increased when nicotine reacts with these chollnoceptlve nerve Junctions. *;A nerve 
Impulse Is normally transmitted across a neural Junction by the chemical acetylcholine. 
Nicotine Is able to very effectively Imitate the action of acetylcholine. Nicotine _ 
thus augments the stimulation of those tissues which have chollnoceptlve receptors. M 


EXHIBIT NO.. 


1 R. APPLEBAUM 
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The body functions which ire controlled by cholinergic nerves are Mostly 
parts of the autonomic nerve system. Included In these functions are the 
gastrointestinal tract (stomach, Intestinal Muscle contractions), heart rate 
control, peripheral . 1 ood vessel constriction and skeletal (postural) nuscle 
control. The Influence of nicotine on these functions leads to the following 
symptoms: 


1. Elevated heart rate 
.2. Elevated coronary flow 

3. Elevated blood sugar level 

4. Lowered cutaneous temperature at extremities 

5. Increased blood flow in skeletal muscles 
ft. Reactive release of adrenalin 

7. Alteration of brain electrical potential pattern 
■ 8 . Inhibition of patellar reflex 


ItSBX 

SBWTETt’ 

^ . 

o 




These last three synptoets are generally believed to be the results of nicotine's 
action on the central nervous system. Hos studies of nicotine's effect on the 
CMS are not conclusive, due to the difficulty of Isolating a single neutral ; 
function known to originate In the brain. Furthermore, the brain Is a mixture 
of chollnoceptlve and adrenoceptlve receptors, of which nicotine affects only, 
the chollnoceptlve receptors. Subjectively, however, nicotine is said to cause 
both mental arousal and relaxation. - 


•■new 

*.5 


2. Absorption, Metabolism and Excretion 




Probably the most effective method of administering nicotine to the body 
Is by Inhalation of cigarette smoke. This Is due to the fact that unionized 
nicotine Is readily soluble In both hydrophilic and lipophilic solvents. -About ■ ~ 
60-901 of the nicotine In a puff of smoke Is absorbed upon Inhalation., tjhe rav 
buffering action of oral and lung tissue, along with Its large surface area, aid 
In the absorption of any nicotine bound In a salt form. Thus a high concentration 
of nicotine is suddenly produced In the pulmonary veins, which Is then distributed 
to the brain and many parts of the body within a few seconds. Efforts to : reproduce t 
this concentration of blood nicotine by Intravenous Injection usually require about, ■tv:/ 
twice the amount of nicotine Injected vs inhaled to produce a given physiolog ical 
response. The responses most easily measured In both man and animals are heart— 


• t. ► 

Nicotine In 
Carboo-14 studies 
5 minutes after 


rate and blood pressure. 

The half-life of nicotine’In the body Is about 20-30 minutes, 
blood Is readily excreted In urine and metabolized In the liver, 
have shown that nicotine becomes concentrated In the brain about o mnuus «ncr mv. 
Injection.* This study also Illustrates nlcet-'ne’s ready solubility in body tissues 
«nd ability to cross the blood-brain barrier. Nicotine Is readily excreted in *- 
urine, especially as an acid salt. Urinary excretion of nicotine wan be hastened * 

If the urinary pH Is lowered by Ingestion of KH 4 CI. Conversely, excretion can %■■■ 
be slowed If urinary pH Is raised by Ingestion of bicarbonate. Nicotine is readily 
detoxified In the liver by oxidation to cotlnlne. Host other nicotine Metabolites 
are derived from cotlnlne by further oxidation and ring-opening of the pyrrol idone 
ring. The blood concentration of cotlnlne peaks about 2 hours after nicotine ' *. 
absoprtlon. Indicating the much slower metabolism and excretion of this compound, o • 

vA • 
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The physiological offacts of cotlnlne are not known at this time, but art 
be1laved to bo alner. Habituated smokers, both aalc and female, metabolize 
nicotine acre rapidly than non-saokers, Indicating the bodily metabolic 
acclimation to'nlcotlne. However, aale non-smokers excrete acre cotlnlne 
and less nicotine th n female non-saokers. Indicating a sex-dependent metabolic 
difference In huaans. 

t 


In contrast to the lung absorption of nicotine mentioned above, absorption srp- 'i 
through the aouth Is very much slower and Inefficient. The nicotine In cigar 
saoke (pH 8.5) Is alaost all unionized and readily absorbed by the oral.aenbranes, r 4 . 

If contact Is made. But due to the slower absorption and transport, th« concen- - ^- 

tration of blood nicotine achieved Is never equivalent to that of lung absorption. 

The absorption of nicotine from an aqueous solution In the mouth Is also pH •' v s:- 
dependent. The amount of free nicotine Is a buffered solution held In the aouth 
thus determines the physiological response. Similar results are reported for end- 
nicotine absorbed froa chewing gun. Also nicotine injected Into other body tissues.^' 
requires a 20-100 tlaes larger quantity to produce similar physiological responses^* 
again dbe to such slower transport within tissues. e«^a 


II. Saoklnq and Health Aspects (C. L. Neumann) 

y, 

Two basic schools of thought exist currently: K ..- r ... • 

A. deduce both "tar“ and nicotine to achieve safety • V, 

8 . Reduce *tar" and Increase (or hold level) nicotine 

Classic skin painting experiments have tacitly assumed nicotine to be haneTess, .... 

as Minis (alee) are usually conditioned to nicotine toxicity before time zero. 

... 

i-v.v 

Mjmder and Hoffmann report nicotine to be a very low level dliastat:\ "Nicotine‘s 
In the concentration present In cigarette smoke was not found to be clllatoxlc fay 
Boche and Qullllgan* (1959). ^ • 

Bock has reported (1976 AACR meeting) low to moderate concentrations ofmtcotlne 
act as a cocarcinogen stimulus when applied to mouse skin. Ourlng our dfsciisslon, ■ a ^ w ; 
the accuracy of the results of Bock (and of all the HC1 skin painting studies) was 
questioned. Possibly an explanation of nicotines promoter activity nay fae due-to 
Its ability to rapidly transport across the skin barrier, an effect not relevant 2 s ■ 
In Inhalation studies. ’ ^ i _ r . 

HI. Taste of Nicotine (C. E. Rlx) 

Observations concerning the taste of aqueous nicotine are described below: 

K *■“ 

• • 

Concentration Taste Perception a, m 

10* 5 M (1.62 wg/al) None 


Concentration 


Taste Perception 


m 


10" 4 N 

io" 1 n 

10’ 1 H 


Some Taste (foul, rotten rubber) ’ r ‘' 
No Irritation. Iss * t i - 

Definite Burning Irritation 

1 wl Puff: Strong Tongue Sting 
and Throat Grab 
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Sensitivity to nicotine occurs only on the front tip of the. tongue. 

Nicotine Is definitely an Irritant In smoke and Its taste must be blended 
out or Modified by ot. 'r constituents In the TPM to sake the smoke acceptable. 


Propylene glycol and sucrose can reduce nicotine Irritancy* but large amounts 
are necessary. "Neutralization" with acids also reduces Irritancy somewhat and 
appears aost p real sing as a taste aodlfler. i" : 

v»i-. 

1Y. Factors Influencing Presence In Leaf and Saoke (J. P. Dickerson) 


Nicotine Is produced In the root system of the tobacco plant. The amount of 
nicotine produced depends on genetics, climate and cultural practices. Burley 
tobacco generally contains more nicotine than flue-cured. However, geneticists 
have produced low-alkaloid burley varieties with nicotine-contents as low as*-... 

0.2 percent. Similar flue-cured varieties are apparently not available. "Experi¬ 
mental flue-cured varleltles with high nicotine levels, ca. 6 percent, havebeen 
produced. Annual variations In nicotine coi v .ent of burley and flue-cured tobaccos 
are primarily due to weather conditions. In dry weather the tobacco plant produces 
an extensive root system and as a result nicotine production Increases. Excessive 
rainfall produces a smaller root system and also leaches nitrogen, which is 
necessary for nicotine production, from the soil. Fertilization and topping height 
are cultural factors which Influence the amount of nicotine In tobacco. Nicotine 
production in the plant can be Increased by Increasing the amount of available 
nitrogen In the soil. Nicotine content Is inversely related to topping height. 

As the number of leaves on the plant Is reduced by lowering the topping height, 
the nicotine content of the plant Increases. Therefore, a low topping height such 
as that employed In the low-profile harvest system results In a nicotine level 
«d)1ch Is greater than that of conventionally grown tobacco. 

*» * » 

The nicotine content of RJR domestic purchases varies from year to year.'. The 
1969 and 1970 burley crops were exceptionally high in nicotine. In 1971 the- 
nicotine content of the burley tobacco dropped to one of the lowest levels that 
have been observed. During the 1971-1973 period both burley and flue-cured- crops 
had low to average nicotine contents. The 1974-1976 flue-cured crops have^been * 

high In nicotine. Nicotine content of the flue-cured crops has increased.each 
year since 1973. This Increase has been due. to lack of adequate rainfallI^The — 
burley crops have produced reasonable levels of nicotine since 1972. The.n1cot1ne 
content of the 1976 burley crop Is not known at this time. 

Nicotine content of both flue-cured and burley tobaccos varies with stalk * 

position. Nicotine In the leaf and smoke Increases from the bottom to the^top of < 
the*stalk. FTC "tar" values follow the same pattern. The "tar"/nicot1ne ratios 
decrease from the bottom to the top of the sulk. The lowest "Ur"/n1cot1ne * 

ratios are observed In the tobaccos with the highest "Ur" deliveries, | 

Company flue-cured and burley grades show variations In leaf and smoke, nicotine 
which are related to sUlk position. The flue-cured "straight" grades, vdiiefc cooe 
froe the lower half of the tobacco sulk, give lower nicotine analyses than, the 
"X" grades from the upper stalk positions. Variations bet»«en grades In the. , 

"straight" grades series are relatively small with nicotine In leaf and smoke . * 
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Increasing slightly as quality Increases. Larger differences between grades 
are observed In the a X a grades and nicotine decreases with Increasing quality. 

The burley grades are divided Into three groups according to stalk position." 

Within each group quai ty Increases as nicotine Increases. '■* •" 

The transfer of leaf nicotine to smoke appears to follow a pattern similar 
to that of smoke pH In both burley and flue-cured tobaccos. In the burley-'.tr?Y ~ 
tobacco both nicotine transfer and saoke pH Increase with Increasing height of 
the leaf on the tobacco plant. In flue-cured tobacco, both of these characteristics 
decrease from the bottom of the plant to mid-stalk and then begin to Increase.* 
Nicotine transfer In flue-cured Is roughly Inversely proportional to sugar content. 

The major portion of nicotine In the smoke of WINSTON cones from flue-cured and 
burley tobaccos. Preliminary data from a study of WINSTON blend components & 
Indicate that Turkish tobacco and 6-7 are responsible for less than 20 percent of 
.the nicotine delivery of WINSTON blend. Flue-cured tobacco contributes around 
60 percent of the snoke nicotine and the remaining nicotine comes from burley ~ 
tobacco. The flue-cured appears to contrlhu e more nicotine per gram of tobacco 
than the burley. This Is due to the denlcotlnlzatlon of burley and the use of 
casing. In addition, nicotine content of the flue-cured which Is used In current 
blends Is relatively high. Additional studies of the relationship between nicotine 
delivery of WINSTON blend and nicotine delivery of Individual blend components 
are In progress. 

msggt 

The tool blend contains the most nicotine of the four major competitive brands 
(WINSTON. SALEM* Marlboro). Marlboro contains the least. Nicotine deliveries of 
Kool, SALEM and WINSTON have fluctuated between 1.2 and 1.4 mg for the past two 
years. The Marlboro delivery has been consistently lower during this period. 

Philip Norris has maintained a relatively constant nicotine delivery of around 
1.1 mg In the Marlboro for the past two years. The relatively low nicotine • 
delivery of Marlboro Is partially due to the filter and rod characteristics-of 
this cigarette. The pressure drop of the Marlboro rod Is lover than that of WINSTON 
and the filter pressure drop Is higher. The Marlboro filter Is more efficient than 
that of WINSTON. An 85 mm filter cigarette from WINSTON blend with the Marlboro 
filter and tobacco rod characteristics dellvzrs less "tar" and nicotine than WINSTOir." 

‘ *:*'■' ■ 

The transfer of leaf nicotine to smoke is lower In Marlboro than In WINSTON.— 

The difference between the two blends Is partially due to blend characteristics of 
the Marlboro which have not yet been defined. 

Literature reports Indicate that as smoke pH Increases the efficiency of j 
nicotine filtration of cellulose acetate filters Increases. In-house experiments 
Indicate that this is not the case. 

Sugar In burley casing.reduces the nicotine delivery. A response surface (RSK) 
study which Is designed to define the relationship between casing and nicotine 
delivery Is In progress. 

Additional Information concerning nicotine In Company tobaccos and competitive 
brands Is available in formal reports. RDR, 1976. No. 14 reports cited therein 
describe the relationship between Company flue-cured grades and nicotine delivery 
for the 1972-1975 rerlod. RDM. 1976, Ho. 16 contains competitive brand data for 
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1975. A review of In-house nicotine data Is reported In RDR, 1975. No. 9. 


V. Nicotine and Tobacco Substitutes (C. L. Neuoann) 
1. Sutton 1 Material and Nicotine Delivery 


c 


Original RJR notebook data showed two things for nicotine transfer 1a<?-^ • 
Sutton I Material, first that Mixtures of tobacco and Sutton I Material..did not 
transfer nicotine In proportion to the tobacco content, but rather, the expected 
amount was decreased as Sutton Material Increased. Secondly, nicotine or..Its 
salts added to Sutton material transferred to nalnstrean smoke at a rate'about 
half that found for tobacco (91 vs 17-191). 

O 


i. 

W." 


2. Current Substitutes and Nicotine Delivery 


X 




jPTS* 


Extrapolating the data bove to other substitutes such as Cytrel, NSM, J-10, 

'we may reason that they will transfer nicotine to smoke In a tobacco-like manner, ><Sr 
as the available data shows that Mixtures if these substitutes with tobacco have ‘1. Js 
saoke nicotine levels proportional to tobacco content. 


3. Inert Extenders. G-7L and Nicotine Delivery w-;.;/,.. 

y . _ 

Tobacco Incorporating Inert extenders (CaC 03 ) transfer nicotine much like 
tobacco, at a X transfer rate of ca. 171; G-71 material transfers nicotlhe.at a 
somewhat lower percent (1«X). Both rates are corrected for cigarette burn rate. 
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¥1. INcotlno Analogs and Wales (C. L. flei^ann) 

Standard relative activity on frog rectus wscle preparations: 
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rescales nicotine 
. In aode of action 
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and also standard relative activity or Guinea pig lletn (nicotine 
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macetyl nomlcotlne is reported to have ca. 1/12 the activity of H 
•omlcotlne. 
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Conformational studies and x-ray df ffr«ction show nicotine to have the 
following conformation. This correlates with most data. 




Natural nicotine mimics are relatively abundant In nature. Those below showr*. o 
nlcot1ne~like activity* They have widely varying activity levels and toxeSrfty 
levels, however. 


Nicotine: found In Nicotians species, Duhnlsla hoowp odl1. Lycc 
. . Equlsetixa arvense, Hucuna prurlens 

Anabaslne: In Nicotians . A nabasis aphylla . Chenopodlaceae 

Nornlcotlne*: In Nlcotlana, Ouborsla hopwoodll (d and 1 forms) 


specie*, 

£\aft* 


Qrtlslne 


Conlne (coniine) ^ r0 " 

Pelletlerlne 

^•w 


fro* hemlock 


120 Bwi fatal to nan fl v '? 
.5 mg/kg • active dose ' 

,*Us.>... 


Pelletlerlne 


Sparteine 


cQdo 


from rootbark of ponegranlte^tree 


from yellow and black lupin (mans 

Sr a*J* 


d 1 forms) r^Vt ^ v 

d - form active only, % J. 

also dialcohol and diketone 
active % 


- 


^ 1 
& V 


*d-'nom1cot1ne Is reported to be '2.5X toxic as nicotine to rats 
*note that this means a 240 1b man has active and fatal dose equal 


Considering the wide abundance of nicotinic drugs, tobacco has assumed a 
very unique role’ In society. I do not think the ratifications of nicotine 
being classed as a drug by FDA and other (foreign) agencies should be 
overlooked. 
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Owe to « tlwe limitation, this topic received vlrtMlIy no attention, 
rtl Important owe Mm «n rilled, however. 


C. t. Gretw end 0. ton* raised the guestlons concerning the nlnli 
•f nicotine required for swoker satisfaction. 


Irrtl 


y 

t. 1. Rowland uUd If every possible variable had boon Investigated for '.. 
It* effect upon nicotine delivery to the swoker. It my be generally accepted 
that the delivery of nicotine Is changed by changing the type of tobacco leaf 
which Is used In the cigarette. But. holding constant the tobacco which aaUs up 
the cigarette, are ae cognizant of all ether factors la cigarette nanufactare 
which would change the nicotine' delivery, particularly any factors which timid 
allow a decrease In tar delivery without the accompanying proportional decreese 
la nicotine delivery. *■ 


CUV-.'/. 

t • 


. C. R. Creen asked If nicotine In 
•f these two few. 


ke w s "free" or ’bound* or 


•w.vr 

ntnture 


Also, the guestIon was raised If soae physical response could be 
to detenrine nicotine effect or satisfaction. 
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Hj M J. F. Hind 
m I 

m2 UPDATE on the smoking and health issue and 

m o 


SMOKING satisfaction 


gCOcBe of The Smoking And Healt h I ssue A nd Smo king Sat isfac t ion 

fOm “'t 3 

PSJ>Zi cations on the alleged hazards of smoking appeared as early as 
tBe^lfithvCentury when tobacco was first introduced into Europe by the, $ 
Sftgish conquerors of North and South America. Out the most persistent-, 
.s&Cfes Of attacks on smoking began in the early 1950's when Ernest "" 
:Wvn3cr and a renowped surgeon of V/ashington University of St. Louis, 
_M£$3buri,y Dr. Evarts Graham, alleged in a number of articles that 
rSi5>0Lng i£‘ harmful to health on the basis of certain statistical andr***! 
aiiml data. 2, 3. ’’W 


SjQVqy &ie early 1950's other research organizations and institutions-.;' 2 ^; 
heS^jbecome involved in the question of smoking and health. Some of '•>” 
tftesp oftjanizations and institutions support the original- stand of rsr 
Wj^aer gfcal. that smoking is harmful to health. Others, however, 
matiFtain; that -the relationship between smoking and health is an open 
<^3SioiHri. ' 

» oj. . m*. . 

mum§r of organizations involved in smoking and health is growing. 
At^t^e asoaent one could list the following who have published on this 
su Sig ctf (1) National Cancer Institute; (2) National Heart and Lung 
Institute; (3) American'Cancer Society; (4) American Health Foundation; 
(5on *he Various State Experiment Stations; (6) The University of Kentucky 
Tontoco and Health Research Program;•(7) The United States Department 
of Viticulture; (8) The Environmental Protection Agency; (9) The Action 
On-Snoking and Health (ASH); (10) The Groyp Against Smokers' Pollution 
(G-j^P 1 ); (11)‘-The'Federal Trade Commission; (12) Harvard University 
Sroojc&ig and Health Research; (13) Council For Tobacco Research; — 

(lOAssociation of The Cigarette Industry of West Germany (Vcrband der 
Ci&^ttenindustrie) ? (15) The British Health Ministry; (16) The 
In£b££ut£ of Psychiatry of the Maudsley Hospital of the University 
of cl<sidon;v (17) Department of Psychiatry at the University of California 
at ClSh Angeles; and (18) Columbia University. 

. 20 CO 

o X .. 

The»e» are,‘of course, other institutions'doing research on the smoking 

ancP^ealth question. They are either privately funded or funded by 

some ^branch of the Government such as the National Cancer Institute. 

O 

Regardless of. the'reports in the press or in the medical journals claim¬ 
ing that the relationship between smoking and health has been proven. 
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the tobacco industry in America docs not accept these claims. The 
tobacco industry and in particular the management of R. J. Reynolds 
Tobacco Company maintain that the relationship is still an open 
question. 

• qjTI^c present report is an update on the smoking and health issue 
mr3viewing the status of research in some of the organizations and 
Constitutions listed above. The report also includes a review of STT-V - 
scussions with a number of scientists who have carried on research;." 
the^srooking and health area. 

C 

a^lj Ce Smok ing and Health Prog ram of the National Cancer I nst itute 


.—Vi AM0 vabuwq A w AV.u k<fu w «a ▼«. 4 j w uud v r>«i w An 4 i 

Sgttipn . wCLl continue to smoke and in view of this prej 
ofj the government belief that smoking is hazarc 


"15 Z ^ 

% -2Th l e Ismoking and health program of the National Cancer Institute was * 
^ “’^Mttated in 1968. In establishing the smoking and health program; y 

Institute recognized that a very substantial part of the popular^* - 

presumption, and in „_ 
dous to health, S*®? 5 * 
program was assigned the goal of developing an allegedly safer 
5§rarette. 

. j- 5" —• 

• nffij.date', about 120 experimental cigarettes have been designed and 
.tinted by painting their smoke condensates on the skins of mice. 

; jgfted^pn results to date. Dr. Cori, the Director of the-Program has_^.. 
cgt^clCded that the following characteristics of cigarettes provide •> 
garfer^smoking; 

*<r 

■—* Use of high porosity cigarette paper. 4t: - 
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Large proportion of 
stems in the blend. 


reconstituted tobacco and 


3. 


4. 


5J 


•-a 
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Extraction of tobacco with a suitable combina¬ 
tion of hexane, water and surface active agents. 

Use of inert fillers, such as clay and/or 
dplomlte, as tobacco extenders. 


Use of tobacco varieties 
and curing methods. 


from selected cultural 


10 . 


Nicotine reduced to an appropriate level. 

"Tar" reduced to as low level as is conceivably 
possible. • .. 

Nitrogen oxides, carbon monoxide, hydrogen cyanide 
and acrolein reduced to an appropriate level. 

Use of air-dilution filters. 

Use of safe flavor additives to insu.c acccptability, 
both from health and smoking satisfaction standpoints. 
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r. G. Gori, the Director of the Smoking and lion] th Program of the 
National Cancer Institute believes that by implementation of the 
technology sot forth above, it is possible now to produce a safe 
cigarette. Not only docs he recommend the above technology, he 
prescribes a way to smoke safely in a recent article in "Science 
imo: prescription is: 

C co 
« O 
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"Tar" limit per day 
Nicotine limit per day 
Cigarette limit per day 


151 mg. 
10.5 mg. 


ass*' 


20 




person were to limit himself to 20 cigarettes per day he would 
a.rangc of "tars" and nicotines. Hero are three possibilities:-* 
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per cigarette (mg.) 
••^..Nicotine per cigarette (mg. 
"Tar" to nicotine ratio 
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Thweart^cle suggests that the "tar 

1 <$3 >s possible to achieve maximum taste and satisfaction. 
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to nicotine ratio should be as 


^tSex-S&TOpetus to the development of an allegedly safer cigarette was 
/eg z§:erttly by Dr. Peter Bourne, President Carter's Special Assistant 


ton Wea'ifch Issues. He addressed the Ad Hoc Committee on Tobacco and 
Smc&Sijng ^Research of the American Cancer Society .on November 10, 1977, 
anafe barged the adoption of low "tar" cigarettes by those who choose to 
smgc9. -‘Accordingly, because of Dr. Bourne's stand. Dr. Gori's recommenda 
tiflhS’ will continue to gain additional support. A cigarette with 5.0 
mg*_^tar" and 0.5 mg. nicotine will likely be endorsed as a "safe" 
ci<^gette*>by the National Cancer Institute. 

-IH V- 

Then^ierican Cancer Society ~ 

O o 

TheCjXgerican Cancer Society has maintained for some time that lung 
carvae^r^death rate of men who smoked cigarettes regularly was ten 
tizr&'£Zas / high as the lung cancer death rate of men who never smoked; . ^ 
andOtSis ratio was considerably higher among men who smoked 40 or more ^ 
c ig§c5gttes?a day. .Using , the same comparison,- the Society claimed" that * 
edranfiry heart disease death rates of male cigarette smokers were 
foum^to be about 1.5 to 3.0 times as high, depending upon age and 
amounfe of smoking, as the coronary heart disease death rate of non- 
sraokc§s. While still maintaining the above, the Society took notice 
recently of evidence that allegedly suggested that "the lower the 
'tar’ and nicotine content of cigarette smoke the less harmful would 
be the effects", and decided to put this evidence to an epidemiological 
test. The test has now been completed and results have been published.® 
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The authors of the paper point out that cigarettes with reduced "tar^ . 
and nicotine have not yet been available for a sufficient time to ' 

Tenable them to fully assess the he. 1th effects of those reductions. 
f jdjHridtljeless, the preliminary epidemiological study indicates reduction 
y^eytg^isk with reduction in "tar" and nicotine. Hut more significantly- ■ 
etts^authors make a recommendation to reduce "tars" and nicotine by '■ 
^t§eOfollowing final note in the article: "The threat to the future **.^ ^ 
/h'g^tH.of, those who make this youth decision (to smoke) would be 
£r 2 hgccd-'Lf high ’tar’ - high nicotine cigarettes were removed from 
I'tSbrmdrket. Manufacturers may be willing to do :;o voluntarily in tne 

'ofr-.fche fact that long-term trends have been in this direction. ^""7' 

~*~ry >" ’.*‘•^"21 - . 

report from the American Cancer Society is noteworthy because 5*“..-- 
&a &dicates a decided softening on the smoking-hnn 1 th issue on the 
jp^tdof an organization which at one time was adamantly opposed to f 3 —-' 2 
bwdurigThe Society will continue to collect additional cpidemiologi:-.. 
Sata,.’and may eventually obtain data which will show that a 5 rag.’;*.: 


It: 



—'0.5 mg. cigarette is an allegedly safe cigarette. 


,; *7 

Th^( American Cancer Society hold Forums in eight major cities across J7 
thw sJJniQid States in the early part of 1977. The witnesses at these 
FcffiuRs g&vocated among other things: 

v. -o ™ Z! 1. 

' Cl. g Restriction of smoking in public places and places of 

employment. 

tj rn 

>Increase in anti-smoking 




Education of the public at all age.levels on the 
'alleged hazards of smoking. 


Legislation at federal, 
restrict smoking. . . 


state, and local levels to 


_ __. _........ TV and radio commercials. 

o 

< H 

a 03* 
m > 

oo 

H a 
Xh 
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o;?« 

o a 

-i > ' 

w 2>-* Placing cigarettes under FDA regulation, 

O O . -a ' 


Elimination of’tobacco subsidy. 
Restriction on cigarette advertising. 


as-;. 


ro crtfc* the Society has not issued a report on these proceedings^. 
howjBv^r', it 'would seem that its recommendations regarding restriction ; 
of Shaking have changed recently in view of the recent election of 
Dr. Rz Wayne Rundlcs as the new President of the Society. In a talk * 

the Society, '■ 
.ng ana recommended that consumers 
change to low "tar" cigarettes. In view of Dr. Rundlus' election to 
the Presidency, it can be expected that the American Cancer Society 
will take a more reasonable view of the smoking .‘md health issue. 


nunuiwa oa uic iivrw ri.v.ai.u«i« w w a whw wj 

in Di*9ham to the City Chapter and speaking on behalf of 
he sta'ted that we cannot abolish smoking and rocommendec 
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The Ins titute of Psy ch Satr y o f th e Mnnclnlcy Hospital of ^he_Universit£ 
of" London " *" 

- m 

- The. Institute of Psychiatry of the Knuds ley Hospital of. the University 
oj^ London established a research program to study the psychological^- 
rnixpccts of smoking. Thu project is headed by Or. M. A. H. Russcll^a 
cp®acticing psychiatrist. The program was established by the University 


Oboder the alleged assumption that smoking is hazardous to health, ind 
C».©5 original aim was to find means to reduce smoking in the Unitcd^^L.g 

WSt 

t Dter’appreciable research on this project. Or. Russell has concluded 
Sht.the so-called traditional methods of health education, troatmerTt\ 
clinics and anti-smoking propaganda in the United Kingdom are ^ ^ 
S&f fective. He contends that smoking-control programs are not fins53 
realistic. He. is convinced that the goal of "no smoking" should be 
<j?$^nged:to the yoal of "safer smoking". In an nrLicle entitled 

t ^^falistic Goals for Smoking and Health - A Case For Safer Smoking"^. 
jQ Russell suggests on psychological grounds how one might achieveV^jf 
goal of "safer smoking".' i “ 

ij m . »• ' 

8r^developing his argument in the' article for the goal for "safer 5^* 
smoking", he first emphasizes that absorption of an appropriate amount 
^^ni^ptine into the blood by inhalation of cigarette smoke is the 
mc^soiZ for smoking. He argues that in early stages of cstablishing.<F> 
smoking Habit, the absorption of nicotine plays a decisive roleL.. 
9n£e $fc“habit is established, the person becomes dependent on nicotine, 
iftia wfll continue to smoke. Thus he makes it clear that absorption-.of 
g>£jap{3opriate amount of nicotine is crucial to the smoker. £*• 

O “* r* * 

Wist ell maintains that once the habit is established, no amount of V'-. 

£7in-smoking propaganda will persuade the smoker to abstain. However, 
&&restingly enough, the smoker will respond to other influences 
wa§$iout exhortation. For example, among English smokers in 1955, , 

t rs than'2% of all cigarettes smoked were filters while in 1970 it 
Stover 78L* OGring this period there was no deliberate program to*.,..,, 
ilt^jice people to switch to filters. While educational programs were._f.._ 

mpting to abolish smoking altogether, the -enormous change to *-*r 
*rs occurred more or less spontaneously. And presently, another 
cB^ge_^is taking place; namely, to "milder" brands; i.e., low-"tar" 
i^c^nicotine cigarettes. The change to the "milder" brands is also'-'-'*'" 
t^Hsng place without exhortation. It is simply a spontaneous response- 
ts (simple information. - 

> o i . 

■> m > ••••*•• . 

Dn^Russell believes that the safest cigarette is likely to be the c - : - 
onc C w ith a low "tar" yield and a low CO yield and a high_nicotine • 
yiegd- With selective and ventilated filters, he believes ft Is r ; 

that the manufacturers will soon be «ible to reduce "tar" and 
CO substantially and still maintain sufficient nicotine. 







% 


LT1 

h - 1 

cr. 

<S> 


o 


00 

kD 

cr. 


o 


P2D 008406 


http://legacy.library.ucsf.ego/tjiriMM^MM3lMLj 




mwiML.wiimwiHim, 


6 


002175 


-n a recent publication. Dr. Russell updates his interpretation 
of tobacco smoking and nicotine dependence. In this article 
-he reiterates that smoking is unioucly efficient in administering 
. ijicptine and the desired effect is achieved in just a few seconds; 
■ 2 V»®:cas in other forms of tobacco usage such as cigars, pipes, 
van35 chewing tobacco, the time required for nicotine satisfaction 
IS oouch•longer. 

:'co O 

o-tM39| 

“ " T " ^rtreent of Psych ia try - Un ivers_ity_of CaHfoi - £ii_a_ a t L os An geles 
^Veterans* Administration rioVpi ta l . "nrentwood, California 


Jr "■ 




O 

fuSp 


partment of Psychiatry at the University of California has 
llshed a small group of medical research scientists to do rc- 
‘•sS^chroix the psychological and pharmacological properties of 
^vi^r&ous Biologically active compounds. In recent years this group 
■[httsOdond‘research on the psychological and pharmacological effects 
'bS sie'use of tobacco in various forms. The group is headed by Dr. 
'HCq-*y e. Jarvik who regards himself as a psychopharmacolagist. 
’DrhjpSrvik has used animals in these studies but more recently he 
hii^jeen concentrating on the study of human smoking characteristics^-^ 
A^n ff£s-ftuman subjects he uses patients at the Veterans 1 Administration .. 
HqsgLta© at Brentwood, California, so most of his work on human smoking 
cK^rtact^ri^tics is carried out at the Hospital. 

•J CO c *5 * 

■>5yarinik r in agreement with Dr. Russell whose work was discussed in. ; _~._ 
^Jjpre^sding section of this report, believes that nicotine is the 
reinforcing agent in cigarette smoking and other tobacco uses. ' 

FoQ ^he^last five or six years Dr. Jarvik has been doing research to 
degqestrate unequivocally the reinforcing property of nicotine in r'r 
snfl[kj£ng. iThese views are discussed in his recent article entitled 
'bastions To Cigarettes As A Function of Nicotine and'Tar'". -• 

50 :• i-iv. 

Dr-i jarvik,. as dpes Dr. Russell, believes that smokers attempt to ..... 
attain and maintain a relatively constant level of nicotine in their 
boai0s and this level in turn produces a certain level of a desired 
psychological and/or physiological state. In this connection, he v—- 

speculates that smokers of full flavor cigarettes, that is, non-filter 
cilWe££es,. really get more nicotine than they need. A possibility 
ex&^£s that some of the excess nicotine combines in the body fluids 
wi^osome biological compound and in this combined state does not 
exate any physiological or pharmacological effect and is simply held "S 
injjjr^erve.. Then as. the.uncombined-nicotine is cleared from-the xfry 
system, the combined nicotine is released to prolong the nicotine 
effect, but. ir a person does not continue to smoke, all of the nicotine 
is ejrpntually cleared from this metastable reserve and from the body.. . 
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Dr. Jarvik has observed the relative ease with which’non-filler 
makers have switched to filter cigarettes and presently are 
jwitching to low-"tar" mild cigarettes. It appears obvious that 
smokers arc changing their style of smoking and using more frequent^^- 
...puffs, longer puffs, and deeper inhalation, ol* are nicotine require ^**'' 

.-. ments being met with the smaller .mounts of nicotine derived from UmF 5 
V S^-"tar- cigarettes without a significant change in the style of dssv 
: gfgjking? To resolve this question he is establishing an analyticalr^fspta 
... angt to enable hire to determine nicotine in the body fluids. These 
,- ^iClytical facilities will not be ready for another half-year or s o..,,,* ., 
2 ! 7 O 

Narvik feels very strongly that every effort should be made to m 
rvvOurourage people who choose to smoke to switch to low "tar cigarettes 
a higher yield of nicotine relative to "tar" and carbon monoxid?!^ 
a! fje^s confident that people who arc now smoking higher "tar" cigarettes 
-v>ijjEL experience little difficulty in making the switch to the low "t$lfPJ-s 
i§rettes with adequate nicotine. He did not specify what he con- 
(d£rs adequate nicotine but he did say it would be appreciably above*^ 
le» 0,1-mg. level. 

— O ..' 

/ CpBDmbia Univ e rsity 

A§Seast two groups of scientists are engaged in research on smoking^^; 
a^, Columbia University, one group in the Department of Social 
PfeVpho^gy, and the other in the Department of Psychiatry in the 
CfftLSeg^zof Physicians and Surgeons. f&Zk, 

Jj cn • — • . v 3 ~v 

■'T^.CSt'jfljley Schachtcr and his co-workers at the Department of Social . 

/yS'olajgy'have been attempting to determine why people smoke. They 
waorm fijjally concluded on the basis of their research that smoking v’v'”. 

• i^&£mpj£y a physical addiction to nicotine .° A confirmed smoker ' 
ljugbbs up a cigarette to satisfy a craving for nicotine - but not - 
■a^jibme‘people believe - notably Hans Selye of McGill University - to« * 
rfflffeve stress. However, he regards an unsatisfied craving for 
nix^ine as a stressful situation so in this case, Schachter says, 
•sm5)Q.ng ‘would alleviate this particular type of stress. 

H J3 » r~ ' 

ScsuShter agrees with other scientists, such as Gori, Russell, and 
.Jatsyak who have recommended low-"tar", low-gas, high nicotine 
ciQsSettes. He decidedly discourages the smoking of low-"tar", 

1°§ Nicotine cigarettes because they would not satisfy the craving 
forj jireotine and would aggravate rather than alleviate stress. 

;W S* : ‘5 

Dr2 2erome H. Jaffe, of the Department of Psychiatry of the College 
ofcritysicians and Surgeons, like Schachter, believes that, smoking 
ismile addiction to nicotine. 10 In his opinion, smoking is started 
fo? Various reasons; chief reasons being, (1) to satisfy curiosity, 

(2) fib conform to the behavior of peers, and (3) to rebel against 
sociii ; :l expectations. Initially, there is no compulsion to smoke, 
but aft-er repeated uses, a person becomes adjusted to the effect of 
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nicotine, and so as soon as the effect wears off, lights up another 
cigarette. The effect of nicotine from one cigarette lasts a short 
time, so the smoker replenishes the body's supply several times 
each hour. 

__Unlike Schachter, Jarvik, Russell, and others, Jaffc docs not support 

-r"the 1 ow-"tar" medium nicotine approach to allegedly "safer" smoking. 11 
m i 1,e speculates that people can be taught to smoke and enjoy the ljsw- 
5‘c 3»"tar*,• low-nicotine cigarettes and these would allegedly be safer^ 
WgHe is now seeking financial support to establish a research project 
^ O Oto demonstrate acceptability and safety of low-"tar", low-nicotine^ 
^cigarettes. If Z were to speculate as to his motive, it is two-'^Td: 
it would afford a confirmed smoker the opportunity to losc^he 
sgSp mdcpendency on nicotine, and thus he would he able to quit smoking^ 
^without any withdrawal problems; and 

. y -•-- --1 S-A. * -_-Ji 

_ 

r*li Za non-smoker 


^without any withdrawal problems; and secondly, the young starting^^ 

' • Z ‘:^smok<£r would not become addicted to nicotine, and hence would remain 
~ *' * as an adult. 


^ 00-0 . 
r?i-“ HState Experiment 

•w CD xjf ---- 


Stations 


§£2 ^lost ^bbacco growing states maintain experiment stations whore rcr~5 
sT : ™ Search" is conducted on the agronomy of tobacco. The chief areas 
'* H j^rhich are investigated are: 


'4 


(1) 


, -*T 

O j. 

o : 

2 : <z> 

zT(3) 


Development of 
plants. 


resistance to disease in 


tobacco 


Improvement of yield of tobacco. 


Variation of 
the tobacco; 


certain key chemical .components in 
i.e., nicotine content. 
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t m co 
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tj m 
33 O 

O H r“ * ■ 

< -2n conducting these experiments. the stations rely heavily on the 

• o Qobacco companies to evaluate the smoking and manufacturing qualities 
g their experimental tobaccos.. The Agricultural Research Department 
__ 9f B.'J. Reynolds Tobacco Company‘has played a significant role in ^ 
z <ehesd evaluations. 

r! 33 

m a. C. State Experiment Stations at Oxford, North Carolina, and the 
\ 0§niversity of Kentucky Experiment Station at Lexington, Kentucky 
• O (Save excelled both in quality and quantity of research on tobacco, - 
^ §ie former on flue cured, and the latter on burlcy tobaccos. Many. ^ 

; —t yew jygeful varieties have been developed, and for the most part, .the 
; 09 Sb jectives were to overcome disease resistance and to improve yield, 
0^3ile;still maintaining the smoking qualities desired by consumers.'^ 

: gOntil'.recent’ years, the consumers have preferred the so-called full— 

• flavor cigarettes, delivering at least 15 mg. "tar" and about 1.0'mg.' 
or more nicotine. Owing to lack of rainfall and excessive fcrtilira- 
flon, the nicotine contents frequently ran high, so the experiment ' 
stations had put emphasis on reduction of nicotine tobaccos as they 
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developed new varieties. However, if one had foreseen the growing 
in.terest in the low-"tar", mediura-nirotine cigarettes, the experiment 
stations may have been encouraged to also develop varieties witli high 
nicotine contents. J 


^ The.Agricultural Research and the Leaf Departm.-nts of our Company" 

7 : T‘. -ire fully aware of the need for .'lighcr nicotine tobaccos for the^ 
T |'.®d°w- ,, ta r “, medium-nicotine cigarettes and are critically reviewingr' 
she ; potential of the experiment stations to^provitlc tho seed that - • 
ijCto Sill be needed for these new cigarettes. * "~.s 

jjE o • , ... j 

©he RJR Agricultural Department obtained seeds of a high nicotin*’ " 
&£Saricfcy in the fall of 1976 and planted these at the Avoca Farm 


s&OSwathe' spring of 1977. Tho planting produc'd about 2 j pounds of * 
Seeds.' These seeds will be evaluated during the 1978 growing 
P?Season! to determine whether the capability to produce high ^ 


Oa to determine whether the capaDinty to produce mgn ^ 

® Hicotihe leaf has been retained. 

. -^=1 - 

Action Against Smoking and Health (ASH) and the Group Against 
fca gnokers^ PoT 1utTorT (GAS P)--- Q 

.•*> rri 

^■'.^ASH-'isra national legal action organization with headquarters in. 4jrvss> _ s 
Vrn dashing ton, D. C. designed to take effective action agaimst problems 
ryOe 4 USC< j fey smoking. It is certainly one of the organizations that 11 - 
: y. JJtSs Bfcen very vehement about the alleged harmful effe.cts of smoke 
: ^ O® nfii-smokers. 

r%. • • v. ■■■ 

• HC^SsPrf'd national organization with chapters in the major cities ^ 

>aoid ffladquarters at College Park, Maryland, publishes a monthly ^ : 

..-rffobl Ration, "The Ventilator". Its chief emphasis is to encourage ~ . 

, 3 »Rfo'i 3 cement of existing anti-smoking legislation. It is especially. 

. on the West Coast. 

nfcbemical analytical data have now been produced which show that , . 

- .Cfcflh-smokers have appreciable nicotine in their blood. In the presence 
smokfers the nicotine content of the blood of a non-sinokcr will be 
-4-5 the raq^e df 101 of the smoker. The level in the blood of a non-. 

... j^mfeker depends on the exposure, namely, on the amount of nicotine ~ ' 

the air which the non-smoker inhales at any given location. £..•* 

' O o 

•/ CItnis now generally accepted that nicotine is present in the air in..... 

•; 3fcSt'*buildings and it is likely absorbed by the furniture and by the 
^dic&d and is slowly released into the air so that smokers and especially 
©dS-smokers inhale nicotine which then gets into the blood. The 
Significance of these low values of nicotine in the blood of non- 
Swokers is unknown. % . 


»ny event, the propaganda to restrict smoking in public places 


continue to gain momentum. 
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r' -.a United Staton Dop/ir tmont r*f_Aoricn 11tire 


c Bcltsvillc Agricultural Research Center at Holtsvillc, Maryland, 

.as a project underway under an ngrernent with the National Cancer 
Institute to develop tobacco that will be allegedly biologically 1 css?~*k 
active when used in cigarettes. '<*' 

rimental tobaccos arc being grown which vary in genetic and %-n 

iral practices. These arc being cured and processed in various 
!and samples produced by these experimental processes arc cvaluate'd';. 
lically. 



0r££ Sat her unusual process which is being studied is a radical dc- jn-, 
pag<f$re.from the conventional flue curing process. Upon priming, the-' 
Ic£vfi3s .ofSflue cured tobacco arc macerated and the slurry is then 
allowed.«to ferment at 130 to 140* Fahrenheit. When fermentation is % ? 
cpS?zcte,‘ijthe mash is then converted to a sheet, which is then cut 
InrpOs£rips and converted into cigarettes. Since the smoking quality 
of2dSsse cigarettes is highly unsatisfactory, it is unlikely that the^^ga 
pramfct will be used commercially. Nonetheless it is planned to a 
evSLUate.the biological activity of the smoke of the material with 
flPP e *tbat it will be less biologically active in animal tests. 

* *> , .• ’•! e 

^ 

A Oecure of this process which has received considerable publicity 
isisolation of presumably edible protein from one of the steps. 

Thus^heQLnvcntor speculates that the process will provide both an 
al^qmdlg safer smoking material and an edible protein for human ,« r >f 

contjnftiptron. - \ j 

c: 't? ; » 

$Kd‘Health Research Supported By Th e Industry 
^ rn. * H i 

Sin?^thd> aid-1950's, the Tobacco Industry has supported smoking health’.' 
res^a 2 }chrat various universities and some research institutions through.... 
the0aQency of the Council for Tobacco Research (CTR)' and the American .j 
Medcfebl Association (AMA). Smoking and Health research is also being 
sup@p©tcd by agreements directly with Harvard University, Washington 
UniSfejsity. at St. Louis, Missouri, and the University of California at ' ~ " 
Los-£aogeles. _ Abonat $75,000,000 has been expended at CTR and AMA and 
therprher stodies to date. 

~‘_0 S >'".s 7 : 5 

TheOrg^earch is aimed primarily at gaining a better understanding of 
the^Ehlogical aspects of smoking and is not applicable to the design ^ 
or aerification of commercial tobacco products. if ? 

■>-cn 2 C'.-’i 

The (ySlversitv of Kentucky Smoking Health Research sess 

In -ss • the' - Kentucky Legislature passed a law specifying that the proceeds 
from 0 £Z one-haIf cent per pack tax on cigarettes would be used for Tobacco 
and H^lth Research at the University of Kentucky Tobacco and .Health 
Resea&h Institute. v 
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With the considerable- fundsTwhi eh"potentially this tax provided, 
a rather ambitious program was planned in the areas of (1) Tobacco 
Production, (2) Manufacture of Tobacco Products, (3) Tlio Chemistry 
nd Physics of- Tobacco Products and Smoke, (4) The Response of Non- 
numan Biological Systems To Tobacco Products, and (5) Unman Response 
to Tobacco Products. £ •.. 

; iit has taken considerable time to 4 .rovide facilities and set up 
organization. Some projects in the above areas have gotten 
> M?W ?rwa y* However, nothing has emerged as yet which is likely to 
any.effect on tobacco products in the foreseeable future. 

^-■‘n O- ■'.■—vj i « 

British Health Ministry 

gXBentobacco industry in Great Britain at one time maintained a research 
^e£^blishmcnt, the Tobacco Research Council, at Harrogate, England, *t'o* 
r<$5 -^ork.-on smoking and health. This joint industry effort was dis- * v> 
fcQrttinued several years ago. The research has had no direct effect pivia 
?t£ePdcsign or modification of tobacco products. 

*!XJ*E!?Britxsh Health Ministry and the Royal College of rhysicians has ^ 
;’b2fe§ exhorting the public to reduce smoking and also to abstain 
Vantage ther. These efforts have had relatively little effect on per 

cigarette consumption. rSTTG'' 

•Thepublic in Great Britain has however switched from non-filters to,..." 
f&$ers0 • Filters represented only 2% of the total market in 1955. 
W^Bbutrjrany exhortation on the part of the Government, filter jsn 

ccn$pmp!Eioa rose to over 78% of the total cigarette market by 1970, 

^cat ©resent, the people are switching to low- M tar’', low-nicotine 7 

i^rsS ' * *7 

: v* -q m .*2 *-* ** * * 

ThS ^ri^BLsh Health Ministry however is playing a key role in deciding 
on<tbe use of tobacco substitutes, particularly the New Smoking : 

Ha^S’ial - (NSM) , and Cytrel, the Celanese product. It had appointed 3 ■- 
thfi blunter Committee to conduct tests to determine whether these 
materials are acceptable for public use. 

The Bunter company issued its report in 1977 and authorized the use 
ofrftfpti and (iytrel in cigarette blends. These new brands containing 
sy$£§etic^tobaccos have not been successful to date. It is now 
gefifeoally believed that the smoking public will not accept tobacco 
su §§Ltutes. 

• Z ; . ; v-j 

As&Slation of the Cigarette Industry of West Germany 
OX 

Th£iSLgarette industry pf West Germany at one time established a 
srooX rng and health research institute which conducted biological 
etudes aimed at modification of smoking products. This joint 
research effort was discontinued recently. The biological studies 
which have been terminated have not had any impact on products or 
processes. 
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After the closing of .the biological research institute, the 
cigarette industry of West Germany has joined forces to support v 
smoking-health research along the line of the Council for Tobacco } 
Research in the United States. 

• -i. ff--' 

rSibput seven years ago, the German cigarette industry promoted zssz. 
a»ormal-"tar", low nicotine cigarettes, but these were not successful'-;’-' 
8® the. marketplace. There is an indication that the manufacturers -«sv* 

_ that country will follow the U. S. trend; namely, the promotions©*;:* 
tar*# medium-nicot ine or perhaps low-"tar", medium-nicotine 
12£barettes. 

- O m . 

$ z 

H ••■rTv.-S? 


ts? 


federal.‘Trade Commission 
\- Z ' ■... - 


•a v 


< { s&- 




-®he most recent report, the 20th, was issued on August 15, 1977, 

it-listed 166-brands, an increase of 107 brands from November 

to:October 1977. 

= O . 

03 * 

. fleeing-on the recommendations of certain scientific and medical 
:' efE^iQizations which alleged that smokers should be c-ncouragcd to 
. £fcajjce "tar" and nicotine intake, the U. S. Government through the 
the federal Trade Commission arranged in 1967. for the 
B 9 $odQc determination and publication of "tar" and nicotine values ** 
d^nall^cigarette brands. The first report on 59 brands was issued 
No^jfcmhgr^?, ^ 1967. Since that time, reports have been issued V: ~-' 

>ftTOOTmS'tely at 6-month intervals. The most recent report, the y;vr/ 

. issued on December 10, 1976, and it listed 169 brands, ,rr- 

3 S Clncx&ase of 110 brands from November 1967 to December 1976. 

. O 

.^^21st: report is expected to issue in June 1978 and will likely 
^y - "tar" and nicotine values for 167 brands which were picked _*_ 
wp enuring the period June 1, 1977 through July 15, 1977. 

;o 

fc ; n 

I§ 3 as been speculated from time to time that the Federal Trade - c 

Ceuwission laboratory will begin the determination and publication ^ 
of) $he amounts of certain gas phase components of cigarette smoke, 
sftfl as acrolein, hydrogen cyanide, nitrogen oxides and carbon 
n§i§xide # along with the nicotine and "tar" values. 

^-1 r 

TJfe^i>ost.irecent word is tha’t concrete steps are being taken for the 
dft^rminaition and publication of the carbon monoxide values for all — 
c^-ggrette brands, along with the "tar" and nicotine values. The 
d^rfcctor of the Federal Trade Commission laboratory has already placed 
an order "for the analytical instrument to determine carbon monoxide."': 
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He expects it to be installed in December, 1977, so that 
publication of carbon monoxide values could begin curly in 
June, "1978; however, since considerable time may be nreos:;aiy 
to make the new machine operational, pub! i cal. ion of carbon 
’■^nd&noxide values may not begin until late 1978. 
vg 05 '■■■&•* 

%.m 5 , 

gii &Sgrican Health Found ation 


porated 


r ti L_ .y % t * * - 

Ipl5 W'American Health Foundation is a tax-exempt organization incorporn 
gggpjg[thefState of Hew York. It is engaged in research in preventive.^ 
^ac&iclhei It was founded by Dr. Ernest C. Wynder who along with the :•* 
|*tiD^ovned Dr. Graham began the present smoking and health controversy,.-^ 
theujiarly 1950's. Among the present contracts of the Foundation 
fi-SLcjbne .on smoking -and health which is supported by the national Cancer - . 
rvSJrfStitute. It is an epidemiological study of the effects of human 
c?^>0king7of cigarettes of varying "tar" and nicotine contents. ? ^ <x 




5*&-Jhi$- : early interpretation of the ctfects of smoking, 
!>'8>52us»cdthat tobacco smoke contains certain biological^ 


Dr. Wynder 

.._^__ __ _ _ ^ ly active -V 

Porfstituents which arise during the smoking process, lie then 
^fi^sorfld that the reduction of the intake of these materials' would ^ 
^ffeduccSthe alleged health hazard, and based on this ■ assumption he — 
^^•BJsc^bed Svays of reducing the exposure. One way was for the smoker 
*3b^:h«GigC'his smoking style, by refraining from inhalation or taking 
£®»r guffs on a cigarette. Other recommendations were concerned 

modification of cigarettes. One was to use additives on tobacco 
€& C^edSce the formation of allegedly harmful materials. Another 
:-z^Cpnui£ndation was to extract tobacco with certain liquids to remove 
; {^Ccursors of these same materials. The third recommendation was. to 
; imcorporate filters in cigarettes to reduce the amount of smoke to be 
tSlCfcn In'by the smoker. 

~ ^ c ’ 

A-fltasr some tventy^five years of laboratory experiments and epidcniologi- 
• cj&"*studies, *br. Wynder has abandoned the idea of using additives or > ... 
extractions as a means of modifying cigarettes. In his most recent 
,.t®lgs and publications he recommends the reduction of •tar* intake in 
o§3§r to-reduce the allegedly harmful effects of cigarette smoke. >r 
:I»jessence he agrees with Dr. Gori of the National Cancer Institute 
wb&xfe views on allegedly safe smoking are set forth on pages 2 and 3 

oD Shis report. 

33 CO . ..1 . 

.OX . v—.. 

D§^ynder has announced that he will co-author an article in 
■ khejjScientif ac American which will likely be published in the 
ear Qf spring of 1978. It is our understanding that in this 
article he will recommend strongly the reduction of "tar" in 
cigarettes to 8 mg. per cigarette and nicotine to 0.6 mg, per 
cigarette. 
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.n ort Summary an d Recom m endations 

A. Recommended "tar*, nicotine, and carbon monoxide values. 


W/ 


• to.’^lications issuing from the Rational Cancer Institute, the Department 
£!^Psychiatry of the University of London, the Department of Psychiatry 
University of California at Los Angeles, and the University of 1 "*"* 
Colombia allege that for s>ifur smoking, consumers should use brands ^rlth 
“tar", low carbon monoxide, and medium nicotine. Thus it is antrfei— 
££i&d that cigarettes with 5 mg. "tar", 0,5 to 0.8 mg. nicotine and^£jng, 
nonoxide will gain wider consumer acceptance. 

- •'^ z , 


W 

O 


i r 


.L^fee plgarettes will obtain a "qualified" endorsement as "safer" 

Li sailing from an increasing number of health authorities and their 
•'will continue to grow as people begin to feel less anxiety 
•; a®out smoking them. 

|aO .■£. 

v’lSReynolds Tobacco Company has the technology, the manufacturing^^ 
*\L.aS<Hthe marketing c.*»pabilities to introduce and successfully marke t 
-baU^ds in this category. 




f 

I £2 


D§^@lopment and introduction of these brands is recommended 

■S" • 

S2Ra)©<aaterials 
n ni 


4«..- 

•V_.; 




-<^|cct^ with higher nicotine content will be needed than currently 
a\z&Qlat£Ze to meet the requirements for the forthcoming low-"tar", V[> 
ro^Jlum^nicotine brands. It is probable that seed for these tobaccos.. r . 
m^Qiave* already been developed. Availability of seed for farmers ^ ^ 

s too mid be expedited to enable agronomic production of the higher _ 

nftfifcine tobaccos. 
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Et iologic a l Factors In Bro nchiognnic C arcinoma with_S pecial 
Reforenco to Industrial Exposures . 


’ Ernest L. Wyndor and Evarts A. Graham 


-v o H Archives of Industrial Hygiene and Occupational Medicine, 
■iJUi 4, 221-233 (1951) . 

C CO • *••• 


O 

fen O ^ 


itP.O-Cigarette Smokinq and Cancer of Lunq. 

“V 01 c. •..... 

^SomEvaxts A. Graham, Ernest L. Wynder, and Adele B. Croninger. * 

»&3s-ZAbstracts of Papers Presented at the Autumn Meeting of 1952 

j£t z . o£«£he National Academy of Sciences. Abstract on pp. 521-522 (1952). 

^•° z -is&i 


H Experimental Production of Carcinoma With Cigarette 
- 


Tar 


GT.”1 

r *2 O Ernest L. Wynder, Evarts A. Graham, and Adele B. Croninger. 


»1r-®^Cancer Research, 13, 855-064 (1953). 
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.4° g jLow-Risk Cigarettes: A Prescript ion . 

£ a 


: OacifiB. Gori. Science, 194, 1243-1246 (1976). 
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j 5®U*. §. Public Health Service, 1968. 
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6° _ 4 *Tir* and Nicotine Content of Cigarette Smoke in Relation 


50 


m »To Death Rates. 
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Z ^S. Cqyler Hammond, Lawrence Garfinkcl, Herbert Scidman, and 
:x£dward< A. Lpw. Environmental Research, 12, 263-274 (1976). 
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70 Realistic Goals for Smokinq and Health. A Case for Safer Smoking/- 
c m - —-■ 

i 3 5* W A. H. Russell, The Lancet, .1, 254-258 (1974). ’ 
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8 *q Reactions to Cigarettes As A Function of Nicotine and “Tar* 


m > 
a 


{loni Goldfarb, Ellen R. Gritz, Murray E. Jarvik and Ian P. Stolerman. 
Clinical Pharmacology and Therapeutics, 19, No. 6, 769-772 (1976). 
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8* The Chemistry of Smokinq . Time, 48, February 21, (1977) 
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contradictory effects attributed to it. liany or thesa same effects nay be - 

achieved with*olher physiologically active materials sueh as caffeine, 

alcohol, tranquilizers, sedatives, euphorics. and the like. Therefore, in 

addition to cosseting with products of the tobacco Industry, our products § 

z 

nay, in a sense, compete with a variety of other products with certain types H 
of drug action. All- of these products, tobacco and other, appear to have lig * 

certain ccawon attributes in that they are used largely to relieve, in one"^ 0 

_«* 

way or another, the fatigues and stresses which arise in the course of exisfcg£ 
in a complex society. 


Happily for the tobacco industry, nicotine is both habituating and <e 
unique in its variety of physiological actions, hence no ether active eateries 

jC 

or combination of materials provides equivalent “satisfaction". Whether 5 WJ* 

1 Sic 

nicotine will, over the long tem, maintain its unique position is sub4o«5 *»* 

* 2 ujo. 

to some reasonable doubt. With increased sophistication of knowledge in § <«3 

the biological and pharmaceutical areas, a superior or at least equivalent Jjo 

‘ , *• *• 
product or product mixture may emerge. For this reason, it would be a mista£2 

SI 

to assume that the tobacco industry• as we now knew it, is immortal or that se£ 

-5 

direct ceapetition from organizations outside of the tobacco industry will; 

Zg 

•ever occur. It is safe te assume, however, that nicotine will retain its ±.Z 


unique position throughout the present ten year planning period, and pro&blJf3j 
for a much longer span of time. — ' fgrf 

- . «s 


If nicotine is the sine qua non of tobacco products and tobacco products 
are recognized as being attractive dosage forms of nicotine, then it is 
logical to design our products •- and where possible, our advertising -• around 
nicotine delivery rather than "tar* delivery or flavor. To do this we need to 




develop new data on such things as the_enysiological effects of nicotine, 

- — 

the rate of absorption end elimination of nicotine delivered in different 
doses at different frequencies and by different routes, and ways of 
enhancing or diminishing nicotine effects and "satis factioni". In the absent 
of such data, we may survey the market and conclude that current cigarette ^ 
products delivering about 1.3 og. of nicotine appear to "satisfy* the typica&g 
snaker. This, Somewhat crudely, establishes « target dosage level for dcsiegj^ 
of new products. An accompanying Research Planning Proposal describes tftat|?i| 
approach in some detail. However, if we knew more about nicotine absorptior^^ . 

WUI 

action, cllaiiutlon, cnhancuent an. the life.. It should. In theory. be" 

8S 

possible to mere precisely specify, and deliver, the optimum amounts of nicotftif 

gUJ 

activity in sophisticated products which would be more satisfying and desird&S 


^ bO 

to the user. This area merits consideration and activity. S 

11* 

• * mt 

before proceeding too fer In the direction of design of design formgfdlS 
nicotine, it may be well, to consider another aspect of our business; that 1^5 Q 

' vi m 

bm b» - 

the factors which induce a pre-smoker or non-smoker to become e habituated za 

gS 

smoker. Paradoxically, the things whfeh keep a confirmed smoker habituated v»5 

. Sm 

— O 

and "satisfied", i.e.. nieotlne and secondary physical and manipulative • a* 

<o 

gratifications, are unknown and/or largely unexplained to the non-smoker. i(t| 

* 'yj O 

does net start smoking to obtain undefined physiological gratifications .or |s 
reliefs, and certainly he does not start to smoke to satisfy a non-dSistent 
craving for nieotlne. Rather, he appears to start to smoke for purely • 
psychological reasons -• to emulate a valued image, to conform, to experiment, 
to defy, to be daring, to have something to do with Ms hands, and the like. 
Only after experiencing smoking for sob* period of time do the physiological 
"satisfactions" and habituation become apparent and needed. Indeed, the .first 
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Smoking experiences are often unpleasant until a tolerance for nicotine has 
been developed. This leaves us* then* In the position of attempting to 
ensign and promts the sane product to two different types of earfcet with 
two different sets of motivations, needs and expectations. 'The same £ 

situation Is encountered In some Industries, but the problem Is usually not jj 

« 

as severe. 


If 


If what we have said about the habituated soaker Is true, then products* 5 

. ov 

designed for hlo should emphasize nicotine,- nicotine delivery efficiency, fcS 

~ 255 

nicotine satlsfectlon, and the Tike. What we should really sate and sell §5 
would be the proper dosage fora of nicotine with as many other built-in . 
attractions and gratifications as possible ~ that Is. an efficient nicotines 

5 «dl£ 

delivery system with satisfactory flavor, aildness, convenience, cost, 

14 *m (fl 

On the other hand, if we are to attract the non-smoker br pre-smoker. th^egt 
Is nothing In this type of product that he would currently understand of 
desire. Me have deliberately played down the role of nicotine, henee the gj*» 
non-snoker has little or no knowledge of what satisfactions it may offer 
and no desire to try It. Instead, we somehow aust convince him with wheJlyt:^ 
irrational reasons that he should try saoking, in the hope that he wlll’for^S 


H 


himself then discover the real "satisfactions" obtainable. And, of course; 

i —a: 

the present advertising cllaate, our opportunities to talk to the pre-saokeg* 

_ r.y og 

are increasingly Halted, and therefore. Increasingly ineffective.^tfould*it®a 

f 2' 

net be better, In the long run, to 1Oentify In our own winds and In 

of our eustoaers what we are really selling, I.e., nicotine satisfaction? 

This would enable us to speak directly of the virtues of our product to the , 

c 

confirmed smoker, and would educate the pre-saoker, perhaps indirectly but S 

effectively. In what we have to offer and what it would be expected to do • 

a 

for him. ** 
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But aga&u the picture Is not quite ill that clear. Critics of tobacco 

produets increasingly allege that sacking is dangerous to the health or 

the smoker. Part of this alleged danger is claimed to arise from ingestion h> 

o ■ 

z* 

of nicotine and part is claimed to arise froa sackc components or smoke 

"tar". If, as proposed above, nicotine is the sine qua non of sacking, 

and if we meekly accept the allegations of our critics and nova toward - ;§a 

<«» 

reduction or elimination of nicotine from our produets, then we shall eventafii^ 

liquidate our business. If we Intend to resain in business and our businesses 

SU 

the manufacture and sale of dosage forms of nicotine, then at some point wo Sp . 

8 2 

must make a stand. Vo should know tore, rather than less, than our critics <Q 

t U 

about the physiological effects of nicotine, and we should in all ways '^ ®'2 

scientifically validate and speak to the beneficial effects and *sat1sfeq|ioti£ 

derived from use of nicotine. Essentially all coenercfal drugs give ris£to§< 

some undesirable side effects, but we continue to use them with groat benefit § 

to humanity because of their overriding beneficial effects. Might we not taj2c|“ 

w 8 

a leaf from that boot In our approach to nicotine? Unless we do, our 1ong«t&r£ 

Q S® 
Q £ 

prospects become unattractive. w gr 

—o 

. §g 

Our critics have luaped "tar 4 * and nieotine together in their allegation!^ 
about health hazards, perhaps because “tar* and nicotine are generated*taget&| 

• # ‘^3 ® 

In varying propor ti ons when tobacco Is smoked. An accoqpanying Research-, go 
Planning Memorandum suggests an approach to'reducing the amount of 'tar* 'in |3 
cigarette smoke per unit of nicotine. That is probably the most realistic 
approach In today's market for conventional cigarette products. However, 
another tare futuristic approach Is possible which goes more directly to the 
fundamentals Of the alleged problem. 
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If our tgusinass is fundaoentally that of supplying nicotina in useful 

dosage fora, why is it reilly necessary that allegedly harmful "tar* 

accompany that nieotine? There should be seas simpler, *cleaner", oar* 

efficient and direct way to provide the desired nicotine dosage than the g 

present system involving ceobustion of tebaeeo or even chewing of tobacco. ^' 

A conventional 1000 ng. tobacco rod containing about 20 ag. of nicotine \% 5* 

s-SB 

sacked to produce only about 1.2 ag of snake nicotine, accoecanied by about < M 

pcfc 

20 ag. of "tar* and 20 19 . of gas phase satter? and a . a ab rta r tial ' part of 5 * 

SS 

the 1.3 ag of snake nicotine is lost to the soaker via exhaled seoke — . 

surely an inefficient nicotine delivery systen. It should be possible*to 


obtain pure nicotine by synthesis or from high-nicotine tobacco. It should 

a 3 

then be possible, caing Modifications of techniques developed by the _» 

c U M 

pharmaceutical and other industries, to deliver that nicotine to the useSfrijiT 

efficient, effective, attractive dosage form, accospaniled by no •tar*. go 

o JS & 

phase, or other allegedly harmful substances. The dosage fora could « 

• <*iu 

incorporate various flat?rants, enhancers, and like desirable additives, «a£p 


would be designed to deliver the oiniaua effective aaount of nicotine at tfags 

. «« 

desired release-rate to supply the 'satisfaction* desired by the user. SucfgM 

. ■ # . -~o 

a product would aasiaize the benefits derived froo nicotine, ainiaite ' 

allegedly undesirable over-dosage side effects froa nicotine, and elirtnite-jzf 

erasure .to other estefiais alleged to be harmful to the user. For the Hera § 

term, we should bo working toward development of such products — if we-d»-i 3 fij 

••• V 0^ 

inevitably someone else will, and there are Strong indications that others:-®^ 
already aoving in this direction. 
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In the jfrfaent real situation, where nothing has teen dene to counteract 

the adverse allegations about nicotine and where conventional products 

delivering adequate amount* of nicotine dominate the marfcetriaca, no : 

s 

abrupt change in our posture or strategy would be appropriate pr reasonable, v 
The approaches advocated above arc Hied at stopping and eventually reversing;|j 
« trend that may in the long term put us out of business, and are 1ntended?t<^ r 
lay a framework of philosophy around which research efforts may now begin. Sjg 
Hopefully, seam day we will rejoice rather than despair when a new crop of 
tobacco shews an unusually high content of nicotine, our primary product. 5? - 

85 

Hopefully, with time we will be able to develop sophisticated and improved < 0 


minimum dosage form for nicotine which will be cere satisfying to the user 
and free of alleged health hazards. And hopefully, by that time, we trills 

‘5 §2 

have been able to establish and use information shoving ^that use of nicotaev»^ 
fills real, deisms treble human needs, the beneficial effects overriding tgi lf§ 


allegedly harmful side effects. 


IWOICATEO RESEARCH OEPARTHCHT ACTIVITIES AW? APPROACHES: g* 

If the above is a valid line of reasoning, than our long-term future -corns 

. • 

of action should be as follow: . _ . .<#.2 


1. Recognize the key role of nicotine in conswmr satisfaction, andvdAsgr 

and promote our produets with this in mind. _ -'fSw. 

2 . nan precisely define the minimum amount of nicotine required for.;£•**• 
•satisfaction* in terms of dose levels, dose frequenor, dosage form,' 
and the like. This would Involve biological and other experiments. 

t 

3. Sponsor in-depth studies of the ohyslolegical, psychological and 
ether effects of nicotine, aioed at demonstrating the beneficial 
effects of nicotine and at disproving allegations that nicotine 
produces major adverse effects. 
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4. StudyT design and evaluate new or lap roved systus for delivery 
of nicotine which will provide the alnieua satisfying mount 

of nicotine fn attractive fora, free of allegedly hamful 

•• 

cwtustion produets. 

5. Study mans for onhanclng nicotine satisfaction via synergists, 

alteration of pH. or other mans, to atniodza dose level and _r 

> 

msiarixe desired effects. 

(. Monitor developments in mttrials and products which my compete 
with nicotine products or which slight be cootined with nicotine^ 
products to provide added advantages or satisfactions. 

7. Monitor work by others which sight be alaed at lie roved nicotine' 

delivery systeas of the type proposed here. c 

8 . Search for and evaluate other physiologically active covenants j| 

* • £ 

of tobacco or its saeke which my provide desired effects to the a 
smfcer. 


Claude E. Teague, dr/ 
April H. 1872 
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I. rug CCNCRAl SUSI»ESS CLIKatE 






■ a d3uX 


O 


AtS, 


1. Ho sudden change will occur in the '‘system" or business*environment 
in which we operate, i.e., there will be no -catastrophic pestilence, 
disease, world war, revolution, major depression, natural disaster, 
or the like. There is a possibility of renewed warfare in the ;; 
Mid-test probably again accompanied by a petroleum crisis, 


o 


2 . 


As the present "under 35" age group becomes the dominant power grou? 
in our society, the new personal and political values of that group 
will exert a more predictable Influence for change upon most aspects.. 
of government, society, business, morality and foreign policy. Thfts 
changes which occur are not expected to be favorable to business. 
Howaver, this large consumer group will have needs to be satisfied.. 
in terns of tobacco products. This offers us a large market if 
we are*su 4 f.icient 1 y astute to Identify those needs and design and 
soil to meet them. 



3. World=2emdfcrs of morality, such as the Pope, will exert great 
influaimaiaeodify the personal mores, and consequently the civil 
and paUllfai. values, of the present "under thirty" age group./ 

There wSrbe a strong swing toward wholescoeness, integrity and .us- «*< 

’•'•^ecenrjfiMBdirfrwill affect the consumer outlook and product expects 
•**t1on$ cfjb is group. Price, quality and durability will become 5 
• wrreore f(fijjS 3 rant‘than fad, flamboyant fashion or sex appeal. — 

.aa dam r a 

4. The "eoqjwmrixsr movement will remain strong, and the ability of 
consurmSfcjfctar objectively jud'ge the quality and utility of products 
may increwe. Product labeling will .become more definitive in 
terms oMaanposition, date, hazards, and the like. 

5. Preseri^ocio-legal-gcvernmental trends will continue. Concern for 

"social justice", environment, energy, population control, and 
product safety will remain hign. Governmental regulation of almost*-’? 
all. aspects of our society will increase. _ 




Cl ^ a. 

5 “ 

09(0 

w£r 


A-it S. The energy shortage and to a lesser extent other material shortages 

^ __ _ ___A. i __J . • * a • . . . Z . . 


0-2 

1 ! 
If 
|| 


over the next decade will cause a chance in world economy and politics^ 3e. 
a change in national priorities and life style, and increased cost So.- 


7. 


and difficulty in doing business. Concern for environment will ra mlR g 
high among certain groups; and although energy needs will finally ~‘ 
outweigh environment considerations, the environmental groups-will 
continue to fight tnd delay. These Influences will continue beyond-** 
the projection period and will intensify as energy needs and environ-!' 
ment consideration exert a greater effect on the average person. 

The U. S. standard of living will not increase at the rate of the 
last decade. The amount of discretionary Income will decrease. 

The main squeeze will be cn the middle economic class. 
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1. THE SCttERAl 8USJHE3S ClIKATC (cont'd) 


8. The health consciousness and technical understanding of the population^ 


as applied to products, will increase. P 


9. 


P rice-we$e-profit controls trill remain a possibility for at least 
several mare years. 


z 

d 


i 


10 . 


j 


Coping with the business cycle will remain difficult. The profit 
squeeze will remain a major problem unless periodic "pass-through* 
price increases are competitively feasible and allowable. 


52 


IS 


11 




* 


* M 
« 1 


Oue in large part to political tampering with an economy already 
under real stress, it was long thought that the economy would cycle 
between high unemployment and high Inflation at about Z to 3-yi«r 3jg 
inienrefs^ Hovterer, it is apparent from recent experience that ®*T 

this 1dfe»should be abandoned, for several years unemployment and&~. <S 
inf latino have been cycling together. As a 10-year average, ' oS 

inflattbnrwill probably run at about 31 and unemployment at about ck. ££ 

81; i.-ff 1 *politicians will continue, in electlon^years, to place 
more ewpptsds upon full employment than upon price stability. AlstgE-S^T' 
for ccegfex reasons, the government Is committed to a continued W;* ■ < 

■jot pollcy^cFinflation. £.* ®t 

_ z. 

TT?* A keji,fjiuefOR in the control of the economy's vigor is the decreasiw^ 5 -<§ 
birth rate. Even'at current levels, every facet of the juvenile ' {»*“ 
markefesissy expect to be depressed. And only a few years beyond z£‘ 

the pr^ffcptton period looms** markedly reduced g eneration of young- {“$* 

adulfcj5.Jjfao-will need consumer goods. Tnis may provide a built-in Zg 

cooKnf^r the economy, leading toward less inflation and specialized. g£‘ 
areas 'OPdmempioyment. 


13. 


.SWT 

,.r« 

% 

'fi' 

-rv 


More and more evidence of financial mishandling by cities, states:- gs: 
and national governments will leak through to the public in the ' JO 
immediate future. The root causes, such as overextending in welfare- 
programs*, abuse of expenditure* in such programs, corruptlonrwast*', 2g. 
unwise and expensive experimentation with scucational programs, and. S'x 
unnecessary services will become more evident to the public and wiii?'- 3^ 
elicit strong response and possibly baeklash, Considerable i ns tabil it© g-' 
in municipal, state and federal spending policies and programs will*: 

result, with attendant uncertainties In taxation outlook. 23 
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II. 


THE TOBACCO 1HOUSTRT AHO R. J. 
RCYtiQLOS TOBACCO COMPACT 


III. THE RESEARCH OSPARTKEiVT 


A. General 


2, 


3. 


4. 


S. 


rjk-T has a great opportunity to capitalize 
on the growing foreign market, particularly 
tbo-iaarkot in "emerging nations". In* 
creasing trade barriers and International 
nonetary difficulties, increased regula- 
tloo and taxation of tobacco products in 
foreign countries, and increased require- 
*'«ents that much of the tobacco used be 
•home grown" will add to the difficulty In 
penetrating these markets. 

Over the long run the influence and politi¬ 
cal power of the lod^strywin decrease. 

Total cigarettr caosiu^tion in the U.S.A, 
as well as per cap^jUneigarettc consumption 
be. affected pfr Hgl p an y by the following 
demand factors (1f90MMir order of estimated 
drtreasingmbnpar ta aedi; 

'.-van 


a. Totaljl—S. poa^Kdon* (10 and over) 

b. Age dtiffrlbutlogiMfthln this population* 
C. Taxation and other-cigarette price 

factors 

dess The impact of tfftifceaJth controversy, 
o—» The per cepita-djAPOsable income 



FW tha projection' 1 pfeHud, per capita 
consumption will stay level, at best, and 
tty tend to decrease as the percentage of 
n«g smokers decreases. It can be assumed 
that the other factors wiTl have their 
•rogieal" impacts. Thus, the long-range.. 
wfitt- sales will increase no more than 
Wb 2X per year. . for RJR-T ; the unit 
sales increase - will exceed that of the 
Industry at least in the first few years 
of the projection period. 


a public concern over energy) inflation, 
CteaJ. integrity, unemployment, etc. will 
create a period of national psychological 
stress, during winch smoking-health concerns 
may be overshadowed. 


The declining birthrate, if continued, tndi* 
cates decreased cigarette sales in IS to 20 
years, due to the reduced consumption by 
the then large over-SO age grouo. 


Z. 


o 

tffc 


Research Department will be la _ 
JUR-1 on request (probably thraqi 
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1J.~ THE T03ACCO KttUStRY A.\'0 ft. J. 
REYl.’OUS TQSACCO COXPAKY 


III. THC RESEAftCH OEPARTCrUT 


Smoking and Health 


The scientific controversy o ver the alleged 
effects of sooting on tne nealth of the 
seeker will stabilize or abate, provided 
Industry, Government- and other groups begin 
to-.reach * truly constructive, eollaeorite 
consensus and joint effort; otherwise It 
up intensify. A hard-core anti-tobacco 
epup will always remain and will be 
jtffnea by anti-uig business groups in 
attacks on the tobacco Industry. 


Tht, negative effect of the smoking-health 
controversy on consumer behavior is 
approaching a maxtourfppt.e., no new 
adverse data wuldsdh^xoected to 
materially chance xns attitude or the 
public toward snon-atrantf haeitn. 


XS^nti-tobacco i nhhv ,.in addition to 
hasping on the alTeSaFessociatlon of 
..jclopretterSiAke* wttfieeenrrr and other 
'diseases rS*r*dl aim-jjajor long-range 
thrust a f.'.iawJd ng gf nfln attempt to 
stigmatize it as a WWtlly objectionable 
and lower class habJU^uOne of the major 
tools in this endeaworwlll be the cam-., 
■pafgn against the efflfctr of environmental 
smdKe which is 1 ab mUy passive smoking", 
•nssi ve smoking* fi suy incsf as the sx> • 
poevre* to tcbacco scofce by nonsnokers. 

Three related but distinct areas need be 
coms+dered: 

Legislative activities of anti-tobacco 
fwrer aimed at prohibiting orrestrlct- 
•frffsaoking in public places such as rest- 
ai*m»ntsrseal-p«oHe puces such as the 
woeking place In general, including offices, 
factories, etc. A concerted effort to 
counteract these activities Is being made 
bjimthe* Tobacco Institute; no Initiative 

iampeeded. 

* 

bi'*4h« long-range, more Important, second 
area is the unequivocal declaration to :■ cl 
Smoking an objectlonaole habit. Very li./.e 
is being Cone to contest this industry-wide, 
and in.RjR-led effort could be highly 
.important. 


Smoking-health research done on j 
collaborative basis by Company,ond 
and private or academic groups w?11 
require the Research DepartmentSwac 
provide inputs such as consul$atSdi|.- 
analyses, and possibly various cSfijp 
laboratory studies. ®2 

Resaarch related to the smoklng-go* 
controversy will continue to reqj(^ji 
major short- and long-term eaphJ££tsc 

Awareness will be maintained by5& 
Department. §2 


. Techniques to determine cocgBSrtjjofe 
quality of sidestream sooke.ufeE»$Sfc 
nonsdioker is. exposed will b ffifww 

~Kj . si t/. j3*t 
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n the togacccj ii;3ustry wo k. j. 

-REFOLDS TOGACCO XfoiP MV 


in. THg RESEARCH 0CPAR7::g;fT 


E. Products 


1. WINSTON and SALEM market shares will peak 
and then decline during the projection 
:perfod. Marlboro will displace WINSTON 
as the leading domestic cigarette in 
1976. Our objective is to maintain 8JR-T 

:u... es the leading toctany^in our industry. 
Extremely important are our reiatea 
' objectives to have a leading product in 
each cstegcry and to discover end produce 
"leading products in new categories. 

-CES3 

2. The present large number of people in the 

18 to 35 year group represents 

the greatest op^pNriBndty for long-term 
cigarette sales* growth. Young people 

.. will continue 'd^ftsomr smokers'at or 
JjJ^ibove the pres en ter during the pro- 
Jectlon periodJ“JPL brands which these 
.ibegi nrytojrTiaok qB^p gept and use will 
;:J6a * , becom4^^-domflwfw'brands in future 
year;—^v.idenaiMV'rTow available to 
indicate that Cbfy^Lto 18 year old group 
is an increasin g so nant of the smoking 
population. KJg ffinust socn e stablish, 

*'■*« successful hev^ leand' in this market 
j''if our positioiw^jfcthe. Industry is to 
i - be maintained cyfr^t he' long term. 

3. *The total market for low "tar" and nicotine 
••^•brands will continue to grow. The 100-mm 
^(and 100-row-) regular and menthol cate- 
i^Jgories will also continue to grow. 

’ Combinations of these categories (100-mm 
> aV, t!1ow “tar" cigarette in the 4- to 6-mg 
. ’ grange, regular and menthol) offer new 
••;',;j^ 0 ppoftunititj. --The market for very lew '<’• 
“tar" cigarettes (2 a- or less) will 
. ~ remain .limited for at least 5 years. The . 

. low-“tar" cigarette opportunities In the 
2- to 10-mg range will be exploited in 
>^<athe. next few years and may become an 
important market segment- by 1981. 


1.- 


2 . 


3. 


innovations directed toward c 
ment of new brands will contl 
receive major short- end Tong^ 
emphasis. *, 


Work to improve smoke qua-KtyS 
innovations directed towtr 1 
ment of new brands will 
receive major short- am 
emphasis. 



Vi 

Work, to improve smoke quality 
innovations directed toward :q 
ment of new brands will* contj 
receive mejor short- and* long; 
emphasis. j* 


’i * h tfr'i % • ,v ■ 




.* 22 - 


zz u. 
ec 


cn 

r- 4 

<T> 

<s> 

I-* 


CO 

cr» 

N> 


RJR 000029 


TOTOL. P. 16 


http ://leqacy.library.ucsf.ed uIMM li q CffaQ Q/pdf i ndush^documgj^^^aUiiwiittiLii«wiiriii8i[»r»w 


'*00 *» 79 €* 

51601 8622 



O 

LO 

CD 

CD 

CM 

O 

O 

Q 

c\j 

CL 



http://legacy.library.ucsf.edu/tid/unq07a002jarifrce: https://www.industrydocuments.ucsf.edu/docs/tmgl0001 






Adult Smokers Under 25 Will Show a Hal or Shift in Brand 
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?g«ttr«net fc— _ _ 

Menthol and txtn Ion? Cigarettes Will Continue to Grow. 

6ut this flrowth Will "fra Concentrate { 

HSR and Philip Morris only Cigarette Companies Shoving Share 
Growth 

Lifestyles and Values Will Continue to Change With the N 

Continued Breakdown of Traditionalism and Growth Focused on 

Self-realization . “ bm 

-- 

Advertising Space is Growing Increasingly Limited vs ^Demand as 
Thereby Reducing lapeet Per Exposure ^ ~ 

Madia Coats Will Increase More Rapidly Than the General 
Inf let ion Rate ! 

Exoneration ^rs, 


Cure for Dieeaeee Allegedly Related to Smoking 

RJR Rieka Government Intervention Due to Market Concentration ,T 

**•«.' -"7 

A Won-Cigarette Cigarette '***' 

* "f-: 

Technical Breakthrouqh to Aid Pereon to "quit* More Easily ' ^ 


Price Elasticity of Cigarettes 


Competition From Foreign Marketers 
Enforcement Practices 


• l£Ti r Z ... .i 
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CONSUMER HEALTH CONCERNS 


1. Trend/Issuc/Event 


<jr •!?“.. 


Xncreased health concerns shout 
smokers and non-smokers. 


itr-s Jackin*; 

'km:. 


2. What Will Happen7 


:iar.-v 


Concerns will continue to increase as government, medla\and 
the industry Itself concentrate on the health controversy. 

• O 

What Will Be Its Impact/Impllcatlon? $“*£3 


i 


r-3 


teas 


Increased demand for cigarettes that are perceived to?alleviate_ 
the health concerns (e. g.» lower 'tar', reduced gas)gsvith an.^ 
attendant decline in demand for cigarettes which do nbtv’do so x _f 
(e. g., higher 'tar', full or middle flavor) - opportunity, -f 5 ;'?: 


Continued decline in smoking incidence, and per capita con- 
sumption as a result of fewer new smokers and/or more quitters - 
threat. ii "'. 


When Will It Happen? 


Trend will continue at an accelerating pace into thejl980's. 


*5 nX 


Sources: 




^ SV V! V 1 


KRO consumer studies) current and forecasted cigarette category 
performance; government and media press releases; trends in 
industry new brand direction, advertising, promotionr^anti- *r—— 
smoking propaganda distributed via schools, health organisations 
and public interest groups... confirm upward trend in-health ' “ 
concern. * s *’ 
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SOCIAL ACCEPTABILITY OF CIGARETTES 


1. Trend /Is sue /Event 
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Cigarette cooking and the cigarette smoker are being da^cnc 
by the government, media and crusading non-smokers. 


a* ^ 


What Will Happen? 


The social acceptability of cigarette smoking will continue 
to decline in the near term - threat. 


>®nu. ‘ O 


O Q, 


What Will Be Its Impact/Impllcation7 

Total consumption will decline due to lower incidence^ lower 
per capita consumption among smokers, fewer new smo kors^and/ ^ & 
or more quitters. 


4. When Will It Happen? 


■a 

masf 


3Sr. 


sr, 1 : 


Trend emerged in early '7Q's and will accelerate in late 
•70's. O 

&=& . 

Sources : . 

Govemaent imposed restrictions (federal, state, local) on 
public-smoking; World Health Conference report stating ,/their. . ... 
primary aim is to denigrate cigarette smoking and the'^smoker; - 
Tobacco Institute releases; government and media press^releases; 
anti-smoking propaganda distributed via schools and public ■’ lJ 

interest groups... confirm continued trend toward restrictive >s> ,_,7 
legislation and-denigration of cigarette smokers. 2'T; 
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MARKETING RESTRAINTS ‘ 
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Trend/Ii»u</tvtnt 

Increasing threat of greater governmental imposed restric¬ 
tions on cigarette advertising, promotion, and labeling. 

Wk : 


What Will Happen? 


Increased restrictions may occur in the following areas: " - 

A. Labeling... 'tar' and nicotine legend required;on 

packaging; new gas labeling requirements. ^ 3 ^ 

B. Copy... Increased size of health warning andvT & H - < ~v 1 
legend; addition of gas level identification; ^re- r^k-, 
strictions on ■imagery" advertising (e. g., ^further u££ ** :: 
restrictions on/elimination of people in ads?^ 
restriction on lifestyle depiction, etc.). „ i&ss . 


C.‘ Media... selective elimination of various media 
forms (e. g., outdoor); increased restrictions on 
media that deliver sizeable young adult audience. 


What Will Be Its Impact/Implication? " 

. ■* 

Ability to effectively deliver advertising and promotion 
programs to consumers will be limited. Inter-company _ 

competition within the industry will be reduced -^threat. 

» • • 

• ■ 2 Eiiv 

When Will It Happen? 

St'S ■ . 

Unknown. Likelihood is dependent primarily on the philosophy 
of key government agencies (e. g., FTC) and the Congress. 


Sources: 

Past and current government restrictions/regulation** 
current FTC consideration of additional restrictions 
(e. g., FTC Report to Congress, current warning sire . 
issue in outdoor); proposals from anti-smoking public 
interest groups (e. g., ASH); anti-tobacco elected—-, 
officials (e. g.. Senator Moss); trend in restrictive 
.legislation in foreign..countries. (e. g., Great Britain) 
media editorial... indicate that cigarette marketing; " 
practices are still the subject of intense scrutiny. 
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GRADUATED CIGARETTE TAX (Based on T & N Level*) 




Trend/Issue/Event 


w- 


Threat of a new rederal excise tax based on 'tar 1 and 
nicotine levels. 


2. What Will Happen? 



The Federal government will drop the current 8C per^gack 
excise tax in favor of a graduated excise tax basedfpn 
'tar' and nicotine levels. Higher T i H brands wo uld* be 
taxed at a higher’rate. O 


3. What Will Be Its Impact/Implication? 


% 

set: 


Excise taxes will be passed along to consumers, resulting 
in a graduated price structure at retail: higher 
cigarettes will cost more than lower T * N cigarettes - 


O 


threat. 


mssap 




* -i 


Consumption, of lower 'tar' and nicotine cigarettes„will 
increase - opportunity* 


jF- 




When Will It Happen? 




Unknown. Hart-Kennedy bill proposed in 1976 Congress: as 
amendment to Tax Reform Act of 1976. Amendment died in 
-Senate Finance Committee. 

*z £ * 


Sources: 


53TC'^ 


Hart-Kennedy bill proposed 1976; N. Y. City experience 

with graduated tax based on T & N. 

. 
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INDUSTRY TREND TOWARD LOW-— TAR' CIGARETTES 


1. Issue 


t*: 


Cigarettes having 14 mgs. 'tar* and less be com th*_iarsa.3it: 
volume category in the industry. :v ~ ’ 


2. What*Will Happen? 




w 


•ne..- 

SEA 

Concern about smoking increases among all smokers. •» 

. 

Increased adverse publicity about; smoking and'-health—-Vary 
gas controversy becomes a new facet. 


O 


Significant increases in consumer interest in/knqwl- 
edge of 'tar' levels. v 

^3(5^73 

- . Cigarette makers continue onslaught of low 'tar ' and 

low 'tar'—low eai advertisina thus creatina increased ^ ^ 


low 'tar*-low gas advertising thus creating increased 
consumer awareness. ^r'i 

_ _ * 

— All new brands will be low 'tar' (14 mgs. and less). 


s: 


3.‘ • Xmpact/Impllcations 


Hi-fi brands will account for 40+% of total industry * 
sales by 1985; ^ ass:. 


- • Hi-fi will be the only growth category in the r lndustry. 




Market restructures itself as hi-fi growth expected 
across all’categories—king size/100's', menthol/non- 
menthol, "full flavor" perception hi-fi brands,.-"health" 
perception super-low 'tar' brands. ~\ 7i ,'. . 


— 1 . 



Great opportunity for new brands—(of 40+% SOM;of hi-fi's, 
by 1985 nearly two-thirds will be from brands .not on the 
market in 1975). ~ ~ ” 

Lowered 'tar* levels on established brands is essential ’s, 
'to continue to satisfy consumer needs and maintain 
brand vitality. 


Shift to lower 'tar' levels creates decline in.'smoklng 
NatiSrfactidh^whieh-could'-retard-unit growth- of 
industry. fT 


- Maximization of taste/satisfaction in low 'tar 


*_Y 


cigarettes is greatest R4D challenge. 
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When Will It Happen? 


- It's happening now! 

• • ‘ . • • . 

- Trend can be traced back over 25 years. 

• . Xsgrj- 

- Treaendous acceleration since 1970. 

l-Z. 

- Hi-fi brands have grovn 50% in share from 10% in.J.975 
to 15% in 1976. 

- Greatest growth projected between 1975—1980. teases 
Source of Analyses/Torecast/Rationale 

- "Anti" and government publicity increases consumer^ 

concern about smoking. |se£s 


aSt* 




at.rr-v 


MRD analyses reflect slower industry growth, continued 
decline in incidence, share/volume increases of hi£ fl 
brands. * £~5 
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CASBOM KOKOXZDE 


[SSUS 


* 

Widespread consumer publicity alleging harmful effects of 
carbon monoxide and other gases in cigarettes. 

What Will Happen? 

— FTC publishes CO levels (and possibly other gases) along 
•. with 'tar* and nicotine report - with resultant-adverse 
. •scare*’ publicity probably initiated by HEADER'S DIGEST, 

’ • *> "S 


Consumer health concern and serious interest 'in 
cigarette smoke components increases at even faster, 
• rate. * * * * 


.BCW aggressively promotes Fact - pushed as low 'tor! - 
•low gas cigarette. • f Sf 7 3 


aact/Implications 




— . Government endorsement and widespread publicity causes 

'serious consumer concern leading to reduced unit volume 
. growth and/or changing brand preferences. 

' .' * * ‘ . • ■ • • : ' 4 

— * Cigarette manufacturers add gas control via air dilution- 
•' to RSD technological challenge, of maximizing smoking 

. satisfaction in low 'tar* cigarettes. 

• . • • *' # 

— ’Vow brands emerge -which focus on CO and/or overall gas 
• reduction as primary consumer benefit. Most of these 

brands will be in super low category (i.e., less than 
f mgs. 'tar'). 

When Will It Happen? • 

-• ■ 

— * PTC measurements expected to be published by Fall;1978 

report at the. la test. . . • 

r Consumer publicity will escalate immediately with , 

• significant coverage in follow-up READER'S DIGEST^ 

. report receiving widespread pick-up by local/national 
;,media. . . . — • - 

-* ■ ■ Even with publicity, consumer brand preference-will not: •• 
be affected until cigarette makers feature low-gas 
/ advertising related to new brands which will "educate” 
consumers and provide reason why for brand switching. 


^ ' 
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Major volume impact, including-brand preference changes, 
could begin with government publicity/FTC publication 
of CO in the Fall of 1978—“although, barring spectacular 
publicity like the 1964 READER’S D1CEST report/official 
governaent position—naaing *favored" brands, this impact 
should be minimal through 1979. 

5. Sources of Analyses/Forecast/Rationale 

- KRD tracking indicates continued increase in concern' ^ 

about sacking—CO (gases) adds another facet to the : 
controversy. a 
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READER'S DIGEST article of October 1976 boosted 
visibility of issue coupled with .widespread media 
pick-up—additional adverse publicity expected tO^V 
follow. * * 


FTC publication of CO and possibly other gases along 
with 'tar', and nicotine report beginning Fall 1978/^ 
per RJR RfiD management. * 








O 

Q. 


; X. 


10/8/76 


timrursT! 




BAndf indiisti 


P2DQ026660 


sooie 7806 







000423 


/. 


vyivwm* 1 if ;?/ 7 


GOVERNMENT BAN ON RICH-'TAR* CIGARETTES 


v ~. 1-' 

UJ—1 "Hr 
Jrt.i 

m _ rsS' 


Issue 


<r r 


•J8SS 

O'.' 
1U»C- 



2 . 


Possible government ban on cigarettes having over a certain 

level of 'tar'. ws?*^ 

< ? 

'3S>- 


3. 


What Will Happen? p ^ ^ 

Anti-smoking publicity over alleged harmful effects oirj 
smoking—especially related to high 'tar* cigarettes-^ 
leads to government prohibition on sale of any cigarette 
having sore than 20 ags. 'tar* per FTC. ^ ? 

Tmpact/Impllcations 

- Long-term could lead to total prohibition on all^ 
cigarettes. 






w 




c 


— 4 in shorter-term, overall 'scare" of such a ban 1A 
reduce unit volume growth of industry. "O 


. 


p5s- : f|-. 

b>.S- 


Cigarette makers vill immediately reduce 'tar' of 
affected brands—includes RJR's CAMEL REGULAR and:.. 


MORE cigarettes. 


SSt'.-C 
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— Adverse publicity further increases concern aboutJ^~ 


v -z 


° 

. tn > 

• o • 

=; o . 


•health/smoking and accelerates trend to low 'tar^'brands. 


■o 5^" 



•Tar' level of 17+ given widespread publicity—print 
broadcast—via Mr. Hammond' s announcement of "definitive 
evidence, indicates its safer to smoke low 'tar'^brands.' 
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RJR should lead tobacco industry in vigorously fighting 
such restrictions including continued aggressiveness in 
opposing Hart/Kennedy bill which disproportionately 
taxes high 'tar' brands. Industry should not trade¬ 
off ban for bill as both would have virtually the'same 
consumer impact. 


& .f 


RJR's long term program of developing and testing" 
gradual walk-down of 'tar' for our brands should focus 
on technology to have all our brands at 17 mgs. or~. 
below within two years^ s.—> 


esssgjg’ 


? 4. When Will It Happen? 


je-V-.. 


Barring - unforeseen definitive ev*V-n C e, probability of ban 
within ten years is low. Much higher probability of 
passage of legislation adversely taxing cigarettes having 
higher 'tar* (e.g., 17+ mgs.). Hart/Kennedy bill defeated 
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ENDORSEMENT OF -"SAFE" CIGARETTE 
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A s«ro 'tar 1 cigarette with very low nicotine and gases or 
a synthetic cigarette (NSM, etc.) is endorsed by the 0.::S. 
Government or medical groups as being a "safe* or "risk -■ 
free" product. s^j. 

What Will Happen? • • 

- Major worldwide publicity generated reaching all ^ ^ • 
smokers. • - 


r Immense government pressure.on cigarette siakers to^3 
drastically reduce 'tar' of*all cigarettes possibly 
accompanied by restrictive tax legislation and/or ; bahs 
.on high 'tar' cigarettes. - 

Ippact/Iaplications 

— Immediate consumer demand for such products before major 
manufacturers able to commercialize the products. * 

• • . i'» 

— Dramatic decline in volume of high *tar* brands >?»., 
accompanied by significant swing to super low 'tar're¬ 
brands. Catastrophic industry volume losses probably 
will not occur long-term because of availability of 
super low 'tar' brands on the market. 

When Will It Happen?. . . • • 

' • * . * 1 • •* , 

Very low probability before 1985. 

•Sources of Analvses/Forecasts/Rationale _ ^ 


All published data to date from Anti's speaks to "safer" to 
smoke low 'tar*. Dr. Gori^and others have stated there_is 
no 'safe* cigarette as anything inhaled is dangerous. 

Medical statistics on zero 'tar' and/or synthetic cigarettes 
will take years to obtain. Even then, there will be 
continued controversy over evidence. 
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AN EXTENDED PERIOD OF RELATIVELY SUBNORMAL ECONOMIC GROWTH 
IS EXPECTED. ADDITIONALLY/ THE ECONOMY WILL BE SUBJECTTO 
PERIODIC RECESSIONARY CONDITIONS IN THE FUTURE. 


WHAT WILL HAPPEN? THE GROWTH IN REAL GNP IS EXPECTED TO BE 
ABOUT 32 THROUGH 1931 VS. THE 'NORMAL* GROWTH OF 42, A^HILD 
RECESSION WITH EXPANDED INFLATION IS EXPECTED IN 1978-79?^ 
BASED ON HISTORY/ A RECESSION IN 1983-85 IS ALSO LIKELY^ 


WHAT WILL BE ITS IHPACT/lMPLICAT!ON? ; ECONOMIC PRESSURES ON 

yf 

CONSUMERS WILL ACCELERATE IN 1978-79 COMPOUNDED BY THE 

* 

LIKELIHOOD OF SHARPER INCREASES IN CIGARETTE PRICES. wr-tf; 


INDUSTRY 6R0WTH COULD BE DEPRESSED/ PUTTING MORE PRESSURES TO 
INCREASE RJR SHARE TO GAIN VOLUME. INCREASED CONCERN OVER 
COST COULD RESULT IN EMPHASIS ON VALUE/ CENTS OFF/ AND LOWER 
PRICED BRANDS. K *-r: 


1979 AND 1983-85. 


: 'SOURCES or. ENVIRONMENTAL ANALYSES/FORECASTS AND RATIONALE- ._, : 

. «*L " ~ < 

SIFF/ OAKLEY/ MARKS INC, J f : -. 
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TREND/ ISSUE. OR EVENT IDSNTIFIEP/PESCRIBED . 

SLOWDOWN IN THE GROWTH RATE OF SMOKING AGE POPULATION *(18+ 
YEARS OLD). 


£. 
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" SMOKING AGE POPULATION WILL GROW lv5Z 
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WHAT WILL HAPPEN I 
ANNUALLY FROM 1975 TO 1985 COMPARED WITH 1.8Z ANNUAL GROWTH 
DURING THE PRIOR 10 YEARS. 
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WHAT WILL BE ITS IMPACT/IMPLICATION? 

WILL. RESULT IN A LOWER GROWTH RATE FOR INDUSTRY SALESJTHAN 

SEEN IN 1965-75. 
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WHEN WILL IT HAPPEN? ACCELERATE FROM 1980 TO 1985. JSMOKIN6 3 *. 
A6E POPULATION WILL GROW 1.7Z ANNOALLY FROM 1975 TO 1980 AND SLOW 
TO 1.3X ANNUALLY FROM 1980 TO 1985. 
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J 5. SOURCES OF ENVIRONMENTAL ANALYSES/FORECASTS AND RATIONALE. 


U.S. GOVERNMENT, DEPARTMENT OF COMMERCE, CENSUS BUREAU^ 
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KEY ISSUE POSITION PAPER 

/* . • • - . 

lT'; TREND. ISSUE, OR EV ENT fDENT!FIEP/PESCR!BED 

m • ■ POPULATION AGE 30 - 39 HILL GROW DRAMATICALLY BETWEEN 

iff.it 1975 AND 1985V 

PM Sapi 

zMM «HAI- MLL HAPPEN? 

^ >'l§|| POPULATION HILL GROW DRAMATICALLY IN THE 30 - 39 AGE GROUPS- 
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(UP 42X) HITH SMALLER 6R0HTH (+23Z) FIVE YEARS EITHER SIDjE^g 

Oor^S •••••• 

0F THA 1 AGE GROUP. YOUNGER AND OLDER CATEGORIES HILL SHOWVj 
C.5LITTLE TO NO 6R0WTH DURING THE PERIOD. 
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I3 £ hhat will be tts thpact/implication? 

| SMOKERS IN THEIR 30-S SHOULD PLAY A MORE- IMPORTANT. ROLE IN': 

•S>S'lm1 MARKETING PLANS*.* PEER GROUP PRESSURE IS AT A MINIMUM INtTHIS 

1 SSo A6E CATEGORY*,* GREATER EMPHASIS HILL BE ON SELECTION OF BRANDS 

j O -I— 5 » .. • 

FOR MORE RATIONAL REASONS/ AND THE HI-FI/100mm“ CATEGORY/^ 
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WHICH PERFORMS HELL IN THIS GROUP/. WILL CONTINUE TO SHOVft *- 
DRAMATIC GROWTH*.* THIS FAST GROWING AGE SEGMENT WHERE RJR J: 

a* 

CURRENTLY HAS A POSITION OF STRENGTH/ WILL OFFER OPPORTUNITY 

FOR FUTURE GROWTH FOR THE COMPANY. CONVERSELY PROTECT I N<T0UR 

* tv 

SHARE IN THIS AGE GROUP IS CRITICAL. 

WHEN WILL TT HAPPEN? 
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BS'5-^S® '’popuLAtibfi 25 - 34 Will increase between 1975 •‘••1-98Q ANitCfe'. 
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;* 35 - <19 BETWEEN 1980 - 1985. 
5. SOURCE. 

• • . • « • * 

U«S. BUREAU OF THE CENSUS« 
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TREND. ISS UE, OB EVENT IDENTIFIED/DESCRIBED . 
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THE CIGARETTE INDUSTRY'S FASTEST GROWTH WILL OCCUR IN THE 
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SOUTHERN U. S. 
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WHAT WILL HAPPEN? THE SOUTHERN U. S. WILL SHOW DRAMATTC 

• f* 

6R0WTH IN CIGARETTE CONSUMPTION AS A RESULT OF GROWTH iN 
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POPULATION AND PER CAPITA CONSUMPTION. WILL RESULT IN 

£SSE&* 

INCREASED NUMBER OF RETAIL CIGARETTE OUTLETS - AN OPPORTUNITY. 
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WHAT WILL BE ITS IMPACT/lMPLICATION? 
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SIGNIFICANTLY INCREASED CIGARETTE CONSUMPTION POTENTIAL/ 
RESULTING IN NEED FOR GREATER ADVERTISING WEIGHT, MORE JF.IELD 

SALES MANPOWER, GREATER MERCHANDISING EFFORTS, ETC. COULD 

? 

HELP- RJR BECAUSE OF OUR GREATER PRESENCE IN THE MARKETPLACE. 

...... 

A THREAT BECAUSE OF COMPETITION'S AWARENESS OF OUR SOUTHERN 
STRENGTH. . : 

MAY LOWER AVERAGE SHIPPING AND WAREHOUSE COSTS AS PERCENT OF 

, • * • • , . ■ f ' !•■*. • • • • 

TOTAL COSTS. 
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ilcoz-#/2^. WHEN WILL TT HAPPEN? WILL CONTINUE THROUGH 1985. 
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•^35-.5QU8CE.^V'■ 

’ PUBLISHED ECONOMIC SURVEYS BY U. S. AND STATE GOVERNMENTS, 
"OUTSIDE PROFESSIONAL CONSULTANTS, AND MRD ANALYSES SHOW ' 
SIGNIFICANT ECONOMIC AND POPULATION GROWTH FOR THE SOUTH. 
MRD ANALYSIS OF STATE TAX DATA SHOWS' PER CAPITA CONSUMPTION 

INCREASING IN THE SOUTH. 
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VOLUME (Unadjusted Million*) 


rgtfPS REGIONS 

Eng iand . 
•?|g£ Atlantic 
ijjaJforth Central 
glRcVorth Central 
Atlantic 
Central 

K ath: Central 
airf 

hbIs. 


Wr.CJ. 2 -/T ^-a 

£&teus "regions- 


Avg. Annual 
Growth Rate 


- im *?? land 

*■ IC#. AfiLantic 
KUfc2Ho§th Central 
Central 

-i“ Santhcxtlantic 
.;*'»^So§th Central 
f.'-. W«rnSortth Central 
^ Scfintain 

^ ESific 

v;*«AL. U.S. 

v-°o: 

,5° . 

* v -5 5 

.:.- m O ■.:.•■.• 
fiOa :“/$ 

,% <gP?SUS REGION 

..•■■■■ C in ... , 

• England 

<IIh 1 Atlantic 

North Central 
?4 Si Worth Central 
: s.'[South Atlantic 
•^7*^'South- • Central- 
X7 We South Central 
- Maintain 
.Pafeific 
total U.S. 

C-/ 


,*«r England 
Ml Atlantic 


1970 

1975 

1980 

1985 

1975-1985 

32,051 

34,502 

35,855 

35,876 
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90,536 

94,736 

101,040 

103,070 

i* .9 


103,784 

113,449 

122,042 

124,687 

*+1.0 

- . 

38,156 

43,274 

46,854 

50,005 

•-♦1.6 

‘A 

84,451 

105,846 

111,293 

117,980 

>►1.1 


30,525 

40,935 

49,028 

56,581 

fs±3.S 

s;: 

44,261 

53,800 

55,988 

60,683 

^1*3 

•• C * 

18,823 

24,561 

23,862 

25,133 

St£ 2 


' 66,136 
568,743 

• ’ 73,683 
5717707 

75,438 

( 571,466 

• • 77,091 
5517175 
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POPULATION 

(000's) 


_ ... 

Xvgl^Annual 





Growth 

Rate ; 

• 1970 

1975 

1980 

• 1985 

' • ”1975-1985 

11,873 

12,198 * 

12,953 

13,528 

*53*1.1 

<4, 

r • • 

37,271 

37,263 

40,082 . 

41,651 

C+-1.2. 
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40,368 

. 40,979 

44,004 

45*809 

C^+ls 2 


16,367 

16,690 

17,064 

17,539 

~V.5 



30,772 
12,823 
19,397 
8,345 
• 26,589 
5W7T0T 


33,715 
13’,544 
20,855 
9,644 
* 79/234 
213", 121 


35,606 

14,240 

20,760 

9,35.1- 

29/469 

2237327 


• PER CAPITA CONSUMPTION 


• 1970 

2,699.5 

2.429.7 
2,570.9 

2.331.3 

2.744.4 

2.380.5 

2.281.8 

2.255.6 

2.487.3 

2.495.7 


• 1975 

2,828.5 

2.542.4 

2.768.5 

2,592.8 

3,139.4 

.3 *.022. 4 

2.579.7 

2.546.8 
■2,609.7 

7,T4375 


1980 

2,768.1 

.2,520.8 

2,773.4 

2.745.8 

3.125.7 
,.3,443.0 

2.696.9 

2.551.8 

2.559.9 
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38,281 
14,958 
21,746 
9,917 
• -31/039 
2 3 4,TO' 


• 19S5 

2,652.0 

2.474.6 

2,721.9 
2,851.1 
3,081.9 

3.782.7 

2,790.5 
2,534.3 

2.483.7 

7777777 
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Avg. Annual 
Growth Rate 
1975-1985 
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KEY ISSUE POSITION PAPER 

1. TREND, ISSUE, OR EVEHt IPENTIFIEP/PESCRIBED . 

HACK WILL BECOME A MORE IMPORTANT SEGMENT OF THE CIGARETTE 

BUSINESS. 
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2. WHAT WILL HAPPEN? BUCK P0PUUTI0N OF SMOKING AGE WILL GROW 
FASTER THAN TOTAL FORMATION, AND KOOtl's HOLD ON FREFERENCES 
SHOULD WEAKEN - AN OPPORTUNITY. 
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BUCKS ARE CURRENTLY 10.32 OF 18+ FORMATION AND ACCOUNT FOR &S$n 
ABOUT 92 OF CIGARETTE INDUSTRY VOLUME. IN 1985, BUCKS WILL gssSa 
BE 12.32 OF 18+ FORMATION AND ACCOUNT FOR 11 - 122 OF INDUSTRY^ 
Volume. ^ 

• * «rT7~-~ 

KOOL'S SHARE OF THE BUCK MARKET (CURRENTLY 24.42) SHOULD PEAK TJ 7 ' 
WITHIN THE NEXT TWO YEARS AND THEN DECLINE. HISTORY SUGGESTS "^4 
ANOTHER BRAND WILL EMERGE* AS *THE BRAND 0 FOR BUCKS — AN 

• OPPORTUNITY. 

* • w 

3V WHAT WILL BE ITS I MPA COMPLICATION? * INCREASED OPPORTUNITY FOR 'X 

BLACK MARKET BUSiNESS, PARTICULARLY IN LONGER AND MENTHOL I_4,. 
CIGARETTES. THE BREAKDOWN OF KOOL*S PEER GROUP INFLUENCE OPENS 

• THE DOOR FOR ANOTHER BRAND TO EVENTUALLY DOMINATE THE BUCK 
. MARKET. REQUIRES LEARNING MORE ABOUT BUCK SMOKERS' WANTS AND 

DESIRES. 
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•LAOCS ARE A LARGER PERCENT OF THE POPULATION IN THE KEY RJR 


MARKETING AREAS OF METRO AND THE FAST GROWING SOUTH. 
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<1. WHEN WILL IT HAPPEN? THROUGH 1985. CONTINUES AN EXISTING TREND. 

• £ 

<r- 

5. sources : ■ • • ~ • 

U.t. GOVERNMENT, department of copvcrce, bureau of census 

POPULATION PROJECTIONS. RJR MRD BUCK AUDITS. 
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FEMALES WILL CONTINUE TO BECOME A MORE IMPORTANT PORTION 


OF THE SMOKING POPULATION. 


What will happen? females will-increase from 46Z of alCt-smokers^ 

■» S' S45 1 

in 1975 to 48Z by 1980 — an opportunity, this results**from an'^ 

** ¥ ifeiiZ-: 

EXPECTED SLOWER DECLINE IN INCIDENCE AMONG FEMALES COMPARED TO .**= 

* 

MALES. / $a®£s "T' 


'£¥3' WHAT WILL BE ITS IMPACT/IMPLICATION? 


WANTS AND DESIRES OF FEMALES WILL HAVE TO BE CONSIDERED MORE AND 


r^n v j • MORE IN MARKETING ACTIONS. ALSO, INCREASED EMPHASIS ONiTHE 




Wgs. 


CHANGING ROLES OF WOMEN BEYOND THAT OF WIFE, HOMEMAKER ,‘ : AND 

- 

MOTHER CONTINUE. 


WHEN WILL IT HAPPEN? CURRENT TREND. 


Sfltffics: ^ -j 

SOURCES INCLUDE CONSUMER DATA AND VARIOUS STUDIES ON INCIDENCE.'^' 
RATIONALE ASSUMES THAT INCIDENCE AMONG WOMEN WILL CONTINUE ITS - 
•TREND OF DECLINING AT A SLOWER RATE AMONG FEMALES COMPARED TO «>• 
'THE DECLINE" AMONG MALES. ' .' • ' • •• - "4 
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’ T fiFNn. ISSUE, OR EVENT IDENTlFIEP/PESCRtPED . 

ADULT SMOKERS UMDER 25 WILL SHOW A MAJOR SHIFT IN BRAND 

. * y 

PREFERENCE. 


%Sai0 3 


WHAT WILL HAPPEN? THE DECLINE IN MARLBORO'S SHARE OF UNDER 25 

^ y • 

SMOKERS WILL CONTINUE OPENING THIS SEGMENT OF THE MARKETdiOR 
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ANOTHER DOMINANT BRAND TO EMERGE FROM PEER GROUP PRESSURES^ A 
RECENTLY INTRODUCED OR YET TO BE INTRODUCED BRAND WILL SHOW 
SUBSTANTIAL SHARE GROWTH IN THE UNDER 25 MARKET. __ 


O 




WHAT WILL BE ITS IMPACT/IMPLICATION? 

V ' ; 

THE COMPANY MARKETING A BRAND MEETING UNDER 25 YEAR OLD"SMOKERS ' 


KANTS AND DESIRES WILL DOMINATE SHARE OF MARKET GROWTH. ^REQUIRES 

*. is' 

THAT HE PAY CLOSE ATTENTION TO THIS MARKET IN OUR NEW BRAND 


PLANNING AND CAREFULLY TRACK THE IN-MARKET ACCEPTANCE BY SMOKERS 

v - 

UNDER 25 OF NEW BRANDS WITH POTENTIAL TO PENETRATE THIS MARKET 
SEGMENT. 






WHEN WILL IT HAPPEN? THE OPPORTUNITY IS NOW. THE VOLUME : GROWTH 
SHOULD CONTINUE THROUGH 1985. 


<T* 


KJ 


source. 

NFO, SHARE OF SMOKERS,, SHOWS THAT MARLBORO'S ACCEPTANCE-AMONG 
M - 17 YEAR OLDS HAS DROPPED FROM 39Z TO 32Z. THIS PATTERN HAS 
BEEN REPEATED.BY THREE BRANDS WITH. PALL MALL PEAKING IN 1969, TOTAL 
KINSTON IN 1970, AND TOTAL MARLBORO SHOULD PEAK SHARE IN 1978. 
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MENTHOL AND EXTRA LONG CIGARETTES WILL CONTINUE TO GROW/ BUT 

■»* -• _ 

THIS GROWTH WILL BE CONCENTRATED IN THE HI-FI CATEGORY.~~ 






-?m £** 


•o\: 

:in 

53. 


WHAT WILL HAPPEN? IN 1985/ THE MENTHOL CATEGORY WILL ACCOUNT * 
FOR 32.52 OF THE MARKET/ A GAIN OF 4.7 SHARE *>OINTS OVERJ.975. j 

* j> # 

THIS GROWTH IS DUE TO AN INCREASE IN HI"FI MENTHOLS OF lO J 

S'-*-*- g 

SHARE POINTS (2.82 - 13.6Z) WHILE FULL AND MIDDLE FLAVOR^ S 

MENTHOLS DECLINE IN SHARE. 'h 

■% 

EXTRA LONG CIGARETTES (100MHM+) WILL GAIN 9.2 SHARE POINTS. ALL 
OF THIS GAIN COMES FROM 100MM+ HI-Fl'S. 


WHAT WILL BE ITS IMPACT/lMPLICATION? • MAJOR NEW BRAND EMPHASIS 
WILL HAVE TO CONCENTRATE ON BOTH THESE CATEGORIES. PHIUP 
MORRIS/ OR MAJOR COMPETITION/ WILL IN ALL PROBABILITY BE ^ . 
ENTERING THESE MARKETS WITH BOTH A HI-FI lOOflfl AND/HI-Fr i% 
MENTHOL ONLY PRODUCT. 


i? CURRENT TREND. 


fe5. SOURCE: 


ANALYSISOFPAST AND CURRENT BRAND 'AND CATEGORY' PERFORMANCE; v ' k '.e* 
RATIONALE IS BASED ON EXPECTED GROWTH- IN THE HI-FI CATEGORY ‘ 

, v 

RESULTING FROM INCREASES IN THE HE.* '' r *' CONTROVERSY AND RJR 

' ui 

NEW PRODUCT PLANS. £ 
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TREND* ISSUE/ OR EVENT 1DENT1FIED/DESCRIBED . 

RJR AND PHILIP MORRIS WILL BE THE ONLY CIGARETTE COMPANIES 
SHOWING SHARE GROWTH. 

W HAT WILL HAPPEN? - £> 

REYNOLDS AND PHILIP MORRIS WILL SHOW SHARE GROWTH BETWEEN vT-t 

H > i__' 

NOW AND 1985 AT THE EXPENSE Of THE OTHER COMPANIES. RJR .WILL -r=- 
CONTROL 38.02 OF THE MARKET IN 1985 COMPARED TO PHILIP -MORRIS' 7T~' 

-CJT'K * : 

30.61. TOGETHER THESE TWO COMPANIES WILL HAVE OVER TWO "j ~ r * 

■ , .*■ 

• • ■: "• - 

THIRDS OF THE MARKET. ..... 

WHAT WILL BE ITS IMPACT/IMPLICATION? ■ ' 

FOR THIS GROWTH TO OCCUR; BOTH RJR AND PM WILL BE LARGELY . -r 
DEPENDENT ON SUCCESSFUL NEW BRAND INTRODUCTIONS IN THE V • 

HI-FI CATEGORY., PM WILL ATTEMPT TO CORRECT ITS MENTHOL 
WEAKNESS. RJR NEW BRANDS, IN PART, MUST BE DESIGNED TO 
PREEMPT PHILIP MORRIS' GROWTH. 


WHEN WILL IT HAPPEN? CURRENT TREND. 


sm .££; 



SOURCES INCLUDE AN EXAMINATION OF CURRENT AND PAST INDIVIDUAL 


NEW BRAND AND COMPANY PERFORMANCE WITH EXPECTATIONS OF FUTURE 
NEW BRAND INTRODUCTIONS. RATIONALE IS BASED ON ABILITY OF 
TWO COMPANIES TO GAIN SHARE OF MARKET AND TO SUCCESSFULLY 
INTRODUCE NEW BRANDS IN THE FUTURE AS THEY HAVE IN THE PAST. 
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LIFESTYLES AND VALUES WILL CONTINUE TO CHANCE WITH THE CONTINUES 
BREAKDOWN OF TRADITIONALISM AND GROWTH FOCUSES ON SELF- 
REALIZATION. *&*• 

WAT WILL HAFFEN? MAJOR TRENDS CONTINUING OR EMERGING INCLUDE?”: 

. •w’’ 

A. MORE EMPHASIS ON THE BASIC ASPECTS OF PHYSICAL WELL-BEING 2sr.t 
(HEALTH. VIGOR}; A STATIC OR EVEN DECLINING CONCERN WITH «s». 
THE COSMETIC OR APPEARANCE-ONLY ASPECTS. YOUTH WILL CONTINUE 
ITS TRADITIONAL COMMITMENT TO APPEARANCE ENHANCEMENT. OLDER 

. PEOPLE WILL FOCUS ON HEALTH. FITNESS. AND LESS ON PURELY >3* 
COSMETIC. h g 

B. COMMITMENT TO UNIQUE. INDIVIDUAL SELF-EXPRESSION WILL CONTINUE 
TO GROW, OVERT SYMBOLS OF NONCONFORMITY WILL BE LESS 
NECESSARY. PERSONAL EXPRESSION WILL BECOME LESS RISKY. MORE 
OF A BALANCE BETWEEN WHO ONE IS- AND HOW ONE SHOULD ADJUST ,TO 
OUTSIDE REALITIES. 

C. CONTINUED FUTURE EROSION OF THE IMPORTANCE OF MONEY AND 
POSSESSIONS PER SE. LARGE PROPORTIONS OF YOUTH MAY Era RACE . 

A GOALLESS VALUES SYSTEM. 

D. CONTINUED DRIVE TOWARD SELF-FULFILLMENT WHICH CONTRIBUTES ^ 

. TO THE-EROSION IN THE IMPORTANCE OF. MONEY. AND POSSESSIONS 

PER SE. PERSONAL ACHIEVEMENT AND SELF WORTH WILL BE SOUGHT 
IN THE WORK SITUATION. - 

E. CONTINUED WEAKENING OF CLASSICAL FAMILISM ON TRADITIONALLY 
DEFINED SEX AND SIBLING ROLES. 

F. -INCREASES IN HUNGER FOR THE NATURAL. THE REAL. THE GENUINE.’ 

. THE AUTHENTIC. AT LEAST NEAR TERM. 

«. INCREASING DEEMPHASIS OF SYSTEM/ORDER IN LIFESTYLES WITH — • 
EASING UP-OF SCHEDULES. TIMETABLES FOR LIVING ONE S -DAILY 
LIFE. WHILE SEEKIN6 VARIETY. CHANGE. AND EXCITEMENT. ' 

WAT WILL BE ITS IMPACT /IMPLICATION? THESE TRENDS WOULD SUGGEST: 

A. THE NEED TO FOCUS ON REAL (IMPORTANT) PRODUCT BENEFITS. HQT 
JUST ANOTHER WAY OF GIVING THE SAME THING.. 

B. CONCENTRATION ON REAL OR LASTING VALUE AND APPEARANCE. NOT I 

JUST TRENDY OR FLIGHTY FASHION. „_ 

. 

C. CONSUMERS WILL SEEK EVEN MORE PRODUCTS WITH REAL VALUE AND . 
MEANING TO ONE'S. SELF AS A PROJECTION.OF ONE'S REAL .SELF *j^~r .. 

D. INCREASED EMPHASIS ON HEALTH WILL PLAY A MAJOR ROLE IN 
MORE RATIONAL BUYING BEHAVIOR. 

WHFNWtlt IT HAPPEN? CURRENT AND EMERGING TRENDS.. 


5. SflDSCt: YANKELOVICH MONITOR ON LIFESTYLES AND VALUES. 
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Trend/Issue/Event 


Advertising impact per exposure is deteriorating/being 
limited in all media forms. w. 


What Will Happen? %i 2 Er.is 

- Advertiser will place more emphasis on competitive ^[V 
"clutter" in selecting media vehicles - avoiding those 


that rate high 


. -o 


- Media will place self-imposed limitation on cigarette-c^a 
advertising volume that is accepted. 

j m m I i- l 'i i 

e * 1 

What Will Be Its Impact/Impllcatlons7 #sa. 


- page units in magazines will no longer be "standard" 

opportunity. sr: . - . -' 

- • Attempts may be made to charge tobacco advertisers a__'_ 

premium price - threat. " -a 

- Hewspapers, in some form , to become more as vehicle. ....-v 

_ Alternative media forms must be found to fulfill total 
Corporate demand - opportunity. 

- System must be developed to most efficiently allocate 
scarce inventories of existing media consistent with 
Corporate/Brand objectives. 

When Will It Happen? 

- 2t's happening now. 

* ^ (fy 

- Trend in standard O-O-H (30-sheet and paint) to be 
acute by 1980. 

• . *r 

- Trend in printed media, principally magazines and 
supplements, to accelerate and become acute by 1980-85. 

• 

■ Sources .*••• •'* 

KRO studies; historical experience with some media; dis- 
' cussions with selected media management. 
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ADVERTISING MEDIA COST INCREASES 
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Tr«nd/I«»ai/gv<nt . v 

Cost p«r unit of print media escposure opportunities will 
increase more rapidly than general inflation rate. 

• tT-.y-r 

What Will Happen? * 

--—“ irv-j * 

> *-*• 

_ Costs will rise out of proportion to circulation due' to: 

•■ cv 

- undersupply of material - paper and petroleum based 

ink. $**& 

- greater number of smaller.circulation, less efficiently 
producable vehicles. 

_ higher distribution costs, currently via Postal.Service. 
What Will Be Its Impact/Implication? 


_ specific segments of the population can be reached in a _ 
concentrated manner - opportunity. - 

• Population segments of high potential must be defined and 
concentrated against - opportunity, 

.. total consumer reach con be achieved only with an 

increase in cost-per-thousand cigarettes applied against 
advertising - threat. 

When Will It Happen7 ' :• 

- Trend will‘continue at .an accelerating pace into the 1980's. 

Sources: 


Industry cost trends; Magazine Publishers Association and 
American Newspaper Publishers Association; current Agency 
forecasts. 
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1. Tgend/Isrfus/fvent 
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Impr ov em ent la health technology will proceed la e auaber of areas 
which *«y have lspllcatloas for the tobacco ladustry. 

2. What Will Happen? 

' Oae or aoae of the following: 

- • Zaeoatrovertlhle evidence supporting the saoklag/health links . 3 

. Zaeoatrovertlhle evidence deaylag the saoklag/health links 

• . e22^, 

■ . Isolation and ellalnatlon of asserted earclnogcalc elements In ^ j 

•~r -- v , fswrs 

■ ;/V .'V-'-' * • " 

• Core for diseases allegedly related to smoking 

v. "• '_i : * 

j)i . Development of reliable "quit" techniques 

•“ • Identification of doscas of other suspected carclnogenics. _ * 

% . ’ • *~i” ' • 

. o . ■. ... 

ghat Will Be Its Impact/Impllcatlon? ■ 

2J • i-,"* 

O . Impact may range from ellalnatlon of concern about smoklag Cq 
• 5 vastly Increased concern coupled with ready ability to quit* 

H.‘ • . ‘ . »• --v r - 

> ; v Development of products alledged to be leas baxardoua - new filtration systa 
new strains of tobacco, tobacco substltutlon/flavorlngs which 
.would reduce levels of suspected-noxious substances. 
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4. Vhan Will It Happen? 


Possibility of dramatic development at any time with probability 
Increasing over tine. 


3.‘ Sources: 

"'•Vl 

Medical end Psychological Journals, Media press releases, health 
‘jj organisation and governmental releases. 
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1. Trend/laauo/Event 


Of tha tlx major producers, only UX and Philip Korrla arc achieving 
growth in tha tobacco bualnaaa. 
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Bhat Could Happen? 

* U1 4 TH will shara 802 of tha bualnaaa. 






• Srevn 4 Williamson and Lorlllard will dominate tha raaainlng 202 of ~ 
tha narkac. ' » • 

*1- 




I* *12 “38 



• imeriean Tobacco and lltS*tt 4 Hyara will ceaae to ba factors ln.tha 
clgaracta bualnaaa* • ' 


O 

jrw 
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Bhat Will Ba Its Impact/ImpllcatlonT 
• Possible anti-trust parila arc causa for concern. 






'r m 


m 



Only tha tvo laadara will ba able to afford the absolutely major ;~ 
commitment required, to launch new entries successfully. . 1 ... 


Itj 4« . Whan Bill It Happen! 


1980'will aaa tha trend substantially materialized and It will continue 
through tha 1980'a; *” 


Sources: 


Past* current and forecasted cigarette cospany performance. 


d 3 


The growing trend to giantism and to oligarchy In all bualnaaa 
throughout tha world, documented In business presa. 
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AHT1-SHOKING TZCHWOLOGY' 
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Trend/Issue gvnt ;- r . 

ir*.*7**‘ 

There could be a technological breakthrough, either a 
drug or clinical procedure, that will aid people in 
quitting smoking more easily. 

What Will Happen? ^ 

There currently are many over-the-counter drugs, 
mechanical devices, etc. which are promoted as being e y 
effective in reducing or stopping smoking. This trend ■-»•--• 
will continue and, on judgment, it is felt many 
manufacturers are devoting research and development 
efforts against such products. —T 


What Will Be Its 


ict/Iaplication? 


While data are not available on the percentage of the.. "' .', 
smoking population who would like to reduce or quit, it is 
believed, on judgment, to be relatively large. While ?:.- 
many persons quit without difficulty, there are others 
wbo do not. A technological breakthrough, heavily sT''$ 
advertised and promoted, would have a major negative 
Impact on consumption. 

• * , 

When Will It Happen7 ^ 

As it is assumed companies are working on such a product, 
it'could happen at any time. • • ■ 


Sources 

Media press releases, 
clinics, etc. 


advertising for anti-smoking products. 
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1. Trend/Issue/Event 
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Cost of cigarettes nay be elastic, aithar on an absolute 
basis or relativa to gcneul inflation rate. 


5 2. What Will Happen? 




Increased costs of product to consumer as a result of 
higher manufacturer•s cost, retail margins, tax burden* 5 ^ 
or a combination of these will continue to increase consumer 
price of cigarettes, possibly at a greater rate than ^ac^a 
general inflation rate. 


3. What Will Be Its Impact/Implication? 




a 

;£?l! 
Z ! 




- Current smokers/new smokers will be forced/kept out -of 

the market on pure economic reasons. ~cC'. v 

- Corporate profit margins will be jeopardized to remain 
within inelastic range or, 

- Absolute sales/profit will fall below long-term goals. 

When Will It Happen? 1 c 

*■ ’ 

Unknown u ::"f ' 

Sources 

Wall Street Transcript, General Economic Forecasts, Internal 
Discussions. 
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concern about 
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Increased demand for olgarettes that 
are perceived to alleviate the health 
concern (e.g.# low 'tar') + 


Reduced demand for higher 'tar' 
cigarettes (full-flavor# middle 
flavor) - 


Continued decline in smoking incidence 
and per capita consumption resulting 
from fewer new smokers and/or more 
quitters. -* 
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- Current snokars/new Brokers will be forced/ 
kept out of the market on prhre economic 
reasons. 


- Absolute sales/profit will" fall below long¬ 
term goals. 
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- Corporate profit margins will be jeopardized 
to remain within inelastic range or. 
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Product Satisfaction 


Trend/Iague Event 



Consumer demand for hi-filtration cigarettes is in¬ 
creasing at an accelerating rate. Manufacturers have 
a limited ability to provide satisfaction in lower 
’tar' and nicotine products. 




What Will Happen ? 

If this trend continues, hi-filtration products are ? 
expected to account for approximately 28% of all * sr 

cigarettes sold by 1980 and 42% by 198S. — 

What Will Be Its Impact/Implication ? V- Y 

RJR will be unable to achieve its share of market goals' ' 
unless we can develop low 'tar' and nicotine products 
that deliver sufficient taste to satisfy consumer wants. ' 


When Will It Happen? 
1977-1985. 


Sources 

KRD studies, marketing analyses and competitive actions.: 
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Resource Development end Allocation 
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Trend/Issue Event 


As consusier wants are identified in a more finite manner J? 
an d products to meet those needs are developed, the options 
for use of finite Company resources will increase dramatically. 

%y 

What Will Happen? O 

Our need to identify and priorize problems/opportunities - ^ 
will increase, and our ability to solve or capitalize on all 
but the critical ones will be increasingly limited. 

&%. 

What Will Be Its Impact/Impllcatlcn? 


The likelihood of achieving our ambitious business goals/ 
will be jeopardized. ^ 

When Will It Happen? 

It is happening now and will accelerate in direct proportion 
to the magnitude of share of market increases we wish to 
■achieve. 


Sources n 

Management seminars and plans, on-the-job observations and 
business/financial forecasts. 
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Markst Segment Performance 
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Trend/Issue Event 
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Philip Morris has succeeded in the recent past of 
capturing the predominant share of smokers 18-24 
years old. 
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What Will Happen? 




PM could become the market leader if these smokers 
retain their loyalty to PM brands as they grow into 
the "prime smoking group” of 25-34 years. 
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What Will Be Its Impact/Impllcations? 
RJR will lose its leadership position. 




When Will It Happen? 
Late 1980's. 


Sources 


V.-Z 


MRD studies. 
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Organization Performance 


Trend/Issue Event 
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RJR'* marketing organization continue* to expand in 'W' 
relationship to the growth in the number of our brands 
and the increasing complexity of our business. jr** 

%jp 

What Will Happen? .T 

c*? 

If provisions are not made to appropriately plan for _* 

, future organizational needs and to properly hire and 
train managers# we will be unable to cope with future ; . 
challenges. 

What Will Be Its Impact/Impllcation? 

The prospect of achieving our business goals is 
• substantially diminished. A.-—': 

When Will It Happen? “V 
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On-going.. ^ 

Sources * 

. * * ’ • * • • ‘ 

* * * Sj 

Business plans# organizational surveys and workshops# 
personnel potential reviews and succession plans.. . ?; 
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KEY ISSUES Of R. J. REYNOLDS TOBACCO COMPANY 
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Externally Oriented 


~~1. 


* o. 



Consumer Health Concern* - Increased health concerns about’ 
cigarette smoking Iron both smokers and non-smokers. 

Social Acceptability of Cigarettes - Cigarette smoking and 
tbe cigarette smoker are being damned by the governments:^ 
media and crusading non-smokers. 


'^ T 


• **§ 

Marketing Restraints - Increasing threat of greater governmental^ 
imposed restrictions on cigarette advertising copy, mediajusage 
labeling, and trial incentives. 


graduated Cigarette Tax (Based on T 4 W Levels) - Threet^Sf 
a new Federal excise tax based on 'tar* and nicotine levels. 


H 


Industry Trend Toward Low-*Tar* C l 
14 mgs. 'tar* and less become the 
the industry. 


f arettes - CigarettesTKaving 
argest volume category*, in ^ £ 
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Carbon Monoxide - Widespread consumer publicity alleging -harmful 
effects of carbon monoxide and other gases in cigarettes.' 


* .w 


0ft m -£svi 7» Government Ban on High-* Tar' Cigarettes - 
ulhVef-^To'v ban on cigarettes having over a certain L 


Possible government 
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level', of * tar * 

Endorsement of "Safe* Cigarette - For example, a zero '-tar! ' 

cigarette with very low nicotine and gases or a synthetic." cigarette 
(ASM, etc.) is endorsed by the 17. S. Government or medical groups 
as being a "safe" or "risk free" product. 

Secession in 1973-1979 and in 1983-1985 


jTU'.i 

V 




Slowdown in the Growth Rate of Smoking Age Population -.c- 




Population Aged 30-39 Will Grow Dramatically Between 1975 
and 
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The Southern P. S. Will Show the fastest Growth in Industry 
Volume ““ 

Blacks Will Become a More Important Segment of the Cigarette 
Business S 

... .,. .. . . . ......... 

Females /will ‘"continue to Become a" ; Mbre'"'Impo'rtaht* Portiotr-of •' 
the Smoking Population - 
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earliest 
Possible 
Tear of 
Occurrence 1 


. RJR will bo unable to achlevp its aharo of 
market goals Unless we can develop low 'tar* 

‘ and* nicotine products that deliver sufficient 
' taste to satisfy oonsuner wonts. 


. that is.the' level of advertlsing/psxnotion 
.spending required to maximize volute 
r by brand 

- by brand style 

- new vs. established 

. Vtiat is the moat prod u c t ive allocation of 
marketing finds for each brand 
• - geograp h ically 
d .rographically 

. Dm do we maximize the uee of finite 

- media Epaoe 
•* display/shelf space 


. KIR will loee its leadership position. 


The prospect of achieving our business goals 
is substantially diminished. 
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PUBLIC SHOXXHS 


Jesse L. kSteinfeld, kCd. , then 4*.6. Surgeon 
General. Advocated the prohi.L.Wion of evoking in confined 
public pieces, such- ss- restaurants, theaters, airplanes, 
trains and buses, because the nonsaoker eight be injured 
by aabient tobacco e&oke (i.e., tobacco smoke in the 
atmosphere). 


Steinfeld.'* statement gave anti-smoking groups an 
affective thane, The anti 1 sack ing organisations adopted 
the objective that sacking should be saade socially un¬ 
acceptable. They began a bass invasion of state capitals 
and city halls to argue that lavs Bust be enacted to pro¬ 
tect the nonsaoker frco aabient tobacco saoke forced on 
hia by Bank era la public pise 


m&i 


CHRONOLOGY 


The foliating Is a brief sketch of aajor events at the 
^ Jj state sad loc*i£$.evel subsequent to Steinfeld's clarion 
call. |bbs4 

TerTgills introduced to- restrict 
public 1 , places ; none enacted, 
o 
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1970 



aoklng in 


weight bills intro&iced in five statesi 
two enacted. 



1972 


1973 


1974 


Sixteen bills proposed in 12 states; two enacted. 
EZSTIBopted guidelines which prohibited saoking 
iBunsttfesenca roams and auditoriums in its build- 
itKgmjma ngoircd so saoking. sections in its 
cafeterias*. 


Thirty-six bills proposed in 18.states; five enacted. 
Many ainicipalities enacted restrictive ordinances. 
The Arisons restrictive lav and- lta promoter, Mrs. 
Betty Carnes, received vide publicity. The CAB 
ordered commercial airliners to separate smokers 
and non-ssokers. 

Sixty-tvo bills proposed in 29 states; five enacted. 
Several municipal ordinances restricting saoking also 
were enacted, she ICC restricted maokers to the rear 
•20 p erceat af —ting space on interstate buses. 


1975 


One hundred sixty restrictive saoking bills intro¬ 
duced in 48 states; 17 enacted. The Minnesota Clean 
Indoor Air Act restricted smoking in s broad range 
of public and c omme rcial areas. The Mew York Health 
Department prohibited saoking in public areas, in¬ 
cluding supermarkets. 
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One hundred sixty-one bills proposed in 39 states; 
eight enacted, including the Utah Clean Indoor Air 
Act, another broad no smoking bill.—Lawsuits were 
filed against the Pontiac, Michigan, Stadium Author¬ 
ity and the Vev Orleans Superdome by anti-smokers 
seeking to prohibit smoking in the buildings. The 
court dismissed the Superdome action and the 
Michigan lawsuit was settled with an agreement 
that the stadium would request the public not to 
smoke except la concourses. She ICC prohibited 
smoking in railroad dining cars and required sepa¬ 
rate passenger cars for smokers and non-smokers. 
Donna Shimp sued her ecq>loyer, Mew Jersey Bell 
Telephone Company, and obtained an injunction re¬ 
quiring the company to provide her with a smoke- 
free working environment. Ms. Shimp was an ex¬ 
smoker who claimed she bad a rare eye condition 
which was aggravated by tobacco smoke. 


One hundred thirty-six restrictive bills lntro&ieed 
in 44 states, 13 enacted. The General Services 
Administration (the caretaker for U. S. Government 
Wildings), the State Department and the Department 
ofSDftfense enacted restrictive smoking guidelines 
for buildings under their control. The FAA rejected 
abggtiklon by- a Nader group which requested a 
prohibition against maoking by pilots on the flight 
deck "5f airliners. The CAB voted to prohibit pipe 
ejtSS&jgar smoking in Interstate airlines and 
announced that it would consider a rule prohibiting 
cigarette smoking. 


AS of>Kay 1, 9? restrictive bills were Introduced 
il&2j»?states, and three, were enacted. As a part 
o^HEW's "War on Smoking" program/ HEW promulgated 
newfrestrietivesnoking rules for buildings under 
its^eomtrol and announced its intention to urge 
businesses and state and local governments to adopt 
restrictive smoking rules. California GASP and 
Californians for Clean Indoor AJLr obtained suffi¬ 


cient signatures to place a broad anti-smoking 
initiative on the ballot for the California general 
election in November. Twenty-six restrictive 
measures were proposed In local governments and 
eight have been enacted. Zn April the Mew Jersey 
Public Health Council added a broad no poking In 
public provlalon to the Maw Jersey Sanitary Code, 
which is enforceable as law, effective July 1, 1978. 
Implementation of the new Code provisions- nay be 
delayed at the request of the Mew Jersey legislature. 


Antl-amoklng groups have continued to enjoy their great¬ 
est successes at the local government level. Most major 
cities now have restrictive smoking ordinances. There are 
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more than 225 local governments with restrictive ordinances 

reported to the Tobaccp Institute. The actual niaber la 
probably larger. 


THE LAWS AKD EKFORCEKEHT 

Thirty-two states and the District of Columbia have en¬ 
acted legislation restricting mnoklng in at least one cate¬ 
gory of public places, of those 32 states, the majority have en¬ 
acted prohibitions or restrictions applicable to elevators, 
public transportation, theaters, museums, libraries, concert 
halls, health delivery facilities, health care facilities, 
government buildings and public meeting places* Six of the 
32 states have prohibited sacking or require segregation of 
smokers in retail stores, food stores, and restaurants. Two 
states (Minnesota and Utah) extend their restrictions to pri¬ 
vately owned places. Including offices where more than one 
person works* 

i The Minnesota clean Indoor Air Act is one of the two broad¬ 

est state xesud-ctlve lavs in the United States and has become 
the model A r^am tl-smoklnc legislation* The law prohibits 
smoking in public places except in designated smoking areas. 

The Act defangs ]"public place" ast 


. , * .any enclosed. Indoor area used by the general 
f^pSbllcjHeagagervlng as a place of work, including^ but 
l^aot limited to, restaurants, retail stores, offices 
‘•^£nd establishments, public convey¬ 

ances,^-educational facilities, hospitals, nursing 
bornes,^suditer£tStts, arenas and meeting rooms, but 
eatclodj a^t irintr, enclosed offices occupied exclu¬ 
sive ly^jf,.^smokers even though such offices may be 
Tisite&rfy^ nonsmokers* 


Smoking areas my be designated by proprietors of public 
places, provided theta 

• • .where smoking areas are designated, existing 
physical barriers and ventilation systems shall be 
used to minimise the toxic affect of the smoke in 
adjacent nonsmoking areas* 

t 

1 Current trends in state laws and local ordinances actually 
enacted ere the extension of smoking restrictions to cover 
government-owned buildings, grocery stores, supermarkets end 
health care and delivery facilities* The major trend in 
the hills introduced, reflecting the ambition of anti-smoking 
supporters, is the extension of restrictions into the work¬ 
place, including offices. 
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Reported enforcement activities appear to be the result 
of either official priorities set by the local administration 
or ( —store frequentlyfcwndoa efforts by local GASP chapters to 
obtain enforeeaent of the lavs* 

In Chicago, smoking on Transit Authority trains and buses 
is punishable by fines of $50 to $300* offenders are tried in 
"Bookers' Court," where core than 800 people were convicted in 
1975* People who could not post the 825 bond had to spend the 
night in jail* Even those who could post bond often had to 
spend several hours in custody before cutting the red tape 
and winning release. Bookers have been taken bodily from 
trains because they protested their arrest* Ninety percent of 
the arrests have Involved minority and low income groups. 

however, in most cities which have enforced public smok¬ 
ing laws, actions have resulted froa private complaints and 
citizens' arrests made by private individuals, usually members 
of GASP* host reports of enforcement froa citizens' arrests 
come froa California cities. The laws of cost states do not 
authorize a citizen's arrest for violation of no saoklng laws, 
but in Calijforiiia smokers can be arrested by felloe citizens. 

Yet t^e primary impact of smoking restriction levs may be 
the creati ornpf ;a no-smoking norm in public places. The 
Coamissioner^sl 3 !Dade County, Florida, admitted that that 
county's anti-spoking ordinance was virtually unenforceable 
butfe$&ed: 

pffrS r l 

OfEltyt itlisbeing morally enforced; it's the people, 
the people'in the elevators, the clerks in the 
s tore the nonsaokers in the check-out lines,' 

who b y^th eJ r remarks to offenders are enforcing ~ - 
the la^ Jlt's being enforced by people who want 
to obey^lfte law and 2'd say it was 65% to 901- 
ef fective*^ . 

The impact of no-smoking laws on the cigarette market has 
not been accurately measured. However, to gauge the impact it 
is helpful to remember that the average smoker in the United 
States consumes 1.5 packs per day. if it is assessed that 
smoking prohibitions in public places caused the average 
smoker to eons\m»e one less cigarette per day, total con- 
suaption in the U.S. would be reduced by l/30th.. 


Til£ KED2CAL FACTS 

In 1971, Jesse L. Steinfeld, M.D., who served as U.S. 
Surgeon General froa 1968 to 1973, said; 

Evidence is accumulating that the nonsaoker may have 
untoward effects froa the pollution his saoklng neigh¬ 
bor forces upon him.... It is high time to ban smoking 
froa all confined public places such as restaurants, 
theaters, airplanes, trains, and buses.... 
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There was no evidence in the speech, and there had 
been no evidence in previous Public Health Service (PHS) 
reports to Congress e^-amoklny. and health sighed by the 
Surgeon General (coaacmly called.the Surgeon. General's 
Repobt). In fact# a previously published PHS booklet entitled 
"poking# Health, and you”' stated that the saoke from other 
people's cigarettes ‘mv make your eves tear or nay make you 
cough, but it cannot han you****” 


The next report to. Congress on smoking and health# the 
1972 edition# for the ULrmt time cited reports indicating 
that ambient tobacco saoke could be harmful to nonsmokers* 
The evidence was not convincing and strong contrary evidence 
was emitted. 




Anti-aaoking groups ftaee repeated Or* Stelnfeld's claims 
in fonsas throughout the. United States and have expanded them 
to Include aasertioas about • variety of potential injuries 
to nonsmokers from e i nneur m to ambient tobacco saoke* 


The anti-smokers' claims that nonsaokers can be injured 
by ambient tttba & o saoke are not supported by scientific 
evidence. instructive to examine a few of these claims 

in the 11 ght of^scientifie and medical knowledge* 

[Vj 

Toxic ffuKreanoes s Batf-saokers often present a list of 
so-called "toxl't^” substances fir tobacco saoke as proof that 
amb fen^ tob accoJ make can be hareful to the nonsaoker. 

*»®Pior ex amp le. cigarette saoke contains hydrogen cyanide* 
Anti-smokers, may also say that ambient tobacco saoke Includes 
"side streaa”-**oke (the. s&oke which goes directly into the 
air from the.burnlng esd off tte cigarette) which has higher 
concentrations^of some substances than the smoke, inhaled by 
the «aoker.£**r_^ 

These charges Ignore the fact that first# the concentra¬ 
tions of these substances in ambient tobacco m&oke are minute 
and# second# these substances are readily diffused in the air* 

Allerqv t Anti-smokers often cocplain that many nonsmokers 
axe allergic to tobacco cruake-*. ASH, for exax^le# asserted in 
• recent submission to the civil Aeronautics Board that as 
many as 30 to 34 million Americans, "have, a particular sensi- 
* tlvlty to tobacco smoke.* 


There is genuine gyn-vticn whether tobacco smoke has "been 
shown to be or coatcia mat allergen. Dr* Domingo Avia do# 
Professor of Pharmacology ah the University of Pennsylvania 
Medical School and an. Internationally recognised expert# made 
the following statement*! 
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• ..should a- true tobacco smoke allergy be shown 
to ex±rt„ which has;not: been; done. It' would be quite 
rare. - Estimates titaat- lavge numbers of ’persons 
are allergic to t o b acco smoke, are unsupported ly 
scientific data. 

The oethod of determining whether an allergy exists has 
not been settled although many allergists cuke use of a 
skin test using tobacco leaf extract. Such akin testing 
is not at all comparable to expoaue to tobacco smoke. 

There is a major scientific difference between an allergy 
and an annoyance or an irritation. Individuals may be irritated 
or annoyed by a wide variety of airborne substances but not 
necessarily allergic to them*. 




Shat about? ar tin n f*l uT. There is no objective scientific 
evidence to support?, thee c£k£b that ambient elgarette maoke ad¬ 
versely affects thee lhngg flhnetion of asthmatics. In a 1977 
study by Hear,, SjegHnsadE mt± Silverman, asthmatics were exposed 
to cigarette smoke ihssaair test; chamber. The researchers 
were unabl^to^find any significant changes in their lung 
functic*«-L^* - 1 


pr 

Carbon-Sarfcpafcdte t taotttsz claim- is. that the carbon 
monoxide ii^Bshacca; ssmdoet £s poisonous,. severely affects a 
person*a t esKSycT fbiraence*" end-can cause cardiovascular and 
respl^toi ygdis jeases. 


fSSSli 

* psafaser ouaiagt udles have shown that carbon monoxide concen¬ 
trations itLenclosed areas resulting from cigarette coking 
are very lbw-end do. not. present an Inhalation hazard to the 
nonsmaker-t^ gtaa m; faxyiTTst fnc-Hirfle actual carbon monoxide 
measurmsentsiaTnJi studies* at. tftv. physical reactions of non- 
smokers (c ^ffi garke 1972 ?. 

Auto exhaust and industrial - fumes are, by far, the major 
sources of carbon monoxide in the daily environment. 


To s upport the claim that smoking can-produce higher 
carbon aonoefde coaoerntxatlons, anti-smokers have cited a 
study involvfna’amoking^in an'automobile. However, the 
volume of the*, car - involved' wee? only 73.0 cubic feet, which 
la equivalent to s cube with sides of 4.2 feet each, and all 
winders and vents were closed. 


Za 1977, the. FAX considered a petitiern by -anti—smoking 
Troops xequsBtaintB » zsxOm gmhtbtting tobacco smoking on the 
flight dtec Sr*. Thee CBarteerttma vms that exposure to relatively 
lw lmis aS carbon- amamik tfe causes substantial impairments 
to vital fix-vita and: nervous* system functions. The FAA care¬ 


fully considered several studies and ruled that the petition 
did not. disclose adequate reasons to justify the rule it 
requested. 
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2t Is interesting to note a few carbon monoxide equiva¬ 
lents. One automobile driven 12 1/2 miles emits core carbon 
monoxide than a 1.4-pack-per-day smoker contributes to the 
atmosphere in an entinm.year._ A Washington,-©.C., Counsel of 
Governments study found that car* and trucks account for 92 
percent of the carbon monoxide released into that region's 
air. The FAA measurements of carbon monoxide emissions from 
one Boeing 707 in its 33 minute landing-takeoff cycle is 202 
pounds, the same amount as emitted from smoking 1.3 million 
cigarettes. 
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Nicotine i In 1975, two Harvard investigators. Hinds and 
First, measured the concentrations of nicotine in public places 
in Boston, such as restaurants and cocktail lounges. They 
demonstrated that in "public places nonsaokers could poten¬ 
tially consume 1/1,000 to 1/100 of one filter cigarette per 
hour, a level of exposure that has had no known serious asso¬ 
ciation with disease." 

Zn other words, for a non smoker to inhale the equivalent 
of one filter cigarette from ambient tobacco smoke he would 
have to spend from 100 to 1,000 continuous hours in a smoke- 
filled bar. ~ 


w* 

Won smokers* With Compromised Health : Anti-smokers often 
argue that jexposure to tobacco smoke causes stress to persons 
with severeiy^cocaproedsed cardiovascular systems. 

1 

. _ . cauwdXdelicate condition is presumed, it is : ii^>os8lble 
to Establish a "no effect" level of carbon monoxide exposure 
fdr^tlieee persons, and. there is some evidence, that they may be 
adversely effected to some degree by any exposure sufficient 
to raise thereat bon monoxide blood level. 


This situation is indeed- unfortunate. However, reference 
to this category of people as a reason for prohibiting rooking 
in public pllces Ignores the fact that they may be subjected to 
discomfort and stress in the course of their-normal daily en¬ 
counters with carbon monoxide from automobile exhaust fuses 
and other air pollution.' Zt has been stated that the only ade¬ 
quate protection for these persons- would be to maintain them 
in an "oxygen-enriched" environment. 


TEE WON-PROBLEM 


A study of cigarette smoking in aircraft contacted 
•jointly fcy HEW, -the FAA and -the Department of Transportation 
concluded that the inhalation of ambient tobacco smoke aboard 
commercial aircraft "does not represent a significant health 
hazard to nonsmoking passengers." The result of the study 
was tlrst announced in 1970, prior to the time of Surgeon 
t »' General Steinfeld's statement that evidence showed ambient 

tobacco smoke could be harmful to nonsmokers. 
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The 2CC held extensive hearings In 1970 on smoking 
in buses. Xlthough- the ICC decided to segregate smokers 
on the~ besis of annoyance; it found that the asserted 
deleterious effects of second-hand smoke upon the health of 
motor bus passengers had not been adequately demonstrated. 

Dr. Edwin R. fisher, Professor of Pathology at the 
University of Pittsburgh and Director of Laboratories at the 
Shadyslde Hospital in Pittsburgh, said in October, 1977 that 
a careful review of research literature failed to support 
the conclusion that ambient tobacco smoke represented a 
health hazard to nonsmokers. Dr. richer saldt 

The few studies that might appear to be contrary 
to this conclusion can, in tty view, be rather 
readily dismissed for reasons of improper experi¬ 
mental design and lack of practical significance, 
for example, some studies use unrealistic quanti¬ 
ties of caoke or fail to consider other sources 
of the agents being studied. 

* Even several eminent researchers and government officials 

who &rc for their opposition to tobacco use agree 

that public'^safdlling is not harmful. Dr. Gio Gorl of the 
National CaRcex'vXnstltute said, "If we want to remain with 
facts and nbtStti'th fiction, there is little danger of dis¬ 
ease to people-^hat stay in a room where people smoke." 


fOSxj. Reu.el^Stallones, an advisor to the Surgeon General's 
Adviwgay Cocmittee on Smoking and Health, recently said, 

"In very direct : terms there is no medical proof that non- 
smokers expoa«d N to cigarette smoke in ordinary relation with 


smokers suffer enr damage." 

XSSSSEW ■ 


Dr. E.$5ayHer Hammond, vice president, Zpidemiology 
and Statisfctekl^Reaearch, of the American Cancer Society 
and author of famous studies linking smoking and lung cancer, 
was reported to have made statements to the International 
Conference on Public Education About Cancer ; in 1974 as 
follows: 


Dr. Hammond stated that there was "no shred of evidence 
that s non-smoker can get cancer from, 'second hand' 

•moke and there is a lot of evidence that he cannot.... 9 
He added that to suggest passive smoking (inhalation of 
smoke by non-smokers) could cause cancer is dishonest, 
and that he would be prepared "to testify -as ruch -in 
court. 


It is spparent that anti-smokers', claims that nonsmokers 
are subject to Injury by ambient tobacco moke are not sup¬ 
ported by scientific evidence. 
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CHECKLIST Of ARGUMENTS 



( 


The following suggestions ere intended to be guides for 
writing or speaking in response to anti-smoking arguments on 
public smoking .actions. It is isportant to remember that 
health or scientific arguaents can be ineffective in communi¬ 
cating with the general public. On the other hand, most 
people can clearly identify with arguaents based on freedoa 
of choice, and aany people feel strongly that the "hand of 
government.* should not interfere with their private lives. 

Restricting smoking in business establishments should be up 
to the proprietor . 

Every restaurant, hotel, and other public establish* 
sent is presently free to establish no msoklng areas 
if this is. the desire of patrons. Zt should be the 
proprietor's choice based on customer demand and "the 
marketplace-.* 

The fact is that a majority of public establishments 
do notfhave no smoking sections. A survey by the 
Natio f>*l*iRe staurant Association confirmed that few 
members of." the public actually desire separate sec- 
tlonsf f&t lookers and nonsmokers. 

"The public smoking issue" can be resolved on the basis of 
c u»!i B oh < coufctesyri . 

* “ jr* 

* F^itost IpokeTs will show respect for the wishes of 
thosetarou'nd them. 

Public saokin».Aaws present crave enforcement problems ; 

r ' 

Purlng^ t^l prohibition era this country learned 
of tKPgreat difficulty government has in ; en- '• 
forcing matters of social morality and conduct. 

Unless the police go on roifidt to arrest an 
individual as soon as the person lights up 
in a no smoking area, it will be practically 
impossible to enforce public c&oking laws 
effectively*. 

To the extent that ahgp owners and* other pro¬ 
prietors are ejected to be enforcers of these 
lavs, they will be subject to difficult dilemmas. 

Zf a smoker lights up in a no smoking section, 
can the owner of a restaurant ask the person to 
extinguish the cigarette without risking the 
loss of pstrouje? 

Zn light of serious U.S. crime problems, it is 
foolish to take police away from critical duties 
to determine whether a cigarette has been lighted 
in a no e&oklng zone. Yet if such laws are not 


HIM 
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vigorously enforced, their flagrant violation can 

breed further disrespect for the lav* 

Hov can~anvonc justlfy^The cott of enforcing public capping 
lava ? 


Taxpayers are usually not avare of the high coat of 
restrictive ordinances* For exacple, it was report** 
ed that a San Diego public smoking ordinance coat 
taxpayers $20,000 aerely to get the lav on the 
books in January, 1975* Cosplaints to the Police 
Department there cost over $70 each for the 
officer's tine, processing, paper vork and 
court action* 

Public Poking lavs vill place a substantial burden on 
individual proprietors and an the economy , 

Skis is particularly txue when public ooking lavs 
reqcire the exectiou of physical barricades, ia- 
peoveaents of the air circulation systea, and 
other capital expenditure#* The costs of coa- 
pllan ce^o th such lavs can be substantial* In 
addition^aany establishments aay be so small 
that ih^y^annot effectively segregate smokers 
and .Mncsotg^ers* 

s 

cbsM restaurant's econaeie success depends on aaxi- 
ji»asaa peaik^'hour traffic. Restricting the use of ■ 
Cfzs>§i nLLsrca at that tiae can cause losses* 

Ctostoeers^also can be case irritated* For e x a ep le, 
a goVe t arriving to find a line waiting for. . 
the sac k ing section, when the no smoking section 
is eytyfaaj be understandably angry* When¬ 
ever e^patron is turned avsy, the proprietor- 
risks^losing that customer's business forever. 

efforts to attract conventions tould be deepened 
by the risk that conventioneers could be fined 
or jailed for lighting up In the Wrong location. 

Should an Individual's smoking In public be crlainally 
restricted by coreraaent actions ? - 

Is jail really the appropriate place for an 
individual whose "criae" is lighting a ciga¬ 
rette? 

Hov far will grovernaent go to restrict our private lives ? 

There are obviously many public annoyances to 
everyone in tbeir daily lives. The "bad" or 
conflicting behavior and Banners of other 
people in public places can cause substantial 
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Irritation. The noise end fuses of heavy 
treffle, the dissatisfaction toward public 
services like sanitation And lew enforcement* 
the irritation from dirty street** barking 
609 c, noisy neighbors or even the veather 
can certainly be more severe then the 
diffused smell of tobacco smoke in a venti¬ 
lated public place. 

Should levs also be passed to ensure good 
■annerc and behavior* end, if so, by whose stand¬ 
ards? Any effort to extend government regulation 
into these areas would result in a Massive 
Interference with an individual** personal life 
and freedoms. 


The public smoking issue may be best sizsaarlred 
ky an editorial appearing in the Boulder Camera , 
(Boulder, Colorado, January 22, 1975)t 




Xt"s one thing to legislate conduct for 
the protection of society—to restrict 
btft**£or that endangers the life, health 
cjeaak^ety of others. Zt is quite another 
to- legislate against conduct that merely 
annpysL Hardly anybody can avoid annqy- 
ibg~ iaei ebody else occasionally. When 
government gets one-foot into the realm 
cjESSSliavior modification, the blue-lav 
thicket looms ahead. 


Smokers 1 


vishes should be respected, too . 
f — 


The g usalflum of segregating smokers is really a matter 
of balancing: the convenience and preference of cokers 
and nonsao|era. Although nonsmokers certainly have 
InterestiHthat mjst be considered, smokers also should 
be acc om odated. • The best and most, effective method 
of balancing; those desires and Interests is through 
common courtesy on both sides, without the imposition 
of rigid and unworkable government raquirements. 


This nation does Itself no service when unnecessary 
social conflict arises from the advocacy of misstated 
stad erroneous health concerns. 
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QUESTIONS £ ANSWERS 
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Individuals Associated with the tobacco Industry ofteQ 
* re confronted ly thought-provoking questions regarding smok-' 
ing and health, public smoking and other issues which stake up 
the controversy surrounding the industry. In the pact, em¬ 
ployees have not been adequately equipped to deal with these 
questions. Brown £ Williamson prepared this handbook in an 
effort to inform employees with a depth of knowledge sur¬ 
rounding the issues. 


r - 


’ follo/ing section includes a series of questions and 
answers covering a variety of issues, these questions have 
k* en accumulated from media interviews and discussions with 
a variety of groups by Brown £ Williamson and industry spokes¬ 
persons. The following questions and answers are not intended 
to make "spokespersons* out of Brown £ Williamson employees, 
but they are Intended to better inform our managers. 


Qi 


Does noking cause lung cancer, emphysema, cardiovascular 
disease and. bronchitis?: 




A. 


3S**ri 


No one fknows . Scientific research has not established 
that smoking causes illness. We all loiow some scientists 
hsve sild^Baoking causes illness, but many respected 
selenti$£s^>elieve cause has not been shown, tore . 
research needed. 
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Q: 


ptow can^yow deny the overwhelming statistical evidence 
^prjLhat smoking causes disease? 




A: 


The case against smoking is based almost entirely on 


Inferences'lram statistics. But most scientists will 




agree that^ mtatlstlcml associations cannot establish 

t ~ — _ . .. _ _ 


Head 


cause and^effect. 

. - . --— — ■— 

clues w hfctg show the need for clinical and laboratory 


Statistical associations are only 


Vsssi 


experiments, there are other flaws in the statistical 
arguments, such as the reliability of the data. By the 
way, there is a statistical association between lung 
cancer and the use of electric rasors. We need more 
biological research. 


#2 


Q* 
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At 


When you look at lungs take n from smokers and -nonsmokers r 
it's obvious that smoking has damaged the lungs of the 
noker, as compared to the lungs of the- nonsmoker. This 
proves that smokers are damaging their lungs ► 

Perhaps you’ve seen the rather grisly exhibit set up by 
the Americas Cancer Society which contains two specimens 
of lung tissue, one w hich 1m Booth with e light cream 
color and the other sfcilch bam warts and is coal black. 

One lung is said to be from a smoker and the other from 
a nonsmoker. You can guess which is which. She exhibit 
is deceptive because it represents that the differences 
in the tissues are typical results of smoking. This is 
not true. A former president of the Oollege of American 
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Pathologists testified before e Congressional Committee 
that: *2 have a n eAth ed: thousands of lungs - both grossly 
and microscopically- I cannot tell you froa examining 
a lung whether or not Its former host'had smoked* •••! 
state flatly and' unequal vocally and emphatically that 
cigarette saok fsg will not' turn the lung black." 


Q: Do you deny thad smoking-Is hazardous to your health? 

At Bo one tews* hqr respected 7 scientists believe that a 
causal relationship between cigarette smoking and 
illness has not been proven* 


Qi Do you claim that the benefits of 
risks? 


asking outweigh the 




-sS 


Whether or not tea smedfo. in; choice to be made by inform* 
ed adults bssedl oar ihdivlduaC assessments* Obviously 
many people derive some values from smoking because it has 
been s popular custom:for* - hundreds of years* Columbus 
found the American Indians smoking, and sales of tobacco 
leaf supported the Jamestown. Colony* 

Row ca h-jpa maatte w*twn jjpau )toow/you are causing health 
problems to nonsaokers in the same room? 


fgS2*, 


Smoke aa-tthe ambient sir is not harmful to the health 
of the nonsmoker. Sven medical experts who have been 
nasocl ated^ rith. the charge that smoking causes lung 
jcAncerFirf^the saoker have said that smoke in the ambient 


. Cjkir has no ^influence on the health of the nonsmoker* 

: Why a ry aan ufacturara producing more low . "tar" and 

nicotine cigarettes'and’advertising those brands 
heavilyZTif/there is no health, riak involved in 
■aokinyrM:gh "tar" and nicotine cigarettes? . 


sss?| 


Cigarywe^manufaeturers are producing low "tar" and 
nicotine cigarettes-la < response. to consumer demands for 
those products- ttaezr BtamgCletr of the growth of the 
low "tar" accent fs correct* Sales of cigarettes with 
less than 15 Billigrams "tar" content increased by more 
than SO percent in 1976 and comprised roughly 25 percent 
of the total cigarette market in 1977* Only a few years 
ago low "tar* srsKnifeotine’cigarettes were an insignifi¬ 
cant part of the auirket* Shis vary rapid shift shows 
the cigarette aenafacturers* eagerness to respond to 
customers' changing preferences* The advertising 
emphasis simply ff'ilTT'runt the - shift In consumer demand* 

Mo cigarette —naffcrrtmvirr Mae said there is no health 
risk Involved in naVl irggttifrh "tar" and nicotine brands. 
As with the gsentdixw. aS Masking sad disease in general, 
no one knows- 

Bow much money does the tobacco Industry spend each year 
in advertising to attract new smokers? 

Hone* Cigarette-advertising^ is brand advertising. Its 
purpose is competition against other brands for conauaera, 
not to attract new smokers* 
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Nine cut of tea makers say they want to quit. Shouldn’t 

_the government helg them by sponsoring gult-smoklng pro- 
gr**3?' 


Each adult Individual sust Bake up hla own Bind whether 
to saoke. .The tobacco industry la not Interested in 
preventing anyone froa giving up cigarettes. Kany 
private stop-Bsoking programs are available at little 
cost* and literature which describes ways to stop smoking 
is a ur^lablw- f&m frm several sources. Many people 
have stopped'without., a-formal program. Zt is not 
necessary to spend taxpayers* money. 
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Doesn’t the cigarette Industry feel some responsibility 
for the $8 billion cost to the United States for health 
care and-118-billion coat to the United States in loss 
of production- t rine- cmssed by cigarettes sold? 

The charge is toned' ea the assumption that smoking 
causes illness}, botr. causation has not been established 
by scientific research. There are other difficulties 
with the- figures. For example, the figures assume the 
need fat health; services Included would disappear if 
so oReflsasKesT cigarettes. With our aging population, 
this fPw&ikely. 

rvi 

Doesr.’isgihsj nonsmoking,majority in this country have the 
right tcr vote that* cigarettes should not be smoked in 

_t %j _ 


PMb! Such a law would be completely unjustified as a 
Ff«nctic.nsoj( government in our society. Tolerance is 
the cornerstone of this country’s democracy. There 
is no toeilth danger to nonsmokers — the problem is 


annoyance.^ This is a social matter which must be 
left to people to resolve in social situations 
througfi^stftua 1 courtesy. laws dictating personal 


through^mutual courtesy. laws dictating personal 
social^wmSuet,. arrests, fines, and forced segregation 
arc ttngsprcssdisca' means of- dealing with a social 
situation. I T there are going to be laws prohibiting 
smoking in public places, there should certainly be laws, 
prohibiting strong perftne, body odor, and untrained 
pet a. 

What would you tell your child if he asked you whether 
be should noke cigarettes? 

Z would tell him to- wait until be was an adult and then, 
make as? hiss own- mindi "Blether to smoke Is a choice for 
the totHmiidiiml and a choice that should be made only by 
i nformed ! a du lts. 


Bow db you account' for the fact that so many government 
•ad scientific societies have passed resolutions assert¬ 
ing that smoking causes lung- cancer and other human 
diseases? 
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-The_fact that govegpment bodies and scientific societies 
have patted such resolutions indicates that the con¬ 
tinuing controversy over smoking and health is political, 
not scientific* Scientific issues in the medical field 
ere settled by definitive biological experimentation, not 
*>Y bhe passage of a resolution. There have been no exper¬ 
iments proving that cigarette smoking causes illness, and 
that is why activists in government agencies and scientific 
organizations have resorted to resolutions to establish 
their personal opinions. 

Don't all of the medical experts in the United States 
agree that rooking causes lung cancer? 

As a natter of fact, many scientists in the United 
States hold the view that Broking has not been' 
scientifically established as a cause of lung 
cancer. They note that no one knows the cause or 
eauses at lung cancer. Vor does anyone know the 
mechanism or mechanisms whereby this disease develops. 


Won't yeu^doncede that Booking, is a prime suspect 
ss a caus«\-of lung cancer? 


Scientists^ - generally agree that lung cancer is a- 
xailtifacforial disease, l.e., it has been statistl* 
cally Associated with many factors. • These include 
occupation^ geographical location, sex, urbanisa¬ 


tion endiveveral others as well as smoking. But 
j^factoxp-does not mean cause. Whether any of these 
r^suspeCtalpiays a role in- the causation of this 
disease is'as yet unknown. 

Aren'tether e cancer-causing agents in tobacco smoke? 
■Don't they, explain the-assoclation between smoking 
and lung cancer? 


Tot more than 20 years nw, cancer researchers have 
been trying to Identify components in tobacco smoke 
that are harmful to hisaan health* To date, however, 
they have not identified any ingredient or group of 
Ingredients, as found in tobacco smoke, that are 
disease-producing in htseans • 


Doesn't tobacco "tar" produce cancer in animals? 


Contrary to popular belief, human smokers are not 
exposed to tobac co smoke condensate — commonly 
referred to as "tar*" Tobacco "tar" is a laboratory 
product that is produced by passing tobacco smoke 
through a cold trap at an extremely low temperature 
— a temperature that human smokers simply do not 
experience* Hence, the relevance of animal experi¬ 
ments with tobacco "tar" is.dubious* And it should 
be remembered that, despite great efforts by many 
scientists, human-type lung cancers have not been 
produced in laboratory animals ss s result of ex¬ 
posure to tobacco smoke* 
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Qx Hasn't lung cancer In women begun to increase as they 
have begun to smoke sore? 

X* ”tt**re-ha* long beten a witJe gap between'the incidence 
of lung cancer in bales and fesales and this gap has 
not been satisfactorily explained in terns.of smoking. 

As to the recent reports of Increased cancer in wonen, 
soae scientists believe that this disease has been 
Increasing in women for sany years/ which is not consistent 
with a smoking-causation hypothesis. There are other 
considerations* For example/ the lung cancer increase 
reported in tomen is usually of a different type from 
those reported as predcainant in men and/ in fact/ is 
a type not generally considered associated with smoking* 


xiSS' Q: Isn't nicotine known to -cause disease in huoans? 

*— 

At In 19(4, after reviewing the then existing literature, 
L. * the. Advisory Comalttee to the U.S* Surgeon General 

concluded that the small amount of nicotine absorbed 
by tobacco use "probably does not represent an 
jr-* 11 ., important health hazard" to humans* Since 1964 there 

has been no scientific evidence which would warrant 
5 ^ a cbaage^ih thla conclusion. 

Up 

B» What about? heart disease? Isn't it pretty yell 
established that saoking causes this disease? 

- At BeartNlflffase is a eultlfactorlal disease, l.e«, 

.T-,t» e vfiichjha* been statistically associated with' 
Omany factor*. So far, core than 20 factor* have 
w b een Identified* Factor does not mean cause* No 
, : '«Sne kne^nwhether any of the observed factors plays 

* rol l-in the causation of the disease* Recent 
studies ofj identical twins suggest that a person's 
Mb# 9enetj£c*3»ekground nay be the cost important factor* 

?* \ Other^studies Indicate that a person's personality 

type £*Xtbe prime factor* 


p**w«y*a 


What about people who .are allergic to tobacco smoke? 
How esn they protect themselves from smoke in the . 
atmosphere? . 

Although cany people talk about tobacco allergy, it 
has never been established that tobacco smoke allergy 
exists* - Scientists simply do not know whether or not 
tobaeco smoke — as opposed to tobacco leaf — con¬ 
tains allergenic components. 


Aren't -cigarette* -addictive? 

It is difficult to discuss addiction today because 
people apply the term to many different circumstances. 
Come people say they ere addicted to chocolatej others 
say their children are addicted to TV* The 1964 
Surgeon General's report concluded that clgazettes 
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should be classified as hobituative, like coffee, 

"addletive-«i ^.ik-es.' morphine*. Kany people have 
given up caoking. Whydb some people continue to 
’ smoke who say they want to quit? Why do people con¬ 
tinue to overeat when they say they are too fat? 

Isn't sodtenr cigarette advertising an Improper 
business practice because It has a heavy imp act 
on children and: leads, them, to smoke?- 

Cigarette advertising is Intended for adults only* 

For exasple, cigarette advertisements show no models 
who are under 25 years of age* no entertainment cele¬ 
brities and no athletes* Cigarette advertising can 
establish, brand loyalty. -- and that is its purpose 
— but it does not a t tra c t new smokers* No studies 
have shown that cigarette advertising causes children 
to smoke* Or* Ernest X.* Wynder, president of The 
American Health Foundation, said he did not believe 
cigarette advertising had such Influence on smoking* 


Vhat q aesdanat wes 
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red by the 1964 Surgeon 
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A: Kany ^iesYlons were left unresolved* Why, for example, 

do nonsa^keVs fall victim to heart disease, lung cancer 
and otieESfiseases frequently associated with smokers? 

If, as sommj.anti-smoking groups claim, cigarette doking 
plS: theUKL^or cause of lung cancer, why is it that the 
£aN(bt majority of the "heavy" smokers never develop the 
> 22 dlbeaseh*~Why hasn't Independent scientific research been 
able t^identify any one or combination of the thousands 
of rriifimenrs am found, in- cigarette smoke as the cause of 
any particular disease®- Why la more than forty years of 
researdPKasn't anyone beets able to reproduce the type 
of lun^oencer associated! with smoking—through tobacco 
smoke ^afesljetlon—in laboratory animals? 


Will the a nd na ftifng. ■ 


sent succeed? 


The anti-smoking movement Is actually proposing prohibition* 
According to Or* Peter Bourne, Special Assistant to the 
President for Health Issues, such proposals are not 
reallctlev Ha remarks to- the Xd Hoc Committee on Tobacco 
and Sacking Research of the American Cancer Society on 
November 10, 1977, Or* Bourne said, "Because of the 
political, social and economic ramifications, it is un- 
Tenllstie for us to uuggest a tobacco prohibition as a 
feasible shartrtaxm. gpalv serf, that campaign would bring 
qpesdsro our omk credibility* Zt is there that we 
are on. osar mmekaxrt: ground. Viile -prohibiting use of 
cigarettes in public places would please nonsmokers* 

It would not necessarily reduce overall cigarette con- 
sissptlon or reduce the health consequences* We have done 
little research on the hazards, if any, of other people's 
cigarettes*" 
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Qt What i* < the tobacco InAuktry doing to help resolve the 
smoking and health controversy? 


Ai 


r ^ 


In the last 24 years the tobacco industry has provided 
aore than $70 Billion for independent research regarding 
questions related to Booking and health. In many of 
these years this c rrartl taent has exceeded that of any 
governaent department, and has been substantially 
more than the research expenditure reported by all the 
•voluntary health associations, who spend a major 
portion of their donated funds for administration and 
for public relations eanpalgns. The tobacco Industry 
is coccdtted to advancing scientific Inquiry in this area. 




0* 
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Do the tobacco companies control the research.they sponsor? 

Absolutely notl The comal tncnt of the tobacco Banufactux- 
ers to resolve the smoking and health controversy has 
never been fully appreciated. Grants are made with no 
strings attached except a pledge to apply the noney to 
legitlsate scientific research. Each researcher is free 
to publish his study results, whatever they uy be. 
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Does 


As Absolutely,'notl 


ther your conscience to sell cigarettes? 
The tobacco industry 


is a $15 billion 
As far as the 




Industr ST j af facting 17 Billion people, 
healtb^qdestion is concerned, no valid research has 
established 








ever established that cigarette saoking causes Illness. 
^Beverihelgis, every pack of cigarettes carries a warning 
l^la belpes required by law. A person would have to be 
&£jgtj a c*vsi~jd*i»ller“ not to be aware of the warning. Ve 
live iad work in a country which supports the free 
enterprise system. It glve.s its. citisens the freedom 
of choloe*/ We should continue to enjoy that freedom 


Zi. 


£ \ 


both in our business and in our personal lives. 
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SHOEING AND HEALTH 


ThITOPEN QUESTION 

For cany years, certain individuals and organisations 
have claimed that sacking causes a large number of diseases* 
Such claias are largely based on studies which have reported 
statistical associations between smoking and various diseases* 

Bowever, such associations alone can never establish 
cause-and-effect relationships. The most that such data can 
do is to indicate areas for further scientific research* Un¬ 
fortunately, scientific data that contradict the popularly- 
held belief that waoking causes disease are generally Ignored 
or severely criticised without adequate justification. 


Zt has becoae easier to Indict smoking as the sole source 
of our medical problems than to confront the data which show 
teasW an existing scientific controversy and the need for further 
i well-defined objective research to establish the facts. The 

y -Tfc following discussion will highlight soae of the topics men- 
_ 5 tloned abo 

( r s 


SMOKING AND LUNG CANCER 


) The evidence cited to implicate cigarette caoking as a 
cause^of lt anaxof ncer has been provided primarily by statistical 
studies, such as the Hammond and Horn survey of white American 
aenFl'ninine^sjtai.es. However, such studies have been seriously 
questioned A. For example, in 1958, Dr. Joseph Berk son of Kayo 
Clinic observed,, that "Cancer is a biologic, not a statistical, 
problem." jtaxej:recently. a British physician noted that "the 
cause of cancer of the lung-ls not known. - We.have only sta- 

. SVcU ■ * ■ 

tlstleal inferences and forecasts.... Until It is. discovered 
no one whofWlues scientific evidence, should- assuae that ciga¬ 
rettes cause cancer of the lung." 

In 1977, • South African physician who reviewed soae of 
the original statistical studies which are used to support the 
claim of a causal relationship, discovered- errors in the analy¬ 
ses of the data. As a result of. these discoveries and other 
observations, he concluded that "The smoking hypothesis has 
received emphasis which it really does not deserve." He added 
that "This hypothesis has to be abandoned." . 

One of the most pertinent licts to be kept In mind when 
claims about maoklng and lung cancer are considered is that 
• oae reported statistical data are not consistent with the 
causal hypothesis. Ft>r example, researchers have reported 
large variations In lung cancer mortality rates in a number 
of countries which cannot be explained by differences in 
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tobacco contraption. Austria, Belgirrs and Finland report 
higher-lung cancer ratesjjut conaiderably lower_per capita 
tobacco cowwftion than the United States, Canada and 
Australia. 

2«ng cancer mortality ratee nay not be reliable because 
they are based on the often inaccurate Information regarding 
cause of death as sham on death certificates. This conclu¬ 
sion Is supported, by the finding of researchers who coepared 
clinicians" dlaqpoaea at? Sung. cancer with autopsy results 
and found serfous* discrepancies. Such errors nay have 
resulted in part from the cliniciana* difficulties in deter¬ 
mining whether a cancer originated in the lung or had spread 
to the lung from another site. 

The reported' increase in lung cancer, said to be of 
"epidemic" proportions, nay be greatly overestimated. 

Experts have suggested that the reported increase nay be an 
artifact crested largely by improved diagnostic techniques. 
The recent intense interest in lung cancer nay also have 
resulted in so-, auem-dl agpnsi a of the disease. 

Experiment* Orr. wtifcit laboratory animals are forced to 
inhale tebareSnimoke have failed to prove the hypothesis that 
smoking caaScs.'lung cancer. Mot only has the relevance of 
such experi ments 8 been.questioned, these techniques have 
^ failed to produce in animals any lung tumors which axe of 
the >t.yt> e associated'with hosan smoking. 

r A jtaMgHMgk 


ds ~inich cf ? jthe interest In the causation theory was gener¬ 
ated by akin-painting experiments in which tisaors were pro¬ 
duced by pajnling "tar" (a laboratory pro diet obtained by 
passing. tobecco.|smoke. through, a cold trap at extremely low 
teoperatureSs^^on'the s£m««d backs of animals. Bowever, these 
expe rimes taring inappropriate for caparison to the inhala¬ 
tion procesaug&ghixaans, for- several reasons. The skin of an 
animal is. sot at- a-lT similar to htmaan lung tissue. Further¬ 
more, the sppIiicittllSaiB o£ m substanc* .to the skin is quite 
different from inhalation. Finally, there is no "tar" as 
such in tobacco smoke, and even if there were, the quantities 
used in such experiments are unrealistic. 


In an effort to determine why some people develop lung 
cancer while others do not, a number of scientists are study- 
4 i n 9 the "constitutional hypothesis." This hypothesis states 
that some people who have a hereditary predisposition for 
Jrnng cancer also have a hereditary tendency towards smoking. 
Zt is supported? ttjj research which, shows, that maokers differ 
from non-smokers hrr. many physiological and psychological 
characteristics. 


| 


Occupational and environmental factors,' such as air 
pollution, have also been found to be associated with lung 
cancer. Concern has been expressed that the concerted effort 
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to prove tktt looking li the primary cause of this disease stay 
be diverting attention .{too such factors. _ _ 

Any serious discussion of the cl a ins linking smoking and 
lung cancer sust Include consideration of the following two 
facts* 

1. Lung cancer was an established disease long before 
cigarette usage beeaae popular* 

2. Most smokers do not develop lung cancer, while 
many non-smokers do. 


SMOKING AND CORONARY HEART DISEASE (CEO) 

In efforts to determine the cause of coronary heart 
disease, researchers have exaained a variety of behavioral, 
physiological and environmental factors which have been 
associated with an increased risk of this disease. Cigarette 
snoklng is considered by some to be one of these so-called 
"risk factors." 


' For exvapj/^j the 1976 Public Health Service Report on 

: The Health Consfequenees of packing describes smoking as "one 
of the &ajo^iA^fependent CHD risk factors." However, avail¬ 
able data ddoaociprovide consistent support for the identlfl- 
: ^cation of saoklitp as a risk factor. For example, an inter- 
. national stu<iy**by Keys found "little or no" relationship 
' between^ cigarette smoking and coronary heart disease in 
Finls&g^ th^Hetherlands. Yugoslavia. Italy. Greece and Japan. 
■ Furthermore£jsevera 1 studies cited to support the role of 
* smoking in tha-development of coronary heart disease contain 
, data inconsistent with this claim. In one such study, 
coronary hesftrdisease mortality rates actually were lower 
•, in ex-smokeci E- J^ h an in nonookerc. 

i Researchers'also have studied a number of other factors 

which appear to be associated with an Increased prevalence of 
i this disease. For example, some scientists have observed 
specific behsvior patterns that appear to be associated with 
} an .increased prevalence of CHD. This coronary-prone behavior 
pattern, celled Type A, is characterised by such traits as 
| aggressiveness, ambitiousness, time consciousness, and a 
. chronic sense of urgency. Other scientists have concluded that 
£*there is a strong genetic cccponent in the development of CHD. 
Studies of twins and familial coronary heart disease patterns 
have provided su p por t -for -this theory* 

The stresses normally encountered in daily life also have 
been positively associated with coronary heart disease. Re¬ 
searchers have found that severe financial problems, occupa¬ 
tional tensions, and life-atyle changes have produced physio¬ 
logical alterations which may lead to coronary lesions. One 
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investigator, vho studied the mortality statistics of 100,000 
physician* who reportedly had quit seeoklng, c omme nted! 

It Is evident that there has been no increase in 
the average age of death aaong physicians Airing 
the past 16 years. • . . tfiiile it is possible 
that the full results of this abstinence (not 
smoking) have not yet been seen, the resolution 
of underlying, stress rather than smoking per se 
may be the crucial factor. ... These findings 
are consistent vith the apparent predisposition 
of doctors to coronary heart disease, a vulner¬ 
ability vhich can be attributed to the streasea 
in their vay of life. 

Therefore,, th e? indictment of cigarette smoking as a major 
risk factor Ss coronary heart disease mortality is contra¬ 
dictory to mash scientific fact. 


* CBKJKIC OBSTRUCTIVE PULMONARY DISEASE (COPD) 

dales i t *V e S Been- cade that cigarette moking causes COPD, 
a tern vhlclfj&tlers primarily to chronic bronchitis and 
pulmonary e mphys ema. Such a claim was made in the most recent 
'■'ireport on sacking by the Royal College of Physicians of London 
, a 11 ed-2-"SsotfnSL_P r Health.." 


^j-Hoyevetj^tJbese claims are contradicted by statements of 
scientists nongovernmental officials who note that the cauae 
? or eauses ci these chronic lung diseases are still unknown. 

For exampleimperial report supplied by the Department of 
' Bealth, Raacst±fcon asrtJ MedSaxe for use during consideration of 
. its 1979 huagsfTitnrraMTBSt ±htEf cates that "the exact cause of 
emphysema lijtofcj fcncvn • • • •* 

Such statements.: are. supported by an examination of ciga- 
; rette conmagtian*. pattern which exhibit mo consistent rela¬ 
tionship idtik gffST i nc i dence rates end mortality trends. This 
) la illustrated! l^y the fact that Individuals vho have never 
smoked dare lop nrrp n but', many, caokers do not. Moreover, large 
j internatioaal variations in COPD mortality rates cannot be ex- 
. plained bg levels of tobacco use. 
iw 

Certaia animal inhalation studies have been cited as 
proof that stoking causes COPD. However, serious questions 
have been raised: about the- adequacy of the experimental tech¬ 
niques ae^logjedi acrid tttee rmtCevance of the results to man. For 
example, aamtsoass sCaoeBusml' differences identified in the 
resplratoiy systems of mammals may complicate the extrapo¬ 
lation of asisal test results to the hcan situation. 

Some researchers vho have examined the reported In¬ 
crease of COPD in cigarette jokers speculate that it may be 








the result of basic psychological and/or physiological 
differences between mafekers end nonenoker#. Tor ex acyl e# 
even when smoking habits are similar# blacks seen to have a 
lower incidence of chronic bronchitis and ecphyarc-a than 
whites* 

Occupational exposures nay also play an important role 
in the development of COPD. A scientist familiar with occupa¬ 
tional exposures recently wrote that the available evidence 
does mot support claims that smoking is the major hazard to 
workers' lungsr he concluded/ ". . . it's their jobs which seem, 
to cause their illness*" 


In recent years# ambient air pollution has received 
increasing attention as a major cause of COPD. lave and Seskin 
have conclude d'. that "saortallty from bronchitis would be re¬ 
duced by about SOX. if air pollution were lowered to levels 
currently pttvwnUng. in. urban areas with relatively clean 
air." They continue v 


The studies document a strong relationship between 
all respiratory disease and air pollution* It 
aeess/X£MesX^r ttaem 25%'* of all morbidity and mortality 
die td^respirstory disease could be saved by a 50% 
abateat^T%n air pollution levels* 


Therefore^’ claims that 


coking causes COPO must be 
seriously consid ered' in light of this evidence* 

saSSSi 
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1 SMOKING AND PREGNANCY 



Clefs'* bsu* Se e n made that saoklng during pregnancy 
causes adver^Peffects# in particular that smokers are more 
likely to hgV(£*low-blrth-veight (LBW) Infants. Some claims 
have even beesgmade that smoking increases the risk of con¬ 
genital malformation and perinatal mortality. Bowever# these 
claims ara based 1 on. statistical data which are at best equivo¬ 
cal and, furtftscastrwr, cannot prove causal relationships. 
Moreover# there see data which are inconsistent with certain 
of these claims.. 


Low-Birth-Welqht Infants . A biostatistician who examined 
and ms unable to accept the causal hypothesis contended that 
the data he studied may suggest the existence of some other 
common factor which causes maen both to smoke and to have e 
higher proportion, of LBW. Infeats. Yerushalsay -advanced -this 
theory 2s m 1S93 report, describing data which# he later said# 
"almost clinch, the argument against causations" 

This conclusion follows from the finding that 
women who eventually became smokers produced e 
large proportion of In/ birth might infants 
even before they started to smoke. ... 
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To explain these findings, Yeruahalmy speculated that the 
higher^ Incidence of LBV infanta among poking woatn may be due 
to the aaoktr, rather than the po king . 

Yeruahalmy's finding are supported by the results of 
other research projects, including two atudiea in which the 
researchers concluded that maoklng apparently does not cause 
1BW but nay serve as *an Indicator* or *an index* of some 
other factor or factors that stay be Involved. 


MS 


The need for further research on the relationship 
between maternal smoking and LBV was recognised by Silverman 
in a report on her study which had been designed to determine 
whether noting causes LBV, or whether smokers are ”a self- 
selected group that differs from nonsmokers in ways unrelated 
to smoking. . • .* Although she wrote that her findings were 
not conclusive, she observed that “The direction of the observed 
differences in mean birth weights la more consistent with the 
self-selection hypothesis." 

Although these studies have failed to disprove either 
the causal or eeJLf-aelection hypotheses, several have shown 
that amokers^^ZBW Infants appear to be healthier than non- 
smokers'. TfcniShalay, for example, noted that LBV Infants of 
smokers "ar^-mjiejj healthier" than those of the nonsmokers and 
that the "healthiest" -low-weight babies were bora to couples 
in which th^^lfe poked and the husband did not. 


vlncreasadSfrerinatal Mortality . Scientific evidence does 
not export {’the claim that maternal smoking (hiring pregnancy, 
ia^a^sklly^associated with increased perinatal- mortality. 
Several lar^e studies, including those by Yerushalmy, 
Underwood, The dntarlo Perinatal Mortality Study Committee, 
Rantakallio£smd*Targett have found mo Increase in the peri¬ 
natal mortali ty&r atc of infanta of smoking mothers* As the 
National Ae^eayj of Sciences Committee on Maternal Nutrition 
concluded In^lSTO, ”... smoking is not significantly 
associated with excess fetal or neonatal mortality. • . ." 

Congenital Malformation . Several.large-scale population 
studies also have failed to establish'a relationship between 
smoking and congenital malformation. 


In a study of 51,490 pregnancies, for example, the 
^Ontario Perinatal Mortality Study Oommiaslon found "no evl- . 
‘‘denee that poking was associated with a higher incidence 
of -congenital jaalformations." Ifrrushalay .and ^Hollingsworth 
both reported that their studies showed that the risk of 
congenital malformation in LBV infant • was lower for smoking 
than for nonsmoking mothers. 

The available scientific evidence does not warrant the 
conclusion that a, causal relationship between smoking, LfiW, 
increased perinatal mortality and congenital malformation 
has been proven. 
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CIGARETTE BORE "COMPONENTS 



-Despite such repe^tion of the claim, that-certain sub¬ 
stances in tobacco smoke are harmful to the smoker, it has not 
heen scientifically proven that any component or combination 
of components as found..in tobacco smoke, causes disease* 

These claims, vhich focus primarily on "tar," nicotine 
and carbon monoxide (CO), have led to proposals for estab¬ 
lishing maximum levels of such substances in tobacco smoke* 
Such a recommendation currently is being considered by the 
Department of Health, Education and Welfare as part of a 

anti-eoking initiative launched by Secretary Joseph 
Califano. 


f ; The following discussion describes some of the inade- 

' ,TJ i ?cacies of the scientific evidence for the claimed health 
_ j effects ef these three substances* 

*Tar »* There is no "tar* as such in cigarette smoke. 
^22222% ^he substance called "tar" is actually a laboratory product 
* obtained ly^co^lecting the particulate matter in tobacco 

*noke. Thfitr^hardly simulates what humans are exposed to 
frz^rd 1** the aeoi3i'i5g^jr©cess. That is why quotation marks are 

often usedrsrobnd the tord "tar" when referring to tobacco 
i. smoke* L » "— 


< i I 


no t smoke. There is no good reason to assiae. 
that-any biological activity of whole smoke can be accurately 
dete CTj ined riy st udying "tar." The chemical and physical 
change's nectfxayily brought about in condensing the smoke 
end applyipgjthe substance to animals may veil produce 
biological resets completely different from any that may 
occur db r ljSj p SBmoke inhalation* 


Nicotine*^; Nicotine has historically received as such 
experimental attention as “tar*". However,- nicotine, in the 
amounts found in tobacco smoke, has not been scientifically - 
established as hazardous to msoker*. Even the .1964 Report 
to the Surgeon General on Smoking and Health concluded that 
nicotine, aa found In tobacco smoke- "probably does not repre¬ 
sent a significant health problem." After thirteen years of 
Intensive research, no data have been developed'which would 
warrant a change in that conclusion. 

Hleotine has no known chronic or cumulative effects* Zt 
is rapidly absorbed and metabolised by the htnan body into 
«ther cimpleT substances which exhibit mo established harmful 
pharmacological activity* According to the 1964 Report to 
the Surgeoe Ceneral, "Nicotine is rapidly changed in the body 
to relatively inactive substances with low toxicity." 

Despite these statements, some smoking opponents have 
claimed that nicotine causes cardiovascular disease. However, 
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this dlls vas clearly contradicted in testimony by a govern- 
ment" witness at the 19TS hearings on clga'rette~ smoking and 
disease. Dr. Theodore Cooper, tl^en Assistant Secretary for 
Health* Department. of< Health, education and Welfare, Indicated 
that he considered' smoking a risk factor for cardiovascular 
disease, but not a causes 


Senator Harti ...I would merely ask if cigarette 
smoking causes heart disease? 


Senator Barts It does not? 


Dr. Obcpert 




CtcrbcTT. worraxidn* This• tasteless, odorless gas is pre¬ 
sent in: tnhacca> oaks* hut it is also present in the air we 
breathe., tttv- predominant man-made sources Include the exhaust 
fumes of sotomobiles and emissions from industrial processes, 
furthermore, carbon monoxide is a natural body constituent 
created by normal metabolism. 

la vitS^^tjax" and nicotine, the experimental evidence 
regarding. IHtSSSsbo health effects of CO, as found in cigarette 
smoke* is ft best inconsistent. Studies of htsaans who are 
conslstent lj^ SJyosed to low doses of CO have reported no 
increase ihtner Incidence of heart attack or circulatory 
abnoxaalit!esw ] 


j j "~fe osslbl y b ecause experiments with hw&ans have failed to 
proretheir^el^lms, anti-smoking advocates have emphasised 
the result fc" of animal experiments by certain researchers . Yet 
when- anima5Te«^<rrlmwnta.tion is examined as a whole, it also 
fails; tm jferaHrftr ccsnslstemt results on the effects of CO 
exposure. ^Nojgspver,. the recent research findings of one of 
the scientLc ta^ firequently cited as having demonstrated a link 
fcetveem car»» monoxide- and heart dleeaoe did not confirm the 
conclosdjm aftrmtt tifce effects- of carbon monoxide drawn in his 
earlier studies- 


I Such evidence Indicates that the claims made about the 
health effects of certain constituents of tobacco caoke on 
the noker are just that—claims which are mot established by 
scientific proof. 


.RESEARCH 


T&e m ctentlffte commitment of the tobacco Industry is 
clear* for nearly' 2tS years the cigarette manufacturers have 
been supporting totally Independent research with completely 
non-restrictlve funding. The results—whatever they are—may 
be published wherever the researcher chooses. 
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Hundred* of researcher* In aedical schools, hospitals 
and other-scientific Institutions In this country and abroad 
have received sore than $70 all lion froca the tobacco Industry 
to support their Investigations* 

The findings of scientific studies funded In whole or 
part by the cigarette coapanles coopriee sore than 2,000 
papers published in the world's professional literature. 

The Council, for Tobacco Research - V.5.X., Inc., an 
ladhusti%.-SBsn so rfc<y.agency, Las the aajor responsibility for 
the swaXViation- and funding of research proposals. Research 
support has been iapleaented aalnly through a prograa of 
grants-ln-aid, suppleaented by contracts for research with 
Institutions and laboratories. the Council does not operate 
a research facility* 


thee position*:of the tobacco Industry is that the ques¬ 
tions ral'sed 1 by/ the gn o ll ngr snd health controversy can be 
resolved only by sound scientific research. 
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